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FOUNDED  IN  1884 


ISSUED  EVERY  SATURDAY 


Many  Dailies  Hit  by  Storm 
Publish  in  Other  Plants 

Several  Newspapers  Badly  Damaged  by 
Hurricane,  Flood  .  .  .  Seven  Foil  to  Appear  .  .  . 
Heroic  Newsmen  Get  Through 
By  MARLEN  E.  PEW,  JR. 

A  HURRICANE,  tidal  waves  and  tin  at  the  Boston  Post  which  also  next  day.  So  severe  was  damage  in 
floods  brought  to  the  northeastern  printed  the  Fall  River  (Mass.)  Herald  Westerly  and  other  southern  com¬ 
part  of  the  U.  S.  last  week  the  greatest  News  whose  power  had  failed.  Lack  mvmities  that  publication  was  out  of 
destruction  of  life  and  property  that  of  power  and  damage  done  by  fl(wd  the  question.  The  102-year-old  semi¬ 
section  has  ever  witnessed,  and  news-  water  to  presses,  stereotyping  equip 


ment  and  newsprint  in  the  Providence 


cycle.  In  this  way,  too,  the  papers 
.  were  able  to  use  many  striking  pic- 

k#  AAA  The  Meriden  (Conn.)  Morning  Rec¬ 

ord  printed  four  editions  of  the  Meri- 
■  den  Evening  Journal  after  the  storm, 

y  ^4  The  Journal  pressroom  was  flooded, 

aA  AA  L  l9  two  motors  and  the  lower  deck  of 

their  press  were  inundated,  and  about 

rHlv  nnmrrCTpd  hv  20  tons  of  paper  destroyed.  On  the 

laiy  uy  journal  plates  were 

n  .  jt  run  on  the  Record’s  press,  but  on  the 

V©n.  r  Oil  to  Appear  ■  ■  ■  three  subsequent  evenings  the  Jour¬ 
nal’s  page  mats  were  stereotyped  in 
rhrough  the  Record  plant  in  order  to  get  better 

reproduction.  The  Journal  began 
printing  in  its  own  plant  Sept.  26. 

Lemuel  C.  Hall,  publisher  of  Ware- 
next  day.  So  severe  was  damage  in  ham  (Mass.)  Courier,  weekly,  re- 
Westerly  and  other  southern  com-  ported  that  last  week’s  edition  could 
mvmities  that  publication  was  out  of  not  be  printed  because  his  plant  was 
the  question.  The  102-year-old  semi-  almost  completely  wrecked,  being 
weekly  Bristol  (R.  I.)  Phoenix  kept  its  under  six  feet  of  water  at  the  height 
record  of  continuous  publication  by  of  the  storm.  The  Cape  Cod  News, 


papers  were  not  spared.  ment  and  newsprint  in  the  Providence  record  of  continuous  publication  by  of  the  storm.  The  Cape  Cod  News, 

Roaring  up  the  Atlantic  Seaboard  building  made  publication  there  im-  putting  out  a  mimeographed  edition  printed  at  his  concern,  also  suspended, 
between  the  walls  of  two  atmospheric  possible.  Sept.  22.  Many  Mistnd  Editions 

high  pressure  areas,  the  storm.  Sept.  ’Die  tidal  wave  that  submerged  Hardships  endured  in  coverage  by  Many  papers  were  forced  to  miss 
21,  blasted  its  way  across  the  center  downtown  Providence  to  depths  of  newsmen  were  intense  in  numerous  editions  when  power  lines  were  blown 
portion  of  Long  Island  and  into  the  10  and  15  feet  swept  into  the  first  floor  cases.  The  Providence  Bulletin  steff  down.  Among  the  papers  affected,  the 
New  England  states  where  floods  had  of  the  Journal  building,  srwirled  about  was  preparing  the  7  p.m.  edition^  when  following  have  been  reported  to  Epi- 
already  caused  great  damage.  the  bottom  of  presses  on  the  street  power  was  disrupted  at  5;  17  o’clock,  Publisher; 

Haa*  Task  Faced  Pratt  several  feet  in  the  Within  a  few  minutes  the  building  was  Power  in  the  plant  of  the  New  Lon- 

wifL  advertising  department  offices  from  surrounded  by  water.  A  few  busmess  Joti  (Conn.)  Day  failed  Sept.  21  and 

than  ^000  rpndpred  records  had  been  removed,  office  employes  who  took  a  chance  pgpgr  could  be  issued  that  day 

and  ^nnprtv  destruction  P^esses  and  Stereotyping  foundry  es-  against  the  storm  narrowly  escaped  despite  heroic  efforts.  Three  auto 

conserva^i^^v  at  serious  damage,  although  their  drowning.  Several  hundred  Journal  j^^ds  of  Day  workers  started  for  West- 

estundtea  C0nS6rVfitlV6ly  dt  ^34U,0vV|  omiinmont  nnllAiin  ^vArA  fmTlTXHl  _ i_.  Ti  T  ;aI- _ A-  _ _ 


Roaring  up  the  Atlantic  Seaboard  building  made  publication  there  im-  putting  out  a  mimeographed  edition 
between  the  walls  of  two  atmospheric  possible.  Sept.  22. 

high  pressure  areas,  the  storm.  Sept.  ’The  tidal  wave  that  submerged  Hardships  endured  in  coverage  by 
21,  blasted  its  way  across  the  center  downtown  Providence  to  depths  of  newsmen  were  intense  in  numerous 

portion  of  Long  Island  and  into  the  10  and  15  feet  swept  into  the  first  floor  cases.  The  Providence  Bulletin  staff 

New  England  states  where  floods  had  of  the  Journal  building,  srwirled  about  was  preparing  the  7  p.m.  edition  when 


New  England  states  where  floods  had  of  the  Journal  building,  swnled  about 
already  caused  great  damage.  the  bottom  of  presses  on  the  street 

H.qa  Task  Facad  Prat.  several  feet  in  the 

m-.u  enn  advertising  department  offices  from 

W.A  more  Aan  dea^  re-  removed. 

wrded,  more  than  10,000  rendered  stereotyping  foundry  es- 


the  bottom  of  presses  on  the  street  power  was  disrupted  at  5:17  o’clock, 
level  floor  and  rose  several  feet  in  the  Within  a  few  minutes  the  building  was 


Presses  and  stereotypmg  foundry  es-  against  the  storm  narrowly  escapea  despite  heroic  efforts.  Three  auto 
caped  serious  damage,  although  their  drowning.  Several  hundred  Journal  j^^ds  of  Day  workers  started  for  West- 
motors  and  other  electric  equipment  and  Bulletin  employes  were  trapped  e^iy  r  j  mats  to  publish  on 


!!Jre  fS  S  th^  gargantuan  task  basement  were  affected.  Water  in  the  building  but,  except  for  great  presses  of  Westerly  Sun.  For  more 

com-  basements,  including  the  inconvenience  and  anxiety  for  the  than  three  hours  employes  worked 

pletelv  isolated  areas  thelfacts  of  the  truck  repair  shop.  Jt  d®"  safety  of  families  elsewhere,  they  ^jth  highway  department  men  trying 

stroyed  the  newsprint  supply  and  like-  were  m  no  danger.  to  clear  roads  of  fallen  trees  and  wires 


disaster  that  were  to  make  large  head-  employe’s  auto- 

Imes  throughout  the  world.  Tete- 

phone,  telegraph  and  transportation  t  i 

service  was  disrupted  for  several  days  Nawtpapar  Tradith 
in  the  stricken  areas.  Staffs  wrote  Allison  Stone,  pub: 
stories  by  candle  or  lantern  light  on  Providence  papers,  sa: 
many  instances.  socket  Call  and  Boston 


4<Pa9a  Emergency  Edition 


to  make  the  19-mile  trip.  At  one  point 


mobiles  parked  nearby  j^jp  boots  and  with  lanterns  or  more  than  100  trees  a  foot  or  more  in 

Newspaper  Tradition  Fulfilled  flashlights,  news  men  combed  the  city  diameter  were  down  across  the  road 
Allison  Stone,  publisher  of  the  and  most  piarts  of  the  state  through  within  a  mile.  Their  efforts  were  in 
Providence  papers,  said  the  Woon-  the  night.  Uprooted  trees  and  fallen  vain,  however,  for  Westerly  had  no 
socket  Call  and  Boston  Post  “literally  wires  made  residential  streets  a  jungle  power  and  was  under  martial  law 


The  damage  to  newspaper  plants  in  went  out  of  their  way  to  co-operate  but  the  four-page  emergency  edition  when  they  arrived, 
the  stricken  sections  has  not  yet  been  to  the  fullest  extent.  They  not  only  of  the  Thursday  morning  Journal,  Pressing  on  over  roads  fully  as  bad, 
calculated,  but  it  is  known  to  be  high,  were  eager  to  live  up  to  the  finest  tra-  written  by  lantern  light  in  the  Journal  the  party  went  on  to  Providence,  tak- 
The  papers  most  seriously  hit  were  ditions  of  newspaper  work  but  they  newsroom  and  set  up  and  printed  in  ing  seven  and  a  half  hours  for  a  54- 
the  Providence  (R.  I.)  Journal  and  actually  inconvenienced  themselves  to  Woonsocket,  presented  an  extensive  mile  trip  from  New  London.  Enroute 
Bulletin,  both  published  by  the  Prov-  help  us  in  this  emergency.  We  ac-  report  of  the  catastrophe.  News  other  they  had  to  tear  down  stone  walls  to 
idence  Journal  Co.  Several  weeklies  knowledge  with  profound  gratitude  than  that  of  the  catastrophe  was  not  make  detours  through  fields,  around 
and  semi-weeklies  reported  plant  their  courtesy  and  above  all  the  spirit  neglected.  trees  and  traverse  ditches.  Providence 

damage.  Ruptured  power  service  ren-  in  which  they  have  assisted  us.”  By  Saturday  the  composing  room  was  found  to  be  without  power  also. 

The  Woonsocket  Call,  an  afternoon  equipment  was  able  to  function.  Jour- 


I  damage.  Ruptured  power  service  ren-  in  which  they  have  assisted  us.  By  Saturday  the  composing  room 

dered  seven  dailies  mute,  but  many  of  The  Woonsocket  Call,  an  afternoon  equipment  was  able  to  function.  Jour- 

}  these  were  able  to  resume  publication  paper  in  the  northern  part  of  the  nal  and  Bulletin  staffs  were  so  as- 


in  the  plants  of  unaffected  neighbor¬ 
ing  papers. 


The  Woonsocket  Call,  an  afternoon  equipment  was  able  to  function.  Jour-  Meanwhile  another  crew  of  Day 
paper  in  the  northern  part  of  the  nal  and  Bulletin  staffs  were  so  as-  workers  in  more  cars  had  started  for 
state,  was  handicapped  for  a  time  signed  Thursday  that  a  group  went  Bridgeport,  hearing  they  might  get 
Sept.  21  by  lack  of  power  and  crip-  to  Woonsocket  and  another  to  Boston  through  and  that  power  was  available 


Circulation,  following  the  restora-  pled  communications  systems  but  was  to  handle  copy  written  in  Providence  there.  They  returned  the  next  after- 


Ition  of  operation  of  stricken  papers, 
shot  up  to  great  highs.  Many  papiers 
reported  increases  of  50,000  or  more 
while  one  paper  said  that  its  reader- 
ship  had  been  trebled. 

One  death  of  a  newspaper  employe 
was  reported.  Francis  Martin,  12- 
)  year-old  newspaper  boy  in  East- 
hampton.  Mass.,  was  killed  when 
^ruck  by  a  live  wire  while  delivering 
■lis  papers. 

Ad  Revenue  Lost 

Havoc  in  Rhode  Islimd  caused  loss 
of  advertising  revenue  to  newspaper 
plants  in  Providence  but,  except  in  a 
few  instances,  did  not  prevent  reg¬ 
ular  publication  despite  almost  insur- 
mountable  obstacles. 

Without  light,  power  and  commu- 
»  nication  facilities,  and  in  the  face  of 
I  extreme  difficulty  in  maintaining  con- 
I  tect  with  reporters,  the  Providence 
I  Joumal  Company  put  out  daily  emer- 


able  to  maintain  regular  editions  the  and  sent  up  by  automobile  or  motor 


An  85'horsepower  gasoline  engine  mounted  on  this  truck  ran  generators  which  provided 
sufficient  power  to  publish  the  New  London  Day  on  Thursday,  Friday  and  Saturday  of 


gency  issues  of  the  Morning  Journal  Igjf  week,  when  power  was  cut  off  after  a  hurricane,  flood  and  fire.  The  engine,  using 
the  Evening  Bulletin.  The  Jour-  15  gallons  of  gasoline  an  hour,  provided  enough  110  and  220  volt  current  to  operate 
^1  was  printed  on  presses  of  the  or.o  eight  page  unit  of  a  64-page  press,  or  six  typesetting  machines.  With  it  the  Day 
"Oonsocket  (R.  I.)  Call  and  the  Bulle-  also  published  the  Norwich  Bulletin  and  t’  c  Norwich  Sunday  Record  several  days. 


noon  with  a  four-page  edition  pub¬ 
lished  on  the  presses  of  the  Bridgeport 
Post,  complete  with  a  page  of  pictures. 
They,  too,  encountered  almost  im¬ 
possible  conditions  on  the  highways. 

Emergency  Power  Plant  Used 

The  Norwich  (Conn.)  Bulletin  and 
Record,  its  presses  in  water,  published 
several  days  on  the  presses  of  the  New 
London  Day,  after  the  Day  had  ob¬ 
tained  an  auxiliary  generating  plant  of 
portable  type,  powered  by  an  85 
horsepower  gasoline  engine.  The  Day 
published  afternoon  Sept.  23  and  Sept. 
24  on  the  power  supplied  by  this  out¬ 
fit.  It  was  limited,  however,  to  the 
use  of  six  typesetting  machines  at  one 
time,  together  with  Ludlow  and  a  few 
lights,  because  of  the  limited  capacity 
of  the  generator,  or  to  the  operation 
of  one  eight  page  unit  of  its  64-pago 
press.  When  the  press  ran  all  other 
drain  upon  the  system  had  to  be  cut 
off. 

The  Westerly  Sun  got  out  its  reg¬ 
ular  Wednesday  issue  before  power 
(Continued  on  page  36) 
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Capper,  Kinney 
To  Speak  at 
ABC  Convention 

Ham  Lists  Speakers  at 

Chicago,  Oct.  20-21  .  .  . 

To  Elect  1 4  Directors 

Chicago.  Sept.  26 — Speakers  at  the 
opening  general  session  of  the  25th 
annual  convention  of  the  Audit  Bu¬ 
reau  of  Circulations  to  be  held  here 
at  the  Stevens  Hotel,  Oct.  20-21, 
■were  announced  today  by  O.  C.  Harn, 
ABC  managing  director.  They  will 
be; 

Arthur  Capper.  U.  S.  senator  from 
Kansas  and  president  of  Capper 
Publications. 

Gilbert  Kinney,  vice-president  of 


JAMES  RETURNS  TO  U.  S. 

Edwin  L.  James,  managing  editor. 
New  York  Times,  returned  aboard 
the  He  de  France  Sept.  21  from  a 
seven-weeks  vacation  tour  in  Eng¬ 
land,  France,  Germany  and  Czecho¬ 
slovakia.  ‘T  didn’t  write  a  line  and 
I  don’t  care  to  make  any  prediction 
on  the  crisis,”  he  told  Editor  &  Pub¬ 
lisher. 

Wile  Hits  Press 
"Seances"  Held 
By  Roosevelt 

Columnist  Soys  Mon'y 
Newsmen  “Crave  Less 
Irrelevancy.  Ribaldry" 

Washington,  D.  C.,  Sept.  26 — Con- 


J.  Walter  Thompson  Company,  New  fined  to  his  living  quarters  in  the 
York,  and  chairman  of  the  board  of  white  House  by  a  head  cold,  Presi- 
the  American  Association  of  Adver-  Jent  Roosevelt  directed  Secretary 
tising  Agenci^.  Stephen  B.  Early  to  substitute  for 

David  D.  Richard^  public  regions  Friday’s  press  conference, 

department.  Sears,  Roebuck  &  Com-  ^nd  on  the  same  day  Columnist 


pany,  Chicago. 

Wachtcl  Lynchcon  Speaker 

W.  W.  Wachtel,  president  of  Cal¬ 
vert  Distilleries  Corporation,  New 


Frederick  William  Wile  released  a 
blast  at  the  Rooseveltian  method  of 
handling  the  “semi-weekly  seances.” 
The  l^rly  gathering  produced  vir- 


York.  -will  be  the  speaker  at  the  tually  no  news,  but  Columnist  Wile 
Thursday  noon  luncheon.  Mr.  Wach-  found  that  not  unusual, 
tel  supervises  advertising  of  his  Carrots  Not  News  to  Wilo 
company  which  spends  almost  its  Qjj  Sept.  20  when  150  newspaper- 
entire  appropriation  in  newspapers  assembled  at  the  White  House 

and  periodicals.  ,  ,  ,.  hopeful  of  news  on  the  European 

Members  of  the  board  of  directors  situation,  the  President  talked  of 
whose  terms  expire  ■with  the  1938  carrots  and  celery.  Wile  protested, 
convention  ar^  t  t  t.  subject  had  been  introduced  by 

Newspaper  Division— W.  J.  J.  But-  Elisabeth  May  Craig,  correspondent 
ler,  Toronto  Globe  and  Mail;  Verne  f^j.  jjaine  newspapers,  who  prefaced 
E.  Joy,  Centralia  (Ill.)  Sentinel;  and  g  question  on  rising  food  costs  with 
Col.  Ernest  G.  Smith,  Wilkes-Barre  practical  illustration  of  her  own 
(Pa.)  Times  Leader.  „  ,  ,  _  payment  of  two  cents  apiece  for 

Advertiser  Division  —  Ralph  Starr  carrots 
Butler,  C^neral  Foods  Corporation,  “Thereupon,”  related  Columnist 
New  York;  William  A.  Hart,  E.  1.  wile,  “Mr.  Roosevelt  took  refuge  in 
duPont  de  Nemours  &  Com^ny,  technique  to  which  he  often  re- 
Wilmington.  D^;  Leo  N^elski,  Swift  sorts  when  innocuous  conversation 
&  Com^ny,  Chicag^  Stuart  Pea-  will  serve  the  purpose  of  changing 
TOdy’  Ae  ^rden  Company,  New  embarrassing  subject.  After  the 
York;  D.  D.  Richards,  Sears,  Roebuck  carrot  colloquy,  he  devoted  the  next 
&  Company,  Chicago;  H.  H.  Rimmer,  minutes  to  narrating  a  New  York 
Canadian  General  Electric  Company,  gubernatorial  experience  in  investi- 
Ltd.,  Toronto.  .......  _  gating  celery  prices  on  Manhattan 

Advertising  Agency  Division  —  E.  island!” 

Ross  Gamble,  Leo  Burnett  Company,  •  u  c 

Inc.,  Chicago.  D'.eonteot  Rising  He  Soy, 

Business  Paper  Division  —  Mason  H  isnt  only  the  frequency  with 
Britton.  McGraw-HiU  Publishing,  which,  by  accident  or  design,  press 
Inc  New  York-  Paul  I.  Aldrich,  Na-  conferences  are  shunted  at  psycho- 
tional  Prorisioner,  Chicago.  logical  moments  onto  unimportant 

Farm  Paper  Division — Marco  Mor-  sidetracks  'mat  irks  some  of  the 
row,  the  Capper  Farm  Press,  Topeka,  newshawks.  Wile  continued,  there  s 


EDITOR  &  PUBLISHER 
CALENDAR 

Oct.  1 -.3-8- 10- 13- 17 — Penn¬ 
sylvania  Newspaper  Publishers’ 
Assn.,  regional  meetings. 

Oct.  2-.3-4 — First  (New  En¬ 
gland)  District  of  Advertising 
Federation  of  America,  conven¬ 
tion,  Pittsfield.  Mass. 

Oci.  4-3 — National  Publish¬ 
ers’  Assn.,  19th  annual  meeting, 
Skytop  Lodge,  Skytop,  Pa. 

^1.  6-7  —  Ohio  Circulation 
Managers’  Assn.,  fall  convention, 
Neil  House,  Columbus. 

Oct.  11-12 — New  York  State 
Circulation  Managers’  Assn., 
semi-annual  meeting,  Queens- 
bury  Hotel,  Glens  Falls,  N.  Y. 

Oct.  13-13 — Associated  Press 
Managing  Editors’  Assn.,  an¬ 
nual  meeting,  Cleveland. 

Oct.  13-16 — Newspaper  Assn. 
Managers’  Inc.,  annual  meeting. 
Hotel  Morrison,  Chicago. 

Oct.  16-17 — Texas  Circula¬ 
tion  Managers  Assn.,  25th  an¬ 
nual  convention,  Adolphus 
Hotel,  Dallas,  Texas. 

Oct.  16-17-18  —  Mid-Atlantic 
Circulation  Managers’  Assn., 
19th  annual  convention, 
O.  Henry  Hotel,  Greensboro, 
N.  C. 

Oct.  16-18 — National  Editorial 
Assn.,  board  of  directors  meet¬ 
ing  on  reorganization,  Hotel 
Morrison,  Chicago. 

Oct.  17-18 — California  Circu¬ 
lation  Managers’  Assn.,  conven¬ 
tion,  Oakland. 

Oct.  17-18 — Newspaper  Ad¬ 
vertising  Executives’  Assn., 
Hotel  LaSalle,  Chicago. 

Oct.  18-19  —  Inland  Daily 
Press  Assn.,  fall  meeting.  Hotel 
Sherman,  Chicago. 

Oct.  19 — Associated  Business 
Papers,  special  fall  meeting, 
Union  League  Club,  Chicago. 

Oct.  19 — ^Agricultural  Pub¬ 
lishers’  Assn.,  annual  meeting. 
Hotel  Stevens,  Chicago. 

Oct.  19 — ICMA,  special  meet¬ 
ing  committee  on  ways  and 
means,  Stevens  Hotel,  Chicago. 

Oct.  20-21 — ABC  convention, 
Stevens  Hotel,  Chicago. 

Oct.  20-21 — ^Pacific  Council 
of  the  Four  A’s,  first  conven¬ 
tion,  Hotel  Del  Monte,  Del 
Monte,  Calif. 

Oct.  21— ICMA  board  of  di¬ 
rectors  meeting,  Stevens  Hotel, 
Chicago. 


Herron  Tells  Ad 
Executives  to 
Improve  Methods 

Better  Salesmanship  Is 
Needed,  Interstate 
Managers  Are  Advised 

Colonel  Leroy  H.  Herron,  advertis¬ 
ing  director,  Washington  (D.  C.)  Star 
and  president  of  the  National  News¬ 
paper  Executives’  Association,  told 
the  Interstate  Advertising  Managers 
Association  fall  convention  at  Al¬ 
toona,  Pa.,  Sept.  23  and  24,  that  there 
is  an  almost  unlimited  source  of 
available  foreign  and  local  advertis¬ 
ing,  but  methods  of  salesmanship 
must  be  improved  if  it  is  to  be 
obtained. 

“The  more  than  2,000  newspapers 
in  the  U.  S.  have  a  daily  circulation 
of  40,000,000  and  that’s  some  sales¬ 
manship,  but  the  advertising  is  not 
so  hot,”  declared  Herron.  “National 
advertising  is  going  down  because 
we,  as  individual  newspapers,  think 
too  much  of  local  advertising  and 
forget  that  we  are  a  part  of  a  great 
national  industry.” 

Advisot  Ad  Exocativoi 
To  start  national  advertising  on  an 
upward  trend,  Herron  advised  the 
executives  to  contact  local  represen¬ 
tatives  of  nationally-advertised  prod¬ 
ucts  and  have  them  impress  upon 
their  manufacturers  the  necessity  of 
increased  advertising.  In  the  local 
field,  Herron  suggested  that  solid- 
tors  begin  a  campaign  to  sell  adver¬ 
tising  to  the  small  business  man 
These  small  accounts,  he  said,  bring 
in,  collectively,  hundreds  of  thou-  J 
sands  of  lines,  which  always  com- 1 
mand  the  highest  price.  “There  is  I 
plenty  of  small  local  advertising 
available,  but  we  get  only  a  slight  i 
percentage  of  it  because  we  don’t  go ' 
after  it,”  Herron  asserted. 

“You  want  to  sell  potential  adver¬ 
tisers  the  plan  that  the  National  Drj  i 
Goods  Association  has  given  its  | 
members  —  ‘Concentrate  your  adver- 1 
tising  in  newspapers  that  bring  re¬ 
sults.’  Local  advertising  is  only 
worthwhile  if  it  brings  results.” 

Herron  gave  an  example  of  an  east¬ 
ern  newspaper  that  obtained  more  i 
than  600  new  accounts  among  small 
business  men  in  one  year,  resulting 
in  an  increase  of  more  than  800,0001 
lines  of  advertising.  Of  the  new  ac- 1 
,  counts,  150  were  signed  to  yearly  con- 


Magazine  Division  -  Fred  Stone,  rifing  discontent  ^er  the  ease  with  frequently  when  a  lot  of  im-  super-salesmanship  was 

Mnnn'rino  Now  York  which  these  valued  and  vital  visits  irequenuy  wnen  a  loi  oi  irn  used.  Herrons  parting  admonition 

'  ’*  ■  'J  the  President  are  turned  into  questions  are  waiting  to  be  was:  “Start  digging  in  your  own  back- 

Thomtoa  to  Preside  wisecracks  and  laughter,  submitted.” 

The  convention  will  open  at  10  a.m.,  many  of  the  White  The  Wile  complaint  was  placed  on  Gives  Merchants  Viewaoint 

Oct.  20,  with  a  general  s^sion  at  House  journalistic  crew  crave  is  less  the  same  ground  as  the  vigorous  pro-  n 

which  President  P.  L.  Thomson,  irrelevancy  and  ribaldry  at  press  test  printed  in  the  Buffalo  Evening  uiiiiionf  ir  r'oKi  *  cfnn> 

Western  Electric  Company,  will  pre-  conferences,  as  well  as  curbing  of  News  in  July,  1937,  under  the  by-  ^ 

side  and  present  his  annual  report,  jfig  system  often  suspected  of  being  line  of  James  L.  Wright,  its  Wash-  ^^ve  a  merchant  s  yiew^mv 

Addresses  by  speakers  above  men-  inspired,  whereby  some  one  chirps:  ington  correspondent.  Wright  blamed  business  cant  live  without 

tinned  will  follow.  Their  subjects  ‘j^ank  you,  Mr,  President,’  signaling  members  of  the  press  corps  here  for  ^^wspapers,  and  the  newspaj^rs  can 
will  be  announced  soon,  along  with  ^^g^  session  is  suddenly  at  an  the  condition.  live  without  us,  he  said.  We  shoulC; 

topics  for  discussion  at  the  divi-  _  work  even  closer  than  ever  before. 


sional  meetings. 

Divisional  meetings  will  be  held 
Thursday  afternoon  at  which  nomi¬ 
nations  for  members  of  the  board  of 
directors  will  be  made  and  subjects 
discussed,  including  recommended 
action  on  these  matters  by  the  vari¬ 
ous  groups.  Reports  of  resolutions 
and  other  committees  will  be  pre¬ 
sented  at  the  Friday  morning  general 
session  and  election  of  directors  will 
also  take  place. 

The  October  meeting  of  the  board 
will  open  Wednesday  evening,  Oct. 
19,  following  the  directors’  dinner. 
The  board  will  meet  again  on  Thurs¬ 
day  evening  and  the  new  board  will 
hold  its  first  meeting  Friday  imme¬ 
diately  following  adjournment  of 
the  convention. 
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Mr.  Gable  cited  several  examples  oi 
effective  advertising  and  advocated  J 
closer  relationship  between  the  news¬ 
paper  and  the  radio,  declaring  that . 
while  each  is  separate,  they  are  in  th«  | 
same  field.  Radio,  he  said,  has  a  pet- 
sonal  touch,  while  newspaper  adver¬ 
tising  reaches  the  entire  famil! 
and  gives  greater  opportunity  fo’ 
study. 

D.  N.  Slep,  publisher  of  the  i4!- 
toona  (Pa.)  Mirror,  welcomed  th«l 
delegates. 

The  executives  conducted  severa 
open  forum  sessions  for  discussion  oii 
advertising  problems.  David  Knipei 
advertising  director,  Bethlehem  (Pa 
Times  president  of  the  association  fo:| 
the  past  ten  years,  was  in  charge  c- 
the  two-day  deliberations. 
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Newsprint  Price  Increases 
For  1939  Held  Unlikely 


Possibility  of  War  Ploys  Important  Role  in  Situa¬ 
tion  .  .  .  Scandinavian  Paper  a  Threat .  .  .  Pro¬ 
duction,  Consumption  Down,  with  Stocks  Up 
By  ROBERT  U.  BROWN 


NEWSPRINT  PRICE  crept  to  the  fore  newsprint  should  keep  in  mind  that 
in  publishers’  discussions  this  week  statistics  of  idle  capacity  do  not  repre- 


a  million  tons  with  the  figure  at 
1,682,720  as  compared  to  2,423,830  for 


with  the  release  of  figures  showing  a  sent  readily  available  supply.  To  the  same  period  in  1937.  Shipments 
decided  drop  in  Canadian  production  supply  newsprint  quickly  there  must  were  off  correspondingly, 
and  shipments,  an  increase  in  stocks  be  wood  at  the  mill  with  machines  Mill  stocks  in  Canada  are  at  194,917 
on  hand,  indicating  a  drastic  reduction  and  operators  ready.  tons  for  the  first  eight  months  of  ’38 


high  for  all  time.  There  is  every  in¬ 
dication  of  a  rise  in  advertising  linage 
this  fall  and  reader  interest  is  ap¬ 
parently  already  at  a  high  peak.  This 
necessarily  would  show  that  publish¬ 
ers  are  rigidly  curtailing  their  con¬ 
sumption  which  is  borne  out  by  re¬ 
ports  from  every  publishers’  meeting. 
Waste,  extra  copies  and  even  colixmn 
rules  are  being  reduced  to  the  cut 
cost  of  newsprint. 

The  Financial  Post  continues  to  dis¬ 
cuss  whether  the  publisher  can 
continue  to  tie-up  $42.50  for  every  ton 
bought  in  1937  and  kept  till  the  present 
time.  It  is  vmlikely  that  any  publisher 
has  stored  newsprint  for  that  long, 
but  the  Post  continues: 

,  “Allowing  a  return  of  6%,  it  is  cost¬ 
ing  him  $2.55  a  year,  or  21%  cents  a 


the  same  period  in  1937.  Shipments  month  to  carry  each  ton  of  newsprint 
were  off  correspondingly.  in  stock.  To  this  must  be  added  the 

Mill  stocks  in  Canada  are  at  194,917  cost  of  storage — aroimd  50  cents  a 


in  consumption.  Coupled  with  this 


id  operators  ready.  tons  for  the  first  eight  months  of  ’38  month — and  insurance.  The  latter  is 

“It  is  thus  quite  possible  for  a  man-  as  compared  to  170,559  for  the  same  a  negligible  amount,  but  the  interest 


the  anticipation  of  price  statements  ufacturer  to  have  considerable  idle  period  in  1937.  Total  mill  stocks  on  on  capital  and  storage  charges,  amoimt 


early  next  month. 


machinery  capacity  but  to  be  unable  hand  in  North  America  are  218,904  to  the  important  figure  of  71%  cents 


There  is  virtually  no  domestic  news-  to  translate  this  into  newsprint  for  tons, 
print  available  in  the  market  for  the  some  weeks  or  months,  either  because  In  addition  to  this  the  Financial  Post 
remainder  of  1938  although  Canadian  he  has  limited  his  cut  of  wood  or  be-  of  Montreal  last  week  said  that  pub- 
paper  is  plentiful.  Newsprint  author-  cause  he  has  not  kept  all  his  machines  lishers  reported  an  increase  of  stocks 


paper  is  plentiful.  Newsprint  author-  cause  he  has  not  kept  all  his  machines  lishers  reported  an  increase  of  stocks 
ities  and  publishers  appear  to  feel  that  in  shape  for  immediate  operation.”  on  hand  in  August  of  9,229  tons,  mak- 

this  condition,  with  U.  S.  manufac-  [Editor  &  Publisher  is  reliably  in-  ing  a  total  of  719,251  tons  for  manu- 

turers  selling  at  $48  per  ton  at  New  formed  that  there  is  no  wood  shortage  facturers  and  publishers  stock.  This 

York  during  the  entire  year,  and  at  Canadian  mills,  now  or  in  imme-  is  17,130  tons  more  than  at  the  close 


York  during  the  entire  year,  and  at  Canadian  mills,  now  or  in  imme- 
Canadian  producers  maintaining  the  diate  prospect.] 


$50  price,  might  force  the  price  to  $48 
for  all  paper,  but  there  is  little  evi¬ 
dence  to  support  that.  At  any  rate. 


Advise  Contracts  Here 

Mr.  Vining’s  statement  concludes: 


ns.  a  month. 

In  addition  to  this  the  Financial  Post  Publisher  Still  Has  "Cushion" 
Montreal  last  week  said  that  pub-  ..This  surplus  suoply  of  newsprint 
hers  reported  an  increase  of  stocks  being  carried  into  the  n^inth 

,  hand  m  August  of  9  229  tons,  mak-  So  far  it  has  cost  him  around 

g  a  total  of  719  251  tons  for  manu-  jg.ofi  a  ton.  This  figure,  of  course,  is 

",7  only  an  estimate  but  it  is  regarded  as 

17,130  tons  more  than  at  the  close  reasonably  accurate.  Therefore  on 
of  the  previous  month.  his  original  margin  of  $7.50,  the  pub- 

Paper  Trade  Jou^al  for  ^pt.  22  hsher  still  has  a  ‘cushion’  to  carry  his 


no  authorities  feel  there  will  be  any  interest,  it  would  be  a  friendly  act 
increase.  to  impress  upon  any  U.  S.  publisher 


Quite  apart  from  your  own  obvious  of,  July  of  429,541  tons,  compared  with 
nterest,  it  would  be  a  friendly  act  ®  normal  of  ^6,955  tons, 
o  imnress  iinon  anv  U.  S.  nublisher  Quoting  the  Financial  Post: 


Foreign  Paper  S5  Less 


that,  due  to  newsprint  manufacturing 


reports  stocks  of  publishers  at  the  end  ^^^^her  two  months, 

of  July  of  429  541  tons  compared  with  ^his  assumption  is  accurate  then 

a  normal  of  326,955  ton^  the  publishers  would  be  making  a 

Quoting  the  Financial  Post:  have  their  stocks  of 


Late  information  from  Montreal  in-  practices  as  explained  above,  the  only 


“As  the  situation  now  stands  the 
U.  S.  publishers  have  stocks  of  news- 


newsprint  paper  down  to  normal  be¬ 
fore  the  end  of  November.  Such  a 


dicates  a  continued  $50  price.  Un-  safe  position  for  a  publisher  is  to  have  pnnt  on  hand  equal  to  54  days  supply  prospect  is  remote  ” 
certainties  abroad  as  well  as  in  the  adequate  regular  supply  of  newsprint  ^  A^ust  rate  ot  consi^ption.  Newsprint  import  totals,  according 
business  outlook  on  this  continent  assured  by  bona  fide  contracts  with  question  of  unport  to  the  mdustry  Newsprint  Service  Bureau,  for 

might  delay  formal  announcements  of  North  American  mills  as  long  as  Euro-  investors  m  newsprint  secv^ities  first  seven  months  of  1938  total 

prices  and  it  is  reported  possible  that  pean  imcertainties  continue.”  ^  136,209  tons  from  Finland,  Germany, 

no  public  announcement  will  be  made.  According  to  News  Print  Service  f"®®®  excess  stocks  over-  g^eden  and  Norway,  as  compared  to 

In  some  publisher  circles  it  was  felt  Bureau  figures,  production  in  Canada  .  163,564  tons  for  the  same  period  last 

recently  that  an  increase  in  importa-  during  August  amounted  to  220,303  *  j  year.  Newsprint  imports  from  over- 

tion  of  Scandinavian  newsprint  might  tons  and  shipments  to  204,668  tons,  at  which  the  stocks  are  depleted,  Newfoundland  and  Canada  for 

also  contribute  to  forcing  the  market  Production  in  the  U.  S.  was  67,436  tons  *‘rst  is  the  ^lume  of  advertising;  months  of  1938  were  1,214,790 

down  as  the  foreign  product  sells  $5  and  shipments  66,006  tons.  During  reader  interest;  compared  to  1,849,575  tons  for 

below  the  Canadian  figure  in  New  August,  12,977  tons  of  newsprint  were  and  thirdly,  how  much  longer  the  seven  months  of ’37. 

York.  The  increase  in  paper  from  made  in  Newfoundland  so  that  the  Publishers  can  afford  to  carry  the  ^  European  situation 

Norway,  Sweden,  Finland  and  Ger-  total  North  American  production  for  excess  stocks.  strengthenod  ihe  position  of  the  news- 

— -  .  Publishers  Are  Curtailing  ~ 


many  was  indicated  in  the  formation  the  month  amounted  to  300,716  tons, 
of  a  new  importing  and  selling  office  Total  production  in  August,  1937,  was 


It  is  felt  lhat  the  European  situation 
strengthmsTi  ike  position  of  the  news¬ 
print  indsurtry  in  September.  News- 


for  that  newsprint  in  New  York  and  430,491  tons.  has  undoubtedly  cut  newsprint  con-  rise  in  use  of  newsprint  which  has 

reports  of  a  new  machine  in  operation  Canadian  production  for  the  first  sumption.  However,  newspaper  cir-  been  helped  along  by  sensational 
in  Finland.  eight  months  of  1938  was  off  almost  culations  in  the  U.  S.  are  at  a  record  news  stories  from  Europe.  As  yet. 

However,  import  figures  do  not  bear  ..  .  i. .  .  though,  mill  production  in  Canada 

out  any  reports  of  increased  importa-  been  stepped  up. 

Wage-Hour  Law  Studied 

event  of  war.  Several  warned  that 

publishers  were  taking  dangerous  v  _  mv  vw  m  miV  ■  • 

At  New  lorK  JVleetiiig 

Canadian  manufacturers  were  obvi¬ 
ously  worried  about  the  situation  and  REPRESENTATIVES  of  the  American  and  chairman  of  the  ANPA  Federal 


Decline  in  the  advertising  volume  papers  are  entering  their  seasonal 


Wage-Hour  Law  Studied 
At  New  York  Meeting 


Ad  Bureau  to  Open 
Pacific  Coast  Offices 

San  Francisco,  Sept.  27— Pacific 
Coast  offices  of  the  American  News¬ 
paper  Publishers  Association  Bureau 
of  Advertising  will  open  Oct.  1  in  the 


felt  there  was  some  threat  of  more  Newspaper  Publishers  Association,  Laws  Committee,  H.  W.  Stodghill,  Russ  Building  here,  it  is  announced 


foreign  imports  which  was  indicated  New  EnglcUid  Daily  Newspaper  chairman  of  the  Newspaper  Boy  Com 


Tormey,  chairman  of  the 


in  a  bulletin  Sept.  19  from  the  News-  Association,  the  Del-Mar-Va  Asso-  mittee,  Roy  A.  Brown,  president  of  Coast  committee  and  business  man- 


print  Association  of  Canada.  Charles  elation,  the  Southern  Newspaper  Pub- 


the  California  Newspaper  Publishers  ager,  San  Francisco  News. 

Association,  JS  Gray,  former  president  H.  C.  Bernsten,  manager  of  the  re- 


A.  M.  Vining,  secreta^  of  the  asso-  Ushers  Association,  the  Inland  Daily  Association,  JS  Gray,  former  president  H.  C.  Bernsten,  manager  of  the  re- 
ciation,  advised  Canadian  salesmen  to  Press  Association,  the  Pacific  North-  of  the  Inland  Daily  Press  Association,  cently  organized  Coast  division,  will 
explain  to  any  customers  using  or  con-  west  Newspaper  Association,  the  and  Major  Raymond  B.  Bottom,  presi-  be  in  charge.  Mr.  Bernsten  formerly 
templating  using  Scandinavian  news-  Permsylvania  Newspaper  Publishers  dent  of  the  Virginia  Press  Associa-  operated  his  own  agency  in  Los  An- 
print  that  “U.  S.  publishers  who  rely  Association,  the  California  Newspaper  tion.  geles,  was  previously  in  agency  work 


Pennsylvania  Newspaper  Publishers  dent  of  the  Virginia  Press  Associa- 
print  that  “U.  S.  publishers  who  rely  Association,  the  California  Newspaper  tion. 

on  Scandinavian  sources  for  their  Publishers  Association,  New  Jersey  Publishers  will  be  advised  as  to  the 

1939  newsprint  supply  are  obviously  Press  Association,  and  New  York  results  of  the  conferences. 

taking  risks  involved  in  war  possi-  State  Publishers’  Association,  met  at  The  law  becomes  effective  on  Oct. 


taking  risks  involved  in  war  possi¬ 
bilities.” 

Idle  Mills  Unwieldy 

“Some  publishers  realize  these 


risks  but  believe  that,  in  emergency,  on  the  daily  newspaper  publishin; 
they  could  turn  to  Canadian  mills  and  business. 


State  Publishers’  Association,  met  at  The  law  becomes  effective  on  Oct. 
the  Biltmore  Hotel  in  New  York  Sept.  24.  Prior  to  that  time  it  will  be  neces- 
27  to  consider  the  possible  effect  of  sary  for  the  Administration  to  issue 
the  new  Federal  wages  and  hours  law  certain  regulations  and  definitions  in 
on  the  daily  newspaper  publishing  respect  of  its  application  or  non-ap- 


readily  obtain  spot  tonnage,”  Mr.  Vin-  At  the  conclusion  of  the  meeting  a 
ing  continued.  “They  base  their  be-  sub-committee  of  five  was  named  to 
lief  on  the  substantial  capacity  which  take  up  with  the  proper  officials  in 


isiness.  plication  to  types  of  business  and 

At  the  conclusion  of  the  meeting  a  classes  of  employes.  Likewise,  it  will 


be  necessary  for  the  chief  of  the 
Children’s  Bureau  to  issue  regula- 


in  San  Francisco  and  was  at  one 
tune  with  the  San  Francisco  Chron¬ 
icle. 

Virtual  100%  co-operation  by  met¬ 
ropolitan  newspapers  of  the  Pacific 
Coast  has  been  assured  in  advance 
of  the  opening  of  the  offices,  Mr.  Tor¬ 
mey  advised. 

NAMES  SPECIAL 

Effective  Sept.  19,  Verree  &  Conklin, 


IS  at  present  idle  and  which  they  think  Washington  the  matter  of  regulations  tions  in  respect  of  the  employment  of  Inc.,  New  York,  Chicago  and  San 


means  unlimited  open  tonnage  in  1939.  and  definitions  as  such  may  be  con- 
“This  is  a  delusion  against  which  strued  to  apply  to  the  newspaper 
publishers  should  be  warned,  for  their  publishing  business. 


protection  as  well  as  for  your  own. 
Both  producers  and  consumers  of 


The  committee  consists  of  W.  F.  1,700  daily  newspapers 
Wiley,  publisher  Cincinnati  Enquirer  newspaper  associations 


minors.  Francisco,  became  exclusive  repre- 

Notice  of  the  committee’s  appoint-  sentatives  of  the  Portland  (Ore.) 
ment  was  sent  this  week  to  more  than  Oregonian  for  all  color  and  black  and 
1,700  daily  newspapers  and  to  all  daily  white  advertising  in  that  newspaper’s 


magazine  and  comic  sections. 
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War  Unlikely 
In  Europe, 

Says  Tolischus 

Returns  to  Berlin  Post  .  .  . 

Cites  Difficulties  of 

Foreign  Correspondent 

On  the  eve  of  his  departure  Sept.  27 
from  New  York  for  his  post  in  Ber¬ 
lin.  Otto  B.  Tolischus,  a  Berlin  cor¬ 
respondent  for  the  New  York  Times, 
who  has  been  visiting  in  the  U.  S.  since 
the  last  week  in  August,  told  Editor  & 
Publisher  he  still  thinks  “there  is  a 
peaceful  way  out  of  the  Central  Eu¬ 
ropean  mess,”  adding:  “Until  I  see 
troops  on  the  march  I  will  not  believe 
there  will  be  war  in  Europe.” 

Tolischus’  statement  was  borne  out 
on  the  day  following  the  interview  as 
European  dispatches  declared  that 


respondent's  time  is  taken  up  by  re¬ 
search.” 

In  closing,  the  interviewer  reminded 
Tolischus  that  Hitler  had  set  Oct.  1  as 
the  deadline  for  Czech  acceptance  of 
his  Sudeten  demands,  and  that  even 
while  he  might  be  en  route  to  Ger¬ 
many  the  fighting  would  have  begun. 

“I  repeat  again,  that,  until  I  see 
troops  on  the  march  I  will  not  believe 
there  will  be  war  in  Europe,”  he  an¬ 
swered. 

■ 

Inland  to  Weigh 
ABC  Map  Plan, 
Wage-Hour  Law 

IDPA  Fall  Meeting  at 
Chicago,  Oct.  18-19, 

Has  Varied  Program 

Chicago,  Sept.  26  —  Publishers  at- 


VALUABLE  REAL  ESTATE 

TO  BE 

GIVEN  AWAY 

FREE 

Immense  NeturnI  Resources,  Mines,  Factories, 
Whole  Villages,  Amniunition  Works, 
etc.,  etc.,  etc. 

Any  Nation  Desiring  Part  ot  the  Independent 
I  Republic  of 


To  Issue  Retail 
Advertising  and 
Selling  Guide 

National  Better  Business 
Bureau  Work  Contains  Ad 
Hints  and  FTC  Rulings 


Germany's  Chancellor  Hitler  had  tending  the  fall  meeting  of  the  In- 
agreed  to  mediate  the  dispute  in  a  land  Daily  Press  Association  here  at 


four-power  pact. 


Hotel  Sherman,  Oct.  18-19,  will  con- 


Tolischus,  who  was  on  his  first  trip  sider  many  pertinent  problems  con- 
to  this  country  in  six  years,  held  out  fronting  newspapers,  including  ap- 
hope  for  peace  in  Europe  because  the  plication  of  Federal  Wage  and  Hour 
peoples  there,  especially  in  Germany,  Act,  Audit  Bureau  of  Circulations’ 
“do  not  want  to  go  to  war.”  This  is  map  plan  to  delineate  circulation 
proven,  he  said,  by  the  fact  that  if  coverage,  national  advertising  out- 
this  situation  had  taken  place  in  1914  look,  and  timely  reports  on  editorial, 
—partial  mobilization  in  the  European  circulation  and  advertising  matters. 


The  National  Better  Business  Bu- 
CZECHObLUVAKIA  reau  will  soon  publish  a  “Guide  for 

APPLY  AT  ONCE  TO  Retail  Advertising  and  Selling”  con- 

NEViLLE  CHAMBERLAIN  taining  advice  for  all  classifications  of 

10  Downing  Stmt,  retailers  on  their  advertising  and  sales 

London,  England  presentations.  The  booklet  is  the  re- 

edouard”"daladier  ^  work  by  a  commit^ 

Quay  D'Oraaty  of  the  National  Association  of  Better 

Paria,  France  Busincss  Bureaus,  headed  by  E.  W. 

No  Cash  Down  Payment  Required  Gallagher  of  the  Boston  bureau.  The 

note— Application,  aircadr  oa  fn«  fraa.  Cor-  work  is  to  bc  available  to  all  Better 

m.nr.  PoUo,  ood  Hunfor,.  Busincss  BuTcaus  and  to  the  public 

(Tk»  mkism  iUmqlr0t0$  fw\r\\r 

•g  jf  M^MPg  t*  •b**'***’*  M  lor  per  copy. 

_ ^ - The  booklet  advises  retailers  on  the 

use  of  certain  words  and  terms  in 

EUROPEAN  "REALTY  AD"  their  advertising.  Federal  Trade 

Commission  rulings  on  the  subjects 
The  Boston  Evening  American  Sept.  20  cer-  quoted  or  referred  to. 

ried  this  page  one  box  to  clarity  the  example  of  the  work,  the  fol- 

European  diplomatic  moves  as  they  stood  suggestion  under  “per- 

:ditor  pufthis  vSrof  Mark-Downs.” 


EUROPEAN  "REALTY  AD' 


negotiations  on  paper  and  presented  it  to 
Managing  Editor  John  Malloy,  who  thought 


“Mark-Dewnt" 

“When  any  previous  price  is  adver- 


nations — “the  war  already  would  be 
under  way.” 

Sees  Hope  for  Peace 

“The  military  automatism  in  Ger- 


Chapman  Annoancei  Program 

According  to  program  plans  an¬ 
nounced  this  week  by  President  E.  R. 
Chapman,  Flint  (Mich.)  Journal, 


many  today  also  leaves  hope  that  there  luncheon  speakers  will  be  Dr.  Frank 


still  is  a  chance  for  a  peaceful  solu¬ 
tion,”  he  declared. 


lin  Bliss  Snyder,  dean  of  adminis¬ 
tration  and  vice-president  of  North- 


Tolischus  said  “there  is  grave  doubt  western  University,  on  Tuesday  and 
if  there  is  any  regime  in  Europe  today  Edgar  Guest,  Detroit  Free  Press  poet, 
that  will  survive  a  lengthy  war,  sim-  Wednesday.  Past  presidents  of  the 

ply  because  most  nations  are  psycho-  will  be  honored  at  the  latter 

logicaUy,  morally  and  materially  ex-  lu^ch^n  and  a  Past  Presidents  Club 
hausted.  The  reaction  against  war  "’ll*  ,  organized. 


it  good  and  boxed  it.  Malloy  said  the  tised  on  permanently  marked-down 
reaction  was  "excellent"  end  Leubenstein  merchandise,  the  last  previous  price 
apparently  had  expressed  the  temper  of  which  the  merchandise  was  marked 
the  American  public.  should  be  used.  If  the  merchandise 

- 1 - 1  ~  has  been  marked  down  more  than 

over  to  circulation  and  advertising  once,  the  extra  mark-down  prices,  if 
matters,  starting  with  a  review  by  desired,  may  be  included,  but  the  last 
Robert  Taylor,  Flint  Journal  circula-  price  at  which  the  merchandise  was 
tion  manager,  on  that  paper’s  inde-  marked  should  always  be  used;  e.g, 
pendent  carrier  contract  set-up.  Ed-  originally  $25,  formerly  $20,  now  $15.” 


ward  A.  Chappell,  Chillicothe  (O.) 
Scioto  Gazette,  will  discuss  circula¬ 
tion  promotion. 


Other  advice  on  “List  Price,” 
“Trade-in  Allowance,”  and  “Value,” 
etc.,  is  followed  by  similar  suggestions 


Col.  Leroy  Herron,  Washington  on  use  of  descriptive  terms  for  animal 
(D.  C.)  Star,  president  of  the  News-  fibres:  that  is,  definitions  and  explan- 


nausxeiL  ine  reaction  against  war  Following  a  meeting  of  the  board  paper  Advertising  Executives  Asso-  ations  for  “virgin  wool  reclaimed 
among  European  peoples  this  tune  will  1  and  Wilder  Breckenridge. 


be  much  quicker  than  during  the  2?  Monday,  the  convention  will  open 
World  War  because  they  are  so  ex-  ^esday  morning,  Oct.  18,  with  rou- 
hausted  ”  committee  reports,  covering 

Chancellor  Hitler,  he  said,  today  is  membership,  budget  cost  com^ri- 
as  popular  as  ever  in  the  German  newsprint  and  r^ults  of  an 


ciation,  and  Wilder  Breckenrid^,  -wool,  fleece,  alpaca,  camel  hair,  guana- 
sales  manager  of  the  Bureau  of  Ad-  llama,  mohair,  etc.”  Practically 
vertising,  AJ4PA,  will  highlight  the  every  kind  of  retail  merchandise  from 
national  advertising  situation  in  Ime  paper  to  metals  is  treated  in  the  same 


Reich  because  of  his  phenomenal  dip 
lomatic  successes.  “It  is  hard  to  be 


Inland  survey  on  possibilities  of  hold¬ 
ing  an  annual  midwest  mechanical 


with  the  bureau’s  expansion  program 
to  increase  newspaper  linage.  T.  Ho- 


manner. 

More  suggestions  on  trade  names 


*u  t  u  _  tr  .i  11  _x  conference  under  Inland  sponsor- 

lieve  that  Herr  Hitler  now  will  resort  ,  .  ^ 

to  force,”  Tolischus  declared.  “His  ^  if '  j  ,  ■  i.-  r  a  t  aa  h 

_ _  1000  u  Under  chairmanship  of  A.  L.  Miller, 

entire  program  smce  1933  has  been  d  #->  i  /»»•  i.  \  t- 

nn  ..iti.to  Battle  Creek  (Mich.)  Enquirer-News, 


based  on  astute  diplomacy.” 

Cordial  Pratt  Ralationt 


the  ABC  map  plan  will  be  presented, 
including  a  report  of  the  Inland  sur- 


Relations  between  the  U.  S.  press  vey  on  this  subject  and  an  explana 


hart  Hoye,  Waukegan  (Ill.)  N^s-  uiLsleading  trade  names  or  terms 
Sun,  will  tell  about  his  paper  s  Par-  followed  by  advice  on  trade  marks, 
ent-Teachers  Association  consumer 

survey  Harry  Gwaltney,  Mtlmaukce  illustrations,  displays,  geographical 
Journal  cl^^fied  manager,  will  is-  Rulings  on  lotteries;  con¬ 
cuss  classified  advertising  as  a  rev-  advertising  Ind  superlative  or 

^"wXe'Saraftemoon  will  be  given  '^’^^ggerated  statements  also  appear. 


corps  in  Berlin  and  the  Reich  govern-  tory  talk  by  O.  C.  Ham,  ABC  over  lai^ely  to  the  popular  Qu^- 

ment,  Tolischus  said,  “were  cordial  manasine  director.  John  Benson,  ^mn  and  Answer  Hour  under  the  At  licVySpupGi 


ment,  Tolischus  said,  “were  cordial  managing  director.  John  Benson, 
when  I  left  in  August.  However,  president,  American  Association  of 
there  was  a  strain  this  last  winter  Advertising  Agencies,  will  speak  on 
between  the  Propaganda  Ministry  and  national  advertising  problems. 


direction  of  C.  F.  Karstead,  Beloit  Mrmcrcrer<5  to 
tWi.q.i  News,  covering  a  multi-  ^  ItUlQy GlS  lO  1  1G6I 


the  press  corps  because  the  Foreign 
Press  Association  in  Berlin  protested 


Wage-Hour  Act  Discussion 

Tuesday  afternoon  will  be  devoted 


.t  .,  -  .  i.  A.  X  V  cu  Will 

the  goveminents  expulsion  of  foreign  largely  to  the  Federal  Wage  and 
newsmen  who  had  incurred  Its  wrath.  Hour  Act  and  other  management 
Since  then,  however,  relations  have  problems.  This  general  discussion 


(Wis.)  News,  covering  a  multi¬ 
tude  of  newspaper  departmental  op-  Chicago,  Sept.  26 — A  busy  four- 
erations.  program  is  scheduled  for  News- 

a  paper  Association  Managers,  Inc.. 

when  state  and  regional  press  asso- 
BAR  GROUP  MEETS  ciation  managers  meet  here  at  the 

California’s  State  Bar  Association  Hotel,  Oct.  13-16,  for  their 

voted  to  establish  a  public  relations  J®*”  annual  convention  A  full  at- 
department  at  the  Sept.  24  closing  ses-  tendance  of  managers  of  the  24  state 
Sion  of  the  organization’s  annual  con-  regional  associations  is  ei^ct^  a 
vention  held  in  Santa  Barbara.  The 

proposal  was  accepted  in  the  form  of  i  f f 

1  *•  ^  ny  the  National  Editorial  Association 

a  resolution  urging  the  move  to  ac-  j-  ,  j  xi.  t  i  j 

•  X  uv  “xu board  of  directors  and  the  Inland 

Associ..,.„'s  c.n- 


improved  considerably. 


will  be  led  by  Linwood  I.  Noyes, 


The  foreign  correspondent’s  assign-  jronwood  (Mich.)  Globe.  Speakers 
ment  in  Europe  smce  Hitler  came  to  ^ill  include  Robert  C.  Bassett,  Green 
^wer,  especially  in  Germany,  has  Bay,  Wis.,  attorney  who  recently 
difficult,  Tolischus  issued  an  opinion  on  the  act  as  legal 
^id.  There  is  no  such  thing  as  set  counsel  for  the  Wisconsin  Daily 
hours  of  work,  he  stated.  A  man’s  Newspaper  League;  George  Price  El- 
day  there  is  anywhere  from  15  to  18  Us,  Wolf  &  Co.,  Chicago,  Inland  tax 
hours  of  activity.  It  is  a  common  consultant;  Eugene  MacKinnon, 
occurrence  for  him  to  be  roused  from  chairman  of  the  ANPA  Special 
his  sleep  to  hear  some  government  Standing  Committee;  and  JS  Gray, 
pronouncement.  He  is  always  on  call.  Monroe  (Mich.)  News,  chairman  of 
All  information  is  gotten  in  a  the  Inland  State  Legislative  Informa- 
roundabout  way.  There  are  no  press  tion  Exchange  Committee. 


constructive  work  which  the  bar  has 
been  doing  to  suppress  unlawful  prac- 


Most  important  general  topics  on 
the  program,  as  released  this  week 


tices.’  Fate  of  a  move  for  ^oup  ad-  Arne  Rae,  Oregon  Newspaper 

vertising  practice  is  expected  to  be  publishers’  Association,  vice-presi- 


conferences  in  Berlin,  except  on  spe¬ 
cial  occasions — and  they  are  few  and 


Other  topics  for  discussion  Tues¬ 
day  afternoon  include  a  report  by 


decided  later.  ^  dent  of  NAM,  are  those  dealing  with 

T”»RODQ  Mr^NFiaV  FFiTTin'M  advertising  and  promotion;  relations 
lYlLJlNiJAI  of  state  associations  and  the  NEA: 

Blackwell  (Okla.)  Tribune,  seven-  standardization  of  plans  and  activities 

far  between.  Official  news  takes  up  Stuart  H.  Perry,  Adrian  (Mich.)  day  paper  published  mornings,  Sept,  of  the  associations  affiliated  with 

the  bulk  of  the  correspondent’s  dis-  Telegram,  on  editorial  standards,  and  18  announced  suspiension  of  its  Mon-  NAM;  and  consideration  of  enacted 

patches.  Government  communiques,  talks  by  Louis  Weil,  Port  Huron  day  issue.  All  comics  and  features  and  contemplated  state  and  federal 

however,  are  meager  in  their  infor-  (Mich.)  Times  Herald,  on  “Special  that  have  been  published  Mondays  legislation  affecting  newspapers, 

mation  content  and  an  integral  part  Editions,”  and  John  Redmond,  Bur-  will  appear  in  the  Sunday  issue.  The  President  Bruce  R.  McCoy,  Louis- 


of  all  stories  sent  from  Germany  con¬ 
tain  an  enormous  amount  of  back¬ 
ground  material.  Much  of  the  cor- 


lington  (Kan.)  Republican,  on 
“Country  News  Correspondents.” 
Wednesday  morning  will  be  given 


management  stated  it  took  this  action  iana,  will  preside  at  the  opening  ses- 
rather  than  increase  subscription  sion  and  will  appoint  chairmen  to 
prices.  direct  the  daily  discussion  groups. 
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Harrison  Criticizes  British 
Treatment  of  U.  S.  Newsmen 


Oklahoma  City  Managing  Editor,  Back  from 
Europe,  Cites  "Muddling"  and  Lack  of 
Co-operation  .  .  .  Worked  for  AP  Abroad 


WALTER  M.  HARRISON  has  been 
managing  editor  of  the  Oklahoma 
City  (Okla.)  Daily  Oklahoman  and 
Times  since  1918,  but  at  heart  he  still 
is  a  reporter.  He  would  rather  write, 
particularly  foreign  news,  “than  edit 
other  men’s  copy,  check  expense 
sheets  and  all  the  other  things  an 
m.e.  does. 

“The  creative  pleasure  of  doing  a 
piece  is  greater  than  assigning  some¬ 
one  else  to  do  it,”  he  often  has  said. 

Keen  student  of  European  affairs, 
in  the  two  decades  he  has  occupied 
an  editor’s  chair  he  has  passed  judg¬ 
ment  on  the  news  value  of  innumer¬ 
able  European  news  dispatches.  He 
has  kept  well-informed  of  each  new 
development  on  the  continent  —  but 
always  through  some  other  reporter’s 
stories. 

Wanted  to  Work  Abroad 

Wanting  out,  as  the  phrase  goes, 
Mr.  Harrison  long  had  felt  that  in 
order  to  better  understand  “how  the 
wheels  go  around  in  Europe,”  he 
should  have  on-the-spot  experience 
on  the  European  scene.  He  had  long 
wanted  to  be  “a  working  foreign 
correspondent.” 

In  fact,  he  had  aimed  for  that  goal 
when  he  entered  newspaper  work, 
“and  nothing  but  economic  necessity” 
drove  him  into  the  editor’s  seat. 
Through  the  years  he  never  lost 
sight  of  his  original  goal. 

Last  year  he  reached  it.  With  en¬ 
thusiasm  he  tells  how  E.  K.  Gay¬ 
lord,  publisher  of  the  two  papers, 
granted  him  a  three-month  leave  to 
visit  Europe  as  a  working  newspa¬ 
perman  and  of  how  he  took  “a  bus¬ 
man’s  holiday”  touring  Europe  for 
the  Associated  Press  and  the  North 
American  Newspaper  Alliance.  He 
covered  the  Winior  wedding,  the 
Coronation  and  wrote  stories  from 
Italy,  Germany  and  the  Free  State  of 
Danzig.  He  returned  to  the  U.  S. 
firmly  convinced  that  his  exi>eriment 
had  been  a  success. 

Editor  turned  European  corre¬ 
spondent  for  three  months  again  this 
summer,  he  returned  to  the  U.  S.  last 
week,  stopping  off  in  New  York  for 
a  few  days  before  returning  to  his 
desk  “terrifically  pleased”  with  the 
job  he  has  done.  The  job:  London 
correspondent  for  the  AP  with  an 
excursion  into  Czechoslovakia  when 
the  war  pot  began  to  boil  a  fortnight 
ago. 

Loud  in  his  praise  of  “the  swell 
job  the  U.  S.  press  corps  is  doing  in 
Europe,  especially  in  Prague,”  Mr. 
Harrison  was  just  as  indignant  about 
the  British  government’s  press  rela¬ 
tions  with  American  newsmen. 

“No  man  not  acquainted  with  the 
situation  can  appreciate  the  difficul¬ 
ties  of  the  foreign  staffs  in  a  crisis  of 
this  sort,”  he  told  Editor  &  Publisher. 
“The  newspaperman  on  foreign  soil 
is  an  entirely  different  breed  of  cattle 
than  he  is  here.  There  he  has  not 
the  prestige  or  entree;  he  just  isn’t 
accepted  as  he  is  here.  Although  it  is 
difficult  to  talk  to  the  powers  that 
be  in  most  of  the  countries  there, 
I  found  that  in  England  it  is  an 


By  STEPHEN  J.  MONCHAK 

extreme  problem  for  U.  S.  newsmen. 

“For  instance,  it  is  a  common  ! 
practice  for  the  British  foreign  min-  i 
istry  in  London  to  go  into  a  huddle  i 
at  10  Downing  Street  and  keep  the 
press  corps  cooling  their  heels,  not  i 
in  the  building  as  you  would  expect, 
but  out  in  the  street.  British  press  j 
relations  with  U.  S.  newsmen  are  ( 
deplorable.  i 

“Great  Britain  openly  is  seeking  a  j 


Walter  M.  Harrison 

better  press  in  this  country,  but  in 
its  muddling  way  is  going  about  it 
in  the  wrong  manner.  For  a  time 
this  summer  it  looked  as  if  the  gov¬ 
ernment  had  let  the  bars  down  and 
was  going  to  co-operate  with  us  but 
one  reporter  cabled  a  story  that  was 
supposed  to  have  been  a  private  mat¬ 
ter  and  Downing  Street’s  attitude 
stiffened  again.  When  I  left  England 
in  August  conditions  still  were  the 
same.” 

In  comparison,  Mr.  Harrison,  a 
professed  Anglophile,  cited  the  press 
situation  in  Czechoslovakia,  stating 
"it  is  easy  to  get  in  to  see  Benes  or 


Milan  Hodza  or  any  other  high 
statesman  in  the  Prague  govern¬ 
ment.”  While  in  Prague  Mr.  Harri¬ 
son  interviewed  both  Benes  and 
Hodza  as  well  as  other  Czech  states¬ 
men  and  military  leaders. 

At  Milobice,  Czech  army  training 
area,  he  spent  two  days  with  the 
Czech  high  command  inspecting  for¬ 
tifications  and  other  military  oper¬ 
ations.  “They  co-operated  with  me 
in  every  way,”  he  said.  “The  only 
place  Czech  authorities  would  not 
permit  me  was  inside  the  great  Skoda 
armament  plants.  They  were  polite 
but  firm  about  that.” 

On  Coll  Day  and  Night 

Giving  a  picture  of  press  opera¬ 
tions  in  Prague  during  the  crisis,  Mr. 
Harrison  said  the  top  men  on  assign¬ 
ment  there  have  been  on  call  day 
and  night  during  the  last  few  weeks. 
“Their  headquarters  are  in  the  Am¬ 
bassador  Hotel  on  Wenceslaus  Ave¬ 
nue,”  he  continued.  “Because  of  the 
acute  situation  the  Czech  foreign 
ministry  established  a  downtown 
office  near  the  hotel.  It  was  manned 
by  German-speaking  Czechs.  From 
this  point  all  Czech  communiques 
were  issued. 

“They  were  issued  twice  a  day — 
at  11:30  in  the  morning  and  six  at 
night.  These  handouts  gave  some 
information  but  I  quickly  learned 
that  the  only  way  to  get  the  drift  of 
the  inner  meanings  of  the  commu¬ 
niques  was  to  read  the  daily  Czech 
and  German  newspapers. 

Mr.  Harrison  said  many  persons 
are  trying  to  plant  propaganda  stor¬ 
ies.  “But  amazingly  few  canards 
have  been  passed  through  by  our 
correspondents,”  he  chuckled. 

During  Mr.  Harrison’s  stay  in 
Prague  the  Runciman  Mission,  which 
was  seeking  a  peaceful  settlement  of 
the  Czech  -  German  problem,  was 
headquartered  there.  Mr.  Harrison 
was  severely  critical  of  that  body’s 
relations  with  the  foreign  newsmen. 
"Their  practice  was  to  keep  mum 
during  the  week  and  then  issue  a 
bulletin  at  the  end  of  the  week  tell¬ 
ing  where  Runciman  would  sijend 


CHAFING  NEWSMEN  AWAIT  CHAMBERLAIN 

The  foreign  press  corps  waiting  outside  10  Downing  Street,  London,  as  Prime  Minister 
Neville  Chamberlain  discussed  with  a  full  Cabinet  his  recent  interview  with  Hitler. 


lue  weeK-ena,  and  very  little  else. 
Press  relations  of  the  Runciman 
group  IS  a  perfect  example  of  the 
way  the  British  have  acted  in  this 
crisis. 

Visited  Sudeten  Area 

Harrison  spent  a  few  days  in 
the  Sudeten  area  and  stated  that  he 
did  not  see  any  hostility  among  the 
inhabitants.  In  fact-and  I  waf  just 
a  bit  surpnsed-I  saw  Czechs  and 
Germans  drinking  beer  at  rathskel- 
indication  one  had 
that  all  was  not  right  was  that  Czech 
gendarmes  made  hourly  rounds  of 
the  beer  stubes.” 

Mr.  Harrison,  partially  grey  is  a 

huiit  riightly 

built,  of  ruddy  complexion  and  clean 
shaven.  He  impresses  one  as  having 
an  enomous  store  of  nervous  en- 
ergy.  He  smokes  cigarettes  chain 
fashion  &ated  in  the  reception  room 
of  the  E.  Katz  Special  Agency,  which 
represents  the  Oklahoma  papers,  he 
could  not  remain  in  one  position  for 
more  than  a  few  minutes  and 
throughout  the  conversation  he  was 
constanUy  crossing  and  re-crossing 
his  legs  seeking  comfort. 

®  enthusiastic  speak - 

er.  All  that  is  necessary  is  to  give 
his  cue  by  suggesting  a  topic, 
r  remains  only  to  relax  de¬ 

lightedly  and  enjoy  the  deluge  which 
ensues.  To  impress  a  point  he  draws 
nearer  to  his  listener  and  jabs  at 
the  air  near  him.  At  these  times  he 
lowers  his  voice  and  speaks  more 
slowly.  When  it  appears  that  the 
listener  has  grasped  the  point  he  re¬ 
laxes.  And  so  does  the  listener. 

Czech  Army  Will  Fight 

soothsayer  on 
the  European  crisis  he  said  “the 
Czech  army  wiU  not  go  down  with¬ 
out  a  fight,”  and  this  later  in  the 
week  was  borne  out  as  word  from 
Prague  came  that  the  Czechs  had  de- 
hed  the  Hitler  ultimatum. 

He  delved  deeply  into  the  Central 
isuropean  situation  and  gave  a  com¬ 
prehensive  answer  to  the  question 
which  was  raging  last  week  and  to¬ 
day  still  is  being  discussed  the  world 
over:  ‘Did  Chamberlain  and  Da- 
ladier  throw  the  sheep  to  the  wolf 
to  save  their  own  skins  when  they 
submitted  to  Hitler’s  first  Sudeten 
demand?” 

One  must  look  for  the  motive  be¬ 
hind  this  abject  concession  to  every 
demand  of  Herr  Hitler,”  he  said 
Might  It  not  be  that  the  Allies  de¬ 
cided  that  the  weight  of  the  final 
decision  as  to  war  or  peace  must  be 
made  by  the  country  which  will  feel 
destruction  first?  If  the  Czechs  re¬ 
solved  to  stand  now,  it  would  seem 
logical  for  Moscow  to  be  first  in  on 
me  side  of  Russia’s  Slavic  cousins. 
Then  it  would  quickly  follow  that 
France  would  move,  and  when 
France  goes,  the  general  public 
opinion,  as  I  sensed  it  in  Europe,  is 
that  England  will  follow  suit. 

“It  is  somewhat  sickening  to  real¬ 
ize  that  there  might  be  a  majority  of 
public  sentiment  among  the  .seats  of 
the  mighty  in  Britain  today,  who  be¬ 
lieve  that  a  strong  Germany  is  more 
necessary  to  the  longevity  of  the 
British  Empire  than  a  mighty  Rus¬ 
sia,  which  might  be  the  logical  out¬ 
come  of  another  cataclysm  in  which 
Germany  disappeared  from  the  face 
of  the  map. 

“At  the  outset  it  seemed  that 
Chamberlain’s  gesture  in  going  to 
Hitler’s  mountain  retreat  to  beg  for 
peace  was  the  greatest  demonstration 
of  humility  on  the  part  of  a  lover  of 
pieace  that  the  world  has  seen  in  this 
generation.  And  I  am  unwilling  to 
believe  that  Chamberlain  sold  the 
Czechoslovakian  state  down  the  river 
until  the  guns  begin  to  shoot  and 

(Continued  on  page  14) 
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N.  Y,  Strike  Peace 
Ends  Threat  to 
Paper  Delivery 


Dailies  Increased  Supply 
During  Truce,  Storing  News¬ 
print  Even  in  Newsrooms 


At  the  conclusion  of  the  four-day 
truce  in  New  York’s  trucking  strike 
this  week,  the  major  contractors  for 
the  delivei'y  of  newsprint  jjeaceably 
settled  differences  with  their  drivers 
and  resumed  operations. 

However,  as  the  accompanying  pic¬ 
tures  indicate,  the  leading  English- 


had  an  acute  shortage  when  tlie  strike 
came  right  on  top  of  a  warehouse  fire 
which  destroyed  a  two-week  supply, 
stored  enough  paper  for  three  weeks. 
Because  of  the  shortage  of  storage 
quarters  resulting  from  the  fire,  all 
available  space  in  the  building  and 
the  sidewalk  and  ground  behind  the 
building  were  used  to  store  a  three- 
week  supply. 

Two-Week  Supply  At  Times 

At  the  Times  and  Herald  Tribune 
several  thousand  rolls  of  newsprint 
were  stored.  Reporters,  advertising 
and  circulation  men  worked  in  of¬ 
fices  pillared  with  paper.  The  Times 
shipped  into  its  plant  a  two-wee’K 
supply,  while  at  the  Herald  Tribune 
2,^7  rolls  were  delivered,  enough  for 
less  than  a  week's  run  after  the 


New  York  Times  news 
room  showing  rolls 
of  paper  stacked 
against  wall.  L.  to  r., 
W.  Farrell,  Walter 
Fenton,  ass't  city  edi¬ 
tor,  Kenneth  Camp¬ 
bell,  James  A.  Hag¬ 
gerty,  Jr.,  and  J.  A. 

Haggerty,  Sr. 


Carter's  Press  Story 
"100%  Wrong" 

The  White  House  Correspondents’ 
Association,  through  its  president, 
Earl  Godwin,  has  charged  Boake  Car¬ 
ter  with  misrepresenting  facts  in  the 
matter  of  White  House  press  con¬ 
ferences. 

In  his  column  published  Sept.  20, 
Carter  referred  to  the  President,  and 
said: 

“He  cries  for  preservation  of  a 
free  press,  yet  he  does  nothing  to 
abolish  the  unwritten  law  that  any 
White  House  correspondent  who 
wishes  to  ask  a  question  at  a  coming 
conference  must  tip  off  the  Presi¬ 
dential  press  secretary  to  that  ques¬ 
tion  prior  to  the  conference.” 

“The  trouble  with  this  statement,” 
says  Godwin  in  a  letter  to  the  Public 
Ledger  Syndicate,  “is  that  it  is  one 
hundred  p>er  cent  wrong.  The  White 
House  press  conferences  are  as  free 
as  air,  with  no  restraint  as  to  the 
questions  to  be  asked,  and  I  have 
never,  in  all  my  life,  heard  that  the 
President’s  secretary  had  to  be  ap¬ 
proached  before  any  question  could 
be  put  to  the  Chief  Executive.”  God¬ 
win  added  that  the  practice  com- 


Press  Succeeds 
In  Fight  on 
Trial  Ouster 


Ontario  Judge  Reverses 
Decision  Ordering 
Newsmen  from  Courtroom 


plained  of  by  Carter  has  not  be  in 
vogue  since  the  Hoover  Administra¬ 
tion. 


Day  rewrite  men  of 
New  York  Herald 
Tribune  work  in  a  sea 
of  newsprint  rolls. 
L.  to  r.,  Richard  Van 
Horn  and  Seymour 
Freiden.  Walking,  at 
right,  J.  B.  Peterson, 
copy  reader. 


Guildsmen  Reinstated; 
N.  Y.  Advance  Quits 

The  New  York  Advance,  formerly 
the  Yorkville  Advance,  a  neighbor¬ 
hood  weekly  appearing  Thursdays 
since  1934,  suspended  publication 
Sept.  29  after  two  guildsmen,  William 
Tusher  and  Morton  Goldstein,  whom 
the  management  had  discharged  July 
15  “for  disrespect  and  insubordina¬ 
tion,”  were  ordered  reinstated  with 
back  pay  by  Ben  Golden,  arbitrator 
appK)inted  by  Mayor  LaGuardia’s 
lalrar  advisor. 

In  the  final  issue.  Miss  Vera  Mont¬ 
gomery,  publisher,  explained  other 
members  of  the  management  had  re¬ 
signed  following  the  arbitrator’s  or¬ 
der.  The  Newspaper  Guild  of  New 
York,  which  had  seven  members 
among  the  paper’s  19  employes,  filed 
the  reporters’  charges  of  “discrimina¬ 
tion  for  guild  activity”  with  the  NLRB 
Aug.  21  and  withdrew  them  later. 


language  dailies  were  prepared  to 
meet  any  crisis  which  might  threaten 
delivery  of  paper.  When  the  truce 
was  declared  newspapers  were  oper¬ 
ating  on  a  limited  supply  brought  in  by 
25  trucks  allotted  to  publishers  by 
the  strikers.  Normally  50  trucks  are 
used.  Publishers  took  no  chances  on 
being  without  newsprint  and  used  the 
moratorium  to  build  up  their  supplies. 
Paper  was  stored  in  any  available 
space. 

Mirror  Rented  Space 

The  Daily  Mirror,  which  during  the 
first  “outlaw”  strike  was  compelled  by 
lack  of  paper  to  print  at  the  World- 
Telegram  plant,  put  in  a  two-week 
supply.  A  store  and  basement  next  to 
the  Mirror  plant  were  rented  for  addi¬ 
tional  space  and  the  connecting  wall 
to  the  Mirror  basement  was  knocked 
out.  Eleven  hundred  rolls  were 
stored  in  this  space  while  1,100  addi¬ 
tional  rolls  were  covered  with  tar¬ 
paulin  in  a  lot  next  to  its  Brooklyn 
plant. 

The  Daily  News  experienced  a  small 
shortage  in  special  paper  for  its  Sun¬ 
day  edition  but  managed  to  get  bj'. 
However,  there  was  sufficient  news¬ 
print  on  hand  during  the  strike  to 
hold  out  until  the  truce  was  declared. 
Then  more  than  two  weeks’  supply 
was  obtained. 

The  Journal  and  American,  which 


Sunday  editions  had  been  printed. 

The  Post,  World-Telegram  and  Sun 
were  reported  to  have  weathered  the 
strike  without  great  difficulty.  Tlie 
World-Telegram,  because  of  its  great 
storage  space,  always  keeps  a  large 
supply  of  paper  on  hand.  The  Sun 
and  the  Post  put  in  a  week’s  supply 
during  the  truce.  The  Post  rented  an 
adjacent  parking  lot  to  store  what 
paper  its  building  could  not  hold. 


COUNSELS  UPPMANN 

The  Philadelphia  Inquirer  in  a  two- 
column,  page  one  editorial  Sept.  21, 
urged  Walter  Lippmann,  New  York 
Herald  Tribune  syndicated  columnist, 
to  refuse  an  appointment  as  Knight  of 
the  French  Legion  of  Honor.  The 
editorial  intimated  that  the  offer  was 
made  to  the  famous  columnist  because 
the  French  expect  him  to  treat  them 
nicely  in  his  writings.  “The  Inquirer 


(By  tclegraffli  to  Editor  &  Pcbiisher) 
Kingston,  Ont.,  Sept.  28 — After 
two  newspaper  reporters  had  been 
threatened  with  forcible  ejection  if 
they  did  not  leave  the  courtroom  to¬ 
day  at  the  trial  of  Dr.  Clifford  K. 
Robinson  for  an  alleged  illegal  oper¬ 
ation,  Judge  Van  McLean  reversed 
a  decision  he  made  at  the  opening  of 
the  trial  yesterday  that  the  press  be 
excluded. 

When  court  resumed  today  two  rep¬ 
resentatives  of  the  Kingston  Whig- 
Standard  were  in  the  press  box.  They 
were  Arthur  L.  Davies,  managing 
editor,  and  Wallace  Muir,  reporter. 
Sheriff  Fred  R.  Davies,  brother 
the  Wig-Standard’s  managing  edi¬ 
tor,  approached  the  press  box  and 
told  Ae-  newspaper  representatives 
that  the  judge  had  ordered  them  to 
leave  the  court.  The  reporters  said 
that  on  advice  of  counsel  they  did  not 
intend  to  leave.  The  sheriff  called 
a  constable  to  put  the  reporters  out. 

Asserts  Rights  of  Press 
As  the  constable  approached,  W.  M. 
Nick’e,  K.C.,  rose  in  the  court  and 
said  he  represented  the  Whig-Stand¬ 
ard  and  was  correspondent  of  the 
Canadian  Press. 

Nickle  argued  that  while  the  judge 
had  the  right  to  exclude  the  public 
if  he. thought  fit,  he  did  not  have  the 
right  to  exclude  the  press  in  that, 
under  new  amendments  to  the  crim¬ 
inal  code  the  press  was,  by  infer¬ 
ence,  set  apart  from  the  public.  Cer¬ 
tain  penalties  were  provided  if  the 
press  published  certain  matter  cal¬ 
culated  to  injure  public  morals. 

Nickle  submitted  it  was  the  inten¬ 
tion  of  the  Minister  of  Justice  and 
Parliament,  when  it  enacted  the  new 
amendments  to  the  code,  that  the 
press  should  be  present  at  all  cases 
and  prepare  a  careful  report  for  the 
public,  omitting  certain  details  that 
would  injure  public  morals. 

Allows  Press  to  Remain 
Judge  McLean  asked  Crown  At¬ 
torney  T.  J.  Rigney,  who  made  the 
original  motion  excluding  the  press, 
if  he  had  anything  to  say.  ’The 
crown  attorney  replied  he  had  not. 
Defense  counsel  also  offered  no  com¬ 
ment.  Judge  McLean  ruled  that  in 
view  of  the  amendment  to  the  crim¬ 
inal  code  specifically  setting  out  what 
the  press  may  not  publish  with  re¬ 
gards  to  trials  the  press  could  remain. 


Blank  Columns  Honor 
Editor  After  Death 


believes,”  it  stated,  “that  a  newspa-  *  »  m  ^ 
perman  definitely  compromises  him-  JOlin  !■  wUSlling  L/ieS; 


The  lola  (Kan.)  Register  of  Sept. 
20,  the  day  following  the  death  of 
Publisher  Charles  F.  Scott,  contained 
two  blank  columns  where  Scott’s  edi¬ 
torials  had  appeared  for  years.  At 
the  top  of  column  one  was  the  stand¬ 
ing  editorial  page  mast — the  remainder 
of  the  column  and  column  two  were 
blank.  No  explanation  was  carried 
in  the  newspaper  but  Angelo  Scott, 
son  of  the  publisher,  told  friends  it 
was  in  memory  of  his  father’s  death. 


self  by  the  acceptance  of  a  foreign 
decoration  of  any  kind.”  The  pa¬ 
per  further  asserted  that  if  Mr.  Lipp- 
man  accepted  the  decoration  his  col¬ 
umn  would  be  dropped  from  its 
columns. 


Hearst  Executive 


CLARK  CITY  EDITOR 

Cecil  Holland,  city  editor,  Chatta 
nooga  News,  left  Sept.  28  to  join  the 


ISSUED  LARGE  PAPERS 

The  Chattanooga  Free  Press,  Chat¬ 
tanooga  Times  and  the  Chattanooga 
News  issued  special  editions  marking 
the  lOOth  anniversary  of  the  city, 
and  the  75th  anniversary  of  the  battle 
of  Chickamauga.  The  Free  Press  edi¬ 
tion,  which  appeared  Sept.  21,  ran 
200  pages,  also  marked  the  second 
anniversary  of  the  daily.  The  front 
page  was  printed  in  three  colors  and 
black.  The  edition  carried  80  full 
pages  of  ads  of  which  15  were 


Wa^ington(D.  C.)  Star  as  a  reporter  color.  The  Times  Blue  and  Gray  edi- 
on  Oct.  L  He  had  been  with  News  10  tion  of  116  pages  was  published  Sept, 
j^ars.  Hany  P.  Clark,  Jr.,  head  of  18  The  News  published  its  edition 
the  copy  desk,  succeeds  Holland,  in  40  pages,  two  sections. 
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John  Thayer  Cushing,  50,  publisher 
of  Boston  Evening  American,  Boston  - 
Daily  Record  and  Boston  Sunday  Ad-  t 
vertiser  until  Sept.  15,  when  he  joined 
the  Hearst  general  management,  died 
in  a  Chicago  hospital  of  pneumonia. 
Sept.  24,  while  in  that  city  consulting 
with  Hearst  executives. 

Mr.  Cushing  began  his  career  with 
the  St.  Albans  (Vt.)  Messenger  as  a 
reporter,  and  became  editor  of  that 
paper  in  1912.  In  1927  he  resigned  to 
become  business  manager  of  Wash¬ 
ington  (D.  C.)  Herald.  Later  he  was 
appointed  publisher  of  the  Washing¬ 
ton  Herald  and  the  Times.  He  was 
publisher  of  the  Boston  Record  from 
1930  to  1938  when  he  was  made  pub-  ■ 
lisher  of  all  three  Boston  Hearst  t 
papers.  r 

His  wife,  two  sons  and  a  daughter  P 
survive.  ^ 
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McCormick  Asks  Minton 
Truth  About  Dillinger 

Publisher  Says  Indiana  Senator  Attacks 
Dead  Men  When  He  Refers  to 
Chicago  Circulation  Wars 


STRIKING  BACK  at  Senator  Sher¬ 
man  Minton  of  Indiana,  Col.  Robert 
R.  McCormick,  Chicago  Tribune  edi¬ 
tor  and  publisher,  in  a  speech  broad¬ 
cast  Oct.  1,  emphatically  denied 
charges  made  by  the  Senator  in  a  re¬ 
cent  radio  talk  and  challenged  Minton 
to  bare  the  truth  why  Dillinger  was 
silenced  if  he  is  to  “absolve  himself 
of  suspicion  of  complicity”  in  the  al¬ 
liance  of  crime  and  politics.  Col.  Mc¬ 
Cormick’s  address  was  heard  over  the 
NBC  Red  Network  at  1  p.m.  Central 
Standard  Time,  Saturday,  marking 
hLs  second  radio  rebuttal  to  Senator 
Minton’s  attacks  on  the  Tribune  and 
its  publisher. 

Dillinger  Allowed  to  Escape 

“As  I  said  in  a  previous  broadcast, 
Dillinger,  after  having  twice  been  al¬ 
lowed  to  escape  from  the  Indiana 
jails,  and  never  having  been  arrested 
in  that  state,  was  shot  down  and 
killed  from  behind,  when  unarmed, 
by  Indiana  state  police  and  federal 
agents,  so  that  the  secret  of  his  im¬ 
munity  from  Indiana  law  would  not 
bo  disclosed,”  said  Col.  McCormick. 
“If  there  was  any  way  that  I  could 
exact  the  truth  from  these  men,  I 
v/ould  do  so,  but  I  have  no  such 
power.  The  man  who  has  this  power 
is  Senator  Minton.  As  a  boss  of  the 
Indiana  state  machine,  he  can  obtain 
the  truth  from  state  policemen.  As  a 
member  of  the  U.  S.  Senate,  he  can 
obtain  it,  if  necessary  by  subpoena, 
from  the  federal  agents.” 

In  his  op>ening  remarks,  the  Trib¬ 
une  publisher  denied  the  Senator’s 
previous  charges  that  the  Tribune 
promoted  a  bill  to  permit  newspaper 
censorship  of  radio  and  that  the  news¬ 
paper  is  a  beneficiary  of  the  second- 
class  postal  law.  Colonel  McCormick 
declared  only  4%  of  the  Tribune’s  cir¬ 
culation  is  transported  by  second- 
class  mails,  so  that  if  the  second-class 
postage  rates  were  doubled,  “the  cost 
to  the  Tribune  would  be  infinitesimal.” 

He  also  stated  that  while  many 
newspapers  criticized  the  Senator’s 
bill  to  create  a  new  form  of  criminal 
libel,  the  Tribune  has  not.  Referring 
to  Senator  Minton’s  Sept.  17  attack 
on  the  Tribune,  in  which  he  quoted 
from  Lundberg’s  book,  “Imperial 
Hearst,”  Col.  McCormick  said; 

Crime-Polities  Alliance 
“The  alleged  reasons  for  Senator 
Minton’s  bitter  public  attacks  on  the 
Tribune  having  been  found  without 
basis,  it  is  necessary  to  look  for  the 
real  cause.  This  is  readily  found  in 
the  Tribune’s  continuously  and  in¬ 
creasingly  successful  exposure  of  the 
alliance  of  crime  and  politics  in  Indi¬ 
ana.  In  his  reply  to  our  charges.  Sen¬ 
ator  Minton  avoided  the  issue  and 
tried  to  change  the  subject  by  attack¬ 
ing  the  Tribune.  In  so  doing,  of 
course,  he  did  not  go  to  the  records, 
because  there  are  no  records  to  go  to. 
He  picked  up  and  re-broadcast  the 
vaporings  of  some  ex-newspapermen 
who,  having  been  driven  from  their 
profession  because  of  unreliability 
and  other  defects  of  character,  have 
sought  existence  from  the  profession 
by  abusing  it.” 

Referring  to  the  so-called  circula- 
I  tion  war  in  Chicago  in  1911,  as  re¬ 
ft  ported  in  Lundberg’s  book.  Col.  Mc- 
I  Cormick  pointed  out  he  was  not  con- 
f  nected  in  any  ofiicial  capacity  with 


the  Tribune  until  three  years  later. 
James  Keeley  and  William  H.  Field 
were  then  in  charge  of  the  paper, 
he  said. 

“But  that  would  leave  the  accusa¬ 
tion  to  stand  against  the  names  of 
two  men  who  are  now  dead  and  can¬ 
not  speak  for  themselves,”  he  con¬ 
tinued.  “It  was  against  dead  men, 
and  knowingly  against  dead  men,  that 
Senator  G.  P.  U.  Minton  cast  his  poi¬ 
soned  arrows  of  falsehood.” 

Col.  McCormick  related  the  expan¬ 
sion  of  Tribune  street  sales  during 
this  p)eriod,  when  the  retail  price  of 
the  pmper  was  reduced  from  two  to 
one  cent  a  copy,  stating: 

“The  street  sales  were  extremely 
successful  and  the  organization  had 
to  be  expanded  rapidly.  Among  the 
newcomers  there  were  undesirables. 
There  were  brawlers  and  there  were 
embezzlers.  As  fast  as  these  men 
were  caught,  they  were  discharged 
.  .  .  and  when  upon  Mr.  Keeley’s 
leaving  the  Tribune  to  assume  the 
proprietary  editorship  of  the  Record- 
Herald  in  1914,  I  found,  when  I  was 
called  to  executive  position  in  the 
Tribune,  a  skillful,  conscientious  or¬ 
ganization. 

“In  his  efforts  to  discredit  the  Trib¬ 
une,  Mr.  Minton  retells  some  hoary 
falsehood  about  Mr.  Annenberg,  the 
circulation  manager.  Mr.  Annenberg 
having  left  the  Tribune  at  the  time  I 
assumed  complete  responsibility  for  it, 
does  not  properly  belong  in  this  co?i- 
troversy.  But  since  he  has  been 
dragged  in,  and  has  no  forum  in  which 
to  defend  himself,  I  will  say  that  the 
Senator’s  statements  were  without 
basis  in  fact  and  in  particular,  that 
Mr.  Annenberg  did  not  ever  shoot, 
or  shoot  at,  an  officer  or  employe  ct 
a  competing  newspap>er.” 

"Typical  Gangland  Murder" 

Taking  up  the  slaying  of  Alfred 
(Jake)  Lingle,  Tribune  reporter  men¬ 
tioned  in  Minton’s  latest  attack.  Col. 
McCormick  described  the  killing  as  a 
“typical  gangland  murder,  and  per¬ 
formed  in  such  a  way  as  to  indicate 
that  it  meant  to  inspire  terror  as  well 
as  kill  the  victim.”  He  recited  the 
Tribune’s  search  for  the  slayer  of 
Lingle  and  asserted: 

“After  an  investigation  covering 
seven  months,  one  of  the  most  thrilling 
as  well  as  intellectual  in  the  whole 
history  of  crime,  these  men  arre.sted 
Leo  Brothers.  He  was  identified  by 
eight  people;  tried  before  a  judge  and 
jury;  convicted  and  sent  to  prison. 
Brothers,  a  professional  murderer  has 
never  to  my  knowledge  divulged  the 


PICTURE  EDITOR  SAILS 

Elmer  Wilsey  Lower,  of  the  New  York 
office  of  Acme  Newspictures,  Inc.,  sailed 
on  the  liner  American  Farmer,  Sept.  23  to 
augment  the  Acme  European  staff  for 
the  duration  of  the  war  crisis. 


name  of  the  persons  who  paid  him  for 
the  crime.” 

Col.  McCormick  said  the  story  of 
Lingle’s  murder  and  conviction  of 
Brothers  is  “recounted  brilliantly”  in 
a  book,  “Jake  Lingle,  Or  Chicago  On 
the  Spot”  by  John  Boettiger,  former 
Tribune  reporter  assigned  to  the  in¬ 
vestigation. 

“In  an  effort  to  injure  the  Tribune, 
Senator  Minton  has  called  the  son- 
in-law  of  the  President  a  liar,”  said 
Col.  McCormick.  “For  the  same  pur¬ 
pose,  he  intimated  that  a  friend  of  the 
President  (Annenberg)  was  a  mur¬ 
derer.  The  Tribune  printed  these  at¬ 
tacks.  If  Senator  Minton’s  bill  had 
become  a  law  it  could  not  have  done 
so.  It  is  better  to  print  falsehoods  and 
refute  them,  than  to  let  them  be 
whispered  around.” 

Answering  another  charge  made  by 
Senator  Minton,  Col.  McCormick  de¬ 
clared:  “A1  Capone  never  was  on  the 
Tribune’s  payroll.”  Referring  to  Dil¬ 
linger  and  Indiana  politics,  the  Tribune 
publisher  remarked:  “It  may  well  be 
that  when  we  have  solved  the  mystery 
cf  Dillinger  we  will  be  able  to  solve 
the  mystery  of  Lingle.” 

R.  J.  HERTS  TO  N.  Y. 

Robert  J.  Hert.s,  vice-president  of 
Albert  Frank  Guenther  Law,  Inc.,  has 
joined  the  New  York  office  of  A1 
Paul  Lefton  Company,  Inc.,  as  vice- 
president  and  manager  in  charge. 
Robert  Jay  Misch,  vice-president  of 
Albert  Frank  Guenther  Law  has 
joined  the  same  organization  in  an 
executive  capacity. 

ILLINOIS  MEETING 

Annual  meeting  of  Illinois  Press 
Association  will  be  held  at  Cham- 
paign-Urbana,  Nov.  10-12,  it  was  an¬ 
nounced  this  week  by  President  H.  L. 
Williamson. 


RADIOPHOTO  RECORD  SET  IN  WAR  CRISIS 

DEIMAND  for  news  photographs  of  the  European  crisis  has  put  the  central 
operating  office  of  RCA  Communications,  66  Broad  Street,  New  York, 
where  all  prints  are  received  from  London  and  Berlin,  on  a  24-hour  basis 
for  the  first  time  since  overseas  photo'  transmission  was  started  in  1926, 
Editor  &  Publisher  learned  this  week.  With  pictures  being  transmitted 
simultaneously  from  the  British  and  German  capitals,  S.  H.  Simpson,  man¬ 
ager  of  the  radiophoto  department,  was  described  as  “a  pretty  harrassed 
young  man.”  The  exact  total  of  pictures  transmitted  daily  was  not  available 
as  it  was  stated  the  department  is  too  busy  at  present  to  keep  clerical  rec¬ 
ords,  but  Simpson’s  bureau  has  been  on  a  24-hour  basis  for  nearly  two  weeks. 
The  former  record  total  for  one  month  was  set  in  May,  1937,  when  the 
Coronation  of  King  George  VI  and  the  wedding  of  the  Duke  of  Windsor  and 
Mrs.  Simpson  took  place.  Transmission  of  a  print  three  columns  by  5  inches 
requires  from  15  to  20  minutes,  it  was  stated,  but  some  time  is  required  for 
perfect  synchronization  of  the  apparatus  here  and  abroad. 


NEA  to  Vote 
On  Changes 
In  Basic  Law 

Officers  of  State  Press 
Groups  to  Confer  vvith 
Officers  in  Chicago 

'The  National  Editorial  Association 
board  of  directors  will  convene  at 
Hotel  Morrison,  Chicago,  Oct.  16-18, 
to  consider  revision  of  the  NEA  con¬ 
stitution  and  possible  reorganization 
of  the  association  along  lines  recom- 
,  mended  by  state  press  association 
officers  at  the  White  Sulphur  Springs 
convention  in  June. 

Meeting  concurrently  with  NEA  di¬ 
rectors  will  be  the  Newspapyer  Asso¬ 
ciation  Managers,  Inc.,  at  the  same 
hotel,  Oct.  13  to  16.  The  state  press 
association  managers  will  confer  with 
NEA  officers  on  the  four-point  pro¬ 
posal,  namely: 

Affiliation  Changes  Up 

(1)  Should  the  policy  of  state  affili¬ 
ation,  whereby  the  members  of  a  state 
press  association  automatically  be¬ 
come  members  of  the  National  Edi¬ 
torial  Association,  be  continued?  If 
so,  what  should  the  affiliation  dues  be 
(at  present  they  are  $1  per  member 
for  field  manager  .states,  $2  for  non¬ 
field  manager  states,  and  the  individ¬ 
ual  membership  fee  is  $5.) 

(2)  If  affiliation  is  continued,  what 
would  be  an  equitable  voting  basis  as 
between  states  that  join  in  a  group 
and  states  that  are  represented  by  in¬ 
dividual  members? 

(3)  Repre.sentation  of  the  various 
states  in  the  governing  body. 

(4)  Advisability  of  holding  two 
meetings  a  year,  fall  and  spring. 

Publishers  to  Be  Heard 
W.  H.  Conrad,  Medford  (Wis.)  Star 
News,  NEA  president,  told  Editor  & 
Publisher  the  officers  will  be  gov¬ 
erned  by  the  majority  opinion  of  com¬ 
munity  newspaper  publishers  in  its 
reorganization  efforts. 

The  NEA  committee  on  constitution 
revision  is  headed  by  Will  W.  Loomis, 
LaGrange  (Ill.)  Citizen,  immediate 
past  president  of  the  NEA.  Other 
members  are: 

John  li.  l.otiK.  1.0-  .AoKelc-.  m.-itiai-ir  of 
the  Califoriii."!  \cw-paper  Publishers  Asso¬ 
ciation;  Flank  McDciinonil,  Attica  (Iml.) 
I.i  ddcr-Trihuiic :  .MU  n  Met  i. man.  .Minneap¬ 
olis,  nnin.ie'cr  of  the  Minne-ota  Fililori.il  Asso¬ 
ciation:  Ilowanl  F.  I*alin;  i',  N  K.\  vice-pre- 
ident  anil  publisher.  Cr.  i  incirli  iConn.)  f’icxs; 
(ienc  .Mleniau,  Fast  l.aiisii.i;,  iiianaKci  of  the 
.MiehiRan  I’re—  .\s-a:i.iiion ;  .i,,,!  Otis  Itrum- 
iiy.  Maritttii  (G.i.)  Cohh  ('.Jtialy  Times. 

■ 

Gannett  Sponsors 
New  Monthly 

America’s  Future,  a  monthly,  pub¬ 
lished  by  America's  Future,  Inc.,  a 
non-profit  educational  foundation,  of 
which  Frank  Gannett,  president  of 
Gannett  Newspapers,  is  president, 
made  its  debut  recently  with  its  Oc¬ 
tober  issue.  Editorial  offices  are  in 
New  York. 

The  tabloid  publication  sold  at  10 
cents  a  copy,  is  printed  in  rotogra¬ 
vure,  using  color  on  its  front  and 
back  covers.  The  initial  issue  con¬ 
tains  an  editorial  by  Mr.  Gannett  and 
articles  by  Amos  Pinchot;  Rep.  Samuel 
B.  Pettingill,  of  Indiana;  Thomas  J. 
Wertenbacker,  Pi-ofessor  of  History  at 
Princeton  University;  James  Truslow 
Adams,  historian;  Ray  Tucker,  Wash¬ 
ington  correspondent,  McClure  News¬ 
paper  Syndicates,  S.  S.  McClure,  pres¬ 
ident,  McClure’s  Magazine,  and  Con¬ 
rad  H.  Mann. 

A  total  of  450,000  copies  of  Vol.  1 
No.  1  was  published.  Mr.  Gannett 
flew  to  New  York  from  Rochester  to 
supervise  editing  of  the  first  issue. 
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EDITOR  &  PUBLISHER 


■^dvetilieu 


■Odvettiiin^  -^aenclei 


•  •  • 


for  U.  S.  manufacturers  to  increase 
SIDNEY  GARFIELD,  formerly  vice-  the  volume  of  their  business  in  the 


America,  said  on  his  departure  from  rious  flood  cities  of  New  England 
New  York  Sept.  24  for  Buenos  Aires  through  its  agency,  Charles  W.  Hoyt 
that  there  is  a  definite  opportunity  Company,  Inc. 

for  U.  S.  manufacturers  to  increase  With  Swift  &  Co.,  Chicago,  an- 


America,  said  on  his  departure  from  rious  flood  cities  of  New  England 
A&Uo  Among  Advertising  Folk  New  York  Sept.  24  for  Buenos  Aires  through  its  agency,  Charles  W.  Hoyt 

«  ■  D  there  is  a  definite  opportunity  Company,  Inc. 

DririQ  rlGtUrnS  ^  U.  S.  manufacturers  to  increase  With  Swift  &  Co.,  Chicago,  an- 

SIDNEY  GAR^ELD,  forn^rly  vice-  the  volume  of  their  business  in  the  nouncing  national  distribution  on 

To  SnOG  StOrG  Hirshon-Garfield  Inc  Argentine  and  other  South  American  All-Sweet  margarine,  the  fiirni  con- 

New  York  agency,  has  been  elected  countries.  templates  expanding  its  newspaper 

Hahn  &  Co.,  of  Washington,  lu  succwds  Ar-  Pqrter  Caruthers,  president,  Phil-  advertising  as  new  territories  are 

r  J  p-  •  n  *  -I  ^  lip  Ritter  Company,  Inc.,  and  for-  opened.  Media  include  newspapers. 

Leads  Field  m  Retail  surer  of  the  corporation.  Mr.  Garfield  advertising  manager  of  New  radio  and  car  cards.  J.  Walter 

Shoe  Advertising  appomted  consultmg  Y„rk  Herald  Tribune,  will  address  Thompson  Company,  Chicago,  han- 

00  00  advertising  director  of  Franklin  Si-  advertising  and  marketing  con-  dies  the  account. 

Washington,  D.  C  ^pt.  28-Wil-  mons  dpartment  store^  Lewis  Nem-  Institute,  New  York.  Newspapers  in  10  midwest  cities 

liam  Hahn  &  Co.,  of  this  city  leads  erson  formerly  in  the  advertising  3  -‘Advertising-trends  that  arr^h^g  ^ed  by  Illinois  Mea“ 

£  .  will  sove™  (ut, .re  appropriations.”  CoMPANV.  Chicago,  in  behalf  .1 


advertising  linage  for  the  very  ample  Washington,  has  joined  the  agency’s 
reason,  according  to  Advertising  copy  department. 

Manager  Harwood  Martin,  that  the  Eugene  Zuber,  for  14  years  director 


„  CIA  j-  A  copy  chief  of  Wendell  P.  Colton  Co., 

Eugene  Zuber.  or  14  yeare  director  ^as  joined  the  copy  staff  of  Donahue 


Samuel  M.  S.  Lanaham,  formerly  Broadcast  Corned  Beef  Hash.  The 
ipy  chief  of  Wendell  P.  Colton  Co.,  agency  is  Geo.  H.  Hartman  Co. 


company  is  sold  on  the  fact  that  of  outdoor  advertising  for  Campbell-  °  On,  ^ 

■'newspaper  advertising  brings  re-  Ewald  Co.,  Detroit,  has  resigned  to  ’  '  issued  one-time  ordere  (radio  tie-up 

turn."  become  western  manager  of  the  Na-  Richard  L.  Scheidker  has  been  copy)  t^o  a  gener^  list  of  newspapers 

The  Hahn  company  rose  to  the  top  tional  Outdoor  Advertising  Bureau,  nanied  head  of  radio  dei^rtment  of  through  Jones  &  Brakeley,  Inc. 
of  shoe  advertisers  in  the  country  last  Chicago.  Anfenger  Agency,  St.  Louis.  Jackson  Brewing  Company 

year  according  to  Media  Records  fig-  C.  I.  Woods  has  been  appointed  A.  F.  Connolly,  vice  -  president,  ^verage.  New  (Drleans,  has 


of  sroe  adveAr^r^^^^^^^^  Chicago.  Anfenger  Agency,  St.  Louis.  Jackson  Brewing  Company, 

year  according  to  Media  Records  fig-  C.  I.  Woods  has  been  appointed  ^A  F.  Connolly,  vice  -  president,  ^verage.  New  (Drleans,  has  named 

ures  by  placing  319,566  lines  in  Wash-  sales  and  advertising  manager  for  the  Dorland  International,  Inc.,  is  enroute  Anfenger  Advertising  Agency,  St. 

ington  newspapers  in  1937.  Thomas  J.  Lipton.  Inc.,  tea  company,  f-'i  South  America  to  study  advertis-  Louis. 

5c  nothin..  «nectaoiilar  in  Detroit,  as  successor  to  W.  W.  Shan-  ing,  merchandising  and  market  Intercontinental  Marketing  Cor- 

Hahn  conv  it  is  sSessS^  bv  Martin  ^^on.  resigned.  trends.  poration,  camera  supplies,  New  York 

and  his  Siief,  Edwin  Hahn,  presi-  William  R.  Mason  has  resigned  Stanley  F.  Squires,  assistaM  art  City,  has  named  Erwin,  Wasey  &  Co., 


Hahn  Ldv  it  is  sSess^brMUin  non.  resigned.  trends.  poration,  camera  supplies,  New  York 

and  his  Siief,  Edwin  Hahn,  presi-  William  R.  Mason  has  resigned  Stanley  F.  Squires,  assistaM  art  City,  ^  named  Erwin,  Wasey  &  Co., 

dent  of  the  company.  If  dramatized  from  Fuller  &  Smith  &  Ross,  Detroit,  director.  Clements  Company,  Phila-  New  York. 

at  all,  they  explain,  it  is  on  the  point  to  join  the  advertising  staff  of  West-  delphia,  has  been  appointed  art  di-  Standard  Vitamin  Corporation, 

that  Hahn  comnanv  has  been  servine  inghouse.  'e^^tor,  succeeding  Ripley  W.  Bugbee.  Candicod  Vitamine  product.  New 


at  all.  they  explain,  it  is  on  the  point  to  join  the  advertising  staff  of  West-  clelphia.  has  been  appointed  art  di-  Standard  Vitamin  Corporation. 
that  Hahn  company  has  been  serving  inghouse.  '^^^tor,  succeeding  Ripley  W.  Bugbee.  Candicod  Vitamine  product.  New 

Washingtonians  continuously  for  more  John  Benson,  president  of  Ameri-  E.  Lansing  Ray,  Jr.,  secretary,  St.  "eck  Advertising 

than  half  a  century — 63  years  to  be  can  Association  of  Advertising  Agen-  Louis  Globe  -  Democrat,  has  been  Agency,  ^ew  York, 

exact.  The  concern  is  held  up  as  an  cies,  addressed  the  Advertising  and  elected  to  a  two-year  term  on  the  London  Braces  will  advertise  its 

•  institution”  in  the  Capital.  The  re-  Sales  Club  of  Toronto  Sept.  27  at  St.  Louis  Advertising  Club  board  of  new  line  of  men’s  suspenders  through 

suits  have  been  to  the  complete  satis-  luncheon  at  the  Royal  York  Hotel,  directors.  Other  directors  named  Gussow,  Kahn  &  Company,  Inc. 

faction  of  the  management.  Toronto.  .  Ray  Maxwell.  Missouri  Pa-  Dailies,  Sunday  rotogravure,  col- 

Ri»*  Hat  Been  Slow  Donahue  &  Coe  announced  this  papers  and  national  magazines 

Hahn-s  march  to  topmost  position  in  week  appointment  of  Marjorie  Hynd-  ghS^^o^"  Hardware  C^  RoMS!  R  ^  ""Tc 

national  shoe  retail  linaee  has  been  “AN  to  their  copy  staff.  Miss  Hynd-  r.  j  a.i  ’  .  P®‘^  Frank  &  Co.,  Inc.,  for 

.plurge,  Mr.  Marita  came  to  thP  arm  NewelHor  Ihe  past  Bve  years  taitaTncf'  ’ 

16  years  ago  from  the  Washington  i  r  advertising  man-  Hesse  Envelope  &  Lithographing  .  ^  t  t  V,  » 

Post  where  he  was  an  advertising  il-  for  A^old  Constable,  and  styl-  ^  ^  M^genast,  Streckfus  Patou,  Inc.,  perfumers,  have 

lustrator.  In  1934,  with  very  little  Lord  &  Taylor.  Steamers  placed  the  advertising  of  their  ^r- 

knowledge  of  the  mechanics  of  the  Edgar  B.  _Wolfe  has  resign^  as  formerlv  radio  ^t!! 


the  agency. 

Jean  Patou,  Inc.,  perfumers,  have 
placed  the  advertising  of  their  per¬ 
fumes  and  powders  with  the  New 


lustrator.  In  1334,  with  very  little  s...  Steamers  Fiai-cu  y. 

knowledge  of  the  mechanics  of  the  Edgar  B.  Wolfe  has  resigned  as  Hoiiinshead  formerlv  radio  t 

profession  he  became  .dveriistag  man-  ^-'^.rl.reStae  o!  f  7'’'"^  ^rmtarlfsTo  R^ou  H^.c,  o  "  New  YosK  "ha« 

■•Ididn'.  anew  one  typesrie  from  trr’lSld-ldrr:  1“  om« ’Iraccouni  exectai.e, 


board  of  directors.  He  will  be  sue 


•suited’*’  uoaru  m  uiitjciuia.  xic  wiii  uc 

ceeded  as  treasurer  by  Emanuel 
Martin  soon  learned  the  ropes,”  London,  president  of  the  United  Ser- 
however,  and  the  copy  he  now  sends  vice  Advertising  Co 

newspapers  is  g  g.  Popell,  formerly  with  Ruth- 
mlkeup®^  technical  ^  ^  y^a^s  in 


oudiu  ui  uiici-iuia.  lic  «...  arc  O..C-  _ ,  ,  ,  riori  Hcw  chiffon  and  service  weight  hose 

ceeded  as  treasurer  by  EMAUun  .  ^  '^lark  AdvertisiM  Agency  Polaroid  CorporaUon.  Boston,  his 

noJTnds  To"  AngeS  L  copT^nTprJSrcS  appointed  N.  ^  Ayer  4  Son,  I« 


Chicago  and  Detroit  copy  depart- 


chief.  The  Clark  agency  serves  a  Boston  office,  to  handle  the  advertis- 
number  of  manufacturing,  industrial  ing  of  Polaroid  Desk  Lamps.  Plans 
and  financial  clients.  call  for  a  magazine  campaign. 

Sam  Lanham,  formerly  copy  chief  ■ 


lKSI^irri„”dtTed‘'%"lT„?.'  'v?Sey°'was%or'’‘'ir?Ss  “wft^  ™OM  SEPT.  26  to  Christmas,  the  new  agency  are:  Pines  Winterfri.:! 
chase  is  peaked  only  for'^  seas^onal  BBD40  as  an  account  representative. 


Consolidated  Cigar  Corporation  Co.,  Chicago,  Ill.;  Nu-Way  Manufac-j 
is  running,  from  one  to  three  times  a  turing  Co.,  Des  Moines,  manufactur-j 


k.HnritTk.c  5r,  c.*,.!.,..  _ _ 1  u  I'j  T-.T-.Ta  J-  .  r  I uiiiiiiiK,  iiDiii  uiic  lu  U11..-C  .....ca  c.  luring  L.O.,  L»es  ivioines,  manuiaciu.' 

changes  in  styles  and  in  holiday  pe-  D.  E.  Bobjnson,  director  of  re-  newspaper  advertisements  of  ers  of  speed  king  hot  water  heater. 

In  IQ16  HaRn'c  fV,  n  d  j  brands.  Harvesters,  Dutch  fire-out  extinguishers;  Keeling-Har- 

SnS  n.  r  ri  1“”'*  Agency  and  president  of  the  M.arke  44  Cigars.  Harvesters’  ris  Co.,  Des  Moines,  manufacturers  f 

conv  f  Research  Council  of  New  York.  Will  advertising  appears  in  100  news-  two-way  tooth  brush;  Kaeser  &  Bto 

copy  on  mens  shoes.  direct  an  evening  cour.se  in  advertis-  p^j^^s  in  20  states,  and  Dutch  Mas-  inc.,  Cincinnati,  office  supplies;  Ar- 

.  _  _____  Ic?  research  at  Columbia  Umversitj,  ^gj-s’  in  50  papers  in  16  states.  In  well,  Inc.,  Waukegan,  Ill.,  insecticide- 


4-A  COAST  MEETING  addition  there  is  radio  advertising  for  Twentieth  Century  Manufacturir-J 

Final  plans  for  the  coast  conven-  Bela  St.  George,  Jr.,  formerly  art  Harvesters.  Erwin,  Wasey  &  Com-  Cq  ^  Cedar  Rapids,  Iowa,  cleanin? 
tion  of  the  American  Association  of  director  and  account^  exe^tive  of  pany,  Inc.,  is  the  agency.  compound. 

Advertising  Agencies  are  now  being  Metropolitan  Advertising  Company,  ^he  A.  C.  Gilbert  Company,  New  ^  «  " 

laid  in  San  Francisco.  The  conven-  Haven,  will  launch  an  advertising  BEER  CAMPAIGN  { 

tion  will  be  at  Del  Monte,  Cal.,  Oct.  Liberty  St.,  New  York,  campaign  in  newspapers  and  maga-  P.  Ballantine  &  Sons,  Newark,  N.  J 

20  and  21.  David  M.  Botsford,  of  Miss  Glenda  Shie^s,  formerly  with  zines  in  October  for  its  line  of  Amer-  brewers,  has  announced  plans  for  tb 
Botsford,  Constantine  &  Gardiner,  is  Wilhelm-Conroy  Wilson  Agency,  San  jean  Flyer  trains.  The  campaign,  the  launching  this  month  of  the  large? 

convention  chairman.  Thomas  M.  Antonio,  has  joined  the  copy  depart-  first  undertaken  for  this  line,  is  be-  advertising  campaign  in  its  hi.stor; 

Beck,  president,  Crowell  Publishing  nient  of  Hugo  Scheiber,  Inc.,  Los  An-  ing  handled  by  N.  W.  Ayer  &  Son.  with  the  greatest  nart  of  the  bude* 
Company,  New  York  City,  is  an!  geles  agency.  Merck  &  Co.,  Inc.,  of  Rahway,  N.  J.,  to  go  for  !pace  in  ^50  nLspa^^^^^^^ 

nounced  as  one  of  the  scheduled  Thomas  S.  Barratt,  managing  di-  is  releasing  500-line  Creolin  Disinfec-  110  cities.  J.  Walter  'niompson  (a 

speakers.  rector  of  N.  W.  Ayer  &  Son  in  South  tant  advertisements  to  dailies  in  va-  has  the  account. 


D^uring  the  week  of  Sept.  12,  53  ments  has  joined  Fred  H.  Ebersold  Wendell  P.‘ Colton  Co.,  has  joined  NEW  CHICAGO  AGENCY' 
Hahn  advertisements  appeared  m  Inc.,  Chicago,  as  copy  director  and  copy  staff  of  Donahue  &  Coe  j  ; 

W^ington  newspapers.  account  executive.  ^kere,  in  addition  to  general  copy  eia^  S  LuesL^Fogari^^^^^ 

The  annual  advertising  budget  is  Charles  A.  Long,  Jr.,  Merchandis-  and  contact  work,  he  will  be  the  Cnmnunv  has  nnened  hie  own  Chi-’ 

detailed  in  terms  of  promotional  ef-  ing  Display  Advertising,  New  York,  agency’s  representative  on  the  United  that  hie  ron- 

fort  to  be  applied  to  each  type  of  announced  this  week  that  on  Oct.  1  ArtistLccount.  TecLne  were  wTth  th/ ’c 

footwear  offered — men’s,  women’s,  and  Chandler  Stewart  Woolley  resigns  ir  ij  r"  f  n  ♦  -f  r^ve- 

children’s  shoes.  Results  are  checked  from  Batten,  Barton,  Durstine  &  Os - ^wald  Company  of  Detroit;  Gey^ 

against  outlay  in  each  six  months’  born,  Inc.,  to  become  associated  with  Campaigns  and  AcCOUntS  in^Jheir^New  '^ork^and^Chicago  offio! 

period,  to  make  possible  readjustment  him  in  New  York  and  also  to  be  sec-  _ _  ®  ji  j  u  ^ 

-  -  -  ■’  -  .  . .  _  The  accounts  being  handled  by  tlu-- 


cago  agency.  Prior  to  that,  his  con¬ 
nections  were  with  the  Campbel 
Ewald  Company  of  Detroit;  Geye; 


FOR  OCTOBER  1.  1938 
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THE  ADVERTISING  SURVEY 


Dailies  Carried  “Flash” 
Ad  Copy  After  Storm 


By  WARREN  L.  BASSETT 

THE  EASTERN  HURRICANE  and 
flood  last  week  gave  advertisers  a 
spectacular  chance  to  avail  them¬ 
selves  of  the  often -emphasized  speed 
and  flexibility  of  newspaper  advertis¬ 
ing,  but  according  to  a  survey  aroimd 
New  York,  only  a  limited  number  of 
them  did. 

Among  the  firms  which  grasped  the 
opportunity  were  General  Motors  Ac¬ 
ceptance  Corporation,  Insurance  Com¬ 
pany  of  North  America,  New  Haven 
Railroad,  Elco  cruisers,  and  Macy’s 
New  York  department  store. 

Copy  Rushed  Into  Print 
Outstanding  was  the  job  done  by 
General  Motors  Acceptance  Corpora¬ 
tion  which  used  newspapers  from  At¬ 
lantic  City  to  Canada.  Sent  by  tele¬ 
graph  and  airmail,  the  copy  appeared 
in  some  cities  as  early  as  the  evening 
of  Friday,  Sept.  23.  The  hurricane 
struck  in  the  late  afternoon  of 
Wednesday,  Sept.  21,  and  the  full  ex¬ 
tent  of  the  disaster  was  not  known 
until  late  Thursday,  Sept.  22,  and  even 
beyond. 

Set  in  bold  type,  the  advertisement, 
shown  here,  was  placed  in  newspa- 


CAR  DAMAGED  IN  STORM? 


N  your  car  wm  purchaMd  on  tho  Gonoral  RAotor* 
ImUlmont  Plan  (GMAC  Plan)  and  wao  inowrod  by 
Gonoral  Eichango  Inanranco  Cor|»oratlon,  It  wat 
protoctod  againot  damago  by  wlndotorm  or  flood. 

H  oocb  inturanco  poHcy  H  atm  in  offoct  and  your 
car  haa  boon  ao  damagod.  ploaao  communkato  with 
ua  at  onco^or  H  moro  convonlont,  with  tho  doalor 
from  whom  you  bought  your  car. 

WARNING;  Do  not  attompt  to  4riv  ym 
car  if  damagod  by  Hood. 

fieitril  MsUrt  Accegtiiet  Csrgtritiii 


pers  in  more  than  35  cities  in  seven 
states  and  one  Canadian  province. 
The  copy  measured  7"  on  four  col¬ 
umns. 

Describing  the  flash  use  of  newspa¬ 
pers,  the  aims  of  the  copy  and  the  re¬ 
sults,  Lynn  B.  Dudley,  in  charge  of 
the  account  for  Campbell-Ewald  Com¬ 
pany,  New  York  office  said: 

“The  use  of  space  in  newspapers  by 
General  Motors  Acceptance  Corpora¬ 
tion  and  its  allied  company  General 
Exchange  Insurance  Corporation  as  a 
service  to  owners  of  General  Motors 
cars  in  storm  areas  is  new  in  the  East. 

“During  the  1938  floods  in  Califor¬ 
nia  and  in  the  two  recent  previous 
disasters  in  the  Ohio  and  Mississippi 
Valleys,  and  during  the  Connecticut 
Valley  flood  of  1936,  notices  were  pub¬ 
lished  advising  those  owners  who  had 
purchased  cars  on  the  GMAC  plan  and 
which  were  insured  with  a  policy  in 
GEIC  that  their  cars  were  protected. 
They  were  warned  not  to  try  to 
move  the  cars  after  damage  by  flood 
without  getting  in  touch  with  the 
nearest  GMAC  office  or  the  dealer 
from  whom  the  car  was  purchased. 
The  current  campaign  had  the  same 
objectives. 

The  service  of  such  a  newspaper 
campaign  is  invaluable  to  car  owners 
involved.  First,  because  most  people 
do  not  carefully  read  their  insurance 


policies  and  are  therefore,  in  the  main, 
unaware  that  damage  from  windstorm 
and  flood  is  fully  covered  by  the  Gen¬ 
eral  Exchange  Insurance  policy  which 
protects  the  car;  second,  is  to  avoid 
the  possibility  of  further  damage  to 
the  motor  and  other  working  parts  if 
anyone  but  a  good  mechanic  should 
start  the  motor  or  tow  the  car  which 
may  be  clogged  with  silt  and  dirt. 

“It  is  of  service  to  the  dealer  who 
sold  the  car  because  it  helps  not  only 
to  avoid  misunderstandings  with  the 
owner  but  also  to  create  customer 
good-will.  It  also  provides  consid¬ 
erable  shop  service  revenue  to  the 
dealer,  which  does  not  come  out  of  the 
owners’  pocket. 

“Last  but  not  least,  the  campaign 
provides  a  unique  method  of  bringing 
the  value  of  the  GMAC-GEIC  plan 
home  to  the  car  owner.  In  a  most 
timely  manner  it  illustrates  the  com¬ 
plete  financing  and  insurance  service 
offered  by  the  plan. 

“Officials  of  GMAC  and  GEIC  and 
its  agency,  the  Campbell-Ewald  Com¬ 
pany  of  New  York,  Inc.,  have  been 
gratified  over  the  comment  occasioned 
by  this  campaign.  Both  client  and 
agency,  having  tested  similar  copy  in 
other  devasted  areas,  know  that  the 
customer  and  dealer  reaction  to  such 
‘service  campaigns’  is  highly  lauda¬ 
tory. 

Excellent  Returns  from  Ads 

“The  handling  of  this  copy  on  an 
emergency  basis  by  the  newspapers 
was  much  appreciated.  Because  of 
the  lack  of  train  service  in  most  areas 
it  was  necessary  for  the  papers  to  re¬ 
produce  the  advertisement  from  proofs 
sent  airmail,  or  from  telegraphed  copy. 
Also  it  was  generally  recognized  by 
the  newspapers  that  such  an  an¬ 
nouncement  should  be  accorded  good 
position  in  order  that  the  greatest 
{xjssible  number  of  car  owners  would 
see  the  copy.  This  added  to  the  sat¬ 
isfaction  of  all  concerned. 

“In  this  instance,  as  in  the  other 
previous  campaigns,  the  returns  from 
and  effect  of  the  campaign  have  been 
excellent.  Newspapers  were  chosen 
as  a  medium  and  the  dates  of  inser¬ 
tion  picked  so  as  to  make  the  most 
dramatic  and  timely  announcement 
just  at  a  moment  when,  among  other 
worries,  the  storm  sufferers  might  be¬ 
gin  to  wonder  about  the  partial  or 
total  loss  of  their  automobiles.” 

Insurance  Company  of  North  Amer¬ 
ica  through  its  agency,  Geare-Mars- 
ton,  Inc.,  Philadelphia,  placed  seven- 
inch,  four  column  copy  in  three 
dailies,  one  each  in  New  York,  Hart¬ 
ford  and  Boston.  According  to  Clar¬ 
ence  A.  Palmer,  advertising  manager 
of  the  insurance  firm,  the  copy  was 
placed  “for  a  certain  purpose”  and 
he  did  not  wish  to  discuss  results. 

New  Haven  Railroad  used  three 
inches  on  two  columns  to  announce 
resumption  of  service  between  New 
York  and  Boston,  while  Elco  used 
three  New  York  dailies,  the  Sun,  Her¬ 
ald  Tribune,  and  Times,  placing  four- 
inch,  two-column  copy  headed  “Boat 
Damaged  in  Hurricane?  Elco  offers 
you  a  helpful  plan.”  Text  sympha- 
thized  with  owners  of  damaged  boats 


and  urged  that  they  be  traded  in  on 
new  ones.  Many  inquiries  and  tele¬ 
phone  calls  resulted. 

Hacy't  Moved  Quickly 

Quickest  moving  of  the  big  retail 
advertisers  seems  to  have  been 
Macy’s,  which  on  Friday  morning 
placed  seven-column,  page  deep  copy 
sympathizing  with  storm  sufferers, 
and  offering  them  any  and  all  articles 
needed  to  repair  houses  or  lawns. 
Prepared  Thursday,  the  day  after  the 
hurricane,  it  was  a  striking  example 
of  speedy  use  of  newspaper  space. 

Written  and  illustrated  in  Macy’s 
cleverest  fashion,  the  copy  shown 
here,  was  headed  “Good  Neighbors.” 
At  the  left  of  the  cartoon  the  ad  says: 
“You’re  a  good  neighbor,  Mr.  Cad- 
wallader.  And  I’ll  return  your  axe  as 
soon  as  Hawkes  chops  me  a  path  to 
the  gate.  The  minute  I  get  out  I’m 
going  to  Macy’s  for  one  of  my  own, 
and  candles.  Next  time  I’ll  be  pre¬ 
pared.” 

Typical  of  copy  with  the  smaller  il¬ 
lustrations  is  this  one  from  under  the 
saw  (in  case  you  can’t  read  the  re¬ 


production)  :  “To  carve  fallen  giants 
up  into  firewood,  you’ll  need  a  stout 
heart,  a  double  handled  timber  saw, 

and  a  brace  of  strong  men . $3.48. 

Basement.” 

"Incomepoop"  Tracked  Down 

PROBABLY  NOBODY  cares  now, 

but  we  have  additional  information 
to  impart  on  the  origin  of  that  bril¬ 
liantly  conceived  word  “incomepoop,” 
which  we  featured  in  this  column 
some  time  ago.  Noted  in  a  Wana- 
maker  store  advertisement,  we  gave 
credit  for  its  coinage  to  someone  in 
the  store’s  advertising  department. 
(The  store  wouldn’t  say  who.) 

Martin  J.  Dwyer,  assistant  to  the 
promotion  manager  of  Life  magazine, 
now  sets  the  matter  straight.  He 
writes: 

“All  credit  to  Wanamaker’s  for  an 
alert  and  clever  adaptation  of  Time’s 
‘incomepoop.’  But  I  couldn’t  let  your 
award  of  word  coinage  go  entirely  un¬ 
challenged,  because  I  get  such  a  tre¬ 
mendous  boot  out  of  the  original 
word-twist  in  Time’s  ‘Letters-to-tho- 
Editor’  department.” 

•  With  his  letter  he  sent  a  Time  pro¬ 
motion  sheet  dated  Aug.  19  noting  the 
store’s  use  of  the  word  and  citing  the 
following  question  from  a  Time  reader 
printed  in  the  July  4  issue:  “Can  Time 
.  .  .  coin  a  word  describing  ...  a  per¬ 
son  who  lives  on  an  income  from  in¬ 
vestments?”  Time’s  answer:  “Not  to 
be  applied  to  everyone  who  lives  on 
income  from  investments,  but  only  to 
the  really  inane  rich.  Time  si^gests 
‘incomepoop.’  ” 

So  that  is  that. 


Sharpe  Agency 
Celebrates 
Century  in  Field 

New  York  Organization 
Claims  to  Be  Oldest  in 
Advertising  Field 

Tracing  its  history  back  to  the 
'founding  by  Volney  B.  Palmer  in 
Philadelphia  during  the  fall  of  1838, 
W.  W.  Sharpe  &  Co.,  Inc.,  New  York 
advertising  agency,  this  week  an¬ 
nounced  it  is  celebrating  its  100th  an¬ 
niversary.  John  N.  Thomas  is  presi¬ 
dent  of  Sharpe  &  Co. 

According  to  the  history  compiled 
and  released  by  Mr.  Thomas,  Volney 
Palmer  resigned  from  the  editorial 
staff  of  the  Pottsville  (Pa.)  Miner’s 
Journal  in  the  spring  of  1838  to  enter 
the  advertising  department  of  the 
same  paper.  He  opened  the  first  ad¬ 
vertising  agency  in  Philadelphia  that 
fall  and  in  the  early  40’s  opened  an 
additional  office  in  the  New  York 
Tribune  building.  Later  he  expanded 
to  Boston. 

In  1852  John  E.  Coe  became  man¬ 
ager  of  the  Philadelphia  office  and  in 
1853  William  W.  Sharpe,  then  16,  was 
hired  at  $1.25  per  week.  In  1855  Mr. 
Palmer  took  Sharpe  as  his  imder- 
study  and  in  May,  1857,  Palmer  an- 
nonced  a  co-partnership  in  the  busi¬ 
ness  with  J.  E.  Coe,  E.  C.  Tallmadge, 
W.  W.  Sharpe  and  H.  B.  Joy.  At  about 
the  same  time  S.  R.  Niles  became  sole 
successor  to  Palmer  in  Boston. 

Dissolution  of  Firm 
The  new  firm  of  Volney  B.  Palmer 
Company  did  not  last  long  in  New 
York  and  in  1858  the  firm  was  dis¬ 
solved.  Sharpe,  at  Palmer’s  sugges¬ 
tion,  took  over  the  entire  business  in 
New  York.  Mr.  Palmer  wanted  to  go 
back  to  Philadelphia,  where  he  im¬ 
mediately  opened  a  new  office.  Coe  & 
Joy,  under  the  name  of  Joy  Coe  &  Co., 
continued  in  Philadelphia  for  a  few 
months,  then  they  dissolved,  and  Coe 
joined  with  a  Mr.  Wetherell  as  Coe, 
Wetherell  &  Company  with  an  addi¬ 
tional  partner.  Smith.  Tnis  concern 
.soon  closed  up  and  N.  W.  Ayer  bought 
Coe’s  interest. 

During  Sharpe’s  connection  with 
the  Palmer  Agency  a  strong  bond  of 
friendship  grew  between  Palmer  and 
his  boy  protege  and  on  leaving  New 
York  he  turned  over  office  and  equip¬ 
ment  as  well  as  all  his  New  York 
business  to  young  Sharpe.  Mr.  Palmer 
died  in  1862. 

John  N.  Thomas  joined  the  Sharpe 
agency  in  1873  and  has  served  to  the 
present  day  covering  a  period  of  65 
years. 

He  acquired  the  business  in  Sep¬ 
tember,  1913. 


$50,000  FUR  DRIVE 

The  National  Coney  Institute,  re¬ 
cently  formed  to  promote  the  sale  of 
coney  and  rabbit  furs,  will  soon 
launch  a  $50,000  publicity  and  adver¬ 
tising  program.  A  committee  is  now 
collecting  funds  and  an  advertising 
agency  and  publicity  firm  will  soon 
be  announced. 

YEAST  CAMPAIGN 

A  new  High  Vitamin  Yeast,  Stand¬ 
ard  Brands,  Inc.,  product,  is  being  ad¬ 
vertised  in  39  newspapers  and  two 
radio  programs  in  the  New  England, 
New  York,  Philadelphia,  Buffalo  and 
Washington  districts.  J.  Walter 
Thompson  Co.  is  the  agency. 
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660  Dailies  Now  Enrolled 
In  Bureau  of  Advertising 


"Nearest  Approach  to  United  Front  Yet  Achieved 
By  Newspapers"  Reported  to  ANPA'S  Committee 
In  Charge  ...  774  Papers  Represented 


“THE  NEAREST  APPROACH  to  £ 
united  front  yet  achieved  by  news¬ 
papers" — an  enrollment  of  660  mem- 


formed  on  Bureau  activities.  It  ex¬ 
pressed  the  belief  that  the  sales  staff 
could  work  to  best  advantage  by 


bers  representing  774  morning  and  concentrating  its  efforts  upon  na- 
evening  newsp«i)ers  in  the  U.  S.  and  tional  advertisers  with  substantial 


Canada,  embracing  67%  of  the  total  appropriations.  It  also  expressed  the 
daily  circulation  in  the  two  countries  opinion  that  the  staff  should  work  in 
— was  announced  at  a  two-day  ses-  close  co-op>eration  with  advertising 
sion  of  the  Committee  in  Charge  of  agency  executives,  placing  at  their 


disposal  factual  material  bearing 
on  the  best  uses  of  newspaper 
space. 

Members  Represent  774  Papers 

,  „  j  j  r™  It  was  suggested  that  the  staff  ar- 

r"  °  «»?<>«<>  w  1"  doser  cctoct  with 


the  Bureau  of  Advertising  ANPA, 
held  Sept.  23-24  at  White  Sulphur 
Springs,  W.  Va. 

Eldwin  S.  Friendly,  business  man¬ 
ager  of  the  New  York  Sun  .and  chair- 


APPLE  EMERGENCY! 

GROWERS  NEED  TOUR  HELP! 


With  on*  am  Wok*n  fifhtuif  th*  tuunean*.  •  Ne«  Enfland 
appU  fTovw  ia  seotkusf  harmoallp  day  and  lu^ht  I*  aaleafa 
what  ha  ean  boa  tha  tacnbla  vrackaga  mada  al  kia  antira 
aaana  ai  liaalihaad.  In  ksa  atchard  of  2,300  traaa  aaar  a 


Ha  M  anly  ana  ol  tha  individual  franata  in  owt  Na«  England 
appla  induatry  laeinf  tha  nun  ai  tha  otana.  Tkaaa  mmm  ata 
nat  aaking  psty.  Th^  are  maating  thait  diaaatar  «»th  inoiad 
ihla  eaataga  and  with  tma  Na«  England  raaawteaiwlnaaa. 


Eseapt  iar  tha  eanpaialiealy  anal!  crap  haraaatad  haiaia  tha 
atom  tha  Naw  England  appla  crap  ia  an  tha  grcand  •  faur  ta 
haa  niUian  banaa  Orchardtata  ara  svacking  frantically  la  gat 
thia  bna  inut  pichad  up  and  an  tha  natkal.  Theaa  applaa. 
hawaaat,  oannal  ha  elarad,  ae  that  tha  nacmal  erdarly  market* 
ing  ia  snpaaaibla.  Thay  nuat  ba  canaumad  within  a  aampaca* 
liaaly  bnaf  apaoa  ai  tima 


Thia  anargancy  ealla  for  yaur  halp  Buy  natiaa  applaa  naw 
and  daring  tha  eaoiing  days  and  waaka  Uaa  applaa  libarally* 
Eat  TWO  applaa  a  day  Bakad.  in  piaa.  in  aaueaa  and  in 
eewntlaaa  athat  ways  uaa  app'as.  turn  thsa  aaaargancy  la  year 
haahh  and  advantage 


Wa  ara  ca-apatatsng  with  tha  Naw  England  Farmat.  Wa  aak 
yaa  ta  help.  Your  naighkat  appla  grauot  ian't  aaking  lor 
pity.  Ha  a  gat  applaa  la  aaU.  Buy  than! 


riBST  NATIONAL  STONES  Inc. 


Field  Trustee 
Of  Transcript; 
O'Brien  Remains 


Reorganization  of  Boston 
Daily  Due  in  Month  .  .  . 
Wednesday  Roto  Planned 


TWO  APPLES  A  DAY 


present  were;  Willi^  G.  Chandler,  p^ifushers’  representatives  through 


board  chairman  of  the  Scripps-How- 


ard  Newspapers,  Henry  H.  Conland,  f^.^^ical  meetings  with  thejr  or- 
Hartford^^ant,  Kenneth  C.Hogate,  g^^^^tions  m  New  York  and  Chi 


Wall  Street  Journal,  F.  I.  Ker,  Ham¬ 
ilton  (Ont.)  Spectator,  John  E.  Lutz, 
Newspaper  Representatives  of  Chi¬ 


cago. 

The  committee  was  informed  that 
the  present  enrollment  of  more  than 


For  the  first  time  in  the  history  of  New 
England  chain  stores  a  direct  appeal  was 
made  Tuesday  through  newspaper  adver¬ 
tising  to  the  public  to  assist  in  the  move¬ 
ment  of  perishable  apples.  The  Atlantic 
and  Pacific  and  the  First  National  Stores 
outlined  in  their  ads  the  tremendous  handi¬ 
cap  on  apple  producers  of  this  section  has  launched  a  new  and  vigorous 


At  a  hearing  Monday  on  the  bank¬ 
ruptcy  petition  filed  ^pt.  6  in  Fed¬ 
eral  District  Court,  Boston,  by  the 
Boston  Transcript  to  reorganize  under 
section  77-B  of  the  Bankruptcy  Act 
Judge  Francis  J.  W.  Ford  appointed 
Elias  T.  Field  as  trustee.  Lincoln 
O’Brien  was  retained  as  publisher  of 
the  paper  and  Powell  M.  Cabot  has 
resigned  as  president,  treasurer,  and 
director. 

Trustee  Field  will  draft  a  plan  of 
reorganization  which  is  to  be  pre¬ 
sented  in  about  a  month.  In  the 
meantime  the  Transcript  personnel  is 
undergoing  a  complete  reorganization 
with  the  recall  of  former  executive  j 
employes  and  the  introduction  of 
much  “new  blood.”  The  Transcript  j 


brought  about  by  the  hurricane.  The  First  promotion  plan.  On  Monday  night 


National  message  said  in  part:  “The  New  some  of  the  new  executives  broadcast 


„  TT  T/r  V  _  660  members  in  the  Bureau  repre- 

cago.  Ray  H.  McKinney,  Newspaper  .  _  j 

^  ^  ^  ^  sents  774  morning  and  evening  news¬ 

papers  in  the  United  States  and  Can¬ 
ada  and  67%  of  the  total  daily  cir- 
the  two  countries. 

The  committee  directed  that  work 


England  apple  crop  is  on  the  ground.  The 
apples  cannot  be  stored,  so  that  normal 
orderly  marketing  is  impossible.  They 
must  be  consumed  within  a  relatively  brief 
space  of  time."  The  public  was  urged  to 
eat  TWO  apples  a  day. 


Representatives  of  New  York.  Roy  D. 

Moore,  the  Brush-Moore  Newspapers 
Fleming  Newbold,  Washington  Star, 

David  B.  Plum.  Troy  (N.  Y.)  Record. 

A.  G.  Ruthman,  Newspaper  Repre¬ 
sentatives  of  Chicago,  Frank  E.  Tripp,  ^e  pushed  as  rapidly  as  possible  upon  Closed  Shon  Stand 
Gannett  Newspapiers.  William  A.  ®  general  presentation  of  the  news-  It 

Thomson,  director  of  the  Bureau,  paper  case  which  is  now  in  produc-  neOllirmeCl  Dy 
and  Wilder  Breckenridge,  sales  man-  presentation  will^b^made  California  Newspaper  Publish- 


ager  of  the  Bureau. 


Bureau's  Operations  Reported  j  n  u  ,  j  ,  j  . . .  — ...  .... 

A  report  of  Bureau  operations  for  arounfl  all  Partments  in  a  resolution  adopted  at 


available  in  easel  form  to  all  Bureau  pj.g  Association  reaffirmed  its  stand 
members  for  use  in  their  o^^l  fields  ^^e  closed  shop  in  editorial  de- 


over  Station  WBZ  telling  of  what  the  ' 
new  Transcript  is  to  be. 

Wednesday  Roto  Planned  j 

The  Transcript  will  introduce,  Oct  j 
12,  a  rotogravure  section  of  standard 
size  which  will  be  folded  on  the  out¬ 
side  of  the  Wednesday  issues.  The 
roto  section  will  be  under  the  direc-  ' 
tion  of  Charles  B.  Palmer,  feature 
editor,  and  Richard  Tucker,  famous  ; 
minicam  photographer,  will  be  spe-  | 
cial  photographer. 


and  agency  groups  in  all  parts  of  the  recent  quarterly  meeting  of  its 


the  past  half  year  covering  current  the  roimtrv  .  ,  , 

and  future  plans  was  presented  by  .  .  j-  .  ,  /  executive  committee  and  state  ad- 

the  Bureau’s  director,  Mr.  Thomson.  outlining  immediate  plans  for  visory  board  held  at  Treasure  Island, 

This  report  included  an  amended  Pushing  the  further  sale  of  nevys-  San  Francisco,  site  of  the  1939  Cali- 

budget  allotting  income  from  new  P^Pf^  space  among  the  heads  fornia  Exposition.  Aiaen  a  tioau  wiin  me  rranscriDi 

memberships  to  the  extension  of  the  d«stry  the  director  s  report  outlined  The  group  also  set  program  wheels  iJzrhirfeeT  named 

sales  and  nromotion  denartments  ^  number  of  projects  for  which  more  in  motion  for  the  CNPA  convention  named  managmg 

Mr.  Breckenridge  made  a  special  re-  through  wider  newspaper  sup-  in  Fresno  next  January,  selected  the  ® 


William  Pond,  formerly  with  the 
Transcript,  and  more  recently  with 
Scripps-Howard.  returned  last  week 
as  national  advertising  manager.  He 
succeeded  W.  C.  Cornell,  who  is  now 
in  charge  of  financial  advertising. 

Alden  B.  Hoag,  with  the  Transcript 


port  cov’ering  his  depiartment’s  pro¬ 
gram. 

The  committee  considered  in  much 
detail  studies  now  being  conducted 
by  the  research  department  to  mea¬ 
sure  reader-interest  in  current  news¬ 
paper  advertising.  The  Bureau, 


port  are  needed.  The  report  con¬ 
cluded  with  the  following  statement: 

“While  this  report  deals  largely 
with  the  Bureau’s  needs,  a  word 
should  be  .said  about  its  assets. 


1  t  r\  t  o  i  Q^’  -M  signed.  Hamilton  Thomquist  remains 

week  of  Oct.  2  to  8  as  Newspaper  ^  ...  ,  i.  t . 

.  ..  r  .  -r,  piTv  priirnr  .m<:onn  SWinnpr  tOT- 

Week,  refused  the  resignation  of  A.  E 


Snider,  San  Fernando  Sun,  as  secre¬ 
tary  and  treasurer,  and  admitted  five 
California  weeklies  and  semi-weeklies 


“A  membership  of  from  660  to  700  to  membership, 
represents  the  nearest  approach  to  a  The  resolution,  which  was  unani- 


statement  by  ANPA  said,  has  long  united  front  yet  achieved  by  news-  mously  adopted,  reads:  “Resolved, 


felt  that  representations  common  in  papers. 


the  advertising  world  quoting  per¬ 
centages  of  newspaper  readers  that 
see  advertisements  were  fallacious 
and  required  answering  with  factual 


Interest  and  Co-operation 

“The  general  interest  and  the  finan¬ 
cial  support  of  publishers  represen¬ 
tatives,  the  co-operation  of  all  ele- 


that  the  California  Newspaper  Pub¬ 
lishers  Association  reaffirms  its  un- 


as  city  editor.  Joseph  Skinner,  for¬ 
merly  Gibbons’  assistant,  is  now  in 
Europe  and  will  write  for  the  Tran¬ 
script  on  space  rates.  He  has  not 
been  replaced. 

Thaddcus  Nichols,  formerly  wit*; 
McCann  Erickson,  New  York  agencj' 
and  more  recently  vice-president  of 
Harold  Cabot  &  Co.,  Boston,  is  no*' 


alterable  opposition  to  any  agreement  promotion  manager. 

between  its  members  and  any  organ-  Two  full-time  photographers  have 

ization  which  establishes  a  closed  shop  been  hired  and  in  addition  to  Tucker 


and  impartial  research.  The  fact  ments '  interested  in  newspaper  ad-  editorial  or  news  department  the  Transcript  is  installing  ^sufficto 


that  some  of  these  assertions  are 


of  a  newspaper  on  the  ground  that  equipment  for  their  needs. 


vertising,  constitute  a  unique  ,,  ,,  ,  .  t 

credited  to  well-known  investigators,  achievement  in  the  industry.  The  closed  shop  tends  to  nullify  and  photographers  are  Amory  Lawrence 

who  apparently  never  made  them,  practical  program  that  has  been  built  ^I^stroy  the  peoples’  right  to  a  free  formerly  with  the  Transcript  Wash- 


seem  to  emphasize  the  need  for  such  ^ri  a  new  foundation  during  nine  P^^^ss  as  guaranteed  by  the  Constitu- 


work,  it  was  reported. 

The  committee  learned  of  a  forth¬ 
coming  study  of  reader-interest  in 
advertising  which  the  Bureau  will 


months  that  were  largely  devoted  to  United  ^States, 

necessary  organization  work  is  a 
solid  accomplishment. 

“Thus  the  Bureau  represents  even 


ington  bureau,  and  Frank  Turner 
formerly  of  (he  Boston  American. 


HEARS!  N.E.  HEAD 

Leslie  F.  Barnard,  formerly  assistant 


Holyoke  Survey  Telk 


distribute  in  the  next  couple  of  weeks,  today  a  stronger  force  for  newspaper  New  England  manager  for  Hearst  In-  "THe  Poper  CeltV**  ^ 

and  it  approved  the  extension  of  this  advertising  promotion  than  news-  ternational  has  been  appointed  New  _ r>  and! 


advertising  promotion  than  news-  ternational  has  been  appointed 
work  with  the  aid  of  well-knowm  papers  have  ever  been  able  before  England  manager  of  that  organiza- 
authorities  whose  co-operation  ^  ■will  to  assemble.  But  while  it  needs  more  tion,  succeeding  Harold  G.  Kem,  re- 
be  sought.  The  consensus  of  opinion  tools,  it  is  making  everything  it  has  cently  appointed  publisher  of  the 
was  that  this  kind^  of  data  would  be  count  in  the  effort  to  build  volume.”  Boston  Evening  American,  Boston 
an  important  addition  to  the  Bureau  s  -ppie  committee  adjourned  to  meet  Daily  Record,  and  the  Boston  Sunday 
sales  ammunition  and  would  furnish  again  in  Chicago  on  Oct.  19.  Advertiser. 

a  valuable  guide  to  advertisers  and 


agencies  in  their  use  of  the  medi 
um. 

The  Expansion  Committee  and 
the  Advisory  Committee  both  sub¬ 
mitted  suggestions  through  their  re 


ffil 


Mrs.  William  G.  Dwight,  editor  awij 
publisher  of  the  Holyoke  Transcfipt^l 
is  distributing  to  national  advertisinf 
executives  and  agency  space  buyers  a  | 
factual  pictorial  presentation  of  the' 
potentials  of  the  Holyoke,  Mass.,  mar- 1 
ket. 

The  theme  of  the  survey  is  the  di¬ 
versified  industry  of  Holyoke  tha’ 
has  come  to  be  known  as  “The  Pape- 
City.”  It  is  shown  that  manufacturinf 


IDAHO  AD  TAX  AGAIN  UPHELD 

PORTLAND,  Ore.,  Sept.  26 — ^The  Idaho  Supreme  Court  this  week  upheld  for 
the  second  time  on  rehearing  the  constitutionality  of  the  Idaho  State  Fruit 
and  Vegetable  measure  adopted  last  year  by  the  Legislature,  according  to  in-  activities  of  Holyoke,  aside  from 
spective  chairmen,  A.  G.  Ruthman  formation  received  here  by  Botsford,  Constantine  and  Gardner  Advertising  per,  run  to  over  85%  above  the  manu-’ 
and  Col.  Leroy  W.  Herron.  Agency,  which  is  handling  the  state  advertising  account  jointly  with  the  Cline  facture  of  paper  alone.  The  sellini 

To  Reap  Members  informed  Advertising  Service  of  Boise.  As  a  result  of  the  last  legal  obstacle  being  re-  theme  is  well  emphasized  and  the 

At  the  recommendation  of  pub-  moved,  provided  no  one  takes  the  case  to  the  United  States  Supreme  Court,  styling  of  the  survey  is  smart, 
lishers’  representatives,  the  commit-  work  on  the  advertising  project  is  being  pushed.  Four  agricultural  products:  National  advertising  represen tativij 

tee  decided  to  establish  better  means  apples,  onions,  prunes  and  potatoes  are  covered  by  the  act.  A  tax  of  1  cent  of  the  paper  is  the  Julius  Mathev^i 
of  keeping  its  membership  fully  in-  per  100  poimds  will  pay  the  bill.  Special  Agency. 
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Master  of  the  Art  of  Living 


Just  as  people  speak  of  a  master  as 

a  born  painter ;  a  born  musician  ...  so  also 
you  can  say  that  a  Philadelphian  has  a  born 
gift  for  the  art  of  joyful,  contented  living. 

His  is  a  heritage  of  loce  of  individual  home. 
His,  the  inspiration  of  Philadelphia’s  founder, 
Will  iam  Penn,  master  of  contentment ! 


in  cities  of  apartment  houses,  flats,  multi¬ 
family  dwellings. 

They  see  as  thrift,  these  outlays  they  make 
so  freely  for  home  equipment  and  appliances: 
for  each  day  they  get  their  money  back  in 
better  living  ...  in  health,  happiness,  security! 

Kitchen  ranges,  foods  and  cleansers, 
refrigerators,  washing  machines  and  automatic 
heat,  baths  and  basement  recreation  rooms, 
radios,  air  conditioning  and  insulation,  paints, 
porches,  gardens  and  automobiles — 

Such  are  the  home  needs  of  Philadelphia; 
and  such  the  volume  of  demand  as  to  make 
it  a  market  of  first  choice: 

For  in  Philadelphia,  roof-to-cellar  equip¬ 
ment,  table  and  household  supplies,  are  bought 
for  MORE  individual,  single- family  homes 
than  in  any  other  city  in  America! 

Nine  out  of  ten  Philadelphia  dwellings  are 
single-family  homes.  More  single-family 
dwellings  than  in  all  of  .New  York  City  and 
Buffalo  combined ;  than  in  Chicago  and  St. 
Louis  together ;  than  Detroit  and  Cleveland  !* 


Also  of  unusual  interest  to  the  manufac¬ 
turer — because  it  is  an  advertising  and  selling 
economy  unusual  in  a  major  market — 

The  manufacturer’s  advertising  for  Phila¬ 
delphia,  inserted  in  one  newspaper  alone,  will 
reach  nearly  every  home! 

Edited  with  care  for  the  home  inte’-ests  of 
the  Philadelphia  family  circle.  The  Evening 
Bulletin’s  percentage  of  coverage  of  families 
within  the  city  is  greater  than  that  of  any 
other  Philadelphia  newspaper  —  morning, 
evening  or  Sunday. 

For  thirty-three  consecutive  years.  The 
Bulletin  has  led  all  Philadelphia  daily  news¬ 
papers  in  circulation.  One  of  the  largest  daily 
newspapers  in  America! 

Reader  interest  built  The  Bulletin’s  circu¬ 
lation  .  .  .  merit  gave  it  leadership  without 
use  of  prize,  premium  or  subscriber  contest! 

See  your  advertising  agency  for  study  of  the 
Philadelphia  market  and  the  economy  of  sell¬ 
ing  in  Philadelphia  homes  through  the  news¬ 
paper  nearly  everybody  reads. 

•United  States  19S0  Census 


Widely  Philadelphia  is  known  for  its  single¬ 
family  homes.  Thousands  and  hundreds  of 
thousands  of  them,  on  Philadelphia’s  tree-lined 
streets!  Long  its  people  have  been  pioneers  in 
home  planning  and  building. 

.And  well  do  Philadelphia’s  families  know 
the  joys  of  making  home  improvements  .  .  . 

Nowhere  does  the  luxury  and  economy  of 
modern  ideas  make  a  greater  appeal  than  to 
this  home-loving  people  .  .  .  nowhere  is  the 
same  interest  in  advertising  of  better  things 
for  homes  as  in  Philadelphia ! 

Naturally  Philadelphians — living  in 
individual,  single-family  homes,  do  their 
spending  in  ways  but  little  known  to  people 


reai/j 
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EDITOR  &  PUBLISHE 


Gannett  Charges 
Minton  Lied 
In  Press  Attack 

Calls  Senator's  Statement 
That  Papers  Are  Subsidized 
By  Utilities  “Ridiculous" 

Training  his  verbal  big  guns  on 
Senator  Sherman  Minton,  Demo¬ 
crat,  of  Indiana,  Frank  Gannett,  pub¬ 
lisher  of  the  Gannett  newspapers,  in 
a  radio  address  Sept.  24  attacked 
"misrepresentations  and  half-truths” 
in  Senator  Minton’s  charges  against 
the  nation’s  press  and  showed  how 
the  fundamental  liberties  of  U.  S. 
citizens  have  been  protected  by  the 
press. 

Replying  to  recent  attacks  by  Sen¬ 
ator  ^nton  in  what  he  termed  Mr. 
Minton’s  “efforts  to  gag  the  press,” 
Mr.  Gannett  said  that  “only  a  free 
press”  stands  between  the  American 
citizenship  and  “one-man  rule.” 

Calls  Minton  Statement  "a  Lie" 

"It  was  ‘.he  support  of  the  press  of 
America  that  brought  to  a  successful 
conclusion  the  fight  against  the  pro¬ 
posal  to  pack  the  Supreme  Court,” 
Mr.  Gannett  declared,  adding  that  the 
press  also  halted  the  government  Re¬ 
organization  Bill  and  the  President’s 
Congressional  “purge.” 

Mr.  Gannett  said  that  Senator  Min¬ 
ton’s  statement  that  the  Gannett 
chain  of  papers  was  “subsidized  by 
the  utility  holding  companies”  was 
"just  a  plain,  imvamished  lie — to  use 
one  of  Senator  Minton’s  favorite  ex¬ 
pressions.  This  is  also  a  libelous 
statement,  and  if  it  were  worth  while, 
i;  would  be  a  basis  for  suits  of 
damages.” 

Stating  every  one  of  the  newspa¬ 
pers  in  the  Gannett  Company,  Inc., 
is  operating  at  a  profit  and  is  in  a 
position  to  be  absolutely  independ¬ 
ent,  Mr.  Gannett  declared  “no  news¬ 
paper  could  occupy  a  more  free,  in¬ 
dependent,  unbossed  position  than  do 
the  papers  in  our  group  unfettered  by 
any  political,  financial,  or  other  ob¬ 
ligation  of  any  sort. 

“Further,  I  might  say  that  I  never 
owned  a  share  of  any  utility  corpo¬ 
ration.  I  have  never  defended  the 
power  trust  or  public  utilities  on 
any  question  where  there  was  con¬ 
flict  with  the  interests  of  the  public. 

Warns  Aqainst  Censorship 
"The  important  thing  is  that  in  his 
address,  he  struck  a  blow  at  your 
precious  possession  as  well  as  mine. 
So  long  as  the  press  remains  free — 
and  only  so  long — will  you  be  free, 
will  I  and  my  children  be  free.  Free¬ 
dom  of  thought,  freedom  of  opinion, 
the  right  to  express  that  opinion 
freely  are  diminished  and  destroyed 

Circulation 
for  August  .  .  . 

299, ««4 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  August,  1938. 


August  circulation  of  The  Sunday 
Sun  averaged  208,413  per  Sunday. 

Evtrything  in  Baltimore 
Revolvee  Around 

THE  SUN 

Morning  Evening  Sunday 


if  the  right  to  communicate  such  ‘ 
thought  and  opinion  by  the  printed 
word  is  censored  or  prohibited.” 

Stating  that  Senator  Minton  quoted 
an  unidentified  editor  to  the  effect 
that  the  Associated  Press,  of  which  ^ 
Mr.  Gannett  is  a  director,  is  a  mo-  , 
nopoly,  Mr.  Gannett  asserted  “noth¬ 
ing  could  be  further  from  the  truth.’^  ‘ 
He  explained  that  the  AP  is  a  co¬ 
operative  organization  of  nearly  1,400 
members,  each  of  which  has  a  vote 
in  the  selection  of  the  board  of 
directors. 

“The  board  of  directors,”  he  con¬ 
tinued,  “represent  newspapers  large 
and  small,  of  all  kinds  of  political 
faiths.  Independent,  Democratic,  Re¬ 
publican.  These  directors  would  be 
quick  to  see  any  bias  or  unfairness 
in  a  news  report.  The  AP  would  not 
last  a  week  if  it  were  guilty  of  de¬ 
liberate  distortion,  suppression  of 
news  or  promotion  of  any  person  or 
special  interest.  It  must  treat  all 
alike.” 

Mr.  Gannett  quoted  the  Senator  as 
saying;  “We  do  have  a  dictatorship 
and  a  censorship  that  tells  you  what 
shall  be  printed  and  what  the  Amer¬ 
ican  people  shall  read.  Not  Hitler 
but  Hearst;  not  Mussolini  but  Mc¬ 
Cormick;  not  Stalin,  but  Gannett  tells 
us  what  we  shall  read  in  America. 
We  have  private  censorship  here 
while  they  have  governmental  cen¬ 
sorship  there.”  Mr.  Gannett  called  it 
a  “ridiculous  statement.” 

Mr.  Gannett’s  address  was  carried 
on  an  NBC  nationwide  hookup. 


ILLINOIS  TABLOID 

The  Casey  (Ill.)  Reporter,  an  eve¬ 
ning  tabloid,  recently  made  its  ap¬ 
pearance.  Otto  Gust  is  editor  and 
publisher.  It  is  represented  by  Inland 
Newsi>ap>er  Representatives.  Inc. 


H  THE  SOITHWEST 


MECHANICH 

fuuities 

The  money  and  core  .pent  in  A. 

preparation  ol  a  newspaper  cam¬ 
paign  lor  Oklahoma  i.  wleguarded 
,or  the  advertiser  by  the  abUity  ol 
Oklahoman  and  Times  to  do  a 
tter  job  ol  reproduction,  in  black 
,d  white  or  color,  than  any  other 
juthweslem  newspaper. 


Bark  io  Work! 


And  particularly  encouraging  are  the  re¬ 
ports  coming  from  the  industrial  plants. 
Definite  indications  of  increasing  employ¬ 
ment  and  re-employment  are  evident  in  the 
milling  crowds  on  the  way  to  work.  The 
happy  countenances  of  men  and  women  re¬ 
stored  to  earning  power  are  a  good  omen 
for  the  future.  The  smoke  stacks  again  are 
writing  their  messages  of  activity  in  the 
skies. 

This  is  indeed  gtatd  news,  for  Hartford, 
the  insurance  center  of  America  also  de¬ 
pends  to  a  large  degree  on  busy  hands  in  the 
factories  for  its  prosper^'  . 

And  so  we  stan  the  hall  season  with  en¬ 
couraging  new.s.  The  business  indices  reflect 
better  conditions  nationally  and  these  har¬ 
bingers  of  prosperity  will  more  and  more 
materialize  into  further  employment  and  in¬ 
creased  sales  here  and  everywher**. 

There  is  now  everj  reason  to  believe  that 
the  encouraging  trends  will  continue  and 
that  budding  prosperity  will  soon  burst  into 
full  bloom. 

To  sales  and  advertising  executives  inter¬ 
ested  in  the  Hartford  market,  this  should 
be  encouraging  news.  Hartford  is  a  rich 
market  even  in  times  not  so  good  and  pick¬ 
up  industrially  is  quickly  reflected  in  sales 
volume. 
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According  to  the  latest  United  States  Ciovernment  statistics,  the  1994 
Retail  Food  Stores  in  Washing:ton.  D.  C..  report  sales  in  12  months 
amounting  to  $62.646.0()().()(). 

And  here\s  a  vitally  interesting  fact: 

Media  Records  figures  for  Food  Store  advertising  in  Washington  during 
the  first  eight  months  of  1938  show  77/c  — Fvening  and  Sunday — carried 

56%  of  all  the  advertising  done  by  local  food  stores — grocery,  market,  delica¬ 
tessen — in  all  the  Washington  newspapers — and  this  is  an  increase  for  The  Star 
of  9'  r  over  the  same  period  in  1937. 

No  one  is  a  better  judge  of  the  local  newspaper  situation  than  the  local  mer¬ 
chant — from  his  intimate  association  with  it.  And  the  preference  for  The  Star 
is  thus  emphatically  expressed. 


Seek  business  where  there  is  business  —  anil 
with  THE  STAR — the  OJSLY  medium  neeessary 
to  ihoroufihly  rover  this  prosperous  market. 
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JSkoxt  'Ta.kei. 

A  NOTE  of  flippancy  was  injected 
into  the  Czech-Nazi  crisis  by  faulty 
spacing  in  the  head  of  a  story  car¬ 
ried  by  Chicago  Tribune,  Sept.  23, 
on  the  new  Czechoslovakian  premier, 
General  Jan  Syrovy.  Said  the  head: 

GEN.  JANSY  ROVY, 

CZECH  PREMIER. 

IS  NATION’S  HERO 

■ 

FRONT  PAGE  item  from  Neu-  York 
World-Telegram  of  Sept.  23; 

GONE  WITH  THE  WIND 

Sfcdal  to  the  IVorld-Tclegram 

Providen'ce,  Sept.  23  —  Here  at  the 
airport  they  still  don't  know  how  fast 
the  wind  was  blowing  during  the 
hurricane.  The  recording  instrument 
showed  100  miles  an  hour.  Then  it 
blew  away. 


Note  to  copy  desk: — Please  don’t  put 
“Gone  With  the  Wind’’  on  this. 


was  2;  75  inches  thick,  several  hundred 
miles  wide,  and  almost  twenty-four 
hours  long. 

■ 

Editor  &  Publisher  will  pay  $2  tor  each 
“Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returned. 

NIXON  ON  U.  S.  TRIP 

Clifford  R.  C.  Nixon,  of  London, 
representative  of  The  Statesman,  lead¬ 
ing  daily  of  Calcutta,  arrived  in  New 
York  last  week  on  a  business  trip 
that  will  keep  him  in  this  country 
for  the  next  few  months.  Mr.  Nixon, 
an  authority  on  the  markets  of  India, 
was  recently  elected  vice-president  of 
the  Association  of  British  Empire 
Newspapers  Overseas. 

WAR  SCARE  UPS  SALES 

San  Francisco,  Sept.  27 — European 
crisis  news  has  increased  San  Fran¬ 
cisco  newspaper  street  sales  an  aver¬ 
age  of  15  per  cent,  it  was  estimated 
here.  While  this  totals  thousands  of 
copies  daily  for  the  four  newspapers, 
the  sales  gain  is  not  regarded  as  im¬ 
pressive  in  comparison  with  the  signif¬ 
icance  of  the  story  that  is  being  un- 


Fitzpatrick  Marks 
25th  Year  With  Daily 

St.  Louis,  Sept.  26 — Daniel  Robert 
Fitzpatrick  this  month  completed  his 
25th  year  as  editorial  cartoonist  for 
St.  Louis  Post- 
Dispatch .  In 
that  time  he  has 
more  than  re¬ 
alized  the  ambi¬ 
tion  he  had  since 
the  age  of  10  to 
be  a  cartoonist. 
He  has  turned 
out  more  than 
8,000  daily  car¬ 
toons,  won  the 
Pulitzer  cartoon 
prize  in  1925, 
D.  R.  Fitipatrick  and  has  achieved 

world-wide  rec¬ 
ognition. 

The  Post-Dispatch  last  Sunday 

called  public  attention  to  its  artist’s 
anniversary  with  two  pages  of  pic¬ 
tures,  seven  of  them  personal,  and  11 
of  them  reproductions  of  some  of  his 
better  known  works. 


at  Superior,  Wis.  His  first  job  was 
on  Chicago  Daily  News  in  1911  as  an 
artist  following  his  graduation  from 
the  Art  Institute  of  Chicago.  When 
the  paper’s  editorial  cartoonist,  the 
late  L.  D.  Bradley,  became  sick,  Fitz¬ 
patrick  at  the  age  of  21  and  with  the 
ranking  of  the  youngest  artist  on  the 
staff,  was  assigned  to  substitute.  Nine 
months  later  his  reputation  had  spread 
to  St.  Louis  and  he  was  brought  to 
the  Post-Dispatch  where  he  has  re¬ 
mained  except  for  short  periods  when 
loaned  to  New  York  World. 

For  a  number  of  years  Fitzpatrick 
also  has  done  a  weekly  editorial  car¬ 
toon  for  Collier’s  Magazine. 

TOLEDO  WEEKLY  TAB 

A  tabloid  size  weekly,  the  Toledo 
Star,  made  its  appearance  in  Toledo 
recently.  Devoted  mostly  to  amuse¬ 
ments,  sports  and  gossip  columns,  the 
first  issue  carried  12  pages.  Ed  Ed- 
strom,  former  Toledo  News-Bee  re¬ 
porter,  is  handling  the  editorial  end. 
Authoritative  information  concerning 
backers  of  the  publication  was  un¬ 
available.  It  is  being  printed  in  De- 


Mr.  Fitzpatrick  was  bom  in  1891  troit. 


folded. 


THIS  SHOULD  prove  something 
about  the  truth  of  the  cliche  “you 
never  know  what  the  public  is  going 
to  like”: 

During  the  hurricane  and  flood  dis¬ 
aster  in  New  England,  the  Athol 
(Mass.)  Daily  News  went  through 
two  days  of  makeshift  publishing. 
With  its  plant  flooded,  and  minus 
power  for  machines,  reporters  wrote 
copy  in  their  damp  news  room.  From 
there  it  was  sent  to  a  job  printing 
plant  where  one  machine  set  body 
type  in  10-point  Cheltenham,  with 
bulletins  in  12-point  Chelt.  Headlines 
were  set  from  wood  type,  and  Bern- 
hard  Bold.  The  issues  of  Sept.  23  and 
24  were  mongrel  affairs,  but  they  car¬ 
ried  local  flood  news  and  sold  out. 

On  Saturday  the  editor  received  a 
nice  letter  from  a  woman  reader  who 
wrote:  “I  liked  your  paper  during  the 
last  two  days.  ’The  type  was  nice  and 
large,  and  so  easy  to  read  by  candle¬ 
light.” 

■ 

.\  LAUGH  has  gone  the  rounds  re¬ 
cently  in  the  office  of  an  Illinois 
daily  over  a  boner  pulled  by  one  of 
the  “big  shots”  of  the  company. 

The  engravers,  asked  to  stay  be¬ 
yond  regular  hours  to  do  a  special 
job,  turned  in  4  hours  15  minutes  on 
their  report  of  overtime.  The  official 
di.sagreed,  told  them  he  would  figure 
out  the  overtime. 

Finally,  after  much  computation,  he 
looked  up  in  triumph;  “I  knew  you 
fellows  had  too  much  on  there.  You 
didn’t  work  4  hours  and  15  minutes; 
it  was  3  hours  and  75  minutes!” 
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THE  Washington  Post  of  Sept.  26  car¬ 
ried  an  AP  story  giving  a  “word 
picture”  of  “tomorrow’s  war”  by 
Major  Thomas  R.  Phillips. 

The  story  concluded  with  the  fol¬ 
lowing  statement  by  Major  Phillips, 
to  which  the  Post  appended  a  line, 
without  cut-off  rule,  which  seems  to 
indicate  that  it  can  solve  world  prob¬ 
lems  very  cheaply.  Thus: 

“The  war  may  be  won  or  lost  as  a 
result  of  the  struggle  on  the  industrial 
front. 

“For  quick  results  at  the  lowest 
cost,  use  Post  Classified  Ads.” 

■ 

THE  ONE-LINE  head  style  of  Kansas 
City  Star  probably  was  giving  the 
head  writer  fits  a  short  time  ago  when 
he  topped  a  rain  story  with: 

WIDE  2-INCH  RAIN 
An  edition  on  the  following  day  car¬ 
ried  this  paragraph  on  the  editorial 
page  attesting  a  gentle  ribbing  from 
the  readers  and.  no  doubt,  the  staff; 
Wide  2-inch  Rain — Headline. 

If  you  must  have  measurements,  it 


While  The  Newark  News  is  the  preferred  daily  newspaper  in  hbmes  atl 
over  North  Jersey,  its  coverage  is  densest  where  population  and  wealth  are 
greatest — Metropolitan  Newark  (ABC  City  Zone,  59%  family  coverage). 


No  advertising  schedule  designed  to  influence  the  high  buying  power  of 
Newark,  Essex  County,  and  Northern  New  Jersey  can  hope  to  succeed  with¬ 
out  The  Newark  News.  Because  no  other  Newark  or  New  York  daily  news¬ 
paper  gives  coverage  of  this  market  equal  to  or  even  approachin^that  of 
The  Newark  News — to  say  nothing  of  home  acceptance  and  influence^^ 


j  NEWARK 
NEW  JERSEY 


O^MARA  &  ORMSBEE^  /nc. — General  Advertising  Representatives — Sew 
York  .  Chicago  .  Detroit  .  Boston  .  San  Francisco  .  Los  Angeles  .  Atlanta  r 


! 


1^  ED  RYDER'S  coming  to  town,  Mr.  Editor — 
^  and  Red  Ryder  is  just  the  man  you've 
been  waiting  for.  He's  the  two-gun  hero  of  a 
brand-new  page  for  your  Sunday  comic  sec¬ 
tion  ...  a  WESTERN  page  ...  a  BEAUTI¬ 
FULLY  DRAWN  western  page  packed  with 
action.  Here's  your  chance  to  cash-in  on  the 
proven  reader  interest  in  western  comics  and 
adventure  stories.  Put  the  spurs  to  your  pen 
right  now  and  shoot  us  a  wire  or  letter  for 
color  proofs  and  rates  on  "Red  Ryder"  .  .  .  the 
page  that  has  everything! 


NEA  Service,  Inc 

1200  W.  3rd  St.,  Cleveland 
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Areas  of  Newspaper  Influence 

NEW  JERSEY:  The  second  study  of  a  series  sh  owing  Newspaper  Markets. 

An  analysis  prepared  for  EDITOR  &  PUBLISHER 
by  WALTER  P.  BURN  &  ASSOCIATES.  Inc. 


WITH  THE  tirst  ol  this  series  of 
studies  showing  newspaper  markets  NEW  JERSEY  S’ 

and  newspat>er  influence  zones  of  New  _  .  ,  . 

York  State,  an  explanation  w'as  given  Furnishing  sworn  statei 

of  the  purpose  of  the  studies  and  the  City  Familii 

detailed  method  of  computation.  It  is  4  ^9 

unnecessary  to  repeat  this  introduc-  .  9  "tTi 

tion  in  full;  but  for  those  who  missed  .  j  .  l  ofi? 

The  issue  of  August  ^  m  which  it  ap-  .  4  743 

peared.  a  review  of  the  principal  fea-  MillT.illo  9  88=; 

tur^  may  ^  interesting.  Morristown' SJSl 

The  objective  ^ught  IS  a  new  set  of  q  .  1550 

working  maos  which  visualize  the  es-  '  rmr 

sentials  of  newspaper  markets  and  Woodburv  'I '.i  !  2;i60 

newspaper  coverage.  Where  are  the  •  9  ico 

. . . . 'T*! _ _ 4*1W 


working  maos  which  visualize  the  es-  '  .  r  mr 

sentials  of  newspaper  markets  and  Woodburv  'I '.i  !  2;i60 

newspaper  coverage.  Where  are  the  •  2T60 

newsp>ap)er  markets?  These  are  first 
put  down  on  a  state  map  showing  '  ' 

county  lines  and  names.  How  big  are  which  a  newspaper  extends  its  influ 


county  lines  and  names.  How  big  are  which  a  newspaper  extends  its  influ-  35^^  in  July,  and  85%  in  August  last 

the  newspaper  markets?  The  exact  ence  shows,  better  than  any  other  sin-  year.” 

size  and  location  of  the  newspa^r  city  gig  factor,  where  people  live  who  are  “Purchases  of  railway  equipment, 
or  city  zone  is  now  shown  for  the  first  interested  in  that  newspaper  and  its  which  have  been  at  an  extremely  low 

time,  and  its  population  given.  But  market.  Since  the  advertising  prob-  level  throughout  1938  by  reason  of 


rate  since  the  beginning  of  the  year.” 

NEW  JERSEY  STATE  DAILY  NEWSPAPERS  The  unprecedented  volume  of  fac- 

tory  deliveries  of  rayon  in  July  and 
Furnishing  sworn  statements  oj  circulation  {not  A.B.C.  Audits)  August  reflected  the  improved  sale« 

Families  Newspaper  Class  Circulation  of  finished  goods  and  the  prospects 

Jews  E  6,730  of  higher  yarn  prices.” 

enterprise  E  4,684  “July  traffic  of  the  railroads,  sea- 

[-imes  E  2,250  sonally  corrected,  was  larger  than  in 

lecord  E  10,987  June  as  the  expansion  of  industrial 

Republican  E  4,022  output  coincided  with  the  movement 

Record  E  7,528  of  the  large  grain  harvest.  The  im- 

Jentinel- Ledger  E  4,265  provement  in  loading  in  August  was 

Courier  E  8,876  not  uniform,  the  report  points  out. 

'lews  E  6,269  but  the  roads  serving  the  major  in- 

rimes  E  7,445  dustrial  areas  reported  that  the  up- 

-  ward  movement  of  traffic  has  con- 

35%  in  July,  and  85%  in  August  last  ^ 

year.” 

“Purchases  of  railway  equipment.  Form  Price  Decline  Checked 

which  have  been  at  an  extremely  low  "The  decline  in  prices  of  farm 
level  throughout  1938  by  reason  of  products  was  checked  in  the  fourth 
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newspapers  have  circulation  outside  lem  involves  coverage  and  important  the  financial  position  of  the  carriers,  week  of  August.” 

(  ‘®k  T  merchandising  assist^ce,  the  “news-  have  improved  slighUy  since  June  On  the  employment  side,  Secretan, 

a  Hot  influence  area  «  the  practical  hut  are  still  small.  Machine  tool  or-  of  Labor  Frances  Perkins  reports 

thousand  people,  located  with  great  considered.  domestic  sources,  which  are  substantial  improvement  on  the  basis 


care  on  a  working  map  base  which  TT  O 

.shows  ever>-  township  and  village.  U.  O.  DUrGQU  llGCIClS 
We  now  have  the  map  which  ap-  — ^ 
pears  on  the  opposite  page,  showing  OH. 

all  daily  newspaoer  markets  and  the  ^ 

population  Ttado  Outlook 

We  then  seek  to  determine  the  way  -r.  c.  ^  o/j  xt 

m  which  daily  newspapers  reach  this  Wa^ncton,  D.  C.,  Sept  26  New 

population.  For  the  necessary  data.  bureau  chiefs  through  the  me- 

had  to  the  annual  Audit  of  Press  conferences  and  hand- 


Reports  of  the  Audit  Bureau  of  Cir¬ 
culations.  which  show  by  cities,  coun¬ 
ties  and  villages  all  places  which  re¬ 
ceive  25  or  more  copies  of  each  news¬ 
paper.  While  the  ABC  Audit  Reports 
form  the  basis  of  this  analysis,  any 
carefully  audited  statement  of  circu¬ 
lation  which  is  equally  detailed  and 
equally  acceptable  to  Agency  Space 
Buyers  may  be  used.  In  order  to  show 
the  full  extent  of  such  influence,  it 
was  determined  to  show  the  range 
of  each  newspaper  to  10',t  of  the  num- 


outs”  are  concentrating  upon  the 
theme  of  economic  optimism,  sum¬ 
marized  periodically  by  Secretary  of 
Commerce  Daniel  C.  Roper  whose 
office  is  the  clearing  house  for  re¬ 
ports  on  business  trends. 

A  typical  quotation  from  Secre¬ 
tary  Roper’s  recent  meeting  with 
Washington  correspondents  runs: 

Recovery  Continuing 
“Reports  to  the  Department  of 
Commerce  from  various  segments  of 


ders  from  domestic  sources,  which  are  substantial  improvement  on  the  basis 
sensitive  to  changes  in  business  vol-  of  August  operations  of  the  U.  S. 
ume,  have  advanced  at  a  moderate  Employment  Service. 

FAMILIES  SPEND  IN  THIS  MARKET- 

'61313il000 

Per  Year  In  Retail  Purchasinq 

<=^0Mr  ketail  iui^inq  9s  9ifcreasitfq 
Jn  7ht  Citq  Of  PlainfieLcL — 


ber  of  families  in  a  community.  For  trade,  industry  and  commerce  indi- 
the  larger  markets  the  county  unit  was  cate  that  the  steady  process  of  recov- 
chosen;  for  the  smaller  markets,  the  ery,  which  had  bwn  effective  since 
finer  detail  of  towns  and  villages.  Elach  about  mid-June,  are  continuing. 


is  depicted  in  the  way  that  provides  “We  are  not  yet  quite  far  enough 
an  understandable  picture  of  the  situ-  removed  from  the  summer  and  not 
“hon.  far  enough  advanced  into  the  fall 

The  entire  purpose  of  the  study  is  season  to  assess  definitely  what  lies 
to  save  time  for  the  Space  Buyer  and  immediately  ahead,  but  desultory  re¬ 
create  a  wider  and  better  understand-  ^ts  since  Labor  Day  holiday  show 
mg  of  daily  newspaper  markets  and  improvement  of  activities  in 

the  newspapers  that  serve  them.  TW  probably  influenced 

meAodf  oTd"o^ng‘’  Sfis;  but  s^ce  "^hJ  ^y  favorable  weather,  Ae  end  of  the 
work  involved  in  such  an  analysis  is  vacation  searon,  and  the  opening  of 
large,  it  is  believed  that  many  will  school.  Retail  trade  reports  mdicate 
find  it  profitable  to  start  with  the  ihat  sales  of  general  merchandise  did 
basis  of  the  present  study.  not  experience  the  usual  contractions 

Uses  of  InRuonco  Mops  August  they  improv^. 


basis  of  the  present  study.  not  experience  the  usual  contractions 

Utos  of  InRuonco  Mops  August  they  improved. 

By  laying  a  transparent  sheet  over  ^nt  than  usually 

these  maps  and  coloring  in  the  zones  reTOrded. 


covered  by  any  selected  list,  the  ac¬ 
tual  territory’  covered  by  the  cam¬ 
paign  is  easily  visualized.  The  trans- 


Gathered  from  the  various  agen¬ 
cies  having  direct  contact  with  lines 
of  trade  and  industry,  these  favorable 


newspapers  must  remain  a  task  for 
the  experienced  Space  Buyer. 

"Trading  Areas"  Not  Shown 


Plainfield  ranks  first  in 
the  State  of  New  Jersey 
in  retail  sales  per  capita 
— among  cities  of  25,000 
population  or  over  with 
daily  newspapers. 


parency  can  then  be  laid  on  the  popu-  indicators  have  been  the  subject  of 
lation  map  and  lack  of  coverage  of  press  releases,  and  conveyed  to  the 
any  important  city  or  area  will  be  in-  nation  through  the  columns  of  news- 
stantly  apparent.  This  method  of  papers: 

quickly  visualizing  a  campaign  is  so  “Consumer  purchasing  has  reflected 
simple  that  any  one  can  be  easily  tJie  altered  business  outlook  and  the 
taught  to  do  the  work;  although  of  upward  movement  in  the  seasonally 
course  the  finer  points  of  selectioii  for  corrected  index  of  national  income 
competitive  markets  for  competitive  payments  ” 


You  will  be  interested  in 
our  market  survey  report. 
Copy  mailed  upon  request. 


Over  86°b  of  the  Plain- 
field  families  read  the 
Courier-News  daily. 


Industrial  Output  Rising 

“During  August,  the  seasonally 


Care  has  been  taken  not  to  depict  a  corrected  index  of  indiistrial  ^  output 
so-called  “trading  area.”  A  trading  continued  to  advance,  followmg  the 
area  for  grocery  items  may  be  a  few  8%  increase  in  July.” 
blocks  in  extent;  for  fur  coats  or  pi-  “Steel  output  averaged  about  42% 
anos,  many  miles.  But  the  area  to  of  capacity,  compared  with  a  rate  of 
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Daily  Newspaper  Markets 

NEW  JERSEY 


The  relation  of  population  group¬ 
ing  to  cities  in  which  daily  news¬ 
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All  daily  ne\v>pai)er  cities  are  slu>wn  in  their  jtroiier  si/e  and  extent. 
The  number  Ix'side  each  gives  the  pninilation  in  thousands.  Wherever  a  city 
/one  is  defined  hy  the  Audit  Bureau  of  Circulations,  this  is  used  and  denoted 
hy  the  initials  C.  Z. ;  otherwi.se  the  corporate  limits  of  the  city  are  used. 

Each  dot  outside  of  the  daily  newsi)ai)er  cities  indicates  i.ooo  |x*ople 
and  is  placed  as  accurately  as  jxjssihle  at  the  center  of  such  a  jxipulation 
tjroup.  In  spotting  this  population  a  census  map  showing  all  townships  and 
villages  was  used  and  corresjionding  data  from  the  detailed  cen.>us  figures 
was  em])loyed. 


SOURCES:  Latest  Audit  Reports  of 
Audit  Bureau  of  Circulations:  Editor  & 
Publisher  Year  Book;  U.  S.  Census  of 
iQ^o  and  Minor  Civil  Division  maps. 


DAILY  NEWSPAPER  CITY 
ZONE  POPUI  ATIONS 


City 

Population 

Families 

Asbury  Park 

37,885 

9,950 

Atlantic  City 

102,024 

26,000 

Bayonne . 

88,979 

18,419 

Bridgeton . 

15,699 

4,362 

Burlington . 

10,849 

2,571 

Camden 

137,127 

32,000 

Elizabeth 

190,509 

44,300 

Hackensack 

102,335 

24,800 

Hoboken 

631,727 

151,500 

Jersey^City 

631,727 

151,500 

Lakewood 

7,869 

1,967 

Long  Branch 

18,399 

4,746 

Millville 

14,705 

3,885 

Morristown . 

15,197 

3,731 

Newark . 

938,577 

221,000 

New  Brunswick 

43,246 

10,900 

Ocean  City . 

5,525 

1,560 

Orange . 

35,399 

8,518 

Passaic . 

178,355 

41,500 

Paterson . 

138,513 

35,503 

Perth  Amboy 

84,781 

18,700 

Plainfield . 

60,978 

15,000 

Trenton . 

123,356 

27,130 

Union  City 

157,822 

43;300 

Vineland . 

7,556 

1,912 

Woodbury 

8,172 

2,160 
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Populations,  1930. 
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Entire  shaded  portion  is  city  zone  for  Jersey 
Journal,  Jersey  City;  Jersey  Observer, 
Hoboken. 

More  heavily  shaded  portions  show  city  zones 
of  Hudson  Dispatch,  Union  City,  and 
Bayonne  Times,  Bayonne. 


COVERAGE  BY  ABC  NEWSPAPERS 

In  Markets  of  Less  Than  90,000  Population  (City  Zone) 


City 

Families 

in 

City  Zone 

Newspaper 

Class 

Coverage 

%of 

City  Zone 

Asbury  Park 

9,950 

Press 

E 

85  5 

Bayonne 

18,419 

Times 

E 

67  2 

New  Bnic.swick 

10,900 

Daily  Home  News 

E 

59  3 

Perth  Amboy 

18,700 

News 

E 

74  8 

Plain&eld 

15,000 

Courier-News 

E 

73  2 

Vineland 

1,912 

Journal 

E 

63  8 

Times 

E 

72  7 

COVERAGE  BY  ABC  NEWSPAPERS 

In  Markets  of  90,000  Population  or  More  (City  Zone) 


.\11  newspapers  in  markets  with  a  city  zone 
population  of  90,000  or  more  are  shown  by 
distinctive  lined  arrows  which  point  to  coun¬ 
ties  in  which  circulation  is  sufficient  to  cover 
10%  or  more  of  the  total  number  of  families. 
The  zone  of  influence  of  each  newspaper  in 
markets  of  90,000  or  less  is  shown  by  a 
closed  line.  This  is  not  a  trading  zone, 
simply  a  careful  analysis  of  the  .\udit  Report 
of  the  A.B.C.,  which  should  be  consulted  for 
details. 


City  Zone 

City  Zone 

County 

Coimty 

City 

Families 

Newspaper 

Class 

Coverage 

Families 

Coverage 

Atlantic  City 

26,000 

Press-Union 

M  &E 

117.3 

32,090 

100  0 

Camden 

32,000 

Courier-Post 

M  &  E 

109  0 

61,400 

87  0 

Elizabeth 

44,300 

Journal 

E 

60  0 

72,530 

37  8 

Hackensack 

24,800 

Bergen  Evening  Record 

E 

59  0 

90,860 

26  6 

Hoboken 

151,500 

Jersey  Observer 

E 

23  5 

165,100 

22  8 

Jersey  City 

151,500 

Jersey  Journal 

E 

25  3 

165,100 

23  3 

Newark 

221,000 

Star-Eagle 

E 

27  1 

Evening  News 

E 

53  5 

Ledger 

M 

20  6 

Passaic 

41,600 

Herald  News 

E 

64  8 

Paterson 

35,503 

News 

E 

40  2 

75,060 

26  9 

Call 

M 

29  0 

21.4 

Trenton 

27,130 

Gazette-Times 

M  &E 

148  0 

42,710 

92  0 

Union  City 

43,300 

Hudson  Dispatch 

M 

30  0 

165,100 

13  0 

JERSEY  CITY,  with  a 
resident  population  of  316,715,  is  the  largest  city  in 
the  United  States  with  a  single  daily  newspaper. 
The  Jersey  Journal,  pulblished  every  evening  at 
Journal  Square — the  only  daily  newspaper  pub¬ 
lished  in  Jersey  C/fy— -offers  dominant  coverage  of 
this  city.  No  outside  newspaper  approaches  the 
circulation  of  The  Jersey  Journal  in  Jersey  City. 


Separated  from  neighboring  cities  by  mighty 
rivers  and  wide  salt  meadows,  Jersey  City  stands  as 
a  distinct  economic  unit,  one  of  the  nation’s  great 
markets.  Its  workers  find  employment  in  its  fac¬ 
tories,  warehouses,  railroad  and  shipping  terminals. 

In  Jersey  City  the  advertiser  can  cover  one  of 
America’s  great  industrial  cities  at  a  single  cost. 
And  The  Jersey  Journal  not  only  gives  coverage  of 
Jersey  City  families;  it  influences  sales  throughout 
the  entire  “city  zone’’  of  632,729,  comprising  eight 
smaller  cities  grouped  about  Jersey  City  and  served 
by  transportation  lines  radiating  from  Journal 
Square. 

The  more  you  study  the  facts,  the  more  apparent 
it  becomes  that  both  Jersey  City  and  The  Jersey 
Journal  are  essential  to  the  national  advertiser. 
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Published  Daily  at  Journal  Square,  Jersey  City 
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BEST  WITH 


The  AP  delivered  superior  coverage  on  everjin 
In  the  five  most  critical  days  alone  its  fourteen  lia 
Even  as  it  provided  this  smash  coverage  it  mobilizj  ( 
Accurately,  swiftly,  it  answered  alike;  ^^What  vl  I 
The  AP  did  this  with  distinction  because  it  isia 
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BEST  WITH 

%wiican£ 


erjimportant  detail  of  the  Central  European  crisis. 

1  |ats  and  exclusives  were  front  paged  everywhere. 
iz|  quickly  to  report  the  devastating  Eastern  hurricane, 
vl  Hitler  do  next?^^— ^1s  Mrs.  Jones  on  death  list?^^ 
s  iared  to  cover  any  story,  any  place,  any  time.* 


*"The  magnitude  of  the  task  of  The  Associated 
Press  can  best  be  measured  not  only  by  what 
it  does,  but  also  by  what  it  is  prepared  ta  do 
at  any  minute  at  any  point  on  the  globe." 
Statement  of  The  General  Manager,  1926. 
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E  D  I 

WAR  IN  THE  NEWS 

REMEMBER  July,  1914?  The  Austrian  Archduke 
and  his  consort  were  killed  June  28,  but  for 
nearly  a  month  thereafter  there  was  no  indica¬ 
tion  in  the  press  of  any  coimtry  that  most  of 
the  Caucasian  world  would  be  locked  in  battle 
by  Aug.  4.  The  catastrophe  bimst  upon  the  non- 
diplomatic  and  non-military  world  as  a  complete 
surprise.  There  was  no  chance  for  public  opinion 
to  kindle  a  backfire. 

By  contrast,  look  at  these  figures  drawn  from 
the  Clei'eland  Plain  Dealer  of  Sept.  27 
Omitting  regvilar  feature  material  and  depart¬ 
ments,  such  as  sports,  stocks,  society,  real  estate, 
editorial  pages,  etc.,  spot  news  was  divided  as 
follows: 

War  news — 676  column  inches. 

Local  news,  including  local  angles  on  New 
England  hurricane — 186  column  inches. 

Wire  news,  outside  of  war,  but  including  New 
England  hurricane — 22  column  inches. 

^me  might  call  that  an  overplay.  We  do  not 
think  it  is.  If  war  is  averted,  or  even  postponed 
until  spring,  credit  must  be  awarded  to  the  public 
opinion  of  the  great  democratic  nations.  German 
newspai>er  readers  got  no  such  dose  of  war  news, 
but  their  leaders  knew  accurately  what  was 
being  printed  in  the  press  of  the  United  States, 
Great  Britain,  and  France.  They  may  have  real¬ 
ized  that  they  had  drawn  cards  once  too  often. 

The  statesmanship  of  Chamberlain  and  Roose¬ 
velt,  backed  by  a  well-informed  public  opinion, 
appears  for  the  present  to  have  been  more  potent 
than  the  tom  toms  of  Berlin.  The  long-rtin  pros¬ 
pect  for  peace  is  not  yet  bright;  its  one  hojje  lies 
in  the  power  of  civilization  to  convince  the  dic¬ 
tatorships  that  brute  force  can  be  defeated  by 
greater  force.  The  free  press  of  Britain  and 
America,  as  a  means  to  that  end,  was  never  more 
justi.'ied  than  during  the  past  month. 

OUTLAW  THE  BOMBERS 

AS  THIS  IS  WRITTEN,  the  prospect  is  that 
Europe  will  spend  the  winter  talking  erotmd 
tables  and  not  shooting  from  snow-filled  trenches. 
Germany’s  dictatorship  has  scored  again  on  the 
peace-loving  democracies,  and  despite  Herr  Hit¬ 
ler’s  assurance  that  he  wants  no  more  in  Europe, 
it  is  a  safe  bet  that  he  will  score  again,  and 
again,  imtil  he  over-reaches  himself  definitely, 
as  he  nearly  did  in  this  crisis. 

Germany’s  big  card  is  a  weapon  unknown  in 
1914 — the  undeclared  war  which  arrives  by  bomb¬ 
ing  of  unprotected  civilians.  The  German  air 
force,  variously  guessed  to  include  from  3,500  to 
10,000  military  planes,  has  been  the  unseen  nego¬ 
tiator  at  Berchtesgaden  and  Gotesburg.  Despite 
superior  British  force  at  sea  and  an  overwhelm¬ 
ing  superiority  of  allied  armies.  Hitler’s  will  was 
imposed  because  the  democracies  did  not  wish 
to  have  their  factories  and  ports  laid  in  ruins 
before  their  navies  could  steam  or  their  armies 
march.  They  did  not  wish  to  have  thousands  of 
homes  destroyed,  women  and  children  slain,  their 
countryside  smashed  and  their  prestige  wrecked 
by  a  nation  whose  ruler  gives  evidence  that  no 
measures  are  too  drastic  or  inhuman. 

It  seems  plain  that  if  democracies  are  to  sur¬ 
vive  as  a  partial  realization  of  man’s  struggles 
for  freedom,  the  bombing  airplane  as  a  weapon 
against  civilians  must  be  outlawed.  Democra¬ 
cies  conceivably  might  struggle  through  another 
major  war  fought  along  the  classic  lines  between 
trained  forces.  They  cannot  live  on  equal  terms 
with  nations  which  war  as  the  barbarians  did, 
leaving  not  a  stone  upon  a  stone,  nor  a  living 
soul  in  their  sack  of  hostile  cities.  Our  20th  cen¬ 
tury  way  of  life  cannot  be  sustained  under  such 
a  threat. 

The  press  and  the  diplomacy  of  lands  which 
still  profess  democracy  can  undertake  no  public 
service  of  greater  immediate  value  than  a  cam¬ 
paign  to  arouse  public  opinion  within  their  reach 
against  a  repetition  of  the  outrages  which  have 
occurred  at  Barcelona  and  Shanghai — and  which 
are  assuredly  awaiting  the  rest  of  us  unless  firm 
measures  are  taken  soon  against  them. 

Outlaw  the  bomber  as  a  weapon  against  de¬ 
fenseless  cities  and  nonrombatant  civilians! 


This  their  way  is  their  folly;  yet  their  posterity 
approve  their  sayings.  Selah. — Psalms  XLIX;  13. 


LABOR  RELATIONS 

LABOR  relationships  in  the  U.  S.  are  gradually 

approaching  a  stage  in  which  reason  and  mu¬ 
tual  rights  will  supplant  the  prejudice  and  de¬ 
structive  tactics  which  have  marked  and  marred 
the  past  two  years’  record.  That  is  not  an  over- 
optimistic  statement.  It  states  an  inevitable 
development. 

Reports  of  the  President’s  commission  on  in¬ 
dustrial  relations  in  Great  Britain  and  Sweden 
describe  a  state  which  had  been  reached,  in 
analogous  if  not  similar  form,  by  several  well 
organized  American  industries  prior  to  1930. 
Notable  among  them  were  the  railways  and  the 
printing  trades,  in  which  the  machinery  for  ad¬ 
justing  disputes  attained  remarkable  efficiency. 

The  International  Management  Congress,  meet¬ 
ing  last  week  in  Washington,  heard  several 
American  and  British  speakers  on  the  subject. 
They  did  not  talk  in  political  terms,  but  Prof. 
Herman  Feldman  of  Dartmouth  significantly 
conunented  that  in  America,  “relationships  with 
unions  constitute  not  bargaining  with  workers 
alone,  but  a  tripartite  contract  involving  union 
leaders  and  union  workers.  Recognition  of  the 
peculiar  status  and  problems  that  union  leaders 
have  in  trying  to  be  reasonable  and  at  the  same 
time  in  being  union  leaders  is  just  beginning.” 

That  observation  is  of  more  than  passing  im¬ 
portance  for  newspajjers.  For  nearly  five  years 
their  most  intense  difficulties  have  been  with 
the  Newspaper  Guild,  and  the  large  part  of  those 
difficulties  has  arisen  from  the  emphasis  guild 
leaders  have  placed  on  the  organizational  phases 
of  their  program.  Reason  has  been  subordinated 
to  the  stimulation  of  organization  spirit. 

The  guild  shop  is  a  major  aspect  of  this  stimu¬ 
lative  activity.  It  has  been  pressed  where  the 
guild  leaders  considered  success  even  a  remote 
possibility;  it  has  generally  been  dropped  against 
stiff  opposition  at  the  outset  of  negotiations.  It  is 
purely  an  organizational  question,  a  procedure 
considered  necessary  by  most  American  unions 
in  their  early  days.  According  to  the  reports  on 
Great  Britain  and  Sweden  it  is  not  a  factor  in 
their  industrial  relationships. 

No  matter  how  cogent  the  argiunents  for  a 
guild  or  closed  shop  are  from  the  standpoint  of 
the  organizers,  the  fact  remains  that  its  enforce¬ 
ment  is  not  consistent  with  sound  journalistic 
principles.  It  is  not  for  the  long-run  interests 
of  newspaper  workers,  no  matter  what  its  con¬ 
tribution  to  immediate  union  “solidarity.” 

WINDING  UP  A  STORY 

LAST  JULY,  Gov.  Chandler  of  Kentucky  and  J. 

Dan  Talbott,  State  finance  commissioner,  in¬ 
timated  that  an  attempt  had  been  made  to  poison 
them  in  the  course  of  the  campaign  for  the  U.  S. 
Senatorial  nomination.  They  got  nationwide 
headlines,  but  Gov.  Chandler  lost. 

He  was  ready  to  call  the  whole  thing  off  and  go 
fishing,  leaving  the  prosecuting  attorney  and  the 
grand  jury  hold  a  charge  unsupported  by  evi¬ 
dence.  He  had,  in  fact,  announced  his  intention 
to  be  on  vacation  when  the  grand  jury  was  sitting. 
Then  the  Louisville  Times  took  a  hand.  In  a 
courteous,  firm,  and  slightly  ironic  editorial,  it 
called  upon  the  Governor  to  make  good  his  in¬ 
sinuations  or  wipe  them  from  the  slate  before  the 
panel.  The  next  day  he  consented  to  appear 
whenever  the  jury  wanted  him. 

The  grand  jury  report  came  in  last  week — to 
the  effect  that  there  was  no  proof  of  any  poisoning 
and  no  provable  connection  between  the  illness 
of  the  governor  and  the  suspected  hotel  drinking 
water.  That  book  is  closed. 


I  A  L 

WAGES  AND  HOURS 

THE  Federal  Wages  and  Hours  law  will  become 

effective  on  Oct.  24.  Its  application  and  scope 
are  largely  unexplored  territory,  even  to  the  offi¬ 
cials  charged  with  its  administration.  Legal  opin¬ 
ions,  rendered  in  advance  of  any  official  rulings, 
are  interesting  as  speculations  or  mental  exer¬ 
cises,  but  they  seem  to  us  to  have  little  value 
in  practice. 

How  the  law  will  affect  daily  newspapers  is 
as  much  an  open  question  as  any.  From  its  terms, 
it  can  be  assumed  that  it  was  not  drawn  to  cor¬ 
rect  either  wage  or  hour  conditions  in  newspaper 
offices.  Certain  weekly  newspapers  are  specific¬ 
ally  exempted  from  its  operations.  Elmployment 
of  minors  in  newspaper  delivery  is  covered  by 
a  special  section,  under  which  a  minimum  of 
friction  is  to  be  expected. 

Whatever  trouble  with  newspapers  arises  will 
probably  be  from  sources  not  in  ffie  minds  of  the 
legislators.  Labor  organizations  may  seek  advan¬ 
tages  under  a  strained  interpretation  of  certain 
provisions.  Competitive  papers  may,  as  they  have 
in  the  past,  invoke  the  law  to  the  detriment  of 
their  rivals.  Officious  deputies  may  find  oppor¬ 
tunities  in  it  to  exercise  new  authority. 

Appointment  of  a  committee  representing  all 
of  the  major  newspaper  associations  of  the  coun¬ 
try  to  work  out  satisfactory  arrangements  under 
the  law  is  a  sound  step.  If  the  committee  and 
the  administrator  agree  that  newspapers  are  not 
in  interstate  commerce,  under  the  terms  of  the 
act,  that  is  one  solution.  If  newspapers  are  held 
to  be  covered  by  the  act,  there  remains  a  fairly 
complex  task  of  defining  regulations  to  meet  a 
bewildering  variety  of  situations.  It  isn’t  impos¬ 
sible,  and  it  should  be  left  to  the  representative 
committee  of  the  newspaper  associations  to  work 
out  with  a  minimum  of  coaching  from  the  side¬ 
lines  and  of  interference  by  individual  newspaper 
actions  before  regional  or  national  authorities. 
Let’s  for  once  have  a  united  front  among  news¬ 
papers  upon  a  question,  the  correct  solution  of 
which  is  of  vital  importance  to  all. 

THE  A.  B.  C.  MAPS 

NEWSPAPER,  advertiser,  and  agency  members 

have  before  them  the  maps  proposed  by  the 
A.  B.  C.  board  as  additions  to  newspaper  circu¬ 
lation  audits  and  reports.  Five  forms  are  shown, 
to  cover  all  of  the  basic  types  of  daily  newspaper 
circulation,  and,  as  maps,  they  seem  to  be  purely 
negative  additions  to  the  newspaper  information. 

Accompanying  the  maps  is  a  table  indicating 
the  distribution  of  newspapers  in  the  area  limited 
by  the  counties  in  which  the  newspaper  of  larg¬ 
est  circulation  puts  copies  into  20  per  cent  of  the 
homes.  The  A.  B.  C.  board  has  tried  to  combine 
practicality  with  fairness  in  setting  the  20  per 
cent  figure,  since  any  map  to  be  useful  has  to  be 
readable  in  small  space,  but  it  can  be  argued  that 
practicality  is  the  dominant  consideration. 

Elstablishment  of  a  20  per  cent  proportion  be¬ 
tween  newspaper  circulation  and  county  families 
will  constitute  a  new  “yardstick”  for  newspaper 
circulation.  We  do  not  consider  it  an  accurate 
yardstick.  If  the  A.  B.  C.  accepts  that  propor¬ 
tion,  it  will  be  argued  shortly  that  circulation 
which  reaches  less  than  20  per  cent  of  a  county’s 
families  is  not  effective  coverage  for  the  adver¬ 
tiser  and  should  not  be  included  in  computing  an 
advertising  rate.  There  is  not  a  spark  of  evi¬ 
dence  that  a  circulation  coverage  of  1  per  cent, 
10  per  cent,  or  19  per  cent,  beyond  the  map  boun¬ 
daries  may  not  do  all  the  job  that  the  advertiser 
requires. 

Expense  should  also  be  carefully  considered. 
We  are  now  in  an  era  of  shrunken  revenues  and 
expanded  costs,  and  few  publishers  are  in  the 
mood  to  assume  new  liabilities  unless  their  util¬ 
ity  can  be  clearly  proven.  Maps  will  cost  money, 
which  must  come  from  dues.  Any  map  drawn 
in  1939  has  a  potential  life  of  only  two  years; 
the  1940  census  will  show  new  population  totals, 
compelling  map  alterations,  even  if  changing  cir¬ 
culation  ratios  in  the  meantime  do  not. 

Favoring  the  map  in  principle.  Editor  &  Pub¬ 
lisher  sees  no  virtue  in  increasing  publishing  ex¬ 
pense  under  present  conditions. 
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PERSONAL 

MENTION 


harry  chandler,  publisher,  Los 

Angeles  Times,  was  honored  at  a 
dinner  in  the  Times  dining  room 
when  former 
staff  members 
of  Trench  and 
Camp,  weekly 
paper  published 
at  Camp  Kear¬ 
ney  during  the 
World  War, 
held  a  “20  years 
after”  reunion 
during  the  re¬ 
cent  American 
Legion  conven¬ 
tion  in  Los  An- 
Harry  Chandler  geles.  Among 

the  former 
Trench  and  Camp  members  present 

were:  A.  M.  Clark,  publisher,  Car- 
pinteria  Herald;  Robert  P.  Holliday, 
of  West-Holliday  Co.;  Telford  Work, 
manager,  Los  Angeles  Newspaper 
Service  Bureau;  Edwin  Shallert, 

Times  drama  editor,  and  Irvin  Eng- 
ler,  of  Smith-Engler  agency,  Sacra¬ 
mento. 

Col.  Henry  W.  Shoemaker,  pub¬ 

lisher,  Altoona  (Pa.)  Tribune,  has 
been  named  chairman  of  an  inde¬ 
pendent  Sportsmen  -  Conservation 
Committee  of  the  Democratic  state 

organization. 

Virginius  Dabney,  editor,  Rich¬ 
mond  (Va.)  Times  -  Dispatch,  will 
speak  before  the  Southern  Confer¬ 
ence  for  Human  Welfare  at  Birming¬ 
ham,  Ala.,  Nov.  20  to  23. 

J.  C.  Seacrest,  publisher,  Lincoln 
(Neb.)  State  Journal,  has  been  in  the 
hospital  for  almost  a  week  with  a 
severe  throat  ailm“nt.  which  caused 
the  complete  loss  of  voice. 

William  H.  Reed,  president  and 
general  manager,  Taunton  (Mass.) 
Gazette,  has  donated  the  John  A. 
Owens  trophy  for  the  Taunton 
Knights  of  Columbus  Field  Day  on 
Columbus  Day.  Mr.  Owens  was  city 
editor  of  the  Gazette  for  years  until 
to  his  death  last  year. 

John  P.  Norton,  publisher,  Esca- 
naba  (Mich.)  Daily  Press,  and  Mrs. 
Norton  have  been  discharged  from 
the  M.  &  M.  Hospital,  Marinette, 
Wis.,  and  have  returned  to  their 
home.  They  were  injured  Sept.  10 
in  an  automobile  accident  near 
Marinette. 

Talbot  Patrick,  publisher,  Golds¬ 
boro  (N.  C.)  News-Argus  and  presi¬ 
dent  of  North  Carolina  Association 
of  Weekly  Newspapers,  addressing 
representatives  of  12  weekly  news¬ 
papers  meeting  in  Asheville,  N.  C., 
last  week,  discussed  trends  in  adver¬ 
tising. 

Roy  A.  Brown,  publisher,  San  Ra¬ 
fael  Independent  and  president  of 
California  Newspap>er  Publishers’ 
Assn.,  has  appointed  the  following 
committee  to  prepare  for  the  associa¬ 
tion’s  51st  annual  convention  in 
Fresno,  Cal.,  Jan.  20-21:  Neal  Van 
Sooy,  Aznas  Herald,  second  vice- 
president  of  CNPA  and  chairman; 
George  L.  Engstrom,  Fresno  Bee; 
W.  S.  Clawson,  Exeter  Sun;  Ford  A. 
Chatters,  Lindsay  Gazette;  Charles 
A.  Whitmore,  Visalia  Times  -  Delta, 
and  W.  C.  McDowell,  Turlock  Journal. 

J.  N.  Heiskell,  editor.  Little  Rock 
(Ark.)  Gazette,  and  Harry  Hopkins, 
administrator  of  the  Works  Progress 
Administration,  will  receive  an  hon¬ 
orary  doctor  of  laws  degree  Oct.  8  at 
the  University  of  Arkansas,  Fayette¬ 
ville. 

Ralph  McGill,  executive  editor, 
Atlanta  Constitution,  was  the  chief 
speaker  at  a  meeting  of  the  Institute 
of  Citizenship  at  Americus,  Ga.,  Sept. 


20.  McGill  recently  returned  from  a 
study  of  European  affairs. 

Paul  R.  Bausman,  publisher,  Wash¬ 
ington  (Ind.)  Herald,  is  the  new 
president  of  Indiana  Associated  Press, 
succeeding  C.  Walter  McCarty,  man¬ 
aging  editor,  Indianapolis  News. 
James  Benham,  managing  editor, 
Terre  Haute  Star,  is  vice-president, 
and  Bennett  Wolfe,  Indianapolis  bu¬ 
reau  chief,  is  secretary. 

J.  Emil  Smith,  editor,  Illinois  State 
Journal,  Springfield,  on  Sept.  20  was 
presented  a  birthday  cake  by  staff 
members,  bearing  a  single  candle 
commemorating  completion  of  the 
first  year’s  publication  as  a  24-hour 
daily. 

Dean  S.  Lesher,  editor,  Fremont 
(Neb.)  Tribune,  has  been  appointed 
to  the  Legislative  Information  Ex¬ 
change  Committee  of  the  Inland 
Daily  Press  Assn. 

Will  Chavous,  editor.  Cross  City 
(Fla.)  Advocate,  was  named  presi¬ 
dent  of  Suwannee  River  Press  Asso¬ 
ciation  at  its  fall  meeting  Sept.  24  at 
Silver  Springs,  Fla. 

Lotus  H.  Loudon  and  Mrs.  Hazel 
Del  Loudon,  publishers  of  Anaheim 
(Cal.)  Bulletin,  entertained  the  entire 
staff  and  their  families  at  a  beach 
party  and  barbecue  dinner  Sept.  16. 
Nearly  150  attended  the  affair. 


In  The  Business  Office 


FRED  G.  PEARCE,  who  was  official 

host  to  the  Interstate  Newspaper 

Advertising  Managers’  Association 
convention  at 
Altoona,  Pa., 

Sept.  23  and  24, 
is  advertising 
director  for  the 
Altoona  Mirror, 
with  which  he 
has  been  con¬ 
nected  since 
1909.  He  be¬ 
came  head  of 

the  department 
in  1918.  He  is  a 
member  of  the 
INAMA,  the 
Newspaper  Ad¬ 
vertising  Executives’  Association,  in 
which  he  served  as  director  for  three 
years,  and  on  the  advisory  commit¬ 
tee  of  the  Bureau  of  Advertising. 

T.  W.  Schwamb,  local  advertising 
manager  of  San  Mateo  (Cal.)  Times, 
has  been  named  advertising  director, 
succeeding  D.  F.  O’Brien,  who  re¬ 
cently  joined  the  Los  Angeles  News. 
Mr,  Schwamb  was  formerly  mer¬ 
chandising  and  advertising  manager 


FOLKS  WORTH 
KNOWING 


FROM  NEWSBOY  to  city  editor  is 
the  route  traveled  by  E.  Lewis 
Knowles,  who  is  in  his  29th  year  with 
the  Leader  Pub¬ 
lishing  Co.,  Inc., 
Staimton,  V  a  . , 
his  only  employ¬ 
er. 

For  two 
months,  from 
June  to  August, 
1909,  he  sold  the 
Evening  Leader  j 
on  the  streets  of  ^ 
Staunton;  then 'I 
was  given  a | 
regular  route, 
which  he  served 
three  years,  dur-  : 
ing  part  of  which  period  he  also  sold  I 
newspapers  to  newsboys  for  the  pub-  ! 
Ushers,  operated  a  folding  machine,  | 
and  became  a  printer’s  devil.  j 

When  many  of  his  older  fellow  em¬ 
ployes  were  called  for  service  on  the 
Mexican  border,  he  was  drafted  from 
the  composing  room  into  reporting, 
and  subsequently,  when  World  War 
days  came,  was  promoted  from  re¬ 
porter  to  city  editor,  the  post  he  con¬ 
tinues  to  occupy.  Recently  his  news¬ 
paper  won  first  award  in  front  page 
m^eup  among  Virginia  small  dailies. 

Knowles  is  the  Staunton  corre¬ 
spondent  for  Richmond,  Roanoke, 
Washington,  Baltimore,  and  New  York 
newspapers,  and  the  Associated  Press. 
He  is  42  years  old,  active  in  church 
work  and  is  married  and  the  father 
of  a  daughter. 


of  the  Scripps-Howard  newsp>apers  in 
the  Middle  West  and  Rocky  Moun¬ 
tain  area. 

Robert  L.  Shless,  classified  adver¬ 
tising  manager  of  Chicago  Evening 
American  and  Chicago  Sunday  Her¬ 
ald  &  Examiner,  recently  won  sec¬ 
ond  prize  in  an  amateur  movie  con¬ 
test,  sponsored  by  the  Chicago  New 
Century  Committee.  Mr.  Shless’  film 
was  entitled  “A  Story  of  a  Want  Ad.” 
(Continuity  for  the  film  was  written 
by  Thor  Smith,  American  classified 
promotion  manager. 

Charles  E.  Godfrey,  advertising 
manager,  Spartanburg  (S.  C.)  Her¬ 
ald  -  Journal,  and  Glen  W.  Naves, 
Journal  city  hall  and  federal  build¬ 
ing  reporter  and  Editor  &  Publisher 
correspondent,  have  been  named  on 
the  publicity  council  for  the  city’s 
(Continued  on  next  page) 


If  War  Comes 


Philip  Gibbs 

will  report  it  for 

McNaught  Syndicate,  Inc. 

Greenwich,  Conn. 
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BEGINNING 
OCTOBER  10 


Another 
Thrill-Charged 
Chapt  er 
of  the 
Tarzan 
Daily  Strip 


TARZAN 
AND  THE 
ELEPHANT 
MEN 

I  To  save  Goiifala,  sorceress-queen 
j  of  the  warrior-women  of  Kaji. 
j  the  Ape-Man  pits  his  wits  and 
I  .strength  against  that  ruthle.ss  and 
never-vanquished  jungle  tribe, 
The  Elephant  Men. 

A  Tarzan  tale  abreast  of  the  best 
that  Edgar  Rice  Burroughs  has 
written. 

Proofs  of  strips  and  promotion 
mats  are  ready.  We  will  be  glad 
to  send  them. 
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annual  United  Drive  for  charity. 

C  W.  Bevinger,  circulation  man¬ 
ager.  Knorr'ille  (Tenn.)  News-Sen¬ 
tinel.  was  host  to  32  district  circula¬ 
tion  managers  Sept.  25  at  a  dinner 
celebrating  a  substantial  gain  in 
Sunday  circulation  since  Jan.  1. 
Speakers  included  George  Carmack, 
editor,  and  J.  E.  Walker,  country  cir¬ 
culation  manager. 

Roy  G.  Barnett,  county  circulator 
of  Spartanburg  (S.  C.)  Herald-Jour¬ 
nal.  escorted  61  carriers  on  a  four- 
day  vacation  trip  to  Charleston. 

Norman  S.  Rose,  advertising  man¬ 
ager,  Christian  Science  Monitor.  Bos¬ 
ton,  has  left  Boston  for  a  trip  which 
will  include  the  ANA  and  ABC  con¬ 
ventions.  together  with  visits  to  the 
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Monitor’s  branch  offices  and  repre¬ 
sentatives  in  various  cities. 

Mrs.  Charles  Cheatham  has  joined 
the  Kannapolis  (N.  C.)  Independent 
as  classified  advertising  manager.  She 
was  formerly  with  the  Concord 
(N.  C.)  Herald-Tribune. 
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In  The  Editorial  Rooms 

ALAN  H.  OLMSTEAD,  cLssociate  edi¬ 
tor  of  the  Bridgeport  (Conn.) 
Times  -  Star,  sailed  Sept.  22  aboard 
the  He  de  France 
for  Berlin  and 
Prague,  the  cap¬ 
ital  of  Czecho¬ 
slovakia,  as  a 
foreign  corre¬ 
spondent  for  the 
Times  -  Star. 
Olmstead  has 
been  on  the 

Times-Star  staff 
since  1928.  James 
L.  McGovern, 
editor,  in  an- 

Alan  H.  Olmstead  nouncing  the 

a  ppo  intment, 
said  “it  was  largely  owing  to  the 
presence  in  Bridgeport  of  the  largest 
groups  of  Slovak  people  of  any 

city  anywhere  near  its  size  in  Amer¬ 
ica.” 

Roy  A.  Roberts,  Kansas  City  Star 
managing  editor,  will  address  the 
33rd  annual  meeting  of  the  Ameri¬ 
can  Life  Convention  at  the  Edgewa- 
ter  Beach  Hotel,  Chicago.  Oct.  12.  on 
“Where  Are  We  (jroing?” 

Charles  T.  Davis,  associate  editor. 
Little  Rock  (Ark.)  Gazette,  is  author 
of  one  of  three  stories  to  be  included 
in  a  volume  to  be  published  soon  by 
J.  B.  Lippincott  Co.  The  other  stories 
were  written  by  his  father,  the  late 
Judge  Marcell  us  L.  Davis,  and  his 
broth  Henry  P.  Davis,  secretary  of 
the  American  Wildlife  Institute  and 
former  newspaperman. 

H.  A.  Stallings,  associate  editor, 
Waycross  (Ga.)  Journal-Herald,  re¬ 
cently  scored  his  second  hole-in-one 
while  playing  with  Newton  J.  Whit¬ 
worth,  Jr.,  the  same  jyerson  who  wit¬ 
nessed  his  first.  Both  were  made  on 
the  same  hole. 

Jack  Carley,  managing  editor, 
Memphis  (Tenn.)  Commercial  Ap¬ 
peal,  is  giving  sports  news  broadcasts 
over  Station  WMC. 

Morris  P.  Clifford,  city  editor,  Lin¬ 
coln  (Neb.)  State  Journal,  wrenched 
his  back  while  working  at  home,  and 
collapsed  at  his  slot  next  day  at  the 
office.  He  is  expected  to  return  next 
week. 

Blarl  D.  Conley,  formerly  automo¬ 
bile  division  clctssified  manager,  Chi¬ 
cago  Herald  &  Examiner,  has  been 
named  automobile  editor. 

Lawrence  C.  Salter,  medical  editor, 
Detroit  Free  Press,  returned  last 
week  from  Chicago,  where  he  cov¬ 
ered  the  special  meeting  of  the  House 
of  Delegates  of  the  American  Medi¬ 
cal  Association. 

Albion  Ross,  for  eight  years  in  the 
New  York  Times  Berlin  bureau,  is 
now  foreign  editor  of  San  Francisco 
Chronicle.  He  is  writing  a  special 
interpretative  article  daily  on  the 
European  situation.  Ro.ss  covered  the 
recent  Nazi  putsch  in  Austria. 

Arthur  N.  Suverkrup,  formerly 
publisher  of  the  Hollister  (Cal.)  Free 
Lance  and  of  the  Idaho  State  Journal, 
Pocatello,  has  joined  the  United 
Press  San  Francisco  bureau.  He  for¬ 
merly  was  San  Diego  bureau  man¬ 
ager. 

George  Crawford,  managing  editor, 
Waukegan  (Ill.)  News-Sun,  is  chair¬ 
man  of  the  annual  meeting  of  the 
Illinois  Associated  Press  Elditors  to 


be  held  Nov.  5  at  Medill  School  of 
Journalism,  Evanston. 

B.  G.  Canevares,  special  corre¬ 
spondent  for  South  and  Central 
American  newspapers,  has  been 
nominated  for  the  vice-presidency 
of  Foreign  Correspondents  in  the 
United  States. 

Rev.  Irwin  St.  John  Tucker  of  the 
St.  Stephen’s  Episcopal  Church, 
known  as  the  “Church  of  Poets  and 
Writers,”  and  copyreader  on  the  Chi¬ 
cago  Herald  &  Examiner  Sunday 
metropolitan  staff,  has  been  named 
poet  laureate  of  the  Episcopal  dio¬ 
cese  of  Chicago.  The  appointment 
was  made  in  recognition  of  “Friar 
Tuck,”  as  Mr.  Tucker  is  known,  for 
his  newspaper  writings  and  for  his 
recently  published  book  of  poems. 
“Hymns  and  Ballads  of  the  Little 
Church  at  the  End  of  the  Road.” 

Charles  A.  Sutherland,  who  for  20 
years  has  covered  the  Canada  Pacific 
Exhibition  for  the  Vancouver  (B.  C.) 
Daily  Province,  was  presented  an  in¬ 
scribed  cane  by  the  exhibition  direc¬ 
tors  at  dinner  held  in  his  honor 
recently. 

Frank  John.ston,  head  of  Philadel¬ 
phia  Inquirer  photographic  depart¬ 
ment.  has  returned  from  an  airplane 
trip  to  California. 

Jerr>’  Thrailkill,  news  editor,  St. 
Joseph  (Mo.)  News-Press  and  Ga¬ 
zette  and  with  the  daily  for  15  years, 
has  joined  the  Birmingham  News.  He 
was  assi.stant  telegraph  editor  on  the 
News-Press  at  the  time  of  his  de¬ 
parture. 

Jack  O’Brien,  reporter,  Hilo  (T.  H. ) 
Tribune  Herald,  has  written  a  series 
on  a  one-month  tour  of  14  South  Sea 
Islands  aboard  a  coast  guard  cutter. 
O’Brien,  the  only  newspaperman 
aboard,  represented  the  Hilo  daily 
and  the  Associated  Press. 

Jake  Rachman,  former  movie  critic 
and  columnist,  the  Omaha  Bee-News 
and  more  recently  writer  for  KOIL. 
Omaha,  has  joined  the  Omaha  World - 
Herald  as  a  columnist. 

Hugh  A.  Fogarty,  reporter,  Omaha 
World  -  Herald,  has  resigned  to  be¬ 
come  journalism  instructor  and  pub¬ 
licity  chief  at  Creighton  University. 

Wilson  Gaddis,  former  reporter  and 
rewrite  man.  Seattle  Post  -  Intelli¬ 
gencer.  has  joined  the  Honolulu 
(T.  H.)  Star-Bulletin  after  spending 
two  months  as  makeup  editor  of  the 
Hmiolulu  Advertiser. 

Dick  Thompson,  state  news  editor, 
Montgomery  (Ala.)  Advertiser,  has 
joined  the  Chicago  Tribmic.  Bill 
England,  editor  of  McConib  (Miss.) 
Journal,  will  .succeed  Thomp.son. 

Kenneth  Olds,  formerly  with  the 
United  Press  bureau  at  St.  Paul, 
Minn.,  has  been  named  state  house 
reporter  for  Illinois  State  Journal. 
Springfield. 

'Thomas  Murphy  has  left  the  Phila¬ 
delphia  Record  sports  copy  desk  to 
join  the  Philadelphia  Inquirer  roto¬ 
gravure  department. 

Lynn  W.  Landrum,  columnist.  Dal¬ 
las  Morning  News,  who  writes 
“Thinking  Out  Loud,”  a  front  page 
daily  feature,  talked  out  loud  in 
court  there  recently  upon  comple¬ 
tion  of  a  case  in  which  he  had 
served  as  jury  foreman.  He  pro¬ 
tested  against  the  state  offering  for 
a  jury  decision  a  case  in  which  there 
was  such  lack  of  evidence.  The  de¬ 
fendant  in  the  case,  which  involved 
lunacy  allegations,  was  favored  in 
the  verdict. 

John  K.  Hutchens  became  editor 
of  the  drama  and  film  page  of  Boston 
Evening  Transcript  Sept.  20. 

Leo  H.  Fischer,  assistant  sports 
editor,  Chicago  Evening  American 
and  in  charge  of  the  American’s  re- 
1  cent  spon.sor.ship  of  the  Amateur 


Softball  Association’s  national  tour¬ 
nament,  has  been  re-elected  president 
of  the  association. 

John  Impola,  real  estate  editor,  Se¬ 
attle  Times,  coined  the  slogan,  “You 
Pay  for  Three  Homes  During  Your 
Life — Why  Not  Own  One?”  which  is 
being  featured  widely  by  the  Seattle 
Real  Estate  Board. 

Paul  Voltz,  of  Philadelphia  Record 
sports  staff,  is  confined  to  his  home 
with  a  fractured  ankle,  suffered  re¬ 
cently  while  running  to  catch  a  train. 

Dr.  A.  R.  W.  DeJonge,  of  Detroit 
Free  Press  copy  desk,  returned  to 
Detroit  Sept.  25  from  two  week.s  of 
maneuvers  at  Fort  Knox.  He  is  a 
captain  in  the  U.  S.  Army  reserve. 

Joseph  Desiderio,  formerly  of 
Philadelphia  Record  photographic 
staff,  has  joined  the  Philadelphia 
Inquirer. 


Special  Editions 

RICHMOND  (Va.)  TIMES  -  DIS¬ 
PATCH,  Sept.  27,  10-page  Autumn 
Fashion  Exposition  section,  page  one 
in  black  and  one  color. 

Los  Angeles  Examiner,  Sept.  19. 
8-p)age  souvenir  supplement  of  the 
A.  E.  F.  “Stars  and  Stripes.”  mark¬ 
ing  the  opening  of  their  annual 
national  convention  of  the  American 
Legion. 

Columbia  (S.  C.)  State.  Sept.  17, 
fourth  annual  sports  edition.  48  tab¬ 
loid  pages  in  two  colors. 

Greetiville  (S.  C.)  News,  Sept.  16. 
annual  sports  review,  30  pages. 

St.  Louis  Star-Times,  Sept.  19,  in¬ 
troducing  KXOK,  new  radio  station 
owned  and  operated  by  the  daily. 

8  pages. 

Washington  (N.  J.)  Star,  Sept.  22, 

70th  Anniversary  Edition. 

Blnffton  (Ind.)  Evening  News- 
Banner,  Sept.  26,  Fair  Edition.  48 
pages,  6  sections. 

Long  Island  Press,  Jamaica,  L.  I.. 
Sept.  20,  16-page,  Heating  and  Home 
Guide  Section. 

Richmond  (Va.)  Times  -  Dispatch. 
Sept.  23,  20-page  tabloid.  First  An¬ 
nual  Sports  Digest,  with  front  page 
in  one  color  and  black. 

Pittsburgh  Sun  Telegraph,  Sept.  22. 

16  pages,  tabloid  size,  featuring  his¬ 
tory  of  Pittsburgh  Base  Ball  Club. 

Richmond  (Va.)  News  -  Leader. 
Sept.  26,  18-page  Autumn  Style  Ex- 
pKisition  section,  first  page  in  one 
color  and  black  and  one-color  pages 
interspersed. 

Bloomsburg  (Pa.)  Morning  Press. 
Sept.  24,  26th  annual  Fair  and  Farm 
Edition,  116  pages,  8  sections. 

Burlingame  (Cal.)  Advance,  Sept 
20,  Annual  San  Mateo  County  Fiesta 
Edition,  80  pages,  5  sections,  tabloid 
size  with  each  section  wrapped  in  a 
seven-color  lithograph  cover. 

Oklahoma  City  Daily  Oklahoman. 
Sept.  25,  Oklahoma  State  Fair,  high- 
way  safety,  industrial  development 
and  business  revival.  40  pages.  4 
.sections. 

Los  Angeles  Times,  Autumn  Modes 
for  Southland  Homes.  14-page  sec¬ 
tion.  Sept.  26. 

Dallas  (Tex.)  Times-Herald,  Sept 
15,  8-page  section  marking  43rd  an¬ 
niversary  of  Skillern’s  Drug  Com¬ 
pany’s  first  store  at  Lewisville,  Tex. 

Gettysburg  (Pa.)  Times,  Sept.  12. 
South  Mountain  Fair  and  Edition,  12 
pages;  Aug.  31,  Progress  and  Achieve¬ 
ment  Edition,  32  pages,  4  sections. 
Annual  Educational  Edition.  Sept.  15,  i 
12  pages. 

Phoenix  (Ariz.)  Republic  and  Ga¬ 
zette,  Sept.  8,  12-pagc  tabloid  Back 
to  School  edition. 
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(Continued  from  last  week) 

AND  AGAIN— 

NEWS  BEATS  OF  THE  WEEK 

By  United  Press 

1.  Czechoslovakia  orders  general  mobilization. 

2.  King  George  proclaims  stale  of  emergency. 

3.  Admiralty  mobilizes  British  fleet. 

1.  Germany  calls  home  her  merchant  marine. 

3.  Hitler,  at  1 1th  h  our,  postpones  general  mobilization;  calls 
four-power  conference  at  Munich. 

0.  Four  great  European  Powers  at  Munich  sign  plan  for 
partitioning  C  zechoslovakia. 


Across  the  nation’s  front  pages,  the  lead  stories  read: 

By  United  Press 

For  Dominant  News  Coverage 


WOOD  NEWSPAPER 
MACHINERY  CORPORATION 


JURY  UPHOLDS  DAIILY  NEW  OMAHA  PAPER 

W.  A.  Manley  and  his  wife  lost  their  The  Omaha  Post,  a  weekly,  made  its 
$15,000  libel  suit  against  the  Greens-  appearance  Sept.  16  as  a  24-page  tab- 
boro  (N.  C.)  News  in  Guilford  county  loid.  The  paper  is  published  by  David 
superior  court  when  the  jury  decided  Blacker,  publisher  of  Omaha  Comr.iu- 
that  news  stories  published  during  nity  Papers,  which  include  the  Jeicish 
October,  1936,  relative  to  treatment  Press,  Dundee  News  and  the  South 
accorded  the  invalid  mother  of  Mrs.  Omaha  Sun.  James  R.  O’Hanlon,  Jr., 
Manley  were  true.  Plaintiffs  gave  no-  who  is  editor,  was  city  editor  of 
tice  of  appeal  to  the  State  Supreme  Omaha  Bee  News  at  time  of  its  sale  a 
court.  In  rendering  their  verdict,  the  year  ago  and  for  the  past  year  has 
jurors  accepted  as  true  the  version  of  been  with  St.  Louis  Globe  Democrat 
the  matter  as  given  by  Mrs.  Blanche  and  Associated  Press  Photo  Service 
Carr  Sterne,  county  welfare  super-  in  Chicago.  A.  C.  Ostronic,  advertis- 
intendent,  and  Deputy  Sheriff  W.  F.  ing  manager  was  in  Bee  News  adver- 
McAdoo,  who  had  supplied  informa-  tising  department  15  years.  Morris 
tion  on  which  the  newspaper  articles  Fellman,  circulation  manager,  was 
were  based  and  who  were  the  only  formerly  with  the  Bee  News  and  re¬ 
witnesses  to  testify  for  the  defense.  cently  the  Chicago  Herald  &  Exam- 
m  iner. 

PAY  ACTION  DISMISSED 

Albany,  N.  Y.,  Sept.  26— An  acUon  JAMIESON  FEATURED 

brought  by  17  former  employes  of  the  Edward  Jamieson,  Washington  cor- 
Press  Company,  Inc.,  to  collect  vaca-  respondent  for  the  Houston  Chronicle 
tion  pay,  in  addition  to  severance  pay,  and  15  other  newspapers  in  Texas  and 
was  dismissed  last  week  by  City  neighboring  states,  is  the  subject  of 
Court  Justice  Charles  J.  Duncan,  Scribner’s  October  issue  cover  picture, 
without  opinion.  ’The  plaintiffs,  all  of  Jamieson,  who  is  31,  was  selected  from 
whom  were  dismissed  when  Albany  all  the  Washington  correspondents  be- 
Evening  News  and  the  Knickerbocker  cause  he  “looked  as  if  he’d  photograph 
Neios  were  merged  in  July,  1937,  well,”  according  to  Scribner’s  edi- 
sought  approximately  $1,500.  tors. 


Topeka  Staff 
Rejects  Guild 
In  Statement 


.  •  1  r*j*A  *  I  eniaiion  oi  uie 

State  Journal  Editorial  promised  adjust 

Group  Rejects  ANG  and  tions  improve. 

Affirms  Faith  in  Doily  f ‘'f 

Journal  family  < 

Topeka,  Kan.,  Sept.  26— The  en-  difficulties  with 
tire  editorial  force  of  the  Topeka  professional  aid. 

State  Journal  Sept.  22  presented  a 
statement  to  Arthur  J.  Carruth,  Jr., 
managing  editor  and  co-publisher, 
rejecting  the  American  Newspaper 
Guild  which  had  sought  to  organize 
the  staff  In  the  statement  and  ver¬ 
bally  the  staff  members  indicated 
their  intention  to  rest  their  case  with 
their  employers  rather  than  with  the 
guild. 

The  signed  statement  follows: 

"After  listening  at  some  length  to 
an  international  organizer  for  the 
American  Newspaper  Guild  and 
holding  several  subsequent  confer¬ 
ences.  we.  the  members  of  the  edi¬ 
torial  department  of  the  State  Jour¬ 
nal  have  decided  against  member¬ 
ship. 

“Our  rejection  of  the  idea  at  this 
time  comes  in  the  main  because  of 
our  confidence  in  you  as  managing 
editor  and  publisher.  We  feel  that 
wc  have  more  to  gain  from  you  as 
a  fellow  well  wisher  to  make  our 
approach  in  the  open  and  air  our 
feelings  in  a  friendly  way. 

"Ployed  Fair  with  Ut" 

“On  the  whole  we  believe  the 
management  has  played  fair  with  us 
through  the  years  and  we  have  faith 
that  his  fair  dealing  will  continue 
without  pressure  from  the  American 
Newspaper  Guild. 

“It  is  no  secret  to  you  that  we  are 
not  entirely  satisfied  with  conditions 
as  they  are.  We  have  not  relished 
the  pay  cut  of  several  years  ago  and 
never  restored,  nor  the  doubling  up 
of  duties  due  to  a  shorter  staff  while 
the  composing  room  works  five  short 
days  a  week  and  has  received  pay 
hikes.  We  realize  these  conditions, 
however,  have  been  forced  upon  you 
by  unfortunate  circumstances  and 
that  there  never  has  been  any  delib¬ 
erate  attempt  or  intention  to  take 
advantage  of  us.  '  ■ 

“The  State  Journal  often  is  spoken 
of  as  a  ‘happy  family.’  Despite  the 
fear  and  uncertainty  that  hovers 
over  the  land  and  in  many  news¬ 
paper  offices,  forcing  editorial  work¬ 
ers  to  strive  among  others  for  some 
sort  of  security,  we  believe  that  we 
can  remain  a  happy  satisfied  family 
waiting  for  that  time  when  conditions 
will  allow  us  to  be  even  happier. 

“Believe  us  when  we  say  we  know 


NLRB  CERTIFIES  GUILD 

American  Newspaper  Guild  has 
been  certified  by  the  National  Labor 
Relations  Board  as  the  collective  bar¬ 
gaining  agency  for  employes  of  the 
Detroit  Times,  excluding  those  eligi¬ 
ble  for  membership  in  11  craft  or¬ 
ganizations.  The  certification  was 
based  on  the  fact  that,  as  of  April  30, 
the  guild  had  as  members,  221  of  the 
348  employes  in  the  appropriate  unit. 


tIAf  /7<>W0RP 


The  Islanders  oi  the  Sun  had  no  need  for  a  word  meaning 
"Weather."  as  iar  back  os  history  records,  because  the  climate 
of  Hawaii  was  always  the  some  .  .  .  always  pleasant,  always 
dependable.  It  couldn't  be  dated.  365  days  a  year,  they  met 
each  down  with  confidence. 


A  newspaper  man  in  Hawaii  writes  us  to  say  that  he  finds 
Editor  &  Publisher  Market  Guide  something  of  a  fair-weather 
parallel.  It  has  been  his  experience  that  when  a  newspaper 
advertises  itself  in  it,  the  publicity  sim  shines  for  twelve  profitable 
months.  As  applied  to  time-limits  of  usefulness,  there  is  no  word 
needed  for  Market  Guide. 


Right  through  the  year,  space  buyers  browse  through  it 
gratefully,  in  a  successful  search  for  market  information — ^new, 
correct,  dependable.  Advertisers,  too,  make  it  a  comer-of-the- 
desk  "pal"  when  schedules  are  being  drown  up  .  .  .  special  try¬ 
out,  territorial  campaigns  laimched. 


We  find  it  difficult  to  find  a  "Word"  that  encompasses  ALL 
the  wise  reasons  why  you  should  be  represented  here,  as  a 
newspaper  publisher.  Perhaps  an  Advertising  Agency  man  could 
— he  has  every  reason  to  KNOW. 


A  one-time  insertion  in  Market  Guide  is  an  all-year 
insertion.  The  advertisement  is  endlessly  useful. 


-  X 
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I  have  been  fallowing  vour  series  of  si»fetv  ads  in  Editor  and 
Publisher  and  noting  their  excellence,  anti  then  this  happened 

The  other  dav  the  photographer  of  I'lie  I rtbiine  brought  the 
enclosed  wreck  picture  to  mv  desk.  He  was  c*>mplaining  Inicause  the 
citv  desk  hadn’t  used  It.  “And  it's  a  good  picture,  too,”  s<iid  the 
photographer. 

So  I  Inquired  why  the  picture  had  not  l)een  printed.  Anti  the 
cItv  editor  gave  the  reason:  “The  man  wasn’t  killed.” 

1  suggest  that  the  picture  might  make  you  an  advertisement 
under  the  caption: 

The  News  Picture  that  Wasn’t  Printed 

.  .  .  Because  Nohody  was  Killed. 

All  best  wishes  In  vour  safety  crusade. 


Sincerely, 


r  This  is 

the  EIGHTH  ^ 

of  s  series  of 
tdverlisemenks  pre> 
pored  by  news* 
papermen  for 
newspaper- 


Managing  Editor 


Published  in  the  Interest  oj  street  and  hi^lnoai/  sajely  by  The  Travelers  Insurance  Co.mpany,  Hartford,  Connecticut 
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30— A  DVERTISING 


EDITOR  &  PUBLISHER 


HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  week  an  advertising  classification  will  be  analyzed  in 
these  columns.  Since  practically  all  advertising  finally  canters 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advertisers. 

By  FRANK  E.  FEHLMAN 
No.  85.  Restaurant  Advertising 


OVER  THE  YEARS,  three  classifica¬ 
tions  of  business  seem  to  attract 
those  men  and  women  who  find  it 
difficult  to  make  a  success  of  their 
chosen  work.  These  classifications, 
the  grocery  store,  life  insurance  sales 
and  the  restaurant  trade,  probably 
have  the  highest  turnover  of  employes 
and  management  of  any  in  the  entire 
category  of  business. 

In  the  grocery  store  field,  where  we 
have  approximately  a  half  million 
food  outlets,  there  is  a  complete  turn¬ 
over  every  four  and  a  half  years. 
Some  grocery  stores  may  survive  for 
years,  while  other  stores  may  have  a 
change  of  ownership  every  six  to  nine 
months.  On  the  average,  however, 
there  is  a  complete  turnover  of  all  food 
outlets  every  four  and  a  half  years. 

In  the  life  insurance  field,  the  turn¬ 
over  is  probably  greater.  Every  year 
thousands  of  men  tiurn  to  this  work 
and,  after  they  have  sold  a  few  friends 
and  their  relatives,  they  find  obtaining 
new  business  too  difficult  and  they  pass 
on  to  some  other  activity. 

Based  on  rather  sketchy  informa¬ 
tion,  the  ownership  of  restaurants  is 
just  as  volatile  and  changeable  as  in¬ 
surance  or  grocery  stores.  Some  re¬ 
search  people  state  that  restaurants 
have  a  higher  turnover  of  manage¬ 
ment  and  ownership  than  any  other 
classification  in  the  retail  field.  Be 
that  as  it  may,  we  now  know  that  more 
people  “eat  out,”  home  cooking  is 
much  more  simplified  than  it  was, 
and  the  average  town  and  city  today 
supports  from  10  to  100'}!-  more  eating 
places  than  it  did  ten  years  ago. 

The  Typical  Restaurant 

DURING  the  past  three  years  we  have 
had  an  opportunity  to  study  at  close 
range  the  day-to-day  operations  of 
several  restaurants.  Some  of  them 
served  300  people  a  day  and,  in  one 
instance,  the  restaurant  studied  served 
more  than  9,000  persons  a  day.  One 
restaurant,  typical  of  dozens  that  may 
be  found  in  almost  any  town  or  city, 
decided  to  make  an  experiment  in  a 
daily  newspaper  whose  circulation  is 
.'■cattered  over  four  counties  and  which 
daily  prints  about  40,000  papers.  At 
our  suggestion,  a  salesman  with  this 
paper  had  seven  dinners  served,  one 
each  night  of  the  week.  He  selected 
unusual  items  on  the  bill  of  fare  so 
that  he  and  his  wife  might  sample  the 
quality  of  the  food,  its  preparation, 
and  the  service  of  the  waiters.  Each 
morning  he  wrote  about  the  dinner 
.served  the  previous  evening  and  at 
the  end  of  seven  days  took  the  stories 
to  the  owner  of  the  restaurant  and 
.suggested  that  this  type  of  advertising 
be  run,  single  column,  in  two  inches 
of  space,  each  night  of  the  week.  The 
owner  of  the  restaurant  supplied  the 
.solicitor  with  seven  items  that  he 
planned  to  feature  during  the  coming 
week.  Little  stories  were  written 
about  these  items — chicken  pie  dinner, 
fish  dinner,  corned  beef  and  cabbage, 
'teak  dinner.  New  England  dinner, 
turkey  dinner,  and  ham  hocks  and 
cabbage  dinner. 

This  campaign  was  started  and  at 
the  end  of  four  months  the  re.staurant 
owner  said  of  the  ads:  “That  they 
were  resultful  would  be  putting  it 


mildly.  Our  first-of-the-week  and 
mid-week  dinner  business  is  prac¬ 
tically  double  what  it  was  a  year  ago. 
Our  Sunday  volume,  always  big,  has 
likewise  been  increasing.” 

Key  to  the  Copy 

HAROLD  A.  FREY  of  the  College  of 
Business  Administration,  University 
of  Toledo,  Ohio,  recently  made  an 
analysis  of  1,344  restaurant  customers. 
Investigators  interviewed  this  group 
of  people  and  asked  them  this  ques¬ 
tion,  “In  your  opinion  what  should 
restaurants  do  to  increase  their  pop¬ 
ularity?”  Here  are  their  answers: 

Rank  kecummeiKlation 

1  Better  food  .  133 

2  Quicker,  better  service  _ 104 

.1  Cleaner  .  54 

4  i..ower  price  .  57 

5  .\ttractive  surroumlings  ....  49 

6  Courtesy  .  29 

7  More  variety  of  food .  19 

S  Larger  portions  .  19 

9  Better  cooked  foods  . 

Pleasant  employes  . . 

liood  music . 

Change  menus  .  5 

Attractive  waitresses 
Cater  to  individual  . . 

Personal  comfort  . . . 

Trained  employes  . . 

.\<lvertise  . 

Treat  employes  fairly .  5 

.Mi'Cellaneotis  .  55 


Men 

Women 

133 

101 

104 

72 

54 

47 

57 

29 

49 

34 

29 

8 

19 

16 

19 

8 

20 

4 

5 

16 

5 

11 

5 

2 

6 

0 

4 

2 

4 

I 

5 

0 

4 

1 

5 

0 

55 

42 

.  582 

394 

Total  .  582 

It  is  interesting  to  note  that  “better 
food”  topped  all  of  the  reasons  given 
by  both  men  and  women. 

Regardless  of  how  cleverly  or  in¬ 
telligently  restaurant  advertising  is 
prepared,  there  is  no  substitute  for 
quality  food.  Here  is  one  classifica¬ 
tion  of  business  where  the  consumer 
can  cast  his  ballot  for  or  against  a 
continuation  of  the  business,  and  one 
meal  is  all  he  needs  for  a  decision. 
Discussions  with  cooks,  chefs,  and 
owners  of  restaurants  leads  to  the 
conclusion  that  most  restaurants  buy 
fairly  good  raw  materials,  but  the 
cooks,  chefs,  and  those  who  handle 
the  foods  are  careless  or  indifferent, 
with  the  result  that  the  served  is 
far  from  satisfactory.  Those  who 
travel  extensively  know  that  a  well 
cooked  meal,  served  efficiently,  is 
the  exception  instead  of  the  rule. 
This  applies  in  New  York  City,  as 
well  as  the  railroad  lunch  counter  at 
.some  division  point  in  a  small  town. 


How  to  Build  Restaurant  Linage 
THE  SIMPLEST  WAY  to  build  res¬ 
taurant  linage  is  to  have  someone 
shop  every  worthwhile  eating  place 
in  the  city,  pick  out  one  or  two  res¬ 
taurants,  then  have  some  local  sales¬ 
man  or  someone  in  the  copy  depart- 
mnet  eat  a  few  meals  in  this  restau¬ 
rant,  prepare  advertising  about  these 
meals,  show  it  to  the  owner,  and  then 
suggest  that  he  follow  this  simple 
plan  for  a  few  months.  Hundreds  of 
thousands  of  people  are  daily  looking 
through  newspapers  for  iiiformation 
and  because  of  the  very  high  percent¬ 
age  of  people  who  now  “eat  out,”  and 
because  practically  every  one  of  these 
persons  is  a  subscriber  of  your  pa¬ 
per  or  some  paper,  it  is  not  difficult  to 
get  an  almost  immediate  reaction 
from  this  type  of  copy.  A  few  suc¬ 
cessful  restaurant  campaigns  make  fine 
ammunition  for  the  national  depart¬ 
ment  to  solicit  the  advertising  of  na¬ 
tional  advertisers  in  the  food  field. 
The  same  technique  used  to  sell  the 
restaurant  can  be  applied  to  coffee, 
baking  powder,  sugar,  salt,  flour, 
breakfast  foods — in  fact  any  food' 
product. 

Increasing  Linage 
JUST  AS  SOON  as  the  two-inch  ads 
click,  it  is  advisable  to  increase  the 
size  of  the  ads  and  offer  more  than 
one  meal  in  a  given  advertisement. 
Give  the  consumer  a  selection  of;  two, 
three,  or  four  meals  each  day  and  you 
multiply  the  results  of  the  advertising. 
Never  list  a  meal  without  a  price  and, 
if  possible,  always  have  the  special 
meal  priced  under  $1.  Vary  the  meals 
and  the  prices.  A  price  range  from: 
55  cents  to  85  cents  is  ideal.  These 
small  campaigns  over  a  year’s  time 
consume  a  great  deal  o£  linage. 
Twenty-eight  lines,  seven  days  a 
week,  is  196  lines;  52  weeks  a  year 
gives  a  total  of  10,192  lines.  Five  res¬ 
taurants  on  such  a  schedule  total  over 
50,000  lines  a  year. 

Warning 

UNLESS  the  restaurant  serves  good 
food,  above  the  average,  and  unless 
there  is  a  standard  of  cliesnliness  that 
doesn’t  have  to  be  explained,  that 
anyone  can  recognize,  it  is  better  to 
pass  up  the  prospect  and  select  an¬ 
other  one.  liiere  is  no  way  known 
of  getting  people  to  return  to  a  res¬ 
taurant  a  second  time  if,  on  their 
first  visit,  the  food  is  unsatisfactory 
or  the  restaurant  is  not  deaiu 
If  readers  of  this  column  seek  a 
quick  success  story,  here’s  one  classi¬ 
fication  to  start  on  today. 

TEXAS  MEETING 

Fall  meeting  of  the  Texas  News¬ 
paper  Publishers  Association  will  be 
held  in  the  Rice  Hotel,  Houston,  Oct 
21  and  22. 

. . . 
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Instifutionol  Ads 
Urged  by  Girdler 

Industry  must  direct  its  advertising 
and  publicity  activities  toward  ex¬ 
plaining  contributions  it  has  made 
toward  progress  and  prosperity,  T.  M. 
Girdler,  chairman.  Republic  Steel 
Corporation,  told  the  National  Indus¬ 
trial  Advertisers  Association  at  Cleve¬ 
land  Sept.  21.  He  warned  that  adver¬ 
tising  of  products  was  not  sufficient 
under  modern  trends  in  government. 
Citing  an  “amazing  and  continuous 
diet  of  misinformation”  in  recent 
years  by  “left  wing  critics  of  business,” 
he  asked:  “Are  we  going  to  sit  back 
and  let  the  public  absorb  this  diet 
without  making  any  concerted  effort 
to  bring  o\it  the  truth?” 

Stanley  A.  Knisely,  Cleveland,  ad¬ 
vertising  manager  of  the  Republic 
Steel  Corp.,  was  elected  president  of 
the  association  for  1938-39,  succeeding 
F.  O.  Wyse  of  the  Bucyrus-Erie  Co., 
South  Milwaukee,  Wis.,  who  will  serve 
on  the  board  of  directors  with  36  other 
regional  leaders. 

Vice-Presidents  who  were  re¬ 
elected  are  Richard  P.  Dodds  of  the 
Truscon  Steel  Co.,  Youngstown; 
Charles  McDonough  of  the  Combus¬ 
tion  Engineering  Co.,  New  York,  and 
Theodore  Marvin  of  the  Hercules 
Pbiwder  Co.,  Wilmington,  Del.  New 
vice-presidents  are  Herbert  V.  Mer- 
cready  of  the  Magnus  Chemical  Co., 
Garwood,  N.  J.,  and  William  D.  Miu- 
phy  of  the  Sloan  Valve  Co.,  Chicago, 
A.  EL  Hohman  of  the  Blaw-Knox  Co., 
Pittsburgh,  was  elected  secretary- 
treasurer. 

New  York  was  selected  for  the  1939 
convention. 

Awards  for  outstanding  advertising 
campaigns  in  the  last  year  were  made 
after  two  juries  had  passed  on  219 
panels  representing  more  than  100 
companies.  The  awards: 

Laymen's  jury  -first  prizes:  H.  K.  Ftrgu- 
'Oii  Co..  Cleveland:  Republic  Steel  Corp.. 
Cleveland;  (Ridden  Co.,  Cleveland;  Lapp  In¬ 
sulator  Co.,  Le  Ri>y,  X.  Y. :  l»iiis  .\llis  Co.. 
.Milwaukt^;  U.  S.  Steel  Corp..  I’ittsl)iirgh. 

.^dvertisiIlK  e.xecutives’  jury—  first  pi  ijes: 
(lencral  Klectric  Co..  Schenectady;  Westinf- 
house  Klectric  &  .Mfg.  Co..  I’ittshiirtjh ;  tamrs 
1’.  Kearpey  Corp..  St.  Ia>uis;  Crane  Co..  Chi- 
Cairo;  C.  .S.  Steel  Corp..  I’ittsliui'irb :  Calco 
Chemical  Co..  Round  Bri«.k.  \.  J. 

The  Toughest 
Assignment . . . 

for  any  omployor  on 

.  .  .  nowspopors 
.  .  .  pross  associations 
.  .  .  mogazinos 
.  .  .  radio 

is  that  of  findi^  the  RIGHT 
personnel,  especially  when  im¬ 
mediate  action  is  necessary. 

The  solution  is  easy  when  em¬ 
ployers  seeking  top  flight  edi¬ 
torial  or  advertising  men  call  on 
The  Personnel  Bureau  for  as-  . 
sistance.  ' 

The  Personnel  Bureau  main¬ 
tains  complete  records,  includ¬ 
ing  investigated  references  on 
hundreds  of  qualified  men  (with 
new  listings  eadi  week)  in  all  i 
parts  of  ffie  country  wifli  years  l 
of  experience. 

Write,  wire  or  telephone  and  ' 
get  the  RIGHT  man,  recom-  [ 
mended  on  the  basis  of  your  f 
exact  requirements.  | 

THE  PERSONNEL  BUREAU 
of  Sigma  Delta  Chi  || 

Chicago— 35  East  Wacksr  Drive  || 
Los  AwgaUs— 2387  Taviot  Stresi  j| 
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2nd  Annual  Report  of 
Successes  and 


Failures 


Two  years  ago  Major  Market  Newspapers  was  dissolved. 
Six  member  papers  of  this  group — the  Washington  Star, 
Providence  Journal  Bulletin,  Erie  Dispatch-Herald, 
Peoria  Journal-Transcript,  Canton  Repository  and  the 
Kansas  City  Star — decided  to  continue  research  work 
that  had  been  started,  which  might  help  manufacturers 
and  advertising  agencies  when  newspaper  advertising 
was  under  consideration. 


To  ihis  list  of  papers  have  been  added  those  below. 


Alliance  (Ohio)  Review 
Baltimore  (Md.)  News-Post 
Burlington  (Vt.)  Free  Press 
East  Liverpool  (Ohio)  Review 
Mamaroneck  (N.  Y.)  Daily  Times 
Marion  (Ohio)  Star 
Mount  Vernon  (N.  Y.)  Daily  Argus 
New  Rochelle  (N.  Y.)  Standard  Star 
Yonkers  (N.  Y.) 


Ossining  (N.  Y.)  Citizen  Register 
Port  Chester  (N.  Y.)  Daily  Item 
Portsmouth  (Ohio)  Times 
Reading  (Pa.)  Eagle 
Salisbury  (Md.)  Times 
Steubenville  (Ohio)  Herald-Star 
Syracuse  (N.  Y.)  Post-Standard 
Tarrytown  (N.  Y.)  Daily  News 
Herald-Statesman 


During  the  past  two  years  we  have  prepared,  with  the  assistance  of  these  publishers,  more  than  4,000  separate  newspaper  advertise¬ 
ments  for  over  200  separate  classifications  of  retail  stores  and  nationally  advertised  products.  Some  of  the  campaigns  hai^  been 
successful;  others  have  failed;  but,  out  of  these  many  experiments,  have  come  guideposts,  formulae  and  proven  techniques  that  are 
now  being  offered  to  manufacturers,  advertising  agencies  and  publishers.  A  brief  outline  of  these  three  services  follows: 


How  we 


Manufacturers 

In  November,  1937,  a  manufac¬ 
turer  of  an  important  home  appli¬ 
ance  item,  retailing  at  from  $200  to 
$1,000,  asked  us  this  question: — “Is 
it  possible  to  reduce  our  selling  costs 
by  confining  all  of  our  advertising 
expenditures  to  daily  newspapers?” 

Two  investigators  interviewed 
many  home  owners.  From  their  in¬ 
terviews  was  developed  a  question¬ 
naire.  From  50  to  100  of  these 
questionnaires  were  then  forwarded 
to  each  of  the  papers  who  support 
our  work.  These  questionnaires 
were  filled  out  by  home  owners — 
the  homes  ranging  in  size  from  5 
to  12  rooms;  the  total  valuation  of 
all  of  these  homes  being  about  18 
million  dollars. 

A  questionnaire  was  then  sent  to 
1,000  dealers  that  the  manufacturer 
did  not  sell.  We  asked  them  to  tell 
us  what  they  would  expect  from  a 
manufacturer  in  the  event  they  de¬ 
cided  to  take  on  a  new  line.  1,000 
letters  were  then  sent  to  1,000  own¬ 
ers  of  the  manufacturer’s  product, 
asking  them  to  give  us  their  frank 
opinion  of  the  unit  they  had  in  their 
home.  Special  test  copy  was  then 
prepared  and  released  in  a  few  of 
our  papers. 

In  March,  1938,  the  results  of  our 
research  and  copy  tests  were  tabu¬ 
lated  and  costs  analyzed.  Based  on 
government  figures  and  trade  re¬ 
ports,  the  total  industry — of  which 
this  manufacturer  is  a  part — ^was 
off  more  than  30  i>er  cent  in  sales 
from  January  1  to  September  1,  1938, 
whereas  this  manufacturer’s  sales 
were  better  than  1937.  All  of  this 
work  was  done  working  directly 
with  the  manufacturer  and  his  ad¬ 
vertising  agency.  Each  of  them  paid 
a  modest  fee  for  the  work  and  are 
now  on  a  retainer  basis. 

In  February,  1938.  the  manufac¬ 
turer  of  a  food  specialty  asked  us 
this  question: — ^“Is  it  pKissible  to  re¬ 
duce  our  selling  costs  by  confining 
all  of  our  advertising  expenditures 
to  daily  newspapers?”  His  item  is 
packed  in  two  sizes — one  selling  for 
j.  for  19c.  Most  of  his 

distribution  is  in  a  metropolitan 
market  with  a  few  outside  jobbers 
m  other  cities. 

Two  women  interviewed  house¬ 


wives  and  office  women.  From  their 
interviews  was  developed  a  ques¬ 
tionnaire.  100  copies  were  placed 
with  each  of  5  metropolitan  papers. 
Out  of  these  questionnaires  was 
developed  a  plan  for  using  one-inch 
advertisements,  five  times  a  week. 
September  6,  1938,  an  analysis  was 
made  of  sales,  selling  costs,  new 
outlets,  etc.  It  is  the  belief  of  the 
manufacturer  and  his  agent — ^who 
jointly  employ  us — that  this  product 
will,  within  tihree  years,  be  sold  in 
practically  every  metropolitan  center 
in  the  United  States. 

These  two  “case  histories” — one  of 
an  item  selling  for  a  dime  and  the 
other  selling  for  as  much  as  $1,000 
— offer  conclusive  proof  as  to  the 
effectiveness  of  daily  newspapers 
when  the  right  copy  themes,  the 
right  distribution  program,  and 
adequate  linage  are  used. 

Manufacturers  who  are  seeking 
ways  and  means  of  reducing  selling 
costs  are  invited  to  examine  our 
material.  There  is  no  obligation. 

Agencies 

Based  on  a  U.  S.  Government 
report  released  in  1936,  we  learn 
that  in  1935  15  advertising  agencies 
bought  44  per  cent  of  all  national 
advertising  in  the  United  States, 
while  1,179  agencies  bought  56  per 
cent  of  all  advertising. 

24  agencies  had  billings  nmning 
from  $2,000,000  to  $5,000,000;  31  from 
$1,000,000  to  $2,000,000;  41  from 
$1,000,000  to  $500,000;  867  had 

billings  under  $500,000,  while  15 
agencies  each  placed  over  $5,000,000. 

During  that  year,  37.7  per  cent  of 
the  money  sp)ent  by  all  agencies 
went  to  newspapers.  26.5  per  cent 
went  to  magazines  and  15.6  per  cent 
went  to  radio. 

On  the  average  about  600  adver¬ 
tising  accounts  change  agencies  each 
year.  Agencies,  regardless  of  their 
size,  face  two  problems  every  day: 
(A)  how  to  hold  the  business  they 
have  and  increase  the  billings  of 
their  clients;  and  (B)  how  to  obtain 
new  business. 

Based  on  our  two  years  of  experi¬ 
mental  work,  and  hundreds  of  test 
campaigns  that  have  been  run  for 
more  than  200  different  types  of 
retail  outlets,  we  believe  that  many 
accounts  woxJd  increase  their  ex¬ 
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assist — 


penditures  with  their  agencies  in 
1939  and  1940  if  test  campaigns 
were  started  now,  using  some  of  the 
proven  techniques  that  we  have 
developed. 

Agencies  seeking  new  accounts 
could,  we  believe,  make  more  prog¬ 
ress  with  their  prospects  if  they 
used  the  “success  formulae”  that  we 
have  developed,  as  the  basis  of  their 
solicitation. 

It  is  common  knowledge  that 
newspapers  have  now  almost 
reached  the  saturation  point  of  cir¬ 
culation  and  a  very  high  percent¬ 
age  of  them  are  now  selling  their 
product  to  their  subscribers  at  in¬ 
creased  subscription  prices.  20  years 
ago  the  New  York  Times  sold  for 
a  penny;  today  it  sells  for  3c. 
Readers  therefore,  must  like  news¬ 
papers. 

Agencies  are  invited  to  examine 
our  material  and  the  machinery  we 
have  set  up  for  controlled  tests  in 
the  papers  listed  above,  who  sub¬ 
scribe  to  our  service.  Our  compen¬ 
sation  is  based  on  your  sales  to 
your  client. 

Publishers 

During  the  past  two  years  we 
have  discussed  our  retail  copy  ser¬ 
vice  with  more  than  100  different 
publishers.  At  the  present  time  the 
papers  listed  above  use  our  service. 

Based  on  our  contact  with  manu¬ 
facturers  and  advertising  agencies, 
we  are  of  the  belief  that  the  only 
way  to  change  the  trend  of  national 
advertising  back  to  newspapers  is 
for  each  daily  newspaper  to  develop 
success  stories  of  proven  case  his¬ 
tories  in  their  own  market,  using 
their  local  advertisers  as  the  “guinea 
pigs.” 

Each  year  from  1929  to  1937,  in¬ 
clusive,  Media  Records’  statistics 
show  that  the  miscellaneous  classi¬ 
fication,  averages  about  7  per  cent 
of  all  retail  advertising  but  in  this 
miscellaneous  classification  may  be 
found  as  many  as  200  separate  busi¬ 
nesses.  Newspapers  using  our  ser¬ 
vice  and  our  library  of  more  than 
400  separate  campaigns,  solicit  these 
beginners  or  “in-and-outers”  first. 
Our  campaigns  are  seldom  sub¬ 
mitted  to  their  regular  advertisers. 

What  the  publisher  seeks  is  new 
business,  and  a  case  history  that 


his  national  representatives  can  I 
show  to  advertisers  and  their  agen-  | 
cies.  A  typical  example  of  how  this 
service  operates  follows: — On  June 
27,  1938,  the  Westchester  Newspa¬ 
pers — Yonkers  Herald  -  Statesman, 

Mount  Vernon  Daily  Argus,  New 
Rochelle  Standard  Star,  Port  Ches¬ 
ter  Daily  Item,  Tarrytown  Daily 
News,  Mamaroneck  Daily  Times  and 
Ossining  Citizen  Register — installed 
our  service.  As  of  September  15, 
we  have  this  record: 

Number  of 

Paper  Lines  Sold 

Yonkers  Herald  Statesman..  35,692 
Moimt  Vernon  Daily  Argus.  36,000 
New  Rochelle  Standard  Star  192,640 
Port  Chester  Daily  Item....  311,668 

Tarrytown  Daily  News .  78,800 

Mamaroneck  Daily  Times . . ,  33,200 
Ossining  Citizen  Register. .  3,700 

This  represents  a  total  of  about 
105  separate  campaigns  that  are 
scheduled  for  from  6  to  12  months. 
Practically  all  of  these  local  adver¬ 
tisers  are  running  three  advertise¬ 
ments  a  week — the  smallest  one  be¬ 
ing  28  lines;  the  largest  one  being 
140  lines.  Within  the  next  90  days 
certain  of  these  campaigns  will  have 
proven  successful;  others  will  have 
failed.  The  success  stories  are 
placed  in  the  hands  of  the  national 
representative  —  Kelly-Smith  —  who 
then  approach  manufacturers  and 
their  agencies  with  the  actual  cost, 
sales  records,  and  reports  covering 
the  tests. 

This  retail  service  can  be  set  up 
in  any  pap>er,  regardless  of  its  size. 
Publishers  who  seek  new  revenue 
for  their  local  department,  and  suc¬ 
cess  stories  that  their  national  repre¬ 
sentatives  might  use  to  solicit  na¬ 
tional  business  will,  we  believe,  find 
in  this  service  the  complete  answer. 

The  minimum  cost  of  this  service  is 
$40  a  month.  If  your  rate  is  5Vic  or 
more,  multiply  your  rate  by  an 
800- line  national  advertisement  and 
you  have  the  monthly  cost  of  the 
service  for  your  paper.  If  yoim  rate 
is  10c  a  line  the  service  is  $80  a 
month;  if  it  is  20c  a  line,  $160  a 
month;  if  it  is  40c  a  line,  $320  a 
month,  etc.  Complete  details  of  this 
service  will  be  forwarded  on  request. 
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Full  Details  of  New 
Baby  Speed  Graphic 


By  JACK  PRICE 

IN  A  RECENT  ISSUE  this  depart-  1 
merit  described  the  hook-up  of  the  i 
new  baby  Speed  Graphic  and  the  i 
flash  synchronizer.  Details  were  not  ; 
given  about  the  camera.  Since  that  i 
time  the  \\Titer  has  had  an  oppor¬ 
tunity  to  inspect  the  camera  at  closer  i 
range.  I 

For  the  newspaper  photographer  ; 
who  desires  to  use  a  small  camera  i 
with  all  the  necessar>'  requisites  of  : 
the  larger  sizes,  the  new  2t4  x  31’i 
S{>eed  Graphic  will  be  found  most 
attractive.  There  have  been  some  « 
really  worthwhile  improvements  in¬ 
corporated  in  the  construction.  The 
bed  of  the  camera  is  reinforced  with 
metal  which  will  add  materially  to  ; 
the  strength  and  help  avoid  align¬ 
ment  trouble.  The  camera  is  not  a 
rebuilt  job  with  an  adaptable  back 
fitted  to  a  larger  size. 

Helical  Tread  Used 
Probably  the  most  important  fea¬ 
ture  is  the  helical  treaded  tracks. 
Even.-  cameraman  who  has  been 
using  a  standard  size  Graphic  knows 
of  the  troubles  w-ith  the  old  style 
tread.  There  was  always  a  lash 
which  occurred  when  the  camera  was 
hastily  used.  The  helical  tread  pre¬ 
vents  the  front  board  from  sliding 
out  of  register.  Since  the  camera  is 
really  a  guess  focus  box,  it  must 
never  be  allowed  to  p)ermit  faulty 
focusing.  In  this  respect  it  was  also 
found  necessary  for  the  convenience 
of  the  photographer  to  fit  it  with  the 
Kalart  range  focusing  device.  This 
mechanism  has  been  built  with  its 
coupling  on  the  inside  of  the  camera 
housing.  The  coupling  is  arranged 
for  adjustment  to  various  size  lenses. 

The  camera  will  be  found  soon  in 
all  camera  stores.  The  box  will  be 
fitted  with  a  ten  and  one-half  cen¬ 
timeter  lens  of  any  make  desired. 
In  the  opinion  of  this  writer  the  pho¬ 
tographer  will  find  a  desirable  com¬ 
bination  if  he  employs  an  F.3.5  lens. 
This  sjxjed  lens  in  connection  with 
the  new  ultra  rapid  films  permits  the 
making  of  the  so-called  candid  ex¬ 
posures.  The  camera  will  come  with 
a  spring  back  for  the  regular  style 
Graphic  holders  or  Graflex  back  for 
magazines. 

Bex  It  Light  and  Sturdy 

The  synchronization  may  be  con¬ 
nected  with  either  the  focal  plane 
curtain  shutter  of  the  compur  front 
It  ns  shutter.  In  the  matter  of  back 
curtain  synchronization,  it  has  been 
pointed  out  that  this  method  of  speed 
fla.sh  work  will  be  most  effective  at 
high  speeds  of  more  than  1 /200th  of 
a  second.  When  slower  speeds  are 
required  the  compur  shutter  may 
prove  more  efficient.  Some  of  the 
features  of  the  former  style  Graphic 
have  been  retained  in  the  new  model, 
these  include  the  paralax  glass  finder, 
the  wire  finder  and  the  curtain  open¬ 
ings.  The  box  is  light  in  weight  and 
very  sturdy  of  construction. 

After  a  minute  study  of  the  baby 
Graphic,  this  writer  is  pleased  to  re¬ 
port  that  newsp)aper  cameramen 
now  will  have  a  camera  which  will 
provide  many  advantages  heretofore 
lacking. 

Three-Color  Camera 

ANOTHER  NEW  TYPE  of  camera  is 
also  making  its  appearance  in  the 
market.  This  outfit  is  manufactured 
for  color  only.  It  is  the  new  Devin 
three-color  one-shot  box  made  for 
u.se  as  a  hand  camera.  This  new 
m(xlel  is  made  to  take  6.5  x  9  cen¬ 


timeter  negatives.  The  standard  size 
was  5x7  which  only  could  be  used 
with  a  tripod  because  of  its  weight 
and  the  necessity  of  accurate  fo¬ 
cusing. 

Several  new  features  are  incorpo¬ 
rated  in  the  camera  to  ease  the  dif¬ 
ficulties  of  op>eration.  A  telescopic 
range  finding  device  is  built  with  a 
coupling  to  the  lens  board.  Along¬ 
side  this  mechanism  is  the  direct 
view  finder. 

The  camera  is  an  all  metal  job  ex¬ 
cept  for  the  bellows.  It  is  constructed 
along  the  same  lines  as  the  larger 
standard  size.  The  most  important 
item  is  the  two-mirror  method  of 
light  separation. 

In  front  of  each  plate  is  a  standard 
Wratten  tricolor  filter — red,  blue,  or 
green. 

Improved  Plate  Holder 

Another  feature  of  the  camera  is 
the  improved  plate  holder.  This  piece 
of  equipment,  which  ordinarily  would 
escape  much  attention,  has  become 
an  outstanding  factor.  In  order  to 
provide  for  precision  in  the  three 
separation  negatives  accuracy  is  ab¬ 
solutely  necessary.  Hence,  the  plate 
holders  are  specially  designed  to 
meet  this  necessity.  There  are  four 
protruding  pins  built  in  the  back 
of  the  camera  where  the  plate  hold¬ 
ers  fit  in  place.  When  the  holder 
is  inserted  and  the  slide  drawn,  a 
spring  in  the  holder  in  back  of  the 
plate  is  adjusted  to  press  the  plate 
forward  until  it  makes  contact  with 
the  pins.  This  method  of  contact  in 
each  of  the  three  plate  holders  elimi¬ 
nates  failure  to  produce  perfect 
registration. 

The  manufacturers  recommend 
plates  instead  of  film  for  the  three- 
color  one-shot  camera  because  of  the 
possibility  of  buckling  in  films  which 
may  offset  the  perfect  registration. 
Another  reason  given  for  preference 
of  plates  is  that  of  printing  quali¬ 
fications. 

This  camera  is  far  from  being  a 
toy  and  is  not  to  be  classed  as  a 
miniature  color  box.  It  requires 
much  skill  and  technical  knowledge 
to  employ  it  in  the  production  of 
natural  color  photography.  The 
negatives  it  produces  are  black  and 
white  with  the  proper  gradations 
necessary  for  the  making  of  carbro 
or  other  types  of  color  prints. 

New  Film  Adapter 

THE  Eastman  Kodak  Company  has 

found  a  novel  manner  for  use  of 
Kodachrome  film  which  will  make 
exposures  of  24  x  36  mm.  size.  A 
new  back  has  been  designed  to  fit 
the  Recomar  camera  and  ^me  of  the 
other  makes  of  that  size.  This 
adapter,  which  in  reality  it  is,  has 
two  compartments.  The  upper  one 
is  the  chamber  in  which  the  film  is 
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placed  while  the  lower  one  is  for 
focusing. 

The  new  device  is  slid  into  place 
much  like  the  old  style  film-pack 
adapter.  The  lower  chamber  for  fo¬ 
cusing  has  a  ground  glass  protected 
by  a  screen.  When  the  focus  has 
been  obtained,  the  upper  chamber  is 
lowered  to  center  of  camera  back 
and  ready  for  exposing  of  film. 

The  recent  invention  will  permit 
the  use  of  accurate  focusing  with 
long  range  lenses  or  where  extension 
of  bellows  is  necessary.  For  those 
who  desire  to  use  Kodachrome  film 
without  changing  cameras,  this 
unique  mechanism  will  be  found 
most  useful. 

War  Inquiries 

WITH  WAR  FEVER  RISING,  it  was 
not  unexpected  that  we  should  re¬ 
ceive  inquiries  from  some  adventur¬ 
ous  cameramen  who  desired  to  know 
“How  to  Become  a  War  Photogra¬ 
pher.”  Although  this  writer  served 
in  the  World  War  as  an  Army  pho¬ 
tographer,  he  could  hardly  answer 
honestly  the  many  questions. 

During  the  last  war  some  camera¬ 
men  who  were  not  enlisted  men 
served  in  that  capacity  for  syndi¬ 
cates  and  newspapers.  These  men 
had  certain  privileges  which  were 
not  afforded  the  soldier  photographer. 
Their  experiences  were  not  very  un¬ 
like  any  cameraman  assigned  to 
cover  an  assignment  extraordinary. 
The  requisites  for  such  work  are 
nerve,  diplomacy,  the  ability  to  make 
proper  connections  and  the  ca¬ 
pacity  to  make  correct  use  of  such 
contacts. 

There  are  no  set  rules  for  this 
type  of  camera  craft.  Any  photog¬ 
rapher  who  is  willing  to  take  chances 
and  who  has  a  full  knowledge  of  his 
profession,  including  all  the  tech¬ 
nique,  could  qualify  if  given  an 
opportunity. 

Speaking  from  experience,  being  a 
war  photographer  is  not  like  it  seems 
in  the  movies  or  in  fiction.  I’ll  take 
a  good  murder  mystery  and  choco¬ 
lates. 

HITLER  MAP 'in  COLOR 

Chicago,  Sept.  26  —  Following  its 
four-color  maps  of  Europe  published 
last  Thursday,  the  Chicago  Tribune 
today  gave  its  readers  an  authentic 
radio-photo  reproduction  of  Hitler’s 
map  of  Czechoslovakia  which  accom¬ 
panied  the  German  ultimatum,  in  the 
colors  used  by  Hitler  himself.  When 
the  AP  Wirephoto  reproduction  of  the 
map  reached  the  Tribune  at  8:30  p.m. 
yesterday,  work  was  started  at  once 
to  reproduce  it  in  color  with  a  sup¬ 
plementary  map  interpreting  its  mean¬ 
ing.  When  the  first  final  edition  went 
to  press  four  hours  later,  the  two 
maps  were  printed,  including  the  one 
in  colors  used  by  Hitler. 


1/  you  need 
circulation 


Camera  Knights 

MILT  MUMBLOW,  now  head  of  the 
photo  department  of  the  Oklahoma 
City  Daily  Times,  started  making 

proofs  and  blue 
prints  before  he 
E  y  was  old  enough 
•  ^  to  go  to  school. 

He  studied  to  be 
?  a  structural  en- 

gineer,  but 
S  eventually 

k  *  ^  turned  to  pho- 

His  first  actual 
iMg  camera  job  was 

with  the  now  de- 

- funct  Cosmopol- 

. . .  11  itan  Film  Corp., 

as  assistant  cam¬ 
eraman.  He  handled  props,  make-up 
and  practically  anything  that  needed 
to  be  done.  One  of  the  first  photog¬ 
raphers  the  Kansas  City  Star  hired, 
he  later  joined  the  Journal  and  was 
retained  when  it  was  absorbed  by 
Post.  He  ojiened  his  own  studios  and 
promptly  went  broke. 

Sent  to  Cleveland  for  the  G.  O.  P. 
Convention  in  1936  to  furnish  pictures 
of  a  Landon  campaign  tabloid,  he 
was  made  official  photographer  for  the 
Republican  National  Committee.  He 
joined  the  Oklahoma  Ihiblishing  Co., 
Feb.  15,  1937,  becoming  head  of  the 
photo  department  in  December. 

Mumblow  has  covered  everything 
from  tornadoes  to  terrapin  derbies 
and  says  he  gets  just  as  much  kick  out 
of  doing  the  common-place  shots  well, 
as  battling  to  get  an  unusual  shot  of 
the  biggest  “brass-hat.” 

FLA.  TYPO  CONTRACT 

St.  Petersburg,  Fla.,  Sept.  26  —  A 
new  contract  with  the  local  Typo¬ 
graphical  Union  became  effective  here 
last  week  after  more  than  three 
weeks  of  arbitration.  L.  C.  Brown, 
president  of  the  Independent,  Nelson 
Poynter  of  the  Times,  and  Wayne 
Reed  and  Stewart  Beckett  of  the 
luiion  drafted  the  contract  without 
benefit  of  an  impartial  arbiter.  ’The 
new  contract  retcuns  the  old  hour¬ 
ly  scale  of  $1  day  and  $1.0625  night 
but  abolishes  the  eight  hours  of  pay 
for  seven  and  one-half  hours  work 
during  the  summer  six  months.  A 
seven  and  one-half  hour  day  with  the 
first  half  hour  of  overtime  at  straight 
time  rates,  and  a  guarantee  of  38^4 
hours  to  regulars  is  provided. 

McEVILLY  SAILS 

Martin  McEvilly,  picture  assign¬ 
ment  editor.  New  York  Daily  News, 
sailed  aboard  the  French  liner  Nor¬ 
mandie  Sept.  28  for  a  one-month 
vacation  in  France  and  England. 


men 


Competent  to  take  charge  of 
your  entire  department,  or 
to  fill  important  posts  in  the 
department,  the  Welfare 
Committee  of  the  Interna¬ 
tional  Circulation  Managers 
Association  can  provide  you 
with  men  of  capacity  and 
ability. 

Address:  Secretary  -  Treas¬ 
urer,  c/o  Tulsa  World, 
Tulsa,  Okla. 


Ilf  I  fm'iy 


CLINE  ELEC.  MFC.  CO. 

Chicago:  211  West  Wacker  Drive 
New  York:  220  East  42nd  Street 
San  Frarcisco:  1st  Not  I  Bank  Flag 


FOR  OCTOBER  1,  1938 
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is  printed  the  catchline,  "Everything  through  the  gutter,  headed,  “This  is 


Is  Up.”  Supporting  its  claim,  the 
Times-Picayune  reprints  ads  of  two 


what  your  advertising  dollar  buys  in 
the  Lancaster  newspapers!”  Featured 


The  Automotive  Market 


good  one,  too- — ‘T  Am  the  Want  Ad,” 


local  department  stores  boasting  about  was  a  huge  map  of  the  Lancaster  mar- 
the  better  business  they  are  enjoying,  ket.  Component  parts  of  the  market 
This  adds  a  point  to  the  map  reprinted  were  spotted  with  figures  showing 
from  Nation’s  Business  showing  New  their  family  population,  newspaper 
Orleans  as  one  of  the  few  bright  spots,  coverage  and  retail  sales.  The  cam- 
Back  page  of  the  folder  reprints  paign  included  smaller  ads,  using 


THE  Scripps  -  Howard  Newspapers  "’.y.  Uwaltney,  assistan  a  ver-  Back  page  of  the  folder  reprints  paign  included  smaller  ads,  using 

have  just  published  one  of  the  most  manager  of  the  Milwaukee  Jour-  fj.oni  Warren  L.  Bassett’s  department  color,  which  carried  out  the  same 

ambitious  newspaper  research  studies  „  .  ,  ,  .  f  +1,  Editor  &  Publisher,  “The  Advertis-  theme,  playing  up  various  parts  of  the 


ambitious  newspaper  research  studies  ii  ,  ,  j  ,  f  a  f  tVio  Editor  &  Publisher,  “The  Advertis-  theme,  playing  up  various  parts  of  the 

ever  undertaken— “Market  Records—  _  it  all  started  at  a  pep  meeting  o  Survey,”  his  story  of  the  grocery  market  and  showing  what  part  of  a 

Automotive  Section;  ahome-inven-  Journal  s  classified  advertising  staff .  ad  which  ran  in  the  Times-Picayune  dollar  buys  in  them, 
torv  studv  of  buying  habits  and  brand  P  the  usual  program  for  such  ^  ^j^^out  the  store  signa- 

preferenc^s  of  consumers  in  16  cities.”  »«^t.ngs  it  ^cms  that  Mr.  Gwaltney, 

The  study  covers  automobiles,  gaso-  to  be  the  Journa  s  c  assi  omission  noticed.  It  didn’t  seem 

line,  motor  oil  and  tires.  It  embraces  advertising  manager,  reel  ed  is  ri  -  make  any  difference,  however,  be- 
consumers  in  Buffalo,  Washington,  ^  ^  j  ^  scope  an  service  o  e  cause  the  store  enjoyed  an  excellent 
Pittsburgh,  Akron,  Cleveland,  Colum-  ad.  return  from  the  ad  anyhow.  The 

bus.  Toledo,  Cincinnati,  Evansville,  “I  Am  the  Want  Ad”  made  such  an  folder  makes  the  obvious  point  that 
Indianapolis.  Knoxville,  Birmingham,  impression  on  the  staff  that  the  pro-  “you  can’t  make  a  mistake  when  you 


Fort  Worth,  Houston.  San  Diego  and  motion  department  soon  heard  about 


e  lo  me  scope  ana  service  oi  u.e  enjoyed  an  excellent 

®d-  ^  return  from  the  ad  anyhow.  The 

“I  Am  the  Want  Ad”  made  such  an  folder  makes  the  obvious  point  that 
impression  on  the  staff  that  the  pro-  “you  can’t  make  a  mistake  when  you 
otion  department  soon  heard  about  sell  in  New  Orleans  in  the  Times- 


San  Francisco. 

The  current  study  is  a  logical  de 


it.  Result:  It  appeared  in  three  full  Picayime.” 
columns  in  the  Sunday  Journal  and 


velopment  of  the  research  pioneering  is  being  printed  for  insertion  with  bills 
done  by  the  Cleveland  Press  in  1932  to  advertisers  and  for  use  as  an  adver- 
with  its  first  Pantrj’  Shelf  Inventory,  iising  ’booklet. 

This  has  been  repeated  at  18-month  If  there  are  any  poets  on  your  pro¬ 
intervals.  the  fourth  being  issued  in  motion  staff,  let  them  get  busy. 

1937.  and  has  become  something  of  a  . 

research  classic.  Kralt  to  lArasnington 

As  interesting  as  anything  else  in  LARRY  KRAFT  has  been  appointed 
the  study  for  promotion  and  research  promotion  director  of  the  Patterson 
people  is  the  explanation  of  the  method.  Newspapers,  published  by  Eleanor 

which  takes  up  25  of  the  136  pages  of _ Medill  Patterson. 

the  study.  The  study  is  published  in  a  They  include  the 

spiral  bound  book,  about  llt'2xl2t^  Washington 

inches,  so  that  it  can  be  conveniently  Daily  Herald, 

filed.  Its  information  is  carefully  Washington 

tabulated  for  quick  and  easy  under-  Daily  Times  and 

standing.  We  can  find  only  one  fault  B  the  Washington 

with  it.  The  index  should  have  been  Sunday  Herald- 

more  detailed.  ’|>'  ^  1  Times 


Lancaster  Smash 

THE  Lancaster  (Pa.)  Newspapers, 
New  Era,  Intelligencer  Journal, 
Sunday  News  came  through  with  a 


HEADS  AGENCY  DEPT. 

C.  E.  Persons,  a  vice-president  of 
McCann-Erickson,  Inc.,  with  offices  in 
San  Francisco  has  been  named  direc¬ 
tor  of  the  agency’s  newly  created  de¬ 
partment  of  public  and  industrial  re¬ 
lations.  The  new  department,  with 
headquarters  in  San  Francisco,  will 
not  necessarily  be  confined  to  adver¬ 
tising,  a  statement  issued  in  announc¬ 
ing  the  move  revealed.  Mr.  Persons’ 
post  as  account  executive  to  Standard 
Oil  Company  of  California  has  been 


smash  recently  like  a  truck  going  taken  over  by  H.  G.  Anderson  trans- 


through  the  side  of  a  barn.  It  was  a 
double-truck,  as  a  matter  of  fact. 


LARRY  KRAFT  has  been  appointed  printed  as  a  unit  so  that  it  ran  right 
promotion  director  of  the  Patterson 
Newspapers,  published  by  Eleanor  I 


ferred  from  McCann-Erickson,  New 
York,  where  he  handled  the  Standard 
Oil  of  N.  J.  account. 


It  Happened  in  Boston 
HAVE  YOU  HEARD  that  things  are 
happening  up  in  Boston  —  at  the 
Transcript?  They  are.  They  have 
been  ever  since  Lincoln  O’Brien  be¬ 
came  publisher  on  Aug.  2. 

What's  happening  is  the  burden  of 


Newspapers,  published  by  Eleanor 
_ Medill  Patterson. 

^  ashington 
Sunday  Herald- 

activities  for  all 

^  ^  the  papers. 

Larry  Kraft  Previously  he 

had  been  on  the 
promotional  staff  of  the  New  York 


simple  but  effective  promotion  Journal  -  American,  the  New  York 


piece  just  issued.  It  lists  chronologic¬ 
ally  22  things  that  took  place  at  the 
Transcript  during  August  and  Sep¬ 
tember — new  woman’s  page  features, 
more  comics,  better  makeup,  new  edi¬ 
torial  and  advertising  personnel,  etc. 

There  isn’t  a  line  of  selling  in  the 


World-Telegram  and  was  assistant  ad¬ 
vertising  manager  of  the  Continental 
Distilling  Company,  Philadelphia. 

Black  and  White 

THE  Cincinnati  Times-Star  makes  a 
thoughtful  and  persuasive  argument 


whole  piece-but  it  shotffd  certainly  ^  black  and  white  news- 

awaken  advertisers  to  the  fact  that  „  i _ 


something’s  happiening  in  B 
they’d  maybe  better  look  into 

County  Fair 


.1  inai  paper  advertising  in  a  booket  just 
tSoston  issued  which  is  titled,  fittingly  enough, 
®  “Black  and  White.” 

The  Times-Star  makes  the  point 


EVIDENTLY  all  good  promotion  ideas  the  black  and  white  newspaper 

don’t  originate  with  the  promotion  ''*tal  ser^e  news- 


manager.  Here’s  one  from  the  Kala¬ 
mazoo  (Mich.)  Gazette  that  seems  to 


papers  offer  advertisers.  The  black 
and  white  page  is  flexible  to  a  de- 


have  been  thought  up  by  W.  Everett  fee  unmatched  by  any  other  medium. 
Eakin.  the  farm  editor.  advertiser  to  tie  in 

The  Gazette  believes  it  has  a  good  f  emight  ^th  the  news  of  th^e  day. 
fann  page.  Mr.  Eakin  thought  that  It  enables  hirn  to  cut  or  trim  his  ad- 
promoting  the  farm  page  at  the  county  ^ertising  as  local  conditions  dictate, 
fairs  in  the  Gazette’s  territory  would  elimmating  costly  waste  effort. 


lie  a  smart  idea.  So  the  Gazette  pub-  argument  is  well  sup^rted 

fished  a  .special  fair  edition-simply  numerous  specific  examples  of 

by  reprinting  eight  of  its  farm  pages  white  succes.s.  And  despite 

from  rer,>nf  the  Seeming  growth  of  what  the  Times- 


from  recent  issues. 

The  trick  lay  in  the  front  page. 


“specialties” 


Since  the  Gazette  had  three  county  Products  of  newspaper  publication- 
fairs  to  contend  with,  its  fair  edition  sections,  magazine  supplements, 

carried  three  different  front  pages-  rotogravure  and  comics-it  reports 
one  for  each  of  the  three  fairs.  Mr.  "  ex^ples,  indications  of 

R.kin  reports  that  the  papers  were  ^  ^I^de. 

A  fine  promotion  piece  which  should 


literally  gobbled  up  at  the  fairs,  the 


farmers  taking  them  home  for  leisurely  receive  the  thoughtful  consideration 
reading.  it  merits. 

There  was  only  one  false  note  in  the 
whole  thing,  so  far  as  we  could  see.  Way  Down  Yonder 

One  of  the  pages  was  devoted  to  an  BUSINESS  is  brighter  in  New  Orleans, 

ad  promoting  the  Gazette  s  classified  Nation’s  Business  for  September  says 
columns.  Printed  in  reverse,  white  on  so.  But  just  in  case  you  missed  see- 
black,  it  was  effective— but  just  a  little  ing  it,  the  Times-Picayune  sends 
messy.  along  a  little  folder  telling  about  it. 

"I  Am  A.t''  Cleverly  enough,  the  front  page  of 

I  Am  the  Want  Ad  this  folder  is  a  reproduction  of  the 

SHADES  of  Elbert  Hubbard— here  is  first  page  of  the  song,  “Way  Down 
the  epic  of  the  want  ad!  And  it’s  a  Yonder  in  New  Orleans,”  across  which 


Why  Not  Try 
Advertisiivi;! 


Very  few  of  the  men  who  make  ready-to-wear  clothing  wear 
ready-to-wear  clothing. 

Their  products  are  good  enough  to  sell  to  others,  but  not  good 
enough  for  them  to  use. 

Few  patent  medicine  manufacturers  ever  use  any  of  the  reme¬ 
dies  they  fix  for  other  people  to  take. 

There  are  many  newspaper  publishers  who  sell  advertising 
space  who  do  not  use  advertising  space. 

They  seem  to  think  that  it  is  good  enough  for  the  other  fellow, 
but  a  mighty  poor  thing  for  them  to  spend  real  money  for. 

They  seemingly  show  a  lack  of  faith  in  their  own  product. 

What  kind  of  a  newspaper  man  are  you?  Do  you  believe  in 
your  own  product?  Do  you  think  that  you  are  doing  the  right 
thing  in  getting  people  to  spend  money  for  advertising?  Do  you 
believe  in  it? 

You  surely  should  have  enough  faith  in  your  own  prescription 
to  take  it  yourself. 

You  argue  that  your  publication  reaches  a  certain  class  of 
people,  and  you  show  a  merchant  or  a  manufacturer  that  it  is 
good  business  to  reach  those  people  through  the  columns  of  your 
newspaper. 

You  have  space  to  sell  to  the  class  of  people  who  read  the 
EDITOR  AND  PUBLISHER.  You  have  something  to  place  be¬ 
fore  them. 

Do  as  you  urge  others  to  do!  Take  space  in  the  EDITOR 
AND  PUBLISHER  and  show  advertisers  that  you  believe  in 
what  you  preach.  It  is  good  psychology.  It  is  logical. 

It  is  effective  solicitation.  It  keeps  your  newspajjer  before  the 
people  you  want  to  reach,  and  it  keeps  it  there  all  the  time.  It 
is  good  business. 

Obviously  it  would  be  good  business,  also,  in  this  period  of 
stress  and  strain,  to  concentrate  your  story  in  the  publication 
that  has  the  newspaper  atmosphere — to  make  a  good  showing  in 
display  in  one  publication  rather  than  by  spreading  it  too  thinly 
in  many  publications. 

An  advertisement  this  size  in  EDITOR  AND  PUBLISHER 
represents  a  weekly  investment  of  $76.04  assuring  a  coverage  of 
advertisers  and  advertising  agencies  which  last  year  spent 
approximately  $191,000,000.00  in  national  newspaper  advertising. 

The  power  of  advertising  in  EDITOR  AND  PUBLISHER, 
backed  by  good  charaeter,  good  service  and  good  merchandise 
will  increase  your  volume  of  national  or  general  advertising  and 
help  greatly  to  start  the  wheels  of  recovery  spinning. 

EDITOR  AIV’D  PEBLISIIER 

The  Neivsjmper  Advocate 

1700  TinioM  Building  York.  I¥.  Y. 


/ 


;  by  “If  there  is  anything  wrong  with  our  “There  is  nothing  more  important  for 
ratic  picture,  let’s  correct  it  before  we  lay  the  press  than  to  educate  people  in 
The  the  finished  product  before  the  agency,  fundamentals  of  constitutional  and 
ns —  I  believe  all  of  us  want  to  do  this.  democratic  government.  No  group  of 

aga-  “National  advertising  is  going  to  men  in  U.  S.  has  greater  responsibil- 
pick  up  this  fall  and  it  is  going  to  be  ity  .than  you  who  represent  press  of 
>n  better  next  year,  but  let’s  not  accept  nation, 
j  got  the  situation  complacently.  Let’s 

adopt  a  policy  that  there  never  was  a  JONES  AD  MANAGER 
our  time  when  we  needed  to  pull  together  Appointment  of  Richard  J.  Jones 
(ther  more  than  we  do  now — that  there  as  advertising  manager  of  the  Ore- 
eave  never  was  a  time  when  we  needed  gonian,  Portland.  Ore.,  was  announced 
the  your  support  as  we  need  it  now.”  this  week  by  Palmer  Hoyt,  manager. 
1  do  The  Copley  executives  were  told  Mr.  Jones  for  three  years  has  been 
Sept.  27  by  Senator  David  I.  Walsh,  local  advertising  manager. 


Holliday,  presi- 
dent,  West-Hol-  j 
liday  Company,  j 
w  jffl©  newspaper  rep>-  | 

1^  resentatives,  this  | 

K  week  at  San  Di-  | 

ego  in  addressing  ^ 

'  the  annual  con- 

^  vention  of  pub- 

0  Ushers  of  t h e  j 

r  Copley  Newspa- 

p  e  r  s  .  Sessions 
opened  Tuesday 
- and  were  to 

R.  P.  Holliday  conclude  Satur¬ 
day  night. 

This  Renaissance  will  be  based  on 
recognition  of  the  free  press  as  the 
very  bulwark  of  democracy,  Mr.  Hol¬ 
liday  said.  Already  impressive  signs 
of  the  movement  have  been  noted, 
Mr.  Holliday  added,  predicting  un¬ 
qualifiedly  an  improvement  in  na¬ 
tional  advertising  this  fall  and  next 
year. 

Successful  culmination  of  this 
movement  is  based  on  publishers  re¬ 
membering  they  are  their  brothers’ 
keepers,  he  warned  in  a  strong  appeal 
for  co-operation. 

Great  Succatt  Story 

“The  greatest  success  story  in  Amer¬ 
ica  is  the  daily  newspaper,”  Mr.  Holli¬ 
day  said.  “There  is  no  other  industry 
that  is  as  sound  and  stable  as  ours. 
There  is  no  other  industry  that  is  as 
close  to  the  people  and  that  bears  the 
burden  that  we  do.  There  is  no  other 
institution  in  America  that  is  as  unique 
or  as  potent  as  the  daily  newspaper. 

“There  is  no  medium  that  stands  as 
close  to  the  common  man  as  the  daily 
newspaper.  The  interests  of  the  daily 
newspaper  and  the  national  adver¬ 
tiser  are  so  close  and  so  fundamentally 
tied  in  together  that  he  cannot  neglect 
this  great  middle-class,  prosperous 
American  family  that  makes  up  our 
readers.  The  adv’ertiser  who  has  not 
neglected  this  family  is  the  one  who 
is  sitting  on  top  of  the  world  today. 
Others  have  gone  into  extemporane¬ 
ous  media  and  their  turnover  of  cus¬ 
tomers  has  been  tremendous. 

The  advertisers  of  America  have 
a  great  stake  in  this  country  of  ours. 
It  amounts  to  billions  and  they  are 
awakening  to  the  fact  that  if  this  is 


Your  telephone  won ’t  let  you  down 


A  suspicious  noise  in  the  nit^ht — 
you  quietly  reach  for  the  telephone 
—you  call  for  help. 

^'our  voice  carries  through  a  G[reat 
network  of  telephones,  wires,  cables 
and  s\\  itchhoards— and  your  call  is 
answered. 

This  equipment  was  designed  hy 
Hell  t  elephone  Laboratories  and 
siqiplied  by  Western  I'.lectric,  man¬ 
ufacturing;  unit  of  the  Hell  System. 

h'or  more  than  fifty  years  Western 
b'.lectric  has  been  meeting;  the  Hell 
System’s  sfandanls  for  hit^h  quality 
service.  Constant  improvement  in 
manufacturing;  methotis,  and  ri^id 
tests  at  every  step  of  the  way,  assure 
telephone  equipment  you  can  de¬ 
pend  upon. 


Simplest  full  automatic 
web  splicer  with 


Jones  Automatic 
Tension  Governor 
Beat  combination  in  the 


This  skilled  worker  is  performing  a 
delicate  operation  on  etpiipinent  for  a 
new  telephone  exi'hange.  He  joins 
thtnisands  of  wires  tliat  will  rarr>’  yotir 
vf)ice  wherever  there  are  telephones. 


Every  wire  in  every  cable  made  at 
Western  Electric  receives  many  tests 
before  it  is  acceptable  for  your  ser¬ 
vice.  Here  is  one  of  the  final  tests 
after  the  lead  covering  is  applied. 


World 

Walter  Scott  &  Co, 

PLAINFIELD,  N.  J. 


Western  Electric 


.  .  .  made  your 
HELL  TELEPHONE 


EDITOR 


PUBLISHER 


Many  Dailies  Hit 
By  Hurricane 


-  The  staff  of  WLAW  aided  by  the  Nashua  Telegraph,  edited  and  printed  Fire  Island  a  popular  summer  colony 
rjllgg  Jilt  staffs  of  the  Lawrence  (Mass.)  Daily  their  editions  at  the  plants  of  neigh-  was  razed. 

Eagle  and  the  Evening  Tribune,  also  boring  dailies.  The  Nashua  Telegraph  The  New  York  Sun  was  fortunate 
;ane  owned  by  Hildreth  &  Rogers  Co.,  was  printed  Sept.  22  at  the  plant  of  in  having  one  of  its  staff  writers,  a 

fr-nm  ruinp  3  broadcast  continuously  from  Thurs-  the  Lowell  (Mass.)  Sunday  Telegram  columnist  and  a  copy  boy  at  or  near 

cent,  luea  j  o  pay  - , —  rnd  on  Sept.  23  at  the  Waltham  these  points.  Gustave  Zismer,  real 


_ _ _  day  morning  imtil  midnight  Friday. 

md  nublished  a  one-page  paper  During  that  time  hundreds  of  mes-  (Mass.)  News  Tribune.  Thursday,  estate  editor,  was  at  his  home  at 

n  a  hind  nress  on  Thursday  Later  sages  to  and  from  persons  in  stricken  Friday  and  Saturday  editions  of  the  Shore,  L.  I.,  when  the  storm  broke. 

hanW  tn  rp^iilar  sched-  areas  outside  were  handled.  Concord  Monitor  Patriot  were  pub-  He  immediately  rounded  up  the  story 


the  Sun  went  back  to  regular  sched-  areas  outside  were  handled. 


ules,  somewhat  crippled,  when  power 
was  restored. 


With  light  and  power  off  in  most  of  lished  at  the  Manchester  Union  and  and  filed  it  from  Westhampton  in  time 


central  Massachusetts  four  daily  news-  Leader  plant. 


for  the  first  edition  Thursday. 


N^as  re^o  j  u  *1,  m  to  papers  were  able  to  publish  regular  All  means  of  communication  fading,  Phillips,  author  of  “The  Sun  Dial,” 

No  effort  was  made  Dy  me  editions  at  the  plant  of  the  Framing-  reporters  were  faced  with  unprece-  was  on  hand  to  report  the  destruction 

cover  routine  news,  for  all  commum-  22.  Though  delayed  dented  difficulties  covering  flooded  in  lower  New  England.  One  of  the 

cations  were  gone  and  pracucaiiy  an  emergency  crew  and  storm  swept  areas.  Short  wave  best  first-hand  accounts  of  the  fury  of 

streets  blocked  ^ees,  leiepnone  connecting  the  power  lines,  the  radio  sets  were  resorted  to  but  in  the  gale  was  turned  in  by  a  22-year- 

poles  and  debris.  Coventrating  on  opened  its  plant  to  the  Marl-  many  cases  even  these  failed.  Despite  old  copy  boy,  Robert  Van  Bynum,  a 


the  hurricve.  more  th^  Enterprise,  the  Milford  Daily  these  difficulties  New  Hampshire  pub-  graduate  of  Rollins  College,  who  has 

of  stori^  highlighting  the  storm  w^t  Hudson  Sun,  with  the  lications  met  their  deadUnes.  On  the  been  with  the  Sun  about  a  month, 

into  each  Day  s  eight  page  iss^  to-  g^i^jons  of  these  papers  set-up  day  following  the  hurricane  the  Keene  He  was  driving  from  Hartford  to 

gether  with  two  ^ges  ot  cute  ana  printed  there,  while  the  News  Evening  Sentinel  published  a  four-  Portland,  Conn.,  when  the  hurricane 

emergenc>vds_  ^ompt  resu^timi  regular  editions  and  page  tabloid,  turned  out  on  a  hand  struck.  He  returned  to  New  York 

of  v^bcahon  by  ^  extras  that  were  eagerly  bought.  driven  rotary  press.  and  wrote  a  vivid  story  of  the  devas- 

with  stopping  a  h>  St erical  wave  of  fear  _ x-.  The  Attleboro  fMass.i  Sun  was  tation  m  the  communities  through 


u  u’l  went  boro  Enterprise,  the  Milford  Daily  these  difficulties  New  Hampshire  pub 

highlighting  the  storm  went  ^  with  rhl  lie.tinns  met  their  deadlines  On  th, 


in  the  city  of  New  London,  based  on 
persistent  rumors  that  the  hurricane 


Willimantic  Daily  Disabled 

The  Willimantic  (Conn.)  Daily 


The  Attleboro  (Mass.)  Sun  was  tation  in  the  communities  through 
printed  on  the  presses  of  the  Norwood  which  he  passed.  Dan  Anderson,  Sun 
(Mass.)  Messenger  Sept.  22.  Charles  reporter,  did  a  round-up  account  of 


w_^  coming  back  in  a  few  ho^s-  Chromcle  w^  unable  to  print  ^  edi-  c.  Cain,  Jr.,  is  pLident  and  publisher  the  damage  on  Fire  Island,  used  Fri- 

\^'hen  power  was  resumed  the  Day  tion  Sept.  21  when  floods  a^  wind  the  Sun  and  president  of  ffie  Mes-  day. 

went  back  to  its  normal  size.  joined  to  put  the  power  supply  out  of  i  a*  c-  u 


When  power  was  resumed  me  uay 
went  back  to  its  normal  size. 

Staff  Moved  230  Newsprint  Rolls 

The  Hartford  Times  mastered  the 


order.  There  was  no  way  of  get¬ 
ting  the  paper  printed  elsewhere,  the 


Many  Planes  Used 


In  Air  Eight  Hours 

On  Thursday  morning  World-Tele- 


iiic  iiuriju.u  paper  reported.  However,  in  a  New  York  and  Boston  dailies  saw  gram  Reporter  Frank  Farrell  and  Pho- 

ua  an  map  o  a  brighter  vein,  the  paper  reported  that  ir.  the  hurricane  and  floods  one  of  the  tographer  Alan  Fisher  flew  in  a  Coast 

by  ^  "‘5  bov,  m  insurance  agents  ran  enough  adver-  biggest  local  stories  in  years  and  used  Guard  plane  from  Floyd  Bennett  air- 

V  tising  to  make  Sept.  24  the  best  Sat-  large  staffs  for  coverage.  Both  cities  PoH  to  survey  the  damage.  They  were 

General  Manger  ^  S'  urday  of  the  year  escaped  virtually  unscathed  but  near-  in  the  air  from  6  a.m.  until  2  p.m. 

room  Sd  The  Lomell  (Mass.)  L’Etoile,  only  by  damage  was  tremendous.  Following  the  storm,  Paul  Schoen- 

.  ,  biicinpcc  nffirp  <;eonnd  French  daily  newspaper  resumed  pub-  All  Boston  papers  were  severely  stem,  city  editor  of  the  New  York 

stored  in  the  business  office,  second  _  , _ - ,  •  '  - • - -  .  Journal  and  Anyerienn 


biggest  local  stories  in  years  and  used  Guard  plane  from  Floyd  Bennett  air- 
large  staffs  for  coverage.  Both  cities  port  to  survey  the  damage.  They  were 
escaped  virtually  unscathed  but  near-  in  the  air  from  6  a.m.  until  2  p.m. 


urday  of  the  year.  escaped  virtually  unscathed  but  near-  in  the  air  from  6  a.m.  until  2  p.m. 

The  Lowell  (Mass.)  L’Etoile,  only  by  damage  was  tremendous.  Following  the  storm,  Paul  Schoen- 

French  daily  newspaper  resumed  pub-  All  Boston  papers  were  severely  stein,  city  editor  of  the  New  York 
lication  Sept.  23  after  a  lapse  of  one  handicapped  in  gathering  news  be-  Journal  and  American,  chartered  an 
dav  when  power  failed.  It  was  the  cause  of  severed  communication  lines.  Eastern  Airlines  plane  and  assigned 


a  _  j _ _ j  iicaiion  oeoi.  za  aiier  a  lapse  oi  one  iiduunjappcu  m  gdiiiciing  news  uc-  - - -  - —  ................ 

oor  CO  ri  c  jk  ci  birridirldc  day  when  power  failed.  It  was  the  cause  of  severed  communication  lines.  Eastern  Airlines  plane  and  assigned 

po.sing  •  J  f  first  time  in  52  years  that  the  paper  First  stories  from  the  isolated  sections  William  McElligott,  reporter,  to  fly  over 

ifiHino  wbon  tbp  witpr  out  off  bas  not  published  according  to  sched-  of  Cape  Cod  came  through  via  short  ^be  stricken  areas  on  Long  Island  and 


were  laid  along  the  mailroom  side  of 
the  building.  When  the  water  cut  off  bas 
the  deliverj'  entrance,  two  sections  of 
iron  fence  were  taken  out  and  trucks  T 
u.-ed  a  sandbag  ramp.  shir 


The  Northampton  (Mass.)  Hamp¬ 
shire  Gazette  kept  its  152-year-old 


When  the  Connecticut  River  bridge  publication  record  intact,  through  as- 
was  closed,  papers  w'ere  flown  across  sistance  of  the  Holyoke  Transcript- 
hy  the  Times’  airplane  with  the  as-  Telegram.  When  the  hurricane  dis- 
si.'tance  of  a  larger  Gannett  Company  rupted  power,  the  Gazette  staff  moved 
plane  sent  from  Rochester,  and  a  third  to  Holyoke.  Desk  room,  telephones 
chartered  plane.  Specially  wrapped  and  a  section  of  the  composing  room 
papers  were  droppied  in  various  sec-  was  allotted  the  visitors  by  General 


of  Cape  Cod  came  through  via  short  ^be  stricken  areas  on  Long  Island  and 
wave  radio.  Airplanes  were  the  larg-  New  England.  His  story  appeared  the 
est  single  factor  utilized  in  gathering  following  day.  Another  reporter, 
stories  and  graphic  pictures  of  the  Mortimer  Lawrence,  was  assigned  to 
stricken  areas.  drive  as  far  as  he  could  through  the 

When  the  storm  broke  Wednesday  New  England  district.  He  managed 
night  every  paper  cancelled  vacation  Set  to  Hartford,  Conn. 

Echedules  and  recalled  all  those  on  the  Daily  Mirror,  Dave  Charney, 

vacation.  Ekiitorial  employes  groggy  reporter,  and  John  Reidy,  photog- 
from  day  and  night  service  on  the  rapher,  made  an  air  survey  in  the 


cnanerea  piane.  opeciaiiy  wiappeu  i  x-  x  i 

papers  were  dropped  in  various  sec-  was  allotted  the  visitors  by  General  took  some  more 

IVons  of  the  state  ^ere  many  persons  Manager  Arthur  Ryan  of  the  Tran-  black  coffee  and  dug  m  for  many  more  pb;>ne  „  v  t-  n  *  f  •* 

were  marooned.  script-Telegram.  However,  the  Ga-  ^le^less  hours  of  high  pressure  work.  The  New  York  Times  flew  two  of  its 


were  marooned  scnpt-Telegram.  However,  the  Ga-  _  iwt  , 

VtTien  power  was  cut  off.  the  Times  zette  had  to  send  relays  of  men  to  .  The  Boston  Herald  and  other  morn-  reporters  to  New  England  while  a 

plane  al^  brought  three  members  of  Springfield  to  get  AP  copy  from  the  '"g  p^ers  replated  right  up  until  5  third  was  able  to  get  through  to  Hart- 

ihe  .Manchester  Herald  staff  with  the  Springfield  Union,  and  due  to  a  break  ®  Thursday.  All  papers  that  day  ford  by  train.  Janies  P  McCaffrey 

necessary  type  furniture  and  prepara-  in  the  telephone  lines  between  Hoi-  realized  circulation  gams  ^spite  the  flew  to  Providence  and  Warren  Mos- 

tions  were  made  to  print  the  Herald  yoke  and  Springfield,  the  Transcript  difficulties  of  distribution,  "^e  Amer-  cow  to  Boston.  Milton  Bracker  went 

on  the  Times  presses.  Power  was  re-  bad  to  send  trucks  to  the  Springfield  Eremng  Globe  said  Sept.  22  to  Hartford.  Russell  Owen  who  was 


.stored  before  this  was  necessary  and  Daily  News  for  U.P.  copy, 
the  Herald  men  were  flown  back  with  Trees  Trap  Newsmen 

galleys  of  typo  that  had  been  set  in  Walter  Bonney.  reporter  and  Cecil 
Hartford.  The  Times  radio  station,  Gaynor,  cameraman  of  the  Spring/ield 


each  had  approximately  a  gain  of  125,-  on  assignment  for  the  Sunday  edition 


Daily  News  for  U  P.  copy.  approximately  a  gam  ot  iza,-  on  assignmen 

_  _  U  COO.  The  Boston  Post  was  the  only  in  Greenport,  L.  I.,  gave  the  office  first 

*****  *****  ewsmen  paper  that  actually  flew  its  editions  accounts  of  the  damage  on  eastern 

Walter  Bonney.  reporter  and  Cecil  inaccessible  areas,  the  other  pa-  Long  Island.  In  rounding  up  the 

Gaynor,  cameraman  of  the  Springfield  pers  relying  primarily  on  trucks.  story,  the  Times  reported,  25  corre- 


U'T'XJ'P  _ _ _ U.,  Ux, l  ...  .  ..  .  piillldlliy  UIl  11  UL'IVS.  y ,  iiic  llllivra  icpuiieu,  corie- 

castmg  personal  messages  appeals  for  f  ^  ^  neighboring  ^.11  the  Boston  papers  had  excellent  .spondents  were  u.sed  in  Westchester, 

casting  personal  me.ssages  appeals  tor  ,own  Wednesday  afternoon  to  cover  aerial  and  ground  shots  of  the  havoc.  New  Jersey  and  Long  Island,  whUe 
aid.  official  announcements  and  news,  an  automobile  accident,  were  trapped  On  Thursday,  Joseph  Carter  and  35  of  the  office  staff  were  assigned. 

- -  ,he  hurricane  when  falling  trees  Cameraman  Robert  MacCormick  of 


24>Page  Picture  Section 

Circulation  increased  45.000,  accord- 


crashed  in  front  and  back  of  their 


the  American  covered  in  a  single  day 


ing  to  the  Times,  W'hen  it  publi.shed  iiuto.  When  the  wind  subsided.  Gay-  jjy  airplane  all  the  states  damaged. 


N.  Y.  Dailies  Used  Big  Staffs 

The  Daily  Neivs  assigned  nine  re- 


a  24-page  tabloid  picture  section  Sept,  nor  walked  a  mile  to  a  hardware  store  Qn  Friday  Cameraman  Jack  DiLn  E  planes 

24  .showing  storm  scenes  throughout  and  bought  an  axe.  The  two  new.s-  broadcast  the  grim  sights  of  demol-  Sffited  brUuko  Kranf 

the  state  with  text  description.  Axes  papermen  after  more  than  an  hour’s  bhed  Island  Park.  R.  l!  with  its  many  W  es  wtre  aucLn^^  hv  tL 

ii-ni-xx  xxr. , , ir^mxxr.«  f^r-  choDDinB  wcFe  able  to  retuiTi  to  the  .1 _ 1 _ I  _ 1  r«__x _ A _ = _  Wies,  were  augmented  by  two  char- 


were  standard  equipment  for  circula-  chopp 
tion  men  and  many  chopped  their  way  office, 
through  fallen  trees  to  maintain  Fra 


dead  and  injured.  Boston  American 
telephone  operators  scored  a  triumph 


tered  planes  in  covering  the  havoc. 
The  Herald  Tribune  assigned  nine 


through  faUen  trees  to  maintain  Francis  A.  Downey,  reporter  and  by  getting  telephone  connections  „„„  On. 

routes.  One  man  with  normal  route  Charles  E.  Blumenauer,  photographer,  through  to  isolated  areas  even  before  J  fha  first  mxxr.  ,M,t  ^  . 

r.f  19ft  miixxc  <irr.xrx>  0^0  miloo  txx  -oonV.  xxf  ♦v.xx  _ ,u„  ox_x-  _ _  x  urst  men  out  ot  the  office  was 


of  120  miles  drove  252  miles  to  reach  of  the  Holyoke  Transcript-Telegram,  the  State  police  were  able  to. 
customers  the  day  after  hurricane,  returned  home  from  Misquamicut,  Pictures  of  Wrecked  Troie 

Another  used  a  high-wheeled  tractor  R.  I.  barefoot.  They  took  off  their 


e  aiaie  ponce  were  aoie  lo.  Bruce  Pinter  who  went  to  New  Lon- 

Pictures  of  Wrecked  Train  don  via  Hartford  and  from  there  cov- 

Under  the  direction  of  City  Editor  ered  southeastern  Connecticut.  He 


•  ^  u  u  ai_  a.  I  au  a  i_  wiiutri  uie  uiit;ciiun  oi  \^iiv  rxiiior  duuuitfabiem  ^onneciicui.  ne 

lo  ford  the  stream.  shoes  when  they  got  to  that  once  busy  a  n  j  r>-  *  ^  *  j  •  u  *r  j  u  a 

The  New  Bedford  (Mass.)  Morning  resort  in  order  to  cross  a  road  under  rf  K  P  ^  m  Hartford  by  Bert  An- 

xMercury  produced  its  Sept.  22  edition  water.  When  they  got  back  to  their  f  ^  obtain^  drews.  Robert  Donovan  covered  low- 

at  the  Brockton  (Mass.)  Daily  Eve-  starting  point,  the  Ihoes  were  gone.  m  headquarters 

ning  Enterprise.  Restoration  of  power  The  tide  had  risen  and  carried  them  _  ,1  n  ’  ^ 


city  editor.  While  no  vital  difficulties  was  spent  isolated  in  storm-swept  Herbert  Stier  and  Arthur  Hanson, 
were  experienced  by  the  New  Haven  towns.  New  York’s  interest  centered 


during  the  night  resulted  in  part  of  away.  Mass.,  and  the  Ware  River  Valley  Other  New  York  reporters  and  pho- 

the  paper  being  set  in  typ>e  at  the  While  New  Hampshire  was  digging  ®Porters  tographers  who  did  major  work  on 

Mercury  plant.  out,  reporters  and  cameramen  ofthf  a 

Power  failure  late  Wednesday  cut  Manchester  Union  and  Leader,  Nashua  vj-  u  *^°**  **’  .Sun— Dan  .Xndorsnn.  Kire  Island  ilamagt 

r  *i,x.  fix...!  „j:x: _ xu-  'r_7 _ l _ 1  x- _ j  Ts  X- •  Mison  rarrand  tor  tne  Globe.  c....  n 


Power  failure  late  Wednesday  cut  Manchester  Union  and  Leader,  Nashua  r'l  k  Sun— Dan  .Xndorsnn.  Kire  Island  d.imact 

off  the  final  market  edition  of  the  Telegraph  and  Concord  Monitor  Patri-  *  *  '  roundup  published  Sept.  23. 

New  Haven  (Conn.)  Register.  TTie  ot,  were  digging  in  to  make  up  lost  Tor  the  Herald  and  Traveler  Re-  VV  orldTelegram  Ray  Avellar,  who  char- 

following  day  the  Register  sold  94,200  sleep  after  24-hour  duty  during  the  J*"®  ^,7*^  ^Hhur  Stratton  IrtNe^tli^'n^pronTAlUn 

copies,  according  to  A.  H.  Marshall,  hectic  three  days.  Much  of  their  time  ^  Allen  flew  with  Cameramen  Conn.,  who  made  an  auto  tour  to  ever 

city  editor.  While  no  vital  difficulties  was  spent  isolated  in  storm-swept  Herbert  Stier  and  Arthur  Hanson.  damage  in  that  state,  and  Edd  Johnson  ami  Bob 

were  experienced  by  the  New  Haven  towns.  New  York’s  interest  centered  on  reporters,  who  covered  outlying 

Courier,  it  reported  that  following  the  Driven  from  their  plants  by  the  flood  Long  Island.  In  Westhampton,  80  '  Post— WnUam  **Kc'c''*in''^and*^'lr  i  clxer- 

hurricane  circulation  was  nearly  waters  of  the  Merrimac  River,  staffs  of  miles  from  the  city,  damage  to  life  man,  rtpi>rters,  and*^  Anthony  CaYv^a,''ph^ 

trebled.  the  Concord  Monitor  Patriot  and  and  property  was  the  greatest.  At  (continued  on  page  42) 


Courier,  it  reported  that  following  the 
hurricane  circulation  was  nearly 
trebled. 


New  York’s  interest  centered  on 
ng  the  Driven  from  their  plants  by  the  flood  Long  Island.  In  Westhampton,  80 
nearly  waters  of  the  Merrimac  River,  staffs  of  miles  from  the  city,  damage  to  life 
the  Concord  Monitor  Patriot  and  and  property  was  the  greatest.  At 
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Outlines  Method 
Used  in  Raising 
Carrier  Rates 

Charles  Warren  Tells  How 
Duluth  News-Tribune 
Handled  Increase 
By  GEORGE  A.  BRANDENBURG 

While  many  newspapers  have  al¬ 
ready  passed  through  the  era  of  rate 
raising  and  expense  cutting,  some  pa¬ 
pers  are  still  in  the  process  of  in¬ 
creasing  subscription  prices.  Charles 
Warren,  Duluth  (Miiui.)  News-Trib¬ 
une,  outlined  some  helpful  suggestions 
to  circulators  contemplating  rate 
raises  at  the  Central  States  meeting 
last  week,  when  he  told  of  methods 
used  in  connection  with  the  News- 
Tribune’s  recent  increase  from  23  to 
25  cents  a  week  for  morning  and  Sun¬ 
day  carried  delivered  rates. 

The  News-Tribune  raised  its  home 
delivery  prices  last  month  immedi¬ 
ately  on  the  heels  of  a  hike  in  street 
sale  price  from  three  to  five  cents. 
While  the  News-Tribune  suffered  a 
sharp  loss  immediately  following  the 
raise  in  single  copy  rates,  the  carrier 
delivered  price  increase  only  caused 
a  5%  drop  the  first  week. 

Offer  Cash  Bonus 

Under  the  new  home  delivery  price 
setup,  wholesale  rates  were  increased 
from  IVi  to  1%  cents  on  the  morning 
paper  and  from  614  to  7  cents  a  copy 
on  the  Sunday  issue — giving  the  car¬ 
rier  11,4  cents  additional  profit  per 
subscriber  per  week.  As  an  added 
incentive  for  carrier  to  maintain 
1  routes  at  former  levels,  the  News- 
l  Tribune  has  offered  a  cash  bonus  of 
five  cents  per  subscriber  to  every 
carrier  drawing  the  same  number  or 
more  papers  on  Monday,  Oct.  17  as  he 
did  on  Saturday,  Sept.  10,  when  the 
rate  increase  took  place.  The  carrier 
from  each  district  showing  the  largest 
increase  over  his  Sept.  10  base  draw 
will  be  judged  the  capital  winner. 
These  boys  will  be  guests  of  their 
new^pers  with  an  all-expense  paid 
trip  to  MinneapK>lis  to  see  the  Minne- 
sota-Iowa  football  game,  Nov.  5. 

Included  among  suggestions  to  car¬ 
riers  faced  with  questions  from  sub- 


be  a  carrier-salesman  is  the  series  of 
educational  ads  launched  last  week  by 
the  Ft.  Wayne  (Ind.)  News-Sentinel. 
Prepared  by  Walter  G.  Andrews, 
circulation  manager,  the  series  of  ads 
will  cover  the  various  phases  of  news¬ 
paper  boy  welfare  work  as  practiced 
by  the  News-Sentinel.  Because  we 
feel  the  ads  have  a  practical  long- 
range  value  to  any  newspaper  desiring 
to  tell  the  public  why  a  newspaper 
route  is  the  best  job  for  a  schoolboy, 
we  are  herewith  publishing  text  of  the 
first  ad  and  plan  to  print  the  text  of 
each  succeeding  ad  as  a  weekly  fea¬ 
ture,  which  may  prove  helpful  to 
circulators  planning  similar  cam¬ 
paigns.  The  first  ad  bears  the  head¬ 
line;  “We  Hire  the  Boy  RIGHT  in 
the  FIRST  Place.  .  .  The  copy 
states: 

“Perhaps  you  have  thought  only  casually  of 
the  younK  man  who  delivers  Your  ‘GOOD 
KX'KN'ING’  Ncwsp:ii)er  each  afternoon.  This 
is  quite  natural,  becau.se  if  he  performs  his 
duties  in  .accordance  with  prescribed  rules  and 
regulations  he  will  do  nothing  unusual  to 
cause  you  to  think  other  of  him  than  as  an 
individual  who  brings  The  Xews-Sentinel  etich 
afternoon  with  such  a  degree  of  regularity 
that  your  own  daily  routine  is  upset  if,  per¬ 
chance,  he  is  ever  late.  Your  only  other 
notice  of  him  is  likely  to  be  a  subconscious 
realiration  that  he  is  at  the  door  to  m.ake  his 
weekly  collection  regularly  and  politely. 

“This  smooth,  unrutlled  and  regular  delivery 
and  collection  pcrfoimancc  whereby  day  in  and 
day  out  The  News-Sentinel  regulates  the  dis¬ 
tribution  of  over  62, non  newspapers  primarily 
through  au  army  of  apiiroxiniately  OOtl  Car¬ 
rier  Salesmen  in  the  citie.s,  towns  and  villages 
of  10  Indiana  counties  and  four  Ohio  coun¬ 
ties  calls  for  something  more  th.iii  just  ordi¬ 
nary  supervision. 

“The  News-.Sentinel  in  assuming  responsi¬ 
bility  for  the  general  activity  and  conduct  of 
these  young  men  feels  a  just  pride  in  their 
established  welfare.  There  is  one  thing  we  do 
that  solves  what  otherwise  would  cause  un¬ 
limited  problems,  and  that  is  WE  HIRE  THE 
ROY  RIGHT  IN  THE  FIR.ST  PE.\CE. 

“The  Imy  and  his  Parents  are  fully  in- 
formtsl  as  to  bis  duties  .  .  .  it’s  all  down  in 
‘black  and  white’  in  a  contract  which  the  boy 
and  one  of  the  parents  signs,  and  a  complete 
booklet,  a  Carrier  Salesman’s  Manual  cover¬ 
ing  every  phase  of  his  work,  is  issutsl  to  him. 
It  it  happens  to  be  a  case  of  the  parents  want¬ 
ing  the  Ixiy  to  take  a  route  against  his  wishes 
or  if  the  parents  have  any  objections  to  their 
boy  assuming  a  route,  the  applicant  is  not  con- 
sidererl.  There  must  be  complete  willingness 
and  co-operation  from  both  parents  and  boy 
which  accounts  in  no  small  degree  to  the  ex¬ 
tensive  home  delivery  coverage  this  news- 
p:il>er  enjoys.’’ 

Journal  Juniors  Make  Trip 

FIFTEEN  HUNDRED  youthful  read¬ 
ers  of  the  Portland  Journal  were 


in  a  program  of  varied  youthful  activ¬ 
ities  under  sponsorship  of  the  paper. 
Among  the  many  events,  such  as  the 
state  fair  trip,  is  the  organization’s 
monthly  show,  attracting  from  3,000 
to  4,000  youngsters.  Also,  the  Jour¬ 
nal  Juniors  sponsors  weekly  classes 
in  dancing,  tennis,  dramatics,  etc. 
The  state  fair  trip  was  the  seventh 
and  most  successful  ever  staged  by  the 
Journal.  Dan  McDade,  Journal 
Junior  manager,  managed  the  trek. 

Washington  Trip  Offered 

FOR  the  fourth  consecutive  year,  the 
LaPorte  (Ind.)  Herald-Argus  is  of¬ 
fering  seniors  in  all  LaPorte  county 
high  schools,  outside  of  LaPorte  and 
Michigan  City,  an  opportunity  to  earn 
an  expense-free  trip  to  Washington, 
D.  C.,  beginning  Oct.  24.  The  five- 
day  trip  may  be  earned  by  obtaining 
mail  and  carrier  subscriptions. 

D.  H.  Smith  Retires 

DAVID  H.  SMITH,  immediate  past 
president  of  ICMA,  and  for  35  years 
circulation  manager  of  Portland  Ore¬ 
gon  Journal,  retired  from  active  ser¬ 
vice  Sept.  26.  He  is  succeeded  by 
Anton  F.  Peterson,  formerly  national 
advertising  manager.  Arthur  Black- 
bum  Wallace  succeeds  Peterson. 

SPECIAL  TRAIN  TO  GAME 

The  Fort  Worth  Star-Telegram  is 
running  a  special  train  to  Philadel¬ 
phia  for  the  T.C.U.  and  Temple  Uni¬ 
versity  football  game  at  Temple  Sta¬ 
dium,  Friday,  Oct.  7.  Amon  G.  Carter, 
publisher,  and  A.  L.  Shuman,  vice- 
president,  are  in  charge. 

"PIX"  HAS  NEW  FORMAT 

The  Detroit  Times’  Wednesday  pic¬ 
ture  section,  Pix,  re-appeared  last 
week  in  a  tabloid  rotogravure  format. 


P.  O.  to  Aid  Contest 
Fans  Despite  Ban 

Despite  strict  prohibition  against 
use  of  the  mails  for  transmission  of 
puzzle  contest  material,  Ramsey  S. 
Black,  third  assistant  postmaster  gen¬ 
eral,  has  urged  the  45,000  U.  S.  post¬ 
masters  to  launch  a  campaign  to 
“sell”  registered  mail  to  contest  par¬ 
ticipants.  Black’s  instruction  caused 
some  consternation  among  postal  offi¬ 
cials  in  Washington  and  there  was 
likelihood  that  it  will  be  the  subject 
of  further  official  announcements. 

“It  came  as  a  bolt  from  the  blue,” 
said  one  perplexed  executive  through 
whose  division  bans  on  newspaper 
'picture  contests  have  passed  in  re¬ 
cent  months. 

One  of  Black’s  aides  explained  an 
“intensive  promotional  campaign”  is 
being  conducted  to  increase  postal 
revenues.  He  added  that  the  state¬ 
ment  of  his  chief  was  intended  to 
apply  only  to  legitimate  contests;  ones 
in  which  the  winner  is  determined 
wholly  on  the  basis  of  skill.  An  in¬ 
formal  opinion  was  given  several 
months  ago  in  behalf  of  the  Depart¬ 
ment  that  no  such  contest  exists,  for 
the  reason  that  the  human  element 
enters  into  all. 

Mr.  Black’s  message  urged  post¬ 
masters  to  emphasize  the  certainty  of 
delivery  and  added;  “Effort  should 
also  be  made  to  have  the  sponsors  of 
these  contests  insert  in  their  printed 
advertisements  and  in  their  radio 
broadcasts  a  statement  that  the  reg¬ 
istered  mails,  which  assimes  safe 
handling,  may  be  used  for  transmit¬ 
ting  entries.” 

ENTERS  DAILY  FIELD 

The  Pryor  (Okla.)  Mayes  County 
Democrat,  a  weekly  since  1912,  began 
publication  as  a  daily  Sept.  23.  Jake 
Proctor  is  owner  and  editor. 


scribers  regarding  the  rate  increase,  guests  recently  of  that  newspaper  and 

the  state  of  Oregon  on  the  occasion 
of  the  Journal  Juniors’  annual  excur¬ 
sion  trip  to  the  state’s  capital  city, 
Salem,  and  the  state  fair.  Included  in 
the  group  were  approximately  50 
Journal  carriers. 

The  Journal  Juniors  is  an  organiza¬ 
tion  of  more  than  60,000  boys  and  girls 
from  Journal  reader  families  enrolled 


were  the  following: 

‘If  qurstifincil,  your  first  sales  di.sciission 
should  be:  ‘I  am  making  substantially  more 
profit  on  e.icli  subscrilter.  My  new.spaper  plus 
tty  service  will  continue  to  give  you  value 
recfivrd.’ 

‘‘Ibe  increase  repre.sents  less  than  one 
Pettoy  a  (lay.  so  the  price  of  my  newspaper 
and  service  is  still  low.’ 

’Approximately  500  daily  newspapers  in 
the  United  States  have  found  it  necessary  to 
increase  subscription  prices  in  the  past  twelve 
nionths.  These  rate  revisions  are  not  by 
ehciicc,  but  rather  necessity.’ 

‘  ‘It  is  only  reasonable  to  expect  that  our 
n^nufactured  product,  the  newspaper,  should 
Pe  S(4d  for  somewhere  near  the  pr(jductiun 
and  distribution  cost.’ 

ith  this  slight  increase  of  less  than  one 
cent  a  day,  my  newspaper  and  service  is  not 
an  expen-e,  but  rather  an  investment  tor  you 
and  the  entire  family.  You  will  continue  to 
receive  the  vast  amount  of  enlightenment, 
entertainment  and  iitimerous  money  saving 
t'ngKt'tions  stich  as  recipes,  health  advice,  pat- 
I'e'vs  (advertising)  which  will 
tnalile  yott  to  make  thrifty  iiurchases  of  all 
nt  >(»ur  hottsehold  necessities.  In  short,  nty 
new  paper  will  etiable  you  to  make  your  dollar 
K'»  further.  In  the  |>eri(Hl  of  a  year  you  will 
sa\e,  more  th.'in  the  cost  of  nty  newspaper.* 

. ,  I  need  your  stthscrip. 

•I'ln  and  yoti  need  my  newspaper.’ 

If  your  .sales  suggestions  have  not  con- 
'■"leed  the  siihscriher  that  they  need  your 
pai«  r  and  service,  do  not  a'gue.  thank  them 


for  thei 


ttuie  aii.l  tell  thtni  tij  think  it  over. 


that  you  will  see  them  hater 

New  Boy  Welfare  Series 
A  WORTHY  effort  to  acquaint  the 
general  public  with  what  it  means  to 


newspaper  news 


SYDNEY,  AUSTRALIA 
The  only  journal  giving 
the  news  of  advertisers, 
advertising,  publishing, 
printing  and  commercial 
broadcasting  in  Australia 
and  New  Zealand. 

If  you  are  planning  sales 
campaigns  or  are  interested 
in  these  territories  read 

“NEWSPAPER  NEWS.” 

Published  Monthly 
Subscription  rate  7/>  per  year 
post  free 

Warwick  BlHg.,  Hamilton,  St., 
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BUILD-AND  HOLD- 
NEW  CIRCULATION 


Pri’.LlSHKRS  SERVICI*:  COM- 

new,  dynamic  conte-st  plans 
are  now  availalile  for  your  newspaper. 
I’lans  that  have  proved  their  worth  with 
.\nierican  newspapers  in  every  corner  of 
the  country. 

Let  ns  tell  you  all  about  them.  Let  us 
tell  you  how — without  risk  or  cash  outlay 
on  your  jiart — they  will  jirovide  6  months 
subs  in  volume.  How  they  will  cut  your 
circulation  dciiartment  costs.  I  low  they 
will  at  the  same  time  net  you  a  substantial 
cash  profit. 

Wire  or  write  today,  ^'our  impiiry  will 
entail  no  ohlig^ation,  of  course. 


Publishers  Service 
Company.  Inc. 

75  West  St..  New  York,  N.  Y. 
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Copy  Testing  Methods 
Feature  ANA  Meeting 


He  declared  that  the  fundamental 
policy  of  the  law  has  not  been  changed 
in  the  slightest  and  that  “it  still  re¬ 
quires  absolute  honesty  and  fair  deal¬ 
ing  on  the  part  of  those  engaged  in 
business.” 


Rate  Diflerentials  and  Fall  Advertising  Prospects 
In  Forefront  at  Hot  Springs  Session  .  .  . 

Preyer  Board  Chairman 
By  ROBERT  U.  BROWN 


"I  can  only  seek  to  impress  on  you, 
not  only  the  desirability  but  the  ab¬ 
solute  necessity  of  adopting  and  rigid¬ 
ly  adhering  to  the  policy  of  honesty 
in  advertising — a  policy  you  may  be 
assured  will  create  and  maintain  for 
you  that  most  valuable  of  all  business 
assets — good  will,”  he  concluded. 


‘  r'llTEHENTI.M.S.  copy  test- 

.;  .1  .idvx'rti.Mru:  pro.<p>octs  for 
r.  rrtied  the  theme  of  the  29th 
annual  conven- 


T 
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tion  of  the  Asso¬ 
ciation  of  Na¬ 
tional  Advertis¬ 
ers  held  at  the 
Homestead.  Hot 
Springs.  V'a.. 
Sept  28  through 
Oct  1  Almost 
S50  were  regis¬ 
tered  at  the  con¬ 
vention 

.\llen  T.  Prey- 
e  r  .  i-ice-presi- 
deni,  Vick 
Chemical  Co.. 


•  as  e  ev  ted  chairman  of  the  board 
We.jne%lay  e^-ening.  succeeding  Har- 
.i  B  ly^.Tfr.as.  the  Centaur  Co  H.  W. 
R  de-  f  J  ihruwr.  1  Johnson.  New 
Brurja  .ck  N  J  .  m-as  made  treasurer 
t  Mr  Preyer 

West  le>elected  Pretideat 
p.i  ,  B  'A'rst  was  re-elected  presi- 
and  three  vice-chairmen  were 
»■ -rtrd  .^  O  Buckingham,  of 

jr".  PraSidy  k  Co  ;  Kenneth  Laird, 
'Kc  -  Pr  d  t-  C  i  .  and  D  P  Smelser, 
P-  -*rr  L  Gamble  Co .  Cincinnati. 

%  /•  <-<-ted  directors  are;  North- 
'  f  ".are-.  .Standard  Oil  Co.  of  New 
J»r.<  P  C  Handersnn  of  B  F. 

p  "t-  -  '  and  Carleton  Healy, 

Hi-  ^  'A'.'ker.  Inc,  Detroit. 

•■■•-.re  afternoon  Thursday  was 
'>>■.  ted  •  ■  ■  py  testing  techniques 

*;•'  r-.rz.t  famous  testers  present- 
»•  t.*»-.r  metk'ds  in  a  closed  session. 
F-a  -  meth  d  was  preceded  by  a 
r*  'iem.  .n.stration  in  the  form  of  a 
.•  r.  -air.g  the  right  and  the 
:  »,.%  .f  testing  copy. 

r»*  '2«'  fiallup.  of  Young  and 

R  a—.  !•*  ,  presented  the  inter- 

.  .•  »  T.etf.'d  John  Caples,  of  Batten. 
Ba"  .r  Durstine  and  O.sbfjrn,  pre- 
ip<')ning  nr  hidden  offer 
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Another  Thursday  morning  speaker, 
Chester  J.  LaRoche.  president  of 
Young  &  Rubicam,  advised  advertis¬ 
ers  to  bear  down  on  their  checking 
of  media.  He  reported  on  his  work 
to  get  efficient  yardsticks  for  mea¬ 
suring  media. 

Joint  Rctoorch  Attempt 

Richard  Compton,  president,  Comp¬ 
ton  Advertising,  Inc.,  and  chairman  of 
the  Advertising  Research  Foundation, 
presented  the  joint  attempt  on  the 
{>art  of  the  AAAA  and  the  ANA  to 
establish  a  vehicle  to  handle  research 
problems  more  effectively.  He  was 
preceded  by  Gilbert  Kinney,  vice- 
president  of  J.  Walter  T.iompson,  and 
board  chairman  of  the  Four -A,  who 
advised  the  interests  of  both  associa¬ 
tions  could  best  be  served  by  close 
co-operation. 

Wednesday  morning’s  closed  ses¬ 
sions  were  marked  by  reports  from 
Mr.  Preyer.  treasurer,  Mr.  West, 
president,  and  G.  S.  McMillan,  secre¬ 
tary*.  Mr.  McMillan  also  presented  a 
legislative  report. 

P.  C.  Handerson,  of  the  B.  F.  Good¬ 
rich  Co.,  and  chairman  of  the  ANA 
Advertising  Production  Cost  Commit¬ 
tee.  offered  a  plan  for  “cutting  your 
advertising  production  costs.” 

Wednesday  afternoon’s  session  was 
split  into  ten  group  clinics  of  not 
more  than  10  members  each  to  dis¬ 
cuss  current  problems.  It  was  learned 
that  public  relations  provided  the 
dominating  talk  with  advertisers  re¬ 
alizing  the  value  of  educating  the 
populace  through  the  newspapers 
where  their  plants  are  located. 

FTC  Aid*  Speakf 

Addressing  the  ANA  convention 
Friday  at  luncheon,  James  A.  Horton, 
chief  examiner  for  the  Federal  Trade 
Commission,  said: 


.Mr  Caples  stated  that  news- 
1  be-t  medium  for  this 

•  -  f  t»>,!ing  S  H  Giellerup, 
K  ^^\ri  Pratt.  Ir,c  .  -.bowed  the 

'  f  using  prf>'>fs  and  getting 
-.  r.s  fr  .m  '  everal  .sources  as  a 

•  f  {a  r  -r.aj  call.s  to  find  which 

«d  'r.ada-  tx-st  impression.  H.  B. 
Tb'  r-.  1  ,f  •*,<  Centaur  Co  and  chair- 
•rji'  'h*  Testing  Study  Com- 

'Kai.-'nan  for  the  meeting 


•n  ,r  d 


Optimism  Frcvaili 

id<  r.ifja  op'imi-m  was  discov- 
.  t.a!i  d.seassions  as  to  prr^s- 
r  in.pr  ivi-d  fall  bu.sine.s.s.  Sev- 
i.*gi  advertLsz-rs  stated  their 
a.  ir.irease  newspaper  lin- 
h<  pr<»s{x-ct  of  war  pro- 
oriiy  off-atting  factor, 
rnorriing's,  sj.,s|,,n  vvas 
■  '"1  J  f)  t'ar-on  fif  the  H.  J. 
Hi  .'  /  f'o.  and  chairman  of  the  ANA 
*•<  *  [,  fxT  C>irnmif;e«-,  led  the  attack 
'  ■  •>  .  id vi  rtising  rate  differential. 

H*  01  (ouriti'd  the  millme  rat<-  and 
■•liU  1  ai  li  advertiser  should  take  up 
ib<  f.gti*  wiiii  ih<-  individual  publi.sher. 

.Mr  tlarvin  attr-rnpted  to  .show  that 
a*  'he  rat*'  differential  increased 
rx-*s{,afXT  r«-venue  from  national  lin¬ 
age  de<rea.s«-d. 


Half  of  Times-Press 
Staff  in  New  Jobs 


Akron,  O.,  Sept.  29 — Approximately 
half  of  the  editorial  staff  of  the  Akron 
Times-Press,  which  was  taken  over 
by  the  Beacon-Journal  on  August  27, 
have  thus  far  obtained  positions  with 
other  firms  and  newspapers,  a  survey 
shows. 


“Advertising  is  by  far  too  valuable 
an  instrument  in  modern  commerce  to 
permit  the  vandal  practices  of  the 
exceptional  merchant  or  distributor 
who  suppresses  his  conscience  to  make 
temprjrary  gains  at  the  expense  of  the 
public. 

"Trxlay  it  is  accepted  as  axiomatic 
that  a  dishonest  manufacturer  in  any 
industry  can  destroy  the  faith  and  bias 
the  mind  of  the  public  to  the  serious 
detriment  of  the  entire  industry,  and 
this  statement  has  peculiar  applica¬ 
tion  to  the  di.shonest  advertiser.” 

Mr.  Horton  discussed  the  Wheeler- 
Lea  amendment  to  the  Federal  Trade 
Commission  Act.  “A  false  advertise¬ 
ment,”  he  staled,  “is  defined  as  an  ad¬ 
vertisement.  other  than  labeling, 
which' is  misleading  in  a  material  re- 
trxet,  and  includes  not  only  direct 
representations  made  or  suggested, 
but  also  failure  to  reveal  facts  mate¬ 
rial  in  the  light  of  such  representa- 
tion.s,  or  with  respect  to  con.sequenccs 
which  may  result  from  the  use  of  the 
I'cmmodity  to  which  the  advertisement 
relates  under  the  conditions  pre.scribed 
in  .said  advertisement,  or  under  such 
conditions  as  are  customary  or  usual.” 

He  called  attention  to  part  of  the 
act  which  makes  it  unlawful  to  dis- 
•seminate  any  false  advertising  by 
United  States  maiLs,  and  related  por¬ 
tions  of  the  act  providing  for  penal¬ 
ties  for  violations. 


AD  MEN  ELECT 


Dailies  Block  Ouster 
Of  City  Manager 


Of  these,  10  were  retained  by  the 
Beacon-Journal,  which  enlarged  the 
editorial  staff  to  cover  the  Sunday 
paper  requirements,  and  most  of  the 
others  have  joined  Scripps-Howard 
papers. 

Ralph  Burkholder,  who  came  from 
the  Cleveland  Press  to  become  editor 
of  the  Times-Press,  has  now  joined 
the  Indianapolis  Times  as  chief  edi¬ 
torial  writer.  James  Crossley,  manag¬ 
ing  editor,  is  with  Cincinnati  Post,  as 
is  Bob  Linn,  copy  desk  and  makeup 
man. 


C.  E.  Runs  "Popcorn  Stand" 

Vic  Free,  telegraph  editor,  went  to 
Indianapolis  Times,  and  Sam  Thack¬ 
eray  to  the  Columbus  Citizen.  James 
Craig  joined  Athens  (O.)  Messenger; 
Manning  Williams  is  in  Cumberland, 
Md.;  photographer  Walter  Kneal  with 
the  Cleveland  Press;  Donald  Stull 
with  the  Coshocton  (O.)  Tribune. 
Walter  J.  Coyle  who  served  for  nearly 
15  years  as  city  editor  of  the  Times 
Press  has  retired,  as  he  puts  it,  “to  my 
popcorn  stand.”  He  has  a  lunch 
counter  near  the  Beacon-Journal 
plant. 

Ray  Sutliff,  political  editor,  is  now 
publicity  chief  for  Charles  Sawyer, 
Democratic  gubernatorial  candidate, 
and  Richard  Foster  and  Eleanor  Haz- 
lett  have  entered  non -journalistic 
enterprises  in  Akron. 

Those  joining  the  Beacon-Journal 
were:  Phil  Dietrich,  sports-writer; 
Paul  Kovaseik  and  Bob  Clark,  artists; 
Charles  Miller,  copy  desk;  Bert  Em¬ 
manuel  and  Julius  Greenfield,  photog¬ 
raphers;  Preston  Bergin,  Tony  Weit- 
zel,  Ken  Nichols,  repiorters  and  Ste¬ 
phen  Still,  office  boy. 


BANK  AD  SUCCESSES 


A  concerted  and  vigorous  campaign 
by  the  Toledo  Blade  and  Toledo 
Morning  Times  recently  played  a 
prominent  part  in  defeating  a  move 
to  oust  from  office  John  N.  Edy,  To¬ 
ledo  city  manager. 

A  resolution  to  dismiss  Edy  was 
introduced  at  a  City  Council  meet¬ 
ing  Sept.  12  by  Councilman  Addison 
Q.  Thacher,  a  former  mayor  of  To¬ 
ledo.  He  was  outvoted  in  an  attempt 
to  obtain  immediate  action  on  the 
resolution,  and  it  was  put  over  until 
the  meeting  of  Sept.  19. 

The  Blade  and  Times,  which  with 
the  Toledo  News-Bee,  now  defunct, 
had  fought  for  years  to  have  the  city 
manager  plan  of  government  adopted 
and  which  have  been  high  in  their 
praise  of  its  administration  under 
Edy,  urged  citizens  to  use  every 
means  at  their  command  to  help  de¬ 
feat  the  ouster  move. 


Ray  C.  Dreher  of  the  Boston  Insur¬ 
ance  Company  was  named  president 
of  the  Insurance  Advertising  Confer¬ 
ence  at  its  sixteenth  annual  convention 
at  Oyster  Harbors,  Mass.,  recently, 
succeeding  Arthur  A.  Fisk,  advertis¬ 
ing  manager  of  the  Prudential  Insur¬ 
ance  Company  of  America.  Others 
elected  were:  David  C.  Gibson,  Mary¬ 
land  Casualty  Co.,  vice-president;  and 
Robert  E.  Brown.  Jr..  Aetna  Insurance 
Co.,  secretary  and  treasurer,  re¬ 
elected. 


Stressing  the  need  for  a  more  ag¬ 
gressive  new.spapar  adverti.sing  policy 
for  bank:-;.  Thomas  H.  Bott.  jr.  of 
Beverly,  Mass.,  told  the  Savings  Bank 
As.sociation  of  Massachusetts  Sept.  16 
that  a  joint  state  wide  advertising 
campaign  conducted  by  193  member 
banks  of  the  association  during  the 
past  six  months  has  been  a  success  and 
would  be  continued. 


Many  Groups  Take  Action 

Scores  of  civic,  fraternal  and  other 
organizations,  during  the  week  that 
elapsed  before  Council  acted,  adopted 
resolutions  supporting  Edy  and  con¬ 
demning  Thacher.  To  these  the  Blade 
and  Times  gave  columns  of  space,  as 
well  as  to  symposiums  of  opinion 
from  prominent  citizens.  Each  night 
the  battle  was  carried  on  over  the  air, 
with  the  City  Manager  League  and 
Thacher  buying  time  to  present  the 
opposing  sides.  The  newspapers  also 
quoted  at  length  from  these  speeches, 
including  Thacher’s. 

Hundreds  of  Toledoans  jammed  the 
Council  chamber,  the  City  Hall  cor¬ 
ridors  and  the  street  when  Council 
met  Sept.  19  to  act  on  the  resolution. 
Several  members  of  the  audience 
spoke  for  Edy;  a  few  for  Thacher. 
Tliere  was  little  debate  by  Council 
itself.  The  resolution  got  only  one 
vote — Thacher’s. 


"Editorial  Pages  Im- 
pro'ving" — W  aymack 


Received  too  late  for  inclusion  in 
the  recent  Editor  &  Publisher  sur¬ 
vey  of  opinion  among  press  leaders 
on  the  state  of  the  American  editorial 
page,  following  criticism  of  it  by 
Henry  L.  Mencken,  was  the  following 
reply  from  W.  W.  Waymack,  chief 
editorial  writer,  Des  Moines  Register 
and  Tribune,  and  winner  of  the  Pul¬ 
itzer  Prize  for  editorial  excellence  in 
1937: 

“The  always  acute  Mr.  Mencken  is 
extreme  but  salutary.  I  think  edi¬ 
torial  pages  have  improved  less  than 
news  presentation  but  I  think  they 
are  improving. 

“The  pure  stump  speech  kind  of 
editorial  is  as  bad  as  the  dry  essay. 
Sheer  violence,  prejudice,  passion 
have  lost  effectiveness  in  editorials, 
fortunately.  The  task  of  writing  seri¬ 
ously,  fairly  about  serious  issues,  yet 
persuasively  and  popularly,  is  too 
difficult  for  all  or  any  of  us,  but  some 
progress  is  being  made.  ‘Canned 
stuff  on  editorial  pages— meaning  syn¬ 
dicated  columns  —  can  be  used  to 
stimulate  rather  than  deaden  interest 
The  ‘battle  page’  idea,  in  brief 

“Editorial  pages  need  not  be  weak¬ 
est,  though  some  perhaps  are  that 
and  though  obviously  they  cannot 
rival  some  other  pages.  How  many 
trained  professionals  in  other  lin« 
can  be  said  really  to  ‘know  their 
business’  completely,  broadly,  mas¬ 
terfully?” 


I.  LARDNER  CAPTURED 

An  AP  dispatch  from  Barcelona 
Sept.  28  reported  that  James  P.  Lard- 
ner,  24,  son  of  the  late  Ring  Lardner, 
who  has  been  fighting  with  the  Span¬ 
ish  government  forces,  had  been 
captured  by  Insurgents, 
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behind  “The  Lone 


tion  launched 

Ranger”  adventure  strip,  which  be¬ 
gan  in  the  Chicago  Evening  American, 
Sept.  12,  Roy  Topper,  American  circu¬ 
lation  promotion  manager,  arranged 
for  a  tie-up  with  the  Lone  Ranger 
radio  program,  broadcast  three  nights 
a  week  over  WGN,  Chicago  Tribune 
station.  At  the  close  of  each  broad¬ 
cast,  a  five-second  spot  announcement 
is  given,  calling  attention  to  the  strip 
in  the  American,  which,  in  turn,  car¬ 
ries  a  slug  line  set  in  agate  above  the 
strip,  suggesting  American  readers 
listen  to  the  program,  sponsored  by 
desk  snapping  pencil  Silvercup  Bread,  over  WGN. 

Another  tie-up  was  the  inclusion  of 
a  million  circulars  with  Silvercup 
Bread  wrappers  used  in  the  Chicago  ‘ 
area,  announcing  the  Lone  Ranger 
strip  in  the  American.  An  added 
stunt  credited  to  the  promotion  de¬ 
partment  was  naming  the  American 
Airlines’  sleeper  plane  to  New  York 
“The  Lone  Ranger.” 


“Chic”  Young  Completes 
8  Years  With  King 


Endorsed  by 
The  New  Deal 
—Commended 
by  Republican 
Leaders! 


Facetious  as  Ever,  He  Advises  Young 

Cartoonists  That  Editors  Are 

"Lovable — Kind  of" 

By  MARLEN  E.  PEW,  Jr. 

MURAT  “Chic”  Young’s  “Blondie” 
comic  strip  was  eight  years  old  last 
month.  Syndicated  by  King  Features, 

_ "Blondie” 


around  your  <  . .  _  . 

shavings,  sticking  your  finger  in  the 
ink  bottle  and  chewing  the  eraser  off 

_  has  your  pencil.  Just  say  ‘The  heck  with 

risen  sharply  and  it!’  and  throw  yourself  on  the  sofa  to 
enjoys  a  top  take  a  nap. 

position  among  “Don’t  be  afraid  of  editors  and 
leaders  in  the  syndicate  managers  to  whom  you  sub- 
comic  strip  field,  mit  your  drawings.  You  will  be 
Jltf  When  Chic  pleasantly  surprised  to  find  them  lov- 
■  Young  received  able,  human  persons  interested  in 

~  his  diploma  a  t  your  welfare  and  future  success — kind 

McKinley  High  of.” 

School,  Chicago, 

R  it  looked  for  a  New  Cowboy  Strip 

while  ^  though  Gun-totin’  adventure  in  the  cow- 
womd  country  now  has  hit  the  comic  pages 
'  Chic '  Young  have  to  go  by  announcement  of  a  new  Sunday 

,  ,  ,  ,.  board.  He  page,  “Red  Ryder,”  by  Nea  Service, 

strove  hard  for  a  living  m  those  days, 

work  although  already  Wnting  by  Fred  Harman,  New  York 

of  the  facile  style  that  has  made  1^  known  for  his  faithful  por- 

famous,  was  not  sufficiently  attractive  ^  j  nf  the  western  scene,  “Red 
to  give  him  a  berth  on  a  newspaper  scheduled  for  release  on 

.  •  _ ,  ^  ^  ...  ,  „  Sunday,  Nov.  6,  NEA  announces. 

Patiently  confident  that  a  break  ^he  new  comic  page  features  high 
woifid  come,  he  worked  in  St.  I^uis  adventure  in  the  cattle  country-eow- 
for  two  or  three  yeare  as  an  office  clerk,  ^oys,  round-ups,  rustlers,  stage- 
and  then  went  to  Chicago  as  an  em-  coaches 

ploye  of  the  Illinois  Central  Railway.  “The  new  page  combines  the  au- 
unng  1920  and  1921,  he  attended  art  tbentic  western  atmosphere  with  lots 
school  at  night.  thrilling  action,”  according  to  NEA 

First  Art  Job  with  NEA  Service,  “and  the  release  is  marked 

His  cartooning  began  to  take  definite  by  the  excellence  of  the  art  work, 
form  when  he  left  Chicago  for  Cleve-  Red  Ryder  is  the  two-gun  hero  of  the 
land  and  secured  a  job  with  the  NEA  page.” 

Feature  Service,  doing  a  girl  cartoon.  Fred  Harman  was  raised  as  a  cow- 
From  Cleveland  he  went  to  New  York  boy  on  the  open  ranges  of  the  south- 
with  King  Features  Syndicate  to  do  west.  His  ranch  is  situated  high  in 
general  art  assignments.  It  wasn’t  the  San  Juan  mountains  of  Colorado 
long  before  he  began  to  do  a  comic  where  Indian  and  cowboy  life  aboimd, 
strip  called  “Beautiful  Bab,”  which  Color  proofs  are  now  available,  the 
was  succeeded  by  “Dumb  Dora.”  syndicate  stated. 

Both  were  successful  and  the  latter, 
running  for  several  years,  quickly  In  Case  of  War 
made  his  reputation. 

Asked  the  reason  for  “Blondie’s” 
popularity.  Young  said:  “I  try  to  pic¬ 
ture  the  average  girl  of  this  age,  the 
kind  who  leads  in  the  complete  return 
to  femininity,  and  then  team  her  up 
with  Dagwood  Bumpstead  and  add 
Baby  Dumpling.” 

It  was  at  high  school  that  he  was 
given  the  nickname  of  “Chic.”  (His 
real  name  is  Murat  Young). 

He  is  a  hard  person  to  interview 
about  himself,  for  he  is,  and  appar¬ 
ently  always  was,  inclined  to  give 
facetious  answers.  His  favorite  poem, 
be  recently  asserted,  is  “Mother 
Goose.”  He  said  his  first  job  was  when 
his  mother  made  him  wash  his  own 
milk  bottles,  and  when  asked  about 
his  pet  superstition  he  said: 

“I  don’t  walk  under  a  ladder  when 
a  painter  is  falling.” 

"Adviftt”  Young  Cartoonists 
Here  are  a  few  of  his  tips  to  aspiring 
young  cartoonists: 

“It  is  important  to  sit  up  straight  at 
a  drawing  board.  Don’t  slouch  over — 

I  know  too  many  cartoonists  who  were 
seriously  hurt  falling  asleep  in  that 
position  and  sliding  under  the  desk. 

'The  stains  of  drawing  ink  can  be 
removed  from  a  rug  by  first  soaking 
in  milk  and  then  cutting  around  it 
with  scissors. 


Jimmy  Powers,  sports  columnist,  of 

Chicago  Tribune-New  York  News 
Syndicate,  is  putting  on  a  radio  pro¬ 
gram  featuring  a  sports  quiz  .  .  .  Eli¬ 
nor  Ames,  editor  of  “The  Correct 
Thing,”  Tribune-News  etiquette  fea¬ 
ture,  will  become  Mrs.  Walter  Ran- 
zini,  Oct.  15.  . .  .  Ely  Culbertson,  whose 
bridge  column  is  syndicated  by  Tri¬ 
bune-News,  will  leave  soon  on  a 
lecture  tour  covering  22  cities. 

Boake  Carter,  columnist  for  the 
Philadelphia  Ledger  Syndicate,  will 
begin  a  lecture  tour  Oct.  8,  in  Youngs¬ 
town,  O.,  it  was  announced  this  week 
by  George  Kearney,  manager  of  the 
syndicate.  He  has  eight  engagements 
which  will  take  him  to  the  west  coast, 
ending  Dec.  15.  Carter,  former  radio 
commentator  for  General  Foods,  said 
he  would  resume  broadcasting  in 
January. 
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biographer  ot  ihe 
President,  writes 
a  sane,  sympathetic 
interpretation  oi 
the  New  Deal  I 


A  succinct,  objective  report  of 
what's  happening  in  Washing¬ 
ton.  A  four-time-a-week  com¬ 
mentary  by  a  writer  who  is  on 
more  intimate  terms  with  Mr. 
Roosevelt  than  any  other  news¬ 
paper  correspondent. 


Each  Reads  a  Different 
Part  of  the  Paper 

— each  member  of  the  family  ac¬ 
cording  to  his  or  her  interests. 
If  they  relied  on  radio  for  news, 
all  would  be  hearing  the  same 
thing,  whether  they  liked  it  or 
not. 

Thus  their  paper  is  doing  for 
them  what  radio  cannot  possibly 
do.  And  the  publisher  says  Certi¬ 
fied  Mats  are  a  big  help. 
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Because  !t  is  important  for 
both  the  press  and  the  public 
that  there  be  published  a  sym¬ 
pathetic  Interpretation  of  the 
Administration's  program  and 
point  of  view,  THE  REGISTER 
AND  TRIBUNE  SYNDICATE 
offers  this  column  prepared  by 
a  man  who  also  has  won  the 
commendation  of  leading  Re¬ 
publicans.  A  column  that  offers 
a  clear,  unbiased  Interpretation 
of  the  biggest  political  story  of 
modern  times.  The  New  Deal. 


Religion  in  Germany 
A  SEIRIES  of  four  articles  of  1,200 
words  each  on  “The  Religious  Situa¬ 
tion  in  Germany,”  by  Dr.  Ewart  Ed¬ 
mund  Turner,  former  pastor  of  an 
American  Church  in  Berlin,  is  being 
released  by  Religious  News  Service. 
Dr.  Turner,  who  has  just  returned 
from  Germany,  interviewed  leaders  of 
all  faiths  in  the  Reich  in  the  prepara¬ 
tion  of  this  series. 
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For  deptndabU  stereotyping,  rely  on 
Certified  Mets,  mede  in  the  U.  S.  A. 

CERTIFIED  DRY  MAT  CDRPDRATION 

9  Rockefeller  Plaza,  Dept.  P 
New  York,  N.  Y. 


The  Register  and 
Tribune  Syndicate 
k  Des  Moines,  Iowa 
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tiire  on  the  proper  use  of  the  tele¬ 
phone  in  the  classified  department. 
Many  Rnblithers  Present 
A  feature  that  brought  many  pub¬ 
lishers  to  the  convention  was  the  il¬ 
lustrated  lecture  given  by  Ralph  W. 
Ahrens,  classified  manager,  Chicago 
Daily  News.  The  system  of  selling 
as  used  by  the  Daily  News  in  pre¬ 
senting  their  paper  and  their  several 
features  is  a  new  trend  in  the  selling 
of  newspaper  space  to  buyers.  Sales, 
to  groups  and  hard-to-convince  pros- 
?  the  middle  of  June  is  pects,  are  made  by  use  of  a  pocket 

}  better  times  in  all  lines  size  slide  machine,  a  complete  demon¬ 

in  the  very  near  future,  stration  of  which  was  given  the  au- 
ht  was  the  theme  of  the  dience. 

ual  Classified  Clinic  held  Norton  S.  Cole,  Syracuse  (N.  Y.) 

'  and  Tuesday  at  Harris-  Post-Standard,  sought  to  show  that 
under  sponsorship  of  the  the  major  deficiency  in  classified  was 

trend  away  from  reader  interest 
in  want  ads.  He  declared  readers 
would  not  again  peruse  the  want  ad 
Ross  G.  Archer,  Publishers  Syndi-  pages  as  they  formerly  did,  until 
"  how  classified  the  ads  are  made  interesting  enough 
could  be  sold  better  through  the  use  to  become  news  ads  and  not  a  set 
of  features  that  each  paper  carries  form  of  listing. 

every  day.  “Your  publisher  spends  D.  B.  Barnhart,  McKeesport  Daily 

much  money  every  day  for  features  News  classified  adviser  of  the  PNPA 
to  create  satisfied  readers,  yet  only  who  conducted  the  clinic,  pointed  out 
a  few  papers  take  advantage  of  the  the  opportunities  at  present  to  in- 
that  classified  can  be  sold  crea.se  interest,  volume  and  revenue, 
through  the  use  of  those  features,”  by  the  application  of  sound  business 
Archer  said.  He  cited  a  number  of  methods. 

instances  where  classified  linage  had  In  a  contest  to  determine  the  ex- 
been  increased  when  tied  in  with  cellence  of  classified  pages  first  and 
other  departments  of  the  newspap>er.  second  awards  were  presented  in 
Speaks  for  Small  Dailies  groups.  Winners  were:  weekly 

on.  /-•  L  group.  first.  Lower  Montgomery 

Wilma  Thrimnsnn  H  n  n.  n  n  a  h  n  rn  f 

Breeze;  second,  the  Coraopolis  Record. 
Dailies  under  10,000  circulation,  first 
Pottstown  Mercury;  second,  Woshing- 
ton  Daily  Reporter.  Dailies  10,000  to 
25,000,  first,  Washington  Morning  Ob¬ 
server;  second,  York  Dispatch.  Dailies 
over  25,000,  first,  Philadelphia  Eve¬ 
ning  Bulletin;  second,  Philadelphia 
Inquirer. 

HIT  AND  RUN  STORY 

The  New  York  Journal  and  Amer¬ 
ican  Sept.  22  carried  a  story  addressed 
to  a  hit-and-run  driver  who  had 
killed  a  15-year-old  Brooklyn  youth. 
Headlined  “To  a  Coward — Name  Un¬ 
known,”  it  was,  according  to  Paul 
Schoenstein,  city  editor,  “an  object 
lesson  to  all  automobile  drivers.  The 
story  showed  the  driver  of  the  car 
which  killed  the  boy  the  suffering 
which  he  had  caused,  and  that  all 
could  have  been  avoided  if  he  had 
exercised  more  care.”  The  story  was 
written  by  George  Carroll,  reporter. 
The  Journal  and  American  reprinted 
the  story  editorially  and  the  New 
York  Sunday  Enquirer  also  used  it 


Want  Ad  Increase 
Since  June  Held 
Index  to  Recovery 

Longer  U.  S.  Used  Car 
Observance  Urged  at 
PNPA  Classified  Clinic 


67  Million  to  Be  Spent 
Cleveland  Plan  Finds 


Survey  Shows  Kind  and  Amount  of  Merchandise 
To  Be  Bought  in  City  Before  Jan.  1,  1939  .  .  . 
Necessities  Not  Included 


t  NIviVE  ~'..irke:  survey,  cirigi-  General  chairman  of  the  Plan  was  an  index  to  better  times  in  cdl  lines 
.-.eo  ;-v  reUi.’.ers  ar.d  ir.dusinal-  J  E.  North,  president  of  the  Elec-  of  business  in  the  very  near  future. 
.  >  •  *  ;he  :ha:  the  city  trical  League.  Committeeman  in  This  thought  was  the  theme  of  the 

-  -  V  .-  :~e  r .;>;:'.e.-vs  do’.dru;ns  as  charge  of  the  survey  was  S.  S.  Wal-  second  annual  Classified  Clinic  held 
reported,  has  lace,  business  manager  of  the  Press,  on  Monday  and  Tuesday  at  Harris- 

oe  •  e-t  .i  rv  -dte  C'.eveland  Chairman  of  the  publicity  committee  burg.  Pa.,  i  \  _ 

'  ,  j  -■  -■..-.tee  w  ;h  the  reyvrt  that  was  Sterling  E.  Graham,  advertising  Pennsylvania  Newspaper  Publishers’ 
JfT  5dT  fl'  are  tc  re  spent  in  that  manager  of  the  Plain  Dealer.  Chair-  Association.  Forty-one  classified  ex- 
rvtrr^'  -'.in  1.  by  59.50'.'>  man  of  the  sneakers'  committee  was  ecutives  attended. 

-  :am:..es  C  F  McCahill,  vice-president  of  the 

rV'-i  1-  i-d  results  of  the  survey  ,,  ,  cate,  Chicago,  told 

r--es.mteo  Tuesday  to  more  L  nder  Mr.  W  allace  on  the  survey 
-5^-  i,ive— -"g  and  a-’enov  men  committee  were:  Mr.  Graham,  Waldo 
*•»  N  *M  ^eh^  adverising  Houchin.  national  advertising  man- 

Cleveland  Pres.s.  at  ager  of  the  News;  Leon  Hussey, 

•  _---^e-n  at  the  Waldorf-Astoria,  manager  of  research  and  plans, 

V  -a  r-f-  ‘-v  -he  P-ess  Reo-  Fuller  &  Smith  &  Ross,  Inc.;  S.  M. 

^-tl-^  tl-Te  P'uiVn  Dealer  at  the  Masse  Associated  Media  Servi^; 

_ _  p  L,  Rubel  general  Russel  L.  Simmons,  dmector  of  tab- 

Wxxiward.  Inc.,  ulation  and  analysis.  Scripps-Howard 
T  -t)fvsentat:ve.  and  repre-  Home  Inventory;  Albert  E.  Strass, 

^,.'..1..  v^-j  lii-as  T  W  Walker.  Market  Research  of  Cleveland.  Inc.; 

^wv^r^e-gtison-Walk-  James  Watt.  Jr.,  manager  of  media 
.-  -epresentatives  research  for  McCann-Erickson, 

'  ‘  \  Inc.;  Howard  Whipple  Green,  district 

liod  oaa  Aaieaa  supem’isor,  U.  S.  Census;  and  R.  G. 

T  u-nfayra-ple  publichy  Thomas.  manager,  Cleveland  office  of  Notes. 

.nas  suffered  this  International  Business  Machines  Corp.  dailie: 

Cleveland  Plan  Committee  ■  that  s 

■  Hageboeck  Promoted 

<.-i  am  une  a.-nount  of  mer-  J  r*  "j  i 

-.i  i--*  which  wruld  'oe  purchased  By  C.  Speidel  larger 

Tlevrlanders  before  the  first  of  - 

ve.r  Q^aestionnatres  were  dis- 
*- .t*»d  th.-  .uzh  the  Home  Delivery 
tl-^  Chain  Drug  Stores  and 
~.»-.*r.l  r.v.c  rzar.izations. 
ir> -.n.a;res  were  returnable 
fro«  and  all  answers  were 
before  'oeir.g  tabulated.  An- 
w'-ne  checked  against  each 
•  »-l;~.;na’e  ‘‘phoney”  state- 

w  i  1 1  i 

cross -sect:  or.  of  population  elected 
-■preset ted  in  the  survey  has  been 
necked  with  known  facts  from  U.  S. 
cRsus  figures  and  shows  accuracy, 

‘iie  ccifrjTtrtiee  reports. 

.or.z  the  figures  obtained  in  the 
■  the  Cleveland  Plan  Commit- 

f'  u'.d  that  $10,711,255  is  to  be 
pen*  f-,r  household  item.s  which  con- 
uvt  of  liv.ng  room  suites,  studio 
"  uohes,  dressers,  mattresses,  tables, 

•■tc  Tf-Mr  number  of  families  expect¬ 
ing  to  buy  each  of  these  items,  the 
average  price  expected  to  be  paid, 
and  the  total  purcha.ses  are  recorded. 

II  Millioa  for  Cletkos 
AI.Tiost  $11,000,000  will  be  .spent  on 
wearing  apparel;  approximately 
$5500.0V>  for  electrical  appliances; 

$10i(0f>.000  for  home  improvements, 

SZJXl.OV)  for  miscellaneous  items; 

4 171  will  hiuy  or  start  construction 
'd  a  r.'-w  hfjme.  spiending  $24,796,845; 

27  772  will  move;  23.555  will  buy 
•Tiore  in.suranre;  28J2I6  will  buy  auto- 
mobil»-s.  etc.  'These  are  a  few  of  the 
farts  relateaj  jn  the  .study. 

Mr  .McG«he«;  told  the  luncheon 
•hat  Item-,  of  nwes-sity  such  a.s  foods 
ar.d  drug*  were  not  included  in  the 
•jr/t-y  l^<-cau.se  a  certain  amount  of 
•hf/se  had  U}  lie  bought  any¬ 

way  Only  items  such  as  mentioned 
above  were  included. 

TTie  three  Cleveland  new.spapiers 
eo-or/<-r:ited  in  the  undcrUiking  and 
resul‘.s  were  given  last  week  to 
12.f)<kj  -.alesmen  in  Public  Hall,  Cleve- 
!ar,d  F'jllowing  announcement  of 
•he  huge  p»oteritial  market.  Dale  Car¬ 
negie,  lecturer  and  author,  gave  an 
ir  ..-.pi  rat  lonal  add  ress. 


Merritt  C.  Speidel.  president  of 
Spieidel  Newspapiers.  Inc.,  this  week 
announced  appointment  of  William  T. 
Hageboeck  as 
general  manager 

the 

Press- 
Citizen,  effective 

Mr.  Hageboeck 

also  be  akw 

a  direc- 
tor  and  treasurer 

Press-  J 

Citizen  Compa-  M 

He  now 

business  man-  - 

ager  of  the  Press-  Wm.  T.  Hageboeck 
Citizen. 

Before  joining  the  Press-Citizen, 
Mr.  Hageboeck  was  in  the  advertising 
and  promotion  department  of  the  Des 
Moines  Register  and  Tribune. 

Mr.  Hageboeck  is  a  graduate  of  the 
University  of  Iowa,  where  he  majored 
in  commerce. 


A  group  of  Pennsylvania  classified  managers  at  second  annual  PNPA  Classified  Clinic 
at  Harrisburg  this  week.  Left  to  right: — Lewis  L.  Lindauer,  Williamsport  Sun  and 
Gazette-Bulletin,  Clint  Reynolds,  Scranton  Tribune;  F.  Edgar  Bossard,  Easton  Express; 
James  S.  Lyon,  Washington  Observer-Reporter;  and  Albert  Bittner,  Allentown  Call- 
Chronicle  News. 
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British  Treatment  of 
Newsmen  Criticized 

continued  from  page  7 
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Tommy  Atkins  definitely  stays  at 
home.” 

Things  Different  in  Europe 

Continuing,  Mr.  Harrison  was  par¬ 
ticularly  incensed  at  what  he  called 
“the  lack  of  understanding  of  visit¬ 
ing  American  newspapermen  in  Eu¬ 
rope  who  are  unaware  that  press 
operations  there  are  different.”  He 
said  he  was  impressed  with  the 
amount  of  comment  made  by  foreign 
correspondents  “on  the  ridiculous  re¬ 
quests  that  some  visitors  made  on 
the  press  corps.” 

Without  mentioning  names,  he  re¬ 
lated  an  incident  that  took  place  last 
year  while  he  was  in  Rome  for  the 
AP.  A  visiting  U.  S.  newspaperman 
asked  the  AP  bureau  there  to  ar¬ 
range  a  meeting  for  him  with  Mus¬ 
solini  and  the  Pope.  The  visitor 
pointed  out  that  he  was  remaining 
for  only  a  few  days. 

“It  was  an  outrageous  request  and 
a  physical  impossibility  and  I  relate 
this  as  an  example  of  the  sort  of 
thing  the  foreign  press  corps  has  to 
put  up  with  in  addition  to  their 
regular  tricks,  which  are  difficult 
enough.”  Mr.  Harrison  added  that  he 
had  to  wait  more  than  two  weeks 
over  his  allotted  stay  in  Rome  before 
he  could  get  an  audience  with  Mus¬ 
solini. 

Mr.  Harrison  coined  a  few  neat 
phrases  during  the  conversation,  three 
of  which  stand  out.  Speaking  of 
Czechoslovakia  he  called  it  “a  sau¬ 
sage  in  the  mouth  of  the  German 
Reich,”  and  he  described  the  Sudeten 
area  of  the  little  Republic,  the  ter¬ 
ritory  from  Eger  to  Asch,  as  “the 
knot  of  the  sausage.”  He  called  Ger¬ 
many’s  war  mongering  “nothing  but 
Deutschland  Uber  Alles  in  a  Brown 
Shirt.” 

Frankly  partial  toward  the  Czechs, 
he  went  on  record  as  saying  that 
“the  Germans  in  Czechoslovakia 
have  had  a  greater  measure  of  free¬ 
dom  than  any  other  minority  in 
Europe  since  1919.”  He  pointed  out 
that  until  the  Czech  martial  decree 
outlawing  the  Henlein  party  as  ene¬ 
mies  of  the  state,  the  Sudeten  Ger¬ 
mans  had  had  freedom  of  speech, 
freedom  of  the  press,  freedom  of  or¬ 
ganization,  and,  most  important,  free¬ 
dom  to  keep  arms  in  their  homes. 

Treasonable  Propaganda  Drive 

“And  all  the  time  they  were  plot¬ 
ting  against  the  Prague  government,” 
he  commented.  “There  are  very  few 
people  in  the  U.  S.  who  realize  the 
freedom  the  Sudeten  Germans  had 
been  permitted  up  until  a  few  weeks 
ago  when  the  Czech  government,  its 
patience,  exhausted,  declared  mar¬ 
tial  law  in  that  area.  Since  Hitler 
assumed  power  in  Germany  Nazi 
propagandists  have  conducted  one  of 
the  most  treasonable  propaganda 
campaigns  against  the  accredited 
Prague  government  the  world  has 
ever  seen.” 

In  Eger,  scene  of  the  first  border 
clashes  two  weeks  ago,  he  said,  there 
are  30,000  Germans  and  5,000  Czechs, 
and  yet  the  Germans  there  are  more 
afraid  of  war  than  are  the  Czechs. 
He  gave  three  reasons  for  this.  The 
first,  he  said,  was  that  the  Germans 
with  money  know  they  would  lose 
it  as  Hitler,  immediately  on  occupy¬ 
ing  the  Sudeten  area,  would  levy  a 
heavy  tax.  Secondly,  their  sources 
of  income — their  factories — would  be 
shot  to  pieces.  Third,  and  most  im¬ 
portant,  he  said,  they  realize  they 
would  lose  the  freedom  they  en¬ 
joyed  under  the  Prague  government. 

The  Czech  army,  Mr.  Harrison  said, 
“is  a  fully  equipped,  highly  mechan¬ 


ized  and  formidable  fighting  ma¬ 
chine  and  prepared  for  a  German 
invasion.”  Discussing  its  chances  to 
hold  Hitler  at  bay  until  aid  could 
come,  Mr.  Harrison  told  of  an  Amer¬ 
ican  army  officer,  a  resident  of 
Prague  for  many  years,  who  told 
him  that  he  firmly  believed  that  “the 
Czechs  could  hold  off  the  German 
army  for  three  months.” 

The  officer  further  thought,  Mr. 
Harrison  said,  that  following  this 
showing,  which  would  amuse  world 
public  opinion,  England,  France  and 
Russia  would  be  forced  to  go  to  the 
aid  of  the  little  Republic.  He  thought, 
and  Mr.  Harrison  concurred,  that 
these  combined  nations  could  halt 
Hitler, 

Treaty  of  Pittsburgh 

He  again  entered  the  deetxir  realm 
of  the  crisis  and  di.scussed  the  Treaty 
of  Pittsburgh  (in  which,  in  1919,  the 
late  Thomas  Masaryk,  founder  of  the 
Czech  state,  won  President  Wilson 
over  to  the  idea  that  a  buffer  state 
was  needed  between  Germany  and 
the  wheat  fields  and  oil  lands  of 
Eastern  Europe,  and  during  which 
the  Czech  state  was  born).  He  called 
it  “a  meeting  of  great  professorial 
minds  working  for  peace,” 

Masaryk,  Mr.  Harrison  declared, 
was  “one  of  the  truly  great  states¬ 
men  of  the  20th  century.”  He  re¬ 
called  President  Wilson’s  prophetic 
declaration  at  Versailles,  when,  real¬ 
izing  that  the  victorious  Allies  were 
carving  up  Europe  with  a  bitter  ven¬ 
geance.  the  American  chief  executive 
had  said:  “We  must  have  peace  with¬ 
out  victory.” 

“If  Clemenceau  and  Lloyd  George 
had  not  dictated  the  peace  to  Ger¬ 
many  then,  we  would  not  be  now 
reaping  the  whirlwind,”  Mr.  Harri¬ 
son  said,  puffing  his  cigarette  in 
thought. 

President  Benes,  he  said,  is  a  great 
reflection  of  Masaryk,  “a  great  ideal - 

i.stic  statesman,  and  like  Wilson  and 
Masaryk,  a  great  professorial  mind 
working  for  peace.” 

Drive  to  the  East 

What  is  happening  today  in  Eu¬ 
rope,  he  continued,  is  nothing  more 
than  Bismarck’s  old  dream  of  Pan- 
Germanism  spreading  East,  the 
“Drang  nach  Osten”  (Drive  to  the 
East),  coming  true  under  Hitler.  He 
saw  the  inevitable  conflict  between 
Pan  -  Germanism  and  Pan  -  Slavism 
(as  embodied  in  the  Soviet  Union) 
as  precipitating  a  general  European 
conflict.  Only  this  time,  he  said,  it 
is  set  forth  under  two  different  po¬ 
litical  ideologies:  Fascism  and  Com¬ 
munism. 

Mr.  Harrison,  who  is  chairman  of 
the  Managing  Editors  Association  of 
the  Associated  Press,  left  New  York 
for  European  assignment  in  mid- 
June.  He  was  accompanied  by  his 
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wife  and  daughter,  Barbara,  23,  and 
two  sons,  John  D.,  13,  and  Walter 
M.,  Jr.,  21.  The  latter  was  graduated 
from  Oklahoma  University  this  sum¬ 
mer,  and  Mr.  Harrison  said  he  had 
registered  him  at  the  Pulitzer  School 
of  Journalism. 

■ 

Foundation  Names 
Herty  Successors 

Atlanta,  Ga.,  Sept.  26 — W.  T.  An¬ 
derson,  editor  of  the  Macon  (Ga.) 
Telegraph  and  News,  has  been  ap¬ 
pointed  a  member  of  the  executive 
committee  of  the  Herty  Foundation  to 
fill  the  vacancy  left  by  the  recent 
death  of  the  Savannah  scientist  devel¬ 
oper  of  slash  pine  pulp  newsprint.  ' 

Anderson  was  appointed  by  Gov.  E. 
D.  Rivers  in  fulfillment  of  a  wish 
expressed  by  Dr.  Herty  that  the 
Macon  editor  might  succeed  him. 

Gov.  Rivers  also  announced  ap¬ 


pointment  of  Dr.  Charles  H.  Caipen- 
ter  as  technical  director;  Georgia  State 
Forester  Frank  Heyward,  Jr.,  as  acting 
field  director,  and  Elliott  W.  Reed,  of 
Savannah,  as  chairman  of  the  execu¬ 
tive  committee.  Dr.  Carpenter,  chief 
chemist,  has  served  as  executive  di¬ 
rector  since  Dr.  Herty’s  death. 

■ 

N.  Y.  NEWS  REPRINT 

New  York  City  Sept.  26  began 
distribution  of  100,000  copies  of  a 
new  edition  of  “Plain  Talk,”  a  four- 
page  miniature  newspaper  contain¬ 
ing  a  cartoon  and  three  articles  by 
staff  members  of  the  New  York  Daily 
News,  in  its  campaign  to  educate  the 
public  against  venereal  diseases.  The 
new  issue  was  ordered  by  Health 
Commissioner  John  L.  Rice  after 
original  issues  of  250,000  and  100,000 
were  exhausted.  The  cartoon  is  the 
work  of  C.  D.  Batchelor  and  the  ar¬ 
ticles  were  by  Carl  Warren,  reporter. 


61  local  campaigns 
for  60  cents 


1.  Air  Conditioning 

2.  Bank  Advertising  (I) 

3.  Beauty  Shops  (I) 

4.  Beer 

5.  Business  Schools 

6.  Coffee 

7.  Corsets 

8.  Dress  Shops 

9.  Flowers 

10.  Furnaces  and  Heating 

11.  Furs,  Silver,  Antiques  and 

Rug  Storage 

12.  Department  Stores 

13.  Newspaper  Advertising 

Copy 

14.  Fur  Storage 

15.  Ice  Cream 

16.  Laundry 

17.  How  Long  Should  a  Cam¬ 

paign  Run? 

18.  Men’s  Wear 

19.  Women’s  Hosiery 

20.  Jewelry  Stores 

21.  Should  Salesmen  Be  Copy 

Writers? 

22.  Coal  Advertising 
2.3.  Mortuaries 

24.  Cosmetic  Advertising 

25.  Simplified  Headline  Writ¬ 

ing 

26.  Research  Department  Can 

Be  Made  to  Pay 

27.  Should  Local  Dairies 

Advertise? 

28.  How  to  Sell  Long  Sched¬ 

ules 

29.  Juvenile  Shoes 
.30.  Book  Stores 

31.  Death  Rate  of  Advertisers 
Too  High 
.32.  Cheese 

.3.3.  More  Almiit  Writer-Sales¬ 
men 


34.  Business  Cycles 

35.  Local  Advertising  Tools 

36.  Men's  Shoes 

37.  More  About  Newspaper 

Copy  Writing 

38.  Fish 

39.  Experimental  Plan  for 

Local  and  National  De¬ 
partments 

40.  Wood,  Coke,  Oil,  Gas  and 

Coal 

41.  Used  Cars 

42.  Inexpensive  Furniture 

43.  Retail  Experiments  Pro¬ 

duced  Two  National  Ac¬ 
counts 

44.  Christmas  Advertising 

45.  Copy  Testing 

46.  Who  Sells  National  Adver¬ 

tising  for  Newspapers? 

47.  Three  New  Year’s  Resolu¬ 

tions 

48.  Increased  Linage  from  In¬ 

dependent  Grocers 

49.  Men’s  Shirts 

50.  Retail  Clinics 

51.  Headline  Problems 

52.  Current  Used  Car  Problem 

53.  Paint,  Varnish  and  Wall 

Paper 

54.  “Mother,  Here  Comes  the 

Milk  Man’’ 

!  55.  Women’s  Shoes 
j  56.  Gift  Shops 
j  57.  Death  Rate  of  Local  Ad- 
!  vertisers 

I  58.  Simple  Method  for  Start¬ 
ling  New  Local  Advertis- 
1  ers 

j  59.  Bank  Advertising  (11) 

I  60.  Lumber  Yards 
61.  Beauty  Shops  (II) 


One  sure  way  to  get 
linage — sell  retailers 


Since  January,  1937,  hundreds  of  solicitors  have  sold  campaigns 
built  on  the  column  “How  Newspaper  Advertising  Works”  by  Frank 
E.  Fehlman,  which  appears  weekly  in  Editor  &  Publisher.  Because 
of  constant  requests  for  these  articles,  we  have  published  the  first 
61  articles  and  are  offering  them  at  practically  cost— 60c  for  single 
copies,  50c  for  five  copies  or  more.  Many  papers  are  distributing 
complimentary  copies  to  their  larger  advertisers  and  to  new  cus¬ 
tomers  that  they  have  sold  from  these  articles.  Every  retail  sales¬ 
man,  every  national  salesman  will  find  these  61  case  histories  a 
gold  mine  of  useful  information.  Shipped  postage  paid.  Forward 
your  order  today.  Here  is  one  sure  way  to  get  linage — sell  retailers. 
This  book  tells  how. 


EDITOR  &  PUBLISHER 

TIMES  BUILDING  NEW  YORK.  N.  Y. 


} 


EDITOR 


PUBLISHER 


Many  Dailies  Hit 
By  Hurricane 

continued  from  page  36 

;ocr.ii'lur.  who  C'tab  ished  hradquaners  at  Bay 
S'-  r.  1-  I-.  and  alternated  in  Fire  Island 
d  We'than  iiton  ooveraRe. 

n.iilv  Mirror — Reporters  Kay  Hoyle,  Glenn 
Nei  ;'..e  and  George  Idttlewort  and  I’hotog- 
rap  er-  William  Stahl,  Anthony  Bernato. 
Trs^e  Strait  and  John  Reidy  toured  lanig 
i-'.ati;  by  automobile ;  Photographers  Richard 
Sarno.  Arthur  Coster,  Mitchell  Elkins  and 
Fred  Must  covered  outlying  sections. 


Island:  Bill  Rice,  Tom  Cassidy.  Teddy  Prager, 
I'luy  Richards,  Dominick  Unsino,  Frank 
O'Brien  and  Julius  Mahler;  Photographers 
Joe  C>>sta.  Bill  Walker.  Charles  and  William 
Hoff.  Bob  Seelig,  Jack  Tresilian.  Walt  Engels, 
Pat  Candido,  Eddie  Jackson,  Herb  McCoy, 
R.i  Brener.  Bill  Klein,  Ben  Sandhaus  and 
Paul  Bernius. 

Herald  Tribune — Reporters  David  Sterns 
and  .\  E.  Talbut  at  Westhampton;  John  Frogg 
at  Fire  Island;  Harry  Crow  at  Atlantic  City; 
Raymond  Schroth  covering  New  Jersey  from 
Trenton. 


correspondents  were  unable  to  com-  manager,  New  York  Daily  News,  who  Ads  ill 

municate  with  him.  In  the  few  places  retired  July  8,  and  Mrs.  Barnhart  were  «r  xT 
where  telephone  service  was  avail-  reported  missing  for  several  hours  Ds)  W©WSpap©rS 
able,  Clark  was  able  to  get  through  during  the  storm’s  height  after  their  Newspapers  will  be  the  primary 
with  three-minute  emergency  calls,  home  in  Westhampton,  L.  I.,  had  been  medium  for  the  advertising  campaign 
The  eastern  shoreline  was  covered  by  washed  away.  The  Barnharts,  two  of  Anthracite  Industries,  Inc.,  this  fall 
short  wave  radio  out  of  New  London,  neighbors  who  had  sought  refuge  at  and  winter,  as  they  were  in  previous 
and  the  northeastern  section  of  the  the  Barnhart  home  with  their  maid  years,  according  to  Frank  W.  Earnest, 
state  by  similar  means.  Clark  at-  and  two  Jamaican  servants  of  the  Jr.,  president,  who  also  stated  this 
tempted  to  reach  New  London  by  car  Barnharts,  were  in  the  attic  to  escape  week  that  the  current  campaign  will 
but  was  forced  back  at  Colchester  by  rising  water  when  the  top  of  the  be  the  most  extensive  and  consistent 
fallen  trees,  washouts  and  floods.  He  house  was  blown  off  by  the  hurricane,  campaign  released  by  this  organiza- 
toured  Hartford’s  business  district  in  The  neighbors’  maid.  Agnes  Clelland,  tion. 

a  motor  boat,  and  helped  take  off  was  drowned  as  she  attempted  to  “Advertising  started  in  September 
families  marooned  in  their  homes,  climb  to  the  attic.  and  will  continue  throughout  the 

Clark  alternated  the  office  work  with  Drifted  Three  Hours  entire  heating  season,”  Mr.  Earnest 

his  assistant.  Jack  Zaiman.  ,j.he  attic,  which  remained  afloat  in  "Advertisements  of  1,000  and 


D..iiy  Nv«s— ReiK.ners  G.eorge  and  Marty  families  marooned  in  their  homes. 
Kivi-I  at  \\>‘thanipton;  A1  Binder  at  Fire  Clark  alternated  the  office  work  with 


his  assistant.  Jack  Zaiman. 

Short  Wove  Radio  Used 


“Advertising  started  in  September 
and  will  continue  throughout  the 
entire  heating  season,”  Mr.  Earnest 
said.  “Advertisements  of  1,000  and 


Moriches  Bav  with  its  six  terrified  640-line  size  will  teU  the  complete 
^  vfl  J  story  of  anthracite’s  advantages.  The 


Boston  used  short  wave  radio,  tele-  occupants,  began  to  drift  out  to  sea.  •  I  i^^ 

phone,  telegraph  and  spot  coverage.  A  change  of  wind  finally  drove  it  ® 

With  Homer  Jenks  assisting  him  in  the  back  toward  shore  and  after  three  t  ^  ♦mnr.rf  ^ 

bureau,  Minott  dispatched  Kenneth  hours  it  came  to  rest  in  four  feet  of 

Ayres  to  western  Massachusetts  by  water  in  Quogue,  one  mile  from  the  a  Ka/ 

plane.  Bumpy  weather  forced  the  Barnhart  home.  Mr.  and  Mrs.  Bam-  tEmnaVimit  thp 

ship  back  at  Worcester.  Staffer  Ed-  hart  both  suffered  injuries  and  shock.  arffEraoitP  area  ”  ^ 

ward  Herrick  drove  to  southeastern  Their  home  was  razed.  *  _ .  eg _ _ _ 


Workud  Two  Days  and  Night.  Massachusetts^pomts  swept  by  tidal 
j  u  i  waves.  At  Providence,  U.P.  corre- 

Men  in  the  news  and  photo  services  Robert  Whitaker  was 


^uiieieu  u.jux.c^  -uu  m.uciv.  anthracite  area.” 

ome  was  raze  .  About  65  newspapers  are  to  be  used 

The  hurricane  ako  did  considerable  the  District  of  Colum- 

damage  to  Ae  Westhampton  home  ^  ^  insertions  from  Sept, 

of  Roy  C.  Holhss,  pneral  meager  of  ■ 


work^  in  some  mst^es  for  m  office  building  while  the  News,  and  washed  away  his  beach  .  , 

than  two  days  and  nights  to  get  the  telephoning  the  Boston  bureau.  house  in  which  his  daughter.  Mrs.  R. 


news  and  pictures  to  newspaper  au¬ 
diences. 

The  Associated  Press  worked  the 
story  from  New  York  and  Boston  bu¬ 
reaus  with  the  summary  prepared  in 
the  former  city.  Member  papers  in 


house  in  which  his  daughter,  Mrs. 


Correspondents  in  the  New  York  Martha  Patterson,  had  been  staying, 
area  provided  the  datelines  for  local  Mr.  Holliss  was  at  the  News  office 
coverage.  After  the  storm,  Henry  when  the  storm  broke. 


Copy  theme  is  that  anthracite  pro¬ 
vides  7  essentials  for  heating  and  it 
is  featured  as  the  7-star  fuel.  Cham¬ 
pions  in  the  various  fields  of  sport 


McLemore,  U.P.  ace  columnist  and  Len  Mordell,  of  the  sales  staff  of  ^re  paralleled  as  needing  seven  dif- 
featured  writer,  did  a  roundup  story  Scripps- Howard  Newspapers,  was  a  ferent  qualities  to  be  champions, 
on  Long  Island’s  stricken  sections.  passenger  aboard  “Train  14”  of  the  Simpers  Company,  Inc.,  New 

INS  also  utilized  airplane  and  New  York,  New  Haven  &  Hartford  York,  has  prepared  and  is  releasing 


the  area  rout^  caUs  by  telephoned  Passenger  aboard  “Train  14”  of  the 

.  1  „  K  ♦  also  utilized  airplane  and  New  York,  New  Haven  &  Hartford 

^sfon^’bureau  The^Noahi^  (N  H )  radio  in  flood  coverage.  Railroad,  which  was  reported  miss-  the  campaign. 

^ston  b^eau.  me  JVoah^  fiN.  a.)  York,  William  J.  MeIn-  ing  for  hours  Sept.  21  on  its  run  from  - 

e  egrap  ,  w  was  wi  ou  com-  ^  ^  assigned  to  fly  to  New  New  York  to  Providence,  R.  I.  A  Nitlf.r'Q  Addr©SS 

munication,  got  out  radiograms  England  and  furnish  eye-witness  ac-  few  miles  from  Stonington,  Conn.,  S  AQaiCSS 

through  co-operation  of  an  army  tose  counts.  In  order  to  report  his  eye-  the  hurricane  forced  the  train  to  halt  R©COrd©d,  TrailSlat©d 


Another  paper,  which  •wms  without  ^jtnesg  account  of  the  storm  ravage  and  two  passengers  were  drowned  Xo  translate  Adolf  Hitler’s  speech 

telephone  or  telegraph,  had  the  power  j,.  Providence,  INS  Correspondent  as  they  tried  to  reach  safety.  Mr.  to  the  Carman  people  on  Sept.  2^  the 

shm  Off  on  a  hi^  teflon  ^e  and  B^n  Boyden  drove  by  automobile  Mordell.  after  being  stranded  in  chicirTmes  employed  three  Uni- 

used  It  as  a  telephone  liiw.  Airplanes  Providence  to  Boston  after  reg-  Stonington  until  the  following  day,  versity  of  Chicago  professors  and  two 

co^tacr^iild°be'^de^*^  "which  no  communication  facilities  failed,  boarded  an  engine  sent  to  the  scene.  German  newspaper  men,  and  gave  the 


ntact  coiua  oe  maae.  He  filed  through  the  INS  Boston  bu-  At  Providence  he  phoned  Boston  UP  complete  text  in  late  editions  Monday 

In  organizmg  the  coverage  and  ma-  reau.  Gene  Lorick  was  acting  man-  office  and  gave  it  the  first  eye-wit-  „ 


XI.  ii.c  tuveage  reau.  Gene  Lorick  was  acting  man-  office  and  gave  it  the  first  eye-wit- 

terial  as  it  began  to  come  m,  John  F.  ager  of  the  INS  Boston  bureau  in  the  ness  account  of  the  missing  train’s 

Chester,  Boston  bureau  manager,  absence  of  Bert  Caryl,  on  a  vacation  difficulties, 

worked  56  hours  without  sleep.  All  trip  to  Europe.  ■ 

members  of  his  staff  also  put  in  ex-  Even  as  late  as  Sept.  28,  the  HARTER  CITY  EDITOR 

tremely  long  without  rest.  Clinton  (Mass.)  Item,  evening,  was  Washington  D  C  Sept  29— Mrs 

Many  of  the  men  had  already  worked  cut  off  from  its  service,  INS  said.  EleaJ^^  M  Patterson  publisher  of 

nearly  wice  around  the  clock  on  pri-  News  bulletins,  including  Chamber-  and  has 


ll^rteteci^rXndiVi*'^^^^  unamPer-  tVoshington  Times  and  Herald,  has  minute  intervals,  the  disks  were 

I?New  Y^rk  awS  thiTtirrAli  announced  appointment  of  Bernie  A.  changed  and  those  cut  were  rushed 


ve  It  me  nrsi  eye-wu-  afternoon, 
of  the  missing  train  s  While  these  men  clustered  about  a 
radio  in  the  Times  editorial  offices,  a 
/^rpv  University  Broadcasting  Council  re- 

CITY  EDITOR  cording  device,  connected  by  direct 
»,  D.  C.,  Sept.  29 — Mrs.  wire  with  NBC,  cut  Hitler’s  words  in- 
Patterson,  publisher  of  to  a  phonograph  record.  At  five- 


island  and  lower  New  England.  Pat 


Charles  Honce,  news  editor,  directed 
the  coverage  by  staffers  and  25  scat¬ 
tered  correspondents.  William  S. 
White  wrote  the  round-up  story. 

The  photo  department  of  the  AP, 
followed  the  expected  course  of  the 
hurricane  up  the  Atlantic  coast  and 
posted  men  ahead  of  it,  the  AP  said. 
Before  the  high  wind  hit  Long  Island, 


Herald,  as  Herald  city  editor.  George  words  were  repeated  from  three  phon- 
McGradv  renortpr  madp  a  <;.irvpv  Haggerty,  publisher  of  Garner,  assistant  sports  editor,  has  ographs.  The  interpreters  swiftly 

flivht  with  th»»  rnaci  oiiarH  Mav  Hill  Woburn  (Mass.)  Times,  evening,  been  promoted  to  sports  editor  and  translated  in  English  to  stenographers 

S  of  New  YoT  bureau  ^d  J«hn  Carey,  formerly  with  Chicago  and  in  short  takes  the  speech  was 

ne  iNew  lorx  oureau,  ana  d-scover  his  paper  was  being  set  by  Herald  &  Examiner,  has  been  named  rushed  to  the  composing  room.  With- 


discover  his  paper  was  being  set  by  Herald  &  Examiner,  has  been  named 
hand  and  the  forms  being  taken  to  assistant  sports  editor.  Charles  Duffy 


the  Chelsea  (Mass.)  Record  and 
printed. 

Portable  Outfit  Awaited  Storm 

International  News  Photos  had  a 
portable  sound  photo  sending  machine 
set  up  in  Hartford  before  the  hurri¬ 
cane  hit  there.  Photographers  were 


assistant  spiorts  editor.  Charles  Duffy'  in  30  minutes  after  Hitler  had  spokea 
continues  as  supervising  city  editor  of  his  speech  was  in  type.  The  trans- 


bo  th  Patterson  newspapers  and  as  ac¬ 
tive  city  editor  of  the  Times. 


lators  included  Alfred  Bode  and  Karl 
H.  Krueger  of  the  Abendpost  staff. 


Equipment  and  Supplies 


12  photogs  were  stationed  there  await-  dispatched  by  planes  to  isolated  areas, 
its  arrival.  More  than  50  worked  in  ‘r  ^  pickmg  up  their 

the  New  England  area.  Many  of  these  P'^^ures  were  ^nt  out  of  New 

ground  pictures  were  picked  up  by  a  7°*;^ 

chartered  plane  which  made  a  flight  service  said  more  than  30 

over  the  section.  In  the  24  hours  that  During  the  daytime 

followed  the  storm,  more  than  50  Penod  Thursday  74  transmissions  were 
photos  were  sent  over  the  service’s  ®^°ne. 

wire  network,  A1  Resch,  news  editor  Acme  also  took  to  the  air  in  three 
of  the  photo  service,  reported.  planes  to  get  pictures  and  Times  Wide 

Short  Wav*  Radio  Used  Acme  also 

Relief  workers  and  short  wave  ra-  is°l«ted  sec- 

by"S  a.rrsi'jLirr  “  -sr 

.p,  1  j  covered  Long  Island  by  air  and  man- 

Ihe  New  England  story  was  pro-  aged  to  get  its  ground  shots  from  two 
wssed  in  two  bureaus.  Hartford,  un-  men  who  drove  out.  They  took  with 
er  the  direction  of  William  D.  Clark,  them  a  portable  darkroom,  developer 
bureau  manager,  covered  Connect!-  and  printer.  Pictures  were  wired  to 
cu  .  Henry  Mmott,  New  England  New  York  and  serviced  from  there, 
manager,  and  his  crew  at  Boston  pro-  The  same  apparatus  was  flown  to 
cessed  the  story  for  the  other  New  Hartford  from  where  pictures  in  the 
England  states.  . 


New  England  area  were  wired  to  New 


Clark  found  it  necessary  to  cover  York, 
the  state  by  telephone  when  string  J.  w.  Barnhart,  former  business 
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Richard  Kelly# 
Ex-Head  of  Hoe, 
Dies  at  69  in  N.  Y. 

Retired  as  President  of  Press 
Firm  in  1925  .  .  . 

Worked  Up  from  Secretary 

Richard  Kelly.  69,  former  president 
of  R.  Hoe  &  Co.,  Inc.,  New  York,  man¬ 
ufacturer  of  newspaper  presses  and 
other  printing  machinery,  died  of 
heart  ailment  after  a  month’s  illness 
at  his  home  in  New  York,  Sept.  23. 

At  his  death  Mr.  Kelly  was  a  direc¬ 
tor  of  the  company.  He  had  retired 
as  president  in  1925.  Mr.  Kelly  did 
much  to  build  up  the  business  and 
prestige  of  the  concern  in  his  40  years 
of  service. 

Bom  in  Prescott,  Ont.,  on  Oct.  10, 
1868.  Mr.  Kelly  entered  the  employ  of 
the  Hoe  firm  in  1885  as  secretary  to 
the  late  Robert  Hoe  3d,  then  president. 

Studied  Law 

While  working  his  way  up  through 
various  posts  in  the  company,  Mr. 
Kelly  studied  law  at  night  at  New 
York  University  Law  School,  from 
which  he  was  graduated  in  1895.  He 
studied  law  to  help  him  in  btisiness 
and  did  not  practice. 

He  held  various  offices  with  the 
company,  including  those  of  secretary 
and  vice-president,  before  becoming 
president,  general  manager  and  chair¬ 
man  of  the  board  in  1920. 

In  the  last  ten  years  he  had  become 
active  in  real  estate. 

Surviving  are  his  widow,  Mrs.  Kath¬ 
erine  Kelly;  a  daughter,  Mrs.  Myra 
Sansville;  two  sons,  Richard  Kelly, 
Jr.  and  Albert  J.  Kelly,  all  of  New 
York,  and  three  brothers,  Fred,  John 
and  Albert  Kelly,  all  of  Prescott. 

(^bituarp 


MERRITT  WOODWARD  CAMP¬ 
BELL,  58.  associate  editor  of  Mo¬ 
line  (Ill.)  Daily  Dispatch,  died  Sept. 
24,  in  St.  Anthony’s  Hospital,  Rock 
Island,  of  a  heart  attack.  Before 
joining  the  Dispatch  he  was  city  edi¬ 
tor  of  Rock  Island  (Ill.)  Argiis;  cov¬ 
ered  the  state  house  for  Des  Moines 
(la.)  Capital  and  Council  Bluffs  Non¬ 
pareil;  became  publisher  and  part 
owner  of  Bedford  (la.)  Times  -  Re¬ 
publican  in  19i()9. 

G.  E.  Kinney,  61,  publisher,  Der- 
niott  (Ark.)  News  for  the  last  27 
years,  died  Sept.  20  in  that  city.  His 
first  work  was  for  his  father.  E.  C. 
Kinney,  publisher  of  Judsonia  (Ark.) 
V.’liife  County  Advocate. 

Horace  G.  Mitchell,  63,  president 
of  Democrat  Printing  &  Lithograph¬ 
ing  Co.,  Little  Rock,  and  son  of 
James  Mitchell,  founder  of  Arkansas 
Democrat,  died  Sept.  27  of  heart  dis¬ 
ease  in  a  Little  Rock  hospital. 

John  D.  Ruff,  79,  former  ass  stant 
Sunday  editor,  Philadelphia  Record, 
died  there  Sept.  25  of  heart  disease. 

Arthur  J.  Shannon,  43,  who  for  2'J 
years  wrote  “Home  Brew,”  a  humor¬ 
ous  column  in  the  Seattle  Star,  died 
Sept.  23.  In  recent  years,  when  ho 
was  too  weak  to  write,  he  had  dic¬ 
tated  his  daily  contribution. 

Robert  C.  Usher,  66,  veteran  proof¬ 
reader,  St.  Louis  Globe  -  Democrat, 
died  Sept.  18  in  that  city  of  a  heart 
ailment. 

Maurice  F.  O’Brien,  62,  who  for 
nearly  40  years  was  with  Buffalo  and 
Rochester  newspapers,  died  Sept.  19 
in  Highland  Hospital,  Rochester,  af¬ 
ter  a  year’s  illness.  He  was  with  the 
Rochester  Joumol- American  until  it 
suspended  a  year  ago. 


John  A.  Mitchell,  54,  city  control¬ 
ler  of  Elizabeth,  N.  J.,  and  a  former 
city  editor  of  Elizabeth  Journal,  died 
Sept.  21  after  a  heart  attack.  Dur¬ 
ing  his  career  he  was  with  the  New 
York  Sun  and  also  served  with 
Hears  t  and  other  New  York  news¬ 
papers. 

COLUMN  PICKETS 

Philadelphia,  Sept.  27 — A  group  of 
men  and  women  picketed  in  front  of 
the  Ledger  building  Sept.  23  to  pro¬ 
test  Boake  Carter’s  column  in  the 
Philadelphia  Evening  Ledger.  The 
pickets,  recruited  by  a  peace  organ¬ 
ization  and  led  by  a  former  member 
of  the  Abraham  Lincoln  brigade 
which  fought  for  the  leftist  govern¬ 
ment  in  Spain,  said  they  objected  to 
Carter’s  approval  of  Hitler’s  demands 
for  annexation  of  the  Sudetenland. 

NAMED  “SPECIALS" 

A.  E.  Clayden,  Inc.,  on  Oct.  1  be¬ 
came  the  representative  of  the  Weir- 
ton  (W.  Va.)  Times  and  the  Elkins 
(W.  Va.)  Inter-Mountain  nationally. 
Effective  Jan.  1,  1939,  A.  E.  Clayden 
will  also  represent  the  Moundsville 
(W.  Va.)  Journal  and  the  Fairmont 
(W.  Va.)  Times  and  West  Virginian. 
'ITie  Macon  (Mo.)  Chronicle-Herald 
has  appointed  Mitchell  &  Ruddell, 
Inc.,  effective  Oct.  1. 

WANT  MOVE  ADS 

A  resolution  directed  to  the  motion 
picture  industry  of  America,  urging 
that  weekly  newspapers  share  in  the 
industry’s  current  advertising  pro¬ 
gram,  was  unanimously  approved  by 
weekly  editors  and  publishers  at  Cor¬ 
nell’s  Newspaper  Institute,  Ithaca, 
N.  Y.,  Sept.  16  and  17.  Representa¬ 
tives  of  67  papers  were  included  in  the 
record  attendance  of  105  persons. 


CLASSIFIED 

ADVER'nSING 


RATES 

SITUATIONS  (Cash  with  Order) 

I  Time  —  .50  per  line 

3  Times  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

I  Time  —  .85  per  line 

4  Times  —  .70  per  line 
Count  six  words  to  the  line  when  sending 
-ash  with  order.  Box  number  or  your  own 
address  to  be  counted  as  three  words. 
Ads  charged  to  established  accounts  will 
be  billed  for  the  counted  number  of  lines. 

FORMS  CLOSE  THURS.  NOON 

Minimum  space,  three  lines.  The  Editor 
&  Publisher  reserves  the  right  to  classify 
adit  or  refect  any  copy. 


Business  Opportunities 

To  Publisher  now  owning  newspaper  who 
has  ambition  to  increase  his  personal 
income  by  purchase  of  competing  daily 
nr  one  or  more  properties  in  other 
cities,  I  can  offer  sound,  interesting  pro¬ 
posal.  Circulations  10,000  to  30,000  pre¬ 
ferred.  Can  arrange  necessary  financing 
insuring  publisher  absolute  control.  Rare 
opportunity  for  live  publisher  with  ac¬ 
ceptable  references.  Reply  held  in 
Strictest  confidence.  Ask  for  interview. 
Box  4338,  Editor  &  Publisher. 

The  SALE  or  PURCHASE  of  a 
Daily  or  Weekly 

NEWSPAPER 

C.-ill:  for  specialized  judgment — 
VALUES:  COMPARATIVE.  l.N’TANGIBLE 
OPP'JKTUNITIE.S-FIXANCTNG  PRACTISE. 

Ask  us  to  help  you.  Write  today 
in  confidence  without  obligation. 

NEWSPAPER  APPRAISAL 

CORPORATION 

Newepaper  Brokere  A  Appraitere 
Times  BuUdlng,  New  York,  N.  Y. 


Ad  Writing  Course 

Ad  Writing  Pays 

Learn  at  home — only  Ad  Writing  Course  by 
actual  head  of  successful  advertising 
agency.  7  Lessons,  Suppiemenls.  56.000- 
word,  self-teaching  Manuals.  $13.50  fur  all. 
Send  Money  order — or  write  today. 

KOMER  ADUCATOIt  SYSTEM 
811-11  13th  St.,  N.  W.  Washington.  D.  C. 


Circulation  Promotion 


More  money  for  newspaper  and  magazines 
from  mail  subscriptions.  Certified  Circu¬ 
lation  Co.,  P.  O.  Box  1974,  Knoxville, 
Tenn. 


For  good  newspapers  this  27-year  old  insti¬ 
tution  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  self-financing  plan. 
THE  CHARLES  PARTLOWE  CO..  Occi¬ 
dental  Bldg.,  Indianapolis. 


Newspapers  Wanted 


Community  weekly  without  plant  in  wealthy 
New  York  suburb  19  years  old  has  postal 
entry.  Write  6E,  10  Bowne  Ave.,  Flush¬ 
ing.  N.  Y. 

Daily  newspaper  in  splendid  town  ideally 
located  in  east,  accessible  to  large  cities. 
A  solid  property  with  an  excellent  plant. 
Owner  is  making  annually  one-fourth  of 
the  price  asked.  The  cash  down  payment 
is  but  one-sixth  of  the  gross  income. 

Weeklies  in  Connecticut.  New  Jersey, 
Maryliind.  making  good  profits.  What 
down  payment  can  you  make? 

Newspaper  Appraisal  Corporation, 
l?^?  Times  Building,  New  York 

Weekly  newspaper  for  sale,  near  Newark, 
K.  J.,  area.  No  printing  plant.  Excellent 
opportunity  for  man  who  will  devote  full 
time  to  publication  Price  Reasonable. 
Box  4388,  Editor  &  Publisher. 


Nawspapor  Irokars 


The  B.  J.  Kingston  Agency,  Est.  1898. 
National  Newspaper  Broker* 

Offices  at  Jackson,  Michigan,  and 
337  \V'.  5th  St.,  Jacksonville,  Florida. 


Capable  handling,  buying  spiling  mprgprs 
No  lease*  or  trades.  Highest  reference* 
Lien  Feighner  Agency,  Nashville,  Hick 


Help  Wanted 


ADYERTISING  SALESMEN 

The  largest  advertising  organization  of 
its  kind  offers  real  opportunities  to  a 
I  inited  niiintier  of  aggressive,  able  and 
dependable  feature  advertising  salesmen 
who  can  furnish  gilt  edge  references  as 
to  character.  Preference  given  men  hav¬ 
ing  experience  in  sale  of  newspaper  ad¬ 
vertising.  State  experience  in  letter  to 

THOMAS  W.  BRIGGS  COMPANY 
Sterick  Building 
Memphis,  Tenn 


Situations  Wanted 

Advertising 


Advertising  manager  solicitor  able  to  take 
coinpipte  charfCH  local,  national,  classi* 
fietl.  Good  rpcorU  17  years  experience 
on  outstanding  midwest  dailies  now  em 
ployt’d  seeks  chanjfe.  41  years  old,  mar¬ 
ried.  excellent  r»*ferences.  Hox  4i<67. 
Editor  &  Pultlisher. 

Cla^^sifled  Manager  now  employed  as  as- 
sxistaiit  on  Metropolitan  newspaper  with 
staff  of  40.  desires  rhanjre.  Excellent  rec¬ 
ord,  sticcessful  experience.  A-1  references. 
Sound  knowledge  sales  promotion,  classi¬ 
fied  merchandising.  ColleL'e  graduate, 
single.  :i()  yearF.  Box  441«).  Editor  I’t 
Buhlisher. 

EXPERIENCED  AND  KNOWN 
Salesman  covering  ne\vsi>aper  field  for 
fifteen  years,  both  editorial  and  advertis 
*iig  de?>artiiient.s  is  open  to  a  pr»>position 
he  could  make  worthwhile  to  him.  and 
to  you.  Hoa  4402,  Editor  &  Piibli-her. 


Situations  Wanted 

Circulation 


Circulation  Man-^ — 37,  married,  13  years’ 
experience.  8  years  assistant  circulation 
inaniiger  metropolitan  newsjiaper.  Excel¬ 
lent  record.  Will  accept  moderate  salary. 
I>rove  ability.  Box  4405,  Editor  &  Pub¬ 
lisher. 

Circulation  Manager  —  Good  record  of 
achievement.  Several  years  experience. 
Practical  ideas.  Economical  methods. 
Moderate  salary  requirements  to  start. 
Opportunity  for  advancement,  based  o  i 
ability,  desired.  Box  4400,  Editor  A- 
Publisher. 


Situations  Wantud 
Editorial 


College  graduate,  23,  majored  economics, 
typist,  capable  writer,  want  work  a.s  re¬ 
porter,  anywhere;  reference-^.  Box  4399 
Editor  &  Publisher. 


Situations  Wanted 

Editorial  (Cont’d) 


Avr-ilable — Veteran  all-around  neWNpajier- 
inan.  Has  visited  London.  Paris,  Prague, 
Berlin,  Munieh  and  Geneva.  Radio  exjieri- 
ence.  Box  4409,  Editor  ic  Publisher. 

Editor,  ex|)erienced  from  ni>prentice  to 
publisher;  good  record:  capable  news 
executive;  exci-llent  editorial  writer; 
wants  job  small  city  daily.  Box  4394, 
care.  Editor  &  Publisher. 

Photographer,  26,  active,  now  with  large 
N.  Y.  Syndicate.  Experienced  general 
news,  candid,  feature,  all  dark-room  work, 
wire-photo  operator,  owning  Graphic, 
minicameras  and  complete  dark  room 
outfit:  knows  caption  writing,  editing. 
Seeks  connection  outside  N.  Y.  City. 
Best  references.  Box  4389,  Editor  & 
Publisher. 

Reporter — Would  like  sail  Europe  own 
expense  cover  War  crisis  if  could  make 
suitable  plans  with  American  newspa¬ 
pers.  Consider  all  propositions.  Box 
4398,  Editor  &  Publisher. 


TO  A  SMALL  CITY  PUBLISHER 
Would  a  young  Manhattan  newspaper 
man  be  an  asset  to  your  staff? 

I  should  like  a  position  on  smaller 
paper  where  my  experience  could  be 
most  effective.  Born  in  Ohio,  have  spent 
five  of  last  ten  years  in  newspaper 
work,  last  four  in  N.  Y.  C.  At  present 
in  advertising  department,  formerly  edi¬ 
torial.  Wish  to  combine  both  if  possible. 
I  want  to  settle  permanently  in  con¬ 
genial  community.  Need  livable  wage 
commensurate  your  city’s  living  condi¬ 
tions.  Box  4395,  Editor  &  Publisher. 


Woman’s  Page  Writer — Excellent  back¬ 
ground,  plus  8  years’  experience  in  fash¬ 
ion,  beauty,  home  economics.  Distinctive 
informal  style — a  circulation  builder. 
Available  immediately.  Box  4408,  Editor 
&  Publisher. 


Situations  Wanted 
General  &  Adminiitrative 


Assistant  to  Business  Manager  or  Publisher. 
Qualified  for  maximum  responsibility. 
Broad  experience  and  thorough  knowl¬ 
edge  of  Business  Office,  Composing  Room. 
Press  Room,  Stereotype  and  Engraving 
Room.  Have  successfully  handled  labor 
problems.  Go  anywhere.  Box  4390, 
Editor  &  Publisher. 


7  OUT  OF  10 
PUBLISHERS 

COULD  MAKE  MORE  MONEY 

with  experienced,  CREATIVE  manage¬ 
ment. 

I  have  known  a  man  for  years,  now- 
open  for  engagement  who  IS  a  CREA¬ 
TIVE  manager. 

He  is  familiar  with  all  departments. 
Understands  how  to  analyze  circulation 
and  advertising  fields — then  how  to  train 
the  selling  forces  to  get  the  latent  dollars 
out  of  those  field.s. 

Knows  costs  and  economical  opera¬ 
tion.  Can  help  editorial  end  to  make 
newspapers  which  will  attract  new  read¬ 
ers.  Is  exceptional  in  modern  research, 
promotion  and  in  public  relations  con¬ 
tacts. 

He  will  make  his  own  salary  and  money 
for  you  if  you  give  him  fullest  co-opera 
tion.  Above  all,  he  is  a  man  you  will 
enjoy  working  with  He  is  interested  in 
a  daily  with  10,000  to  40.000  eir<  illation. 
Why  not  ask  me  to  have  him  write 
yon  for  confidential  interview  without 
obligation  ! 

James  W.  Brown,  Publisher, 

Editor  &  Publisher 


Situations  Wanted 

Mechanical 


Liiiotyiie  machinist  wants  sitnation,  go  any¬ 
where,  years  experience.  Box  4392.  Edi¬ 
tor  &  Publisher. 


Mechanical  Superintendent,  or  as  assistant 
with  opportunity.  Have  full  knowledge 
all  phases  mechanical  operation,  press¬ 
room,  .stereotype,  engraving  departments. 
Can  apply  cost  accounting  system  and  up 
to-dutc  production  methods  to  composing 
room.  Able  to  create  co-operative  attitude. 
Character  and  ability  references.  Age  38. 
Box  4384.  Editor  &  Publisher. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 


All  negotiations  confidential 


Palmer,  Suter  &  Palmer 

BasiD«8s  Estahll*ba(l  In  1898 


350  Madison  Ave.  New  York 


EDITOR  &  PUBLISHER 


r^T  rpOT  TT'  H^T  TTr^n^\7  urged  the  advisability  of  such  a  de- 

LJ  I  1  I  J  I  I  I  I  1^  I  I  I  I  I— J  I  1-^  I  Y  velopment  on  several  villages  in  its 

[  I  V  J  Ij  lilt  fx  ^  ^  ^  ^  XxX  L  X  X  striking  the  right  combi¬ 

nation.  The  paper  has  supported  the 
tj'PiTTTO  15^TJT>  village  fathers  in  the  infrequent  ef- 

By  ARTHUR  ROBB  forts  to  break  down  the  zoning  regu¬ 

lations — in  the  interest  of  the  com- 

,  ,  ,  ,  ,  „  ,  .  1  ,  ,  ,  ,  1  munity  rather  than  that  of  a  potential 

NFW  WARS  and  memories  of  the  will  be  considerably  different  than  it  the  dustbowl,  and  to  our  purely  advertiser.  Just  where  the  local  real 

v>ld'  Thrtx'-inch  headlines,  radio  was  between  1920  and  1930.  The  past  urban  mind,  requires  financial  rather  estate  interests  fitted  into  the  picture, 

pictures.  Hitler's  broadcast  screams  ten  years  have  seen  a  marked  inter-  than  agricultural  technique  for  its  knowledge  runs  not,  but  it  is  ob- 


By  ARTHUR  ROBB 


Music 
for  This 
Week 


in  atrocious  Ger-  change  of  urban  and  rural  popula-  solution.  Readjustment  requires  edu-  yjoyg  thg  job  ^ould  not  have 

Music  accurately  tions,  but.  at  a  guess,  we  should  say  cation,  to  preclude  both  injustice  and  been  carried  out  in  the  absence  of 

.  _  .  translated  for  news-  that  the  cities  had  received  more  the  suspicion  of  injustice,  and  to  find  ^heir  whole-hearted  co-operation, 

tor  This  paper  editions  into  than  they  have  given.  In  some  long  the  best  uses  to  which  revalued  land  *  *  • 

sophomoric  English;  predominantly  rural  states,  there  is  can  be  put.  NOT  MANY  localities  have  either  the 

Mr.  Chamberlain’s  an  almost  equal  balance  today  be-  The  newspapers  of  the  Dakotas,  for  problem  or  the  same  oppor- 

nouslv  calm  olca:  Mr.  Roosevelt’s  tween  city  and  country  population,  instance,  are  rendering  intelligent  tunity.  But  if  every  problem  is  itself 

e^m.nnlike  efforts  to  put  all  of  the  That  poses  at  least  two  problems,  leadership  to  the  areas  in  those  vast  an  opportunity  the 

•lining  democracies  on  record  ''hich  face  every  newspaper  execu-  states  which  in  a  few  years  were  chances  are  endless 

mst  international  suicide  -  these  hve.  every  merchant,  every  farmer,  transformed  from  green  fields  to  gray  _  Motor  travel  and 

-  UD  again  tho.se  la«t  fateful  davs  every  real  estate  exj^rt.  One  is  the  deserts.  Realty  interests,  which  in-  creates  New  transportation  has 


paper  editions  into  luan  uiey  nave  given,  in  some  long 
sophomoric  English;  predominantly  rural  states,  there  is 
Mr  Chamberlain’s  almost  equal  balance  today  be- 


-•ninouslv  calm  olca;  Mr.  Roosevelt's 
statesm.anlikc  efforts  to  put  all  of  the 


vious  that  the  job  could  not  have 


NOT  MANY  localities  have  either  the 
same  problem  or  the  same  oppor- 


f  Tulv  and  .\u"ust.  1914  Then  no-  ^^ost  efficient  use  of  farm  land  which  elude  many  important  insurance 
K'dv  knew  what  lav  ahead the  been  foreclosed  by  mortgage  firms,  have  departed  far  from  tradi- 


Leisur* 
Creates  New 
Land  Uses 


an  opportunity,  the 
chances  are  endless. 
Motor  travel  and 
transportation  has 
performed  major  op¬ 
erations  on  most  of 


nichte-  of  millions,  the  destruction  holders,  mostly  insurance  and  other  tional  lines  to  secure  reclamation  of  ^ur  cities.  Once,  it  seemed  fitting 
wealth  that  has  not  been  replaced  fiduciary  interests,  or  just  abandoned  the  lost  lands  and  there  is  every  that  poor  homes  be  located  in  the 
and  mav  be  irreplaceable,  the  wreck  ^e  wilderness.  The  other  is  the  prospect  that  the  rolling  plains  will  outskirts,  far  from  the  sight  of  the 
free  institutions  and  personal  lib-  Proper  housing  of  the  cities  new  bloom  again  under  the  hands  of  men  the  cheap  land  most 

for  most  of  the  worlds  popu-  populations.  who  have  a  personal,  rather  than  a  remote  from  business  sections.  One 

lation.  and  20  vears  of  alternating  Mortgage  companies  don  t  want  purely  financial  sense  of  ownership  unforeseen  result  of  that  has  been 

ala!— s  and  "conferences."  culminat-  farms,  any  more  than  they  want  shoe  in  them.  There  is  a  real  job  for  that  the  motor  traveler  gets  his  first 
ing  at  last  in  a  revival  of  the  ancient  factories  or  newspapers,  or  two-fam-  newspapers.  On  varying  scales,  it  glimpse  of  a  new  town  in  a  set  of 
stnfe  between  the  Teuton  and  the  dj  houses.  They  want  pieces  of  pa-  exists  in  other  areas  than  those  rav-  j^oygis  unfit  for  swine  to  occupy 

per  which  entitle  them  to  share  the  aged  by  drought,  and  our  observa-  Onee  it  -seemed  e«entia1  that  in 


Once  it  seemed  essential  that  in 


.\pd.  if  the  new  war  threats  were  income  of  these  properties  operated  tion  is  that  it  is  being  tackled,  by  Justry  line  the  river  banks  and  rail 
not  sufficient  to  monopolize  conver-  People  who  Imow  how  to  work  some  more  effectively  than  by  others,  rogj  tracks.  The  result  of  that  has 
satior-s  in  all  circles,  the  week  tfiem  at  a  profit,  "piey  now  hold  mil-  •  •  •  been  to  deprive  hundreds  of  cities 

brought  reunions  with  the  kids  who  lions  of  acres,  idle,  dust-blown,  ap-  jn  THE  CITIES,  the  realty  problem  and  towns  of  nature’s  recreation 
went  to  France  20  years  ago — some  parently  worked  to  exhaustion,  or  jg  almost  as  complex  and  equally  facilities.  Vegetation  has  been  de- 
of  them  now  in  places  of  high  re-  worked  despairingly  by  mortgagors  need  of  enlightened  and  disin-  stroyed,  ugly  factories  crowd  city 


of  them  now  in  places  of  high  re- 
sp-insibility,  others  on  relief,  all 


who  see  no  way  out  or  by  tenants 


portly,  graying,  and  many  with  who  take  what  they  can  get  and  let 
youngsters  who  will  be  meat  for  the  landlord  do  the  worrying.  Fed- 
^rovost  marshal  if  Der  Fuehrer  cral  funds  have  eased  some  situations 
throws  his  bottle  of  nitroglvcerine.  complicated  others,  and  in  any 

It  ^v'as  oleasant  to  recall  old  times,  case,  cannot  be  considered  to  be  the 
and  to  hear  unforgotteii  voices  after  fiual  answer  to  our  agricultural  prob- 


Rethaping 
Our  Citiu* 
and  Suburbs 


terested  leadership,  land  that  is  far  too  valuable  for  in 
There  is  hardly  a  dustrial  use,  industrial  pollution  has 
city  in  this  land,  made  pest  holes  of  streams  whose 
large  or  small,  which  native  beauty  should  be  a  civic  asset 
is  not  suffering  from  The  modern  pattern  is  not  cast  to 


realty  values  depre-  such  rigid  molds  and  both  press  and 
dated  by  faulty,  selfish,  exploitation  realtors  can  improve  their  communi 


nearly  20  years — but  through  all  the  lem.  The  Jai'd  is  Acre,  a^nd  not  even  qJ  past.  Crowded  business  sec-  ties  and  add  to  property  values  by  re 
week’s  news  and  visits,  we  couldn’t  1“®  most  desolate  farm  that  once  was  tions,  narrow  streets,  often  congested  placement  of  outskirt  slums  with 
get  out  of  our  brain  a  dismal  melody,  prospero^  can  be  considered  beyond  t,y  through  traffic,  lack  of  parking  attractive,  livable,  low-rent  homes. 
Minor  chords,  drums,  bells,  and  the  reclamation.  New  England  farms,  space  and  effective  parking  regula-  They  can  do  the  same  by  relocating 
recurrent  boom  of  cannon,  finally  abmdoned  generations  ago  for  the  tion  are  commonplace.  industry  on  cheap,  idle  suburban 

identified  as  Tchaikowskv’s  “1812’’—  Jush  virgin  lands  of  the  prairies,  know  of  one  area  on  Long  acreage,  housed  in  modem  structures 

that’s  been  our  prevailinglv  black  have  produced  an  unbroken  succes-  island,  where  a  combination  of  good  which  construction  engineers  now 
mood  of  the  week,  and  we  hope  it’s  sion  of  crops  for  people  who  have  the  journalism,  public  spirited  govern-  design  for  beauty  as  well  as  utility, 
not  a  portent.  \  ^  j  u  ^  patience  to  take  from  nient,  merchants  with  vision  beyond  They  can  restore  clean  rivers  and 

•  •  *  Jfi®  vmat  it  IS  best  fitted  to  pve.  tomorrow,  and  available  vacant  land  clean  river  banks  to  a  people  whose 

WAR  is  .shop  talk,  we  suppose,  but  Deseed  homesteads  m  the  varioi^  combined  to  multiply  opportu-  increasing  leisure  time  demands  new 

enough  of  it  here.  There  are  130,-  “Ustbowls  are  being  brought  back  to  nities  for  the  community.  Ten  years  recreation  opportunities. 

000.000  people  in  the  U.  S.  A.,  and  Productivity  under  the  direction  of  ggg  Garden  City  was  a  little  spot  on  Along  that  line,  there  are  few  com 

most  of  them  believe  ^onomy  as  techni-  Hempstead  Plains,  dotted  with  fine  munities  large  enough  to  support  a 

Estates _  we’ll  go  on  about  our  ®  study  as  the  measurement  ot  homes,  several  excellent  golf  courses,  daily  newspaper  whidi  could  not  also 

Foarth  business  for  the  next  stars.  *  *  *  and  a  scattering  of  truck  farms.  Dur-  support  a  municipal  amusement  park, 

few  generations,  ing  the  depression,  several  New  York  with  equipment  for  baseball,  foot- 

come  what  mav  in  ONE  HUNDRED  AND  THIRTY  and  Brooklyn  stores  seized  the  chance  ball,  tennis,  handball,  archery,  model 


Estates — 
Foarth 
and  Real 


business  for  the  next  stars, 
few  generations. 


Europe.  One  of  our  million  people,  even  if  a  third  of  offered  by  low  land  values  to  ac 


friends,  we  hear,  Ls  scheduled  for  a  them  have  less  than  subsistence  in 


speech  before  a  group  of  Mid-West¬ 
ern  real  estate  men,  and  we  are 
among  the  sources  he  is  tapping  for 
ideas  on  how  newspapers  can  work 
with  real  estate  interests  for  mutual 
benefit  and  the  gain  of  the  commu- 
nitv. 


comes,  can  in  nor¬ 
mal  times  consume 


boat  racing,  even  a  golf  course. 

The  job  demands  genuine  leader 
ship.  It  is  bound  to  run  into  plenty 


them  have  less  than  subsistence  in-  quire  property  and  erect  branches  of  The  job  demands  genuine  leader 
comes,  can  in  nor-  their  metropolitan  establishments.  ship.  It  is  bound  to  run  into  plenty 
Economic  mal  times  consume  ’They  were  following  their  old  cus-  of  obstacles.  Politicians  with  vacant 
Problem  Can  cereals,  tomers  to  new  surroundings.  People  land  to  sell  can  pervert  the  soundest 

Be  Solved  vegetables,  fruits,  who  would  not  or  could  not  ride  the  program  by  inside  manipulations. 

cotton  and  tobacco  trains  for  two  hours  for  New  York  Vested  property  interests  will  na- 
that  can  be  raised  on  or  Brooklyn  shopping  tours,  it  was  turally  resist  change,  despite  the 
land  that  should  be  devoted  to  those  found,  would  hop  into  their  cars  for  promise  of  long-run  benefits.  Tax- 


One  interesting  slant  in  his  letter  crops.  What  to  do  with  the  remainder  a  10-minute  spin  to  the  branch  store,  payers  may  vote  down  beneficial 
is  that  Horace  Greeley,  as  editor  of  is  a  problem  that  calls  for  the  best  Stock  was,  of  course,  not  so  complete  programs  for  a  variety  of  capricious 
the  New  York  Tribune,  gave  prairie  unselfish  thought  of  every  commu-  as  in  the  main  store,  but  newspaper  reasons,  only  to  adopt  them  a  few 
real  estate  its  biggest  boom  when  he  nity  builder,  be  he  journalist,  real-  advertising  in  Long  Island  and  met-  years  later  imder  other  auspices  and 
advised  the  young  men  of  the  At-  tor,  or  merchant.  Federal  experts  can  ropolitan  papers  told  what  was  for  usually  increased  expense.  But  prog 

lantic  coast  to  go  West  and  grow  up  give  invaluable  advice  in  many  di-  sale,  and  24-hour  delivery  was  as-  ress  can  be  made,  under  the  leader 

with  the  country.  They  went  and  did,  rections,  but  each  state  and  each  sured  of  most  merchandise,  whether  ship  of  a  newspaper  which  sees  the 
and  today’s  big  idea  is  what  do  they  community  present  aspects  that  re-  stocked  in  the  branch  or  not.  community  as  it  is  now  and  as  it 

do  next.  sist  solution  by  any  general  federal  One  major  key  to  success  was  the  might  be,  keeps  clear  of  political 

Real  estate  is  a  topic  to  which  we  formula.  Swapping  of  Uncle  Sam’s  enforcement  of  stiff  zoning  laws,  es-  entanglements,  takes  no  part  in  spec- 
hayen’t  given  much  thought.  Our  dollars  for  cession  of  all  state  and  tablishment  of  municipal  parking  ulative  schemes,  keeps  a  sharp  eye  on 
private  ventures  have  been  no  road  local  rights  to  marginal  lands  and  places,  and  of  parking  places  in  di-  the  smart  babies,  and  tells  its  readers 
to  fortune,  and  our  general  idea  of  undeveloped  waters  merely  delays  rect  association  with  the  stores.  These  what  is  going  on  and  why,  all  the 
real  estate  developers  of  the  Twen-  solution  of  the  problem  and  the  day  aren’t  the  old-style  parking  spaces,  time.  We  haven’t  any  new  land  to 
ties  was  not  high.  Looking  back  on  of  reckoning,  for  Uncle  Sam’s  dollars  knee  deep  in  snow  or  mud,  but  clean,  develop.  Young  men  can’t  go  West 
it  with  a  calmer  eye,  it  now  seems  eventually  come,  one  by  one,  from  jjaved,  and  policed  areas  where  a  any  longer  and  grow  up  with  the 
likely  that  they  were  the  creatures  Uncle  Sam’s  citizens.  shopper  can  leave  her  car  with  as-  country,  but  there  are  few  cities  in 

more  than  the  creators  of  their  times  It  seems  to  us  that,  newspapers,  as  surance  and  comfort.  Fronting  the  this  country  which  do  not  promise 

and  that  they  have  been  spanked  as  leaders  of  community  thought;  real-  store  parking  spaces  are  windows  abundant  rewards  for  intelligent  rec¬ 
hard  as  any  of  us  for  their  sins.  The  tors,  as  experts  in  the  profitable  use  dressed  as  artistically  as  those  on  the  tification  of  past  real  estate  mis- 
greed  and  the  disregard  of  all  but  of  land,  and  public  officials,  as  trus-  main  stem.  Stores  are  generally  takes  and  planning  for  the  future  for 
selfish  gain  that  often  prevailed  in  tees  for  the  general  welfare,  have  a  similar  in  design  and  construction,  the  benefit  of  the  community  first 


those  days  may  bear  good  fruit  in  common,  and  as  yet,  largely  unstud- 


the  next  move  forward. 


ied,  problem  in  almost  every  state. 


The  newspaper— the  Nassau  Daily  and  the  individual  second.  That 
Review-Star— has  naturally  welcomed  won’t  make  the  U.  S.  A.  a  Garden  of 


The  problem  of  using  land,  urban  Readjustment  of  values  is  inevitable,  the  establishment  of  a  shopping  cen-  Eden;  it  might  make  it  a  healthier 
and  rural,  during  the  next  ten  years  for  the  farm  problem  long  antedated  ter  at  its  front  door.  For  years  it  has  and  a  happier  place  to  live  in. 


